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Speedier  Cameras  and  Safe  Flashes 
Revolutionize  News  Picture  Science 


New  Photographic  Inventions  Follow  Improvements  in  Printing  and  Demands  for  Realism- 
Increasing — Field  of  Activity  Is  Greatly  Broadened  for  Cameramen 


-Costs 


The  improvement  of  printing  stand¬ 
ards  among  newspapers  within  the 
past  few  years  combined  with  the  con¬ 
stantly  increasing  demand  for  news  pic¬ 
tures  replete  with  action  has  brought 
revolutionary  changes  in  methods  of 
news  photography.  The  personnel  of 
picture  agencies  and  individual  news¬ 
paper  studios  are  experimenting  con¬ 
stantly  with  new  equipment  or  new 
adaptations  of  old  equipment  to  find 
means  of  photographing  the  impossible. 

Manufacturers  of  photographic  equip¬ 
ment  have  in  many  cases  heeded  the  cry 
of  the  press  for  speedy  and  accurate 
cameras  and  plates  and  have  brought 
forth  an  array  of  new  devices  making 
possible  the  recording  of  pictures  never 
before  taken  and  clipping  precious  min¬ 
utes  from  developing  processes.  “Can¬ 
did”  cameras,  electric  flashlights  and 
super-sensitized  plates  are  the  camera¬ 
man’s  open  sesame  to  hitherto  unexplored 
t  fields.  The  impregnable  walls  of  the 
\  .Metropolitan  Opera  House,  the  crowded 
f  labyrinth  of  the  New  York  subway  .sys- 
:  tern,  temperamental  racehorses,  leopards 
■  and  snakes  are  numbered  among  the  con- 
;  quests  of  the  electric  flash.  Speedy 
lenses  and  fast  plates  have  erased  the 
smudge  from  the  rushing  form  of  the 
football  player  and  the  flashing  fist  of 
the  prize-fighter.  .And  automatic  driers, 
air  mail  and  telephoto  have  enabled  the 
production  and  delivery  units  of  picture 
ser\ices  to  keep  pace  with  the  photog¬ 
raphers. 

All  these  new  services  and  modern  in¬ 
ventions  have  added  to  the  cost  of  mak¬ 
ing  pictures,  photo  service  executives  de¬ 
clared  this  week.  Not  only  the  purchase 
of  new  equipment,  but  the  expense  of 
cabling  and  telegraphing  prints  has 
swelled  expense  columns  to  new  highs. 
Pacific  &'  .Atlantic  Photo  Service  alone 
is  paying  about  thirty-three  and  one- 
third  per  cent  more  to  produce  news  pic¬ 
tures  now  than  it  did  three  years  ago, 
H.  B.  Baker,  manager,  estimated. 

The  most  sensational  change  in  news 
photographic  methods  was  the  recent 
switch  of  all  picture  agencies  to  the  new 
electric  flash  lamp  instead  of  the  old  ex¬ 
plosive  powder  light.  Following  an  ex¬ 
plosion  of  flashlight  powder  at  a  recep¬ 
tion  to  VV'^illiam  Randolph  Hearst  in 
San  Francisco  recently,  the  publisher  or¬ 
dered  photographers  throughout  his  or¬ 
ganization  to  be  equipped  with  the  elec¬ 
tric  lamp.  Other  picture  services  fol¬ 
lowed  suit  and  Westinghouse  Electric 
Company,  manufacturers  of  the  lamp, 

I  told  Editor  &  Publisher  this  week  that 
orders  are  pouring  in  constantly  from 
individual  newspapers  which  are  sub¬ 
stituting  the  lamp  for  the  open  flash. 

Almost  simultaneously  with  the  ap¬ 
pearance  of  the  new  flashlight,  the  Eiast- 
man  Kodak  Company  brought  out  a  new 
supersensitized  plate,  which  in  the  opin- 
1?”  picture  service  executives 

I  has  "reached  the  top  in  speed”.  For 
"tany  years  past  photo  services  have  been 
“?ing  plates  imported  from  abroad  for 
high  spe^_  work  because  of  the  difficulty 
of  obtaining  domestic  plates  sensitive 
enough  to  record  swift  action  shots.  The 
new  Eastman  plate,  however,  a  picture 
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agency  executive  declared,  is  faster  than 
anything  manufact'ured  abroad. 


In  the  less  romantic  side  of  news 
photography  the  development  considered 


When  a  photographer  speaks  of  a  of  most  imjxirtance  during  the  past  few 
“fast  plate,”  he  means  a  plate  on  which  years  is  the  Brunner  drying  machine, 
the  emulsion  is  sensitive  enough  to  according  to  Norris  A.  Huse,  manager 


Eleelrir  flashlights  made  possible  this  1*.  &  A.  pii-ture  of  New  York’s  well- 
known  subway  jam.  Not  even  the  subway  guards  knew  it  was  being  taken. 


record  a  scene  in  the  fraction  of  a 
second  during  which  the  shutter  of  his 
camera  is  open.  For  average  newspaper 
work  the  shutter  works  at  about  lOOth 
of  a  second.  f)n  clear  days  action  shots 
of  football  games  or  races  can  be  taken 
at  a  speed  of  5(X)ths  of  a  second,  but 
the  result  depends  on  the  sensitivity  of 
the  plate.  Light  and  shadow  make  all 
the  dilTerence  in  the  world  to  a  news 
photographer.  He  may  shoot  plays  in 
the  first  half  of  a  footliall  game  in  sun¬ 
light  at  KXHh  of  a  second,  and  in  the 
last  quarter  with  fading  light  he  may 
have  to  use  a  speed  of  a  fiftieth  of  a 
second.  For  this  reason  cameramen 
usually  carry  two  kinds  of  plates  on 
such  assignments.  The  new  Eastman 
plate  is  looked  upon  as  a  means  of  get¬ 
ting  the  fullest  effectiveness  out  of  new 
high-speed  cameras. 

In  the  line  of  high-speed  cameras  a 
new  one  has  recently  made  its  appear¬ 
ance  about  New  York  in  the  custody  of 
a  photographer  for  International  News 
Photos.  It  is  used  only  for  prizefights 
and  wrestling  matches.  The  lens  was 
ground  particularly  for  International 
and,  according  to  Walter  Howey,  mana¬ 
ger  of  that  organization,  it  is  faster 
than  any  lens  now  in  existence.  Its 
specifications  and  the  speed  at  which  it 
operates  are  kept  secret  by  Interna¬ 
tional’s  executives. 

“It  not  only  stops  the  bodies  of  fight¬ 
ers  and  wrestlers  in  full  action,  but 
even  registers  the  play  of  their  muscles,” 
was  all  Mr.  Howey  would  say  about 
the  lens.  Even  the  name  of  the  camera¬ 
man  entrusted  with  operating  this  magic 
device  is  guarded  from  the  inquisitive 
reporter. 


of  .Associated  Press  Photo  Service. 
This  iinention  in  one  grand  onslaught 
clipped  eighteen  and  one-half  minutes 
from  the  drying  process.  Where  prints 
reipiired  20  minutes  to  dry  under  the 
old  japanned  tin  method,  this  new 
chromium-plated  machine  turns  them 
out  ready  for  the  mails  in  one  and  one- 
half  minutes.  In  the  Brunner  device  the 
old  style  tins  coated  with  japan  enamel 
are  replaced  by  chromium-plated  slabs 
fastened  to  an  endless  belt.  There  are 
10  of  these,  each  accommodating  from 
four  to  10  prints,  according  to  the  size. 
They  are  electrically  heated  and  mois¬ 
ture  is  sipieezed  from  the  prints  by  a 
roller  under  which  they  pass  when  first 
placed  on  the  slabs.  When  the  prints 
have  completed  their  trip  along  the  drier 
they  are  automatically  dumped  into  a 
receptacle  ready  for  use. 

Improvements  have  even  penetrated 
the  gloomy  recesses  of  the  dark  room. 
A  yellow  light  manufactured  hy  the 
Elastman  Kodak  Company  now  replaces 
the  familiar  red  glow  in  studios  using 
Eastman  printing  paper.  The  paper  is 
specially  treated  to  withstand  the  rays 
of  the  yellow  lamp  and,  accordingly,  a 
brighter  light  is  supplied  for  developing. 
Other  improvements  in  printing  paper 
have  been  made  until  it  is  now  pliable 
and  free  from  the  perils  of  cracking. 
"It  can  be  handled  like  a  dish  rag,” 
one  studio  executive  declared. 

Development  has  not  been  confined 
entirely  to  speed  and  the  photographing 
of  the  unusual,  however.  Efforts  to  ob¬ 
tain  better  quality  in  pictures  have  been 
made  by  many  photographers,  and  a  de¬ 
vice  figuring  largely  in  this  work  is  one 
that  has  been  in  existence  for  many 


years,  but  has  been  little  used  in  news 
photo  work.  It  is  the  panchromatic 
plate,  and  its  use  in  news  cameras  has 
been  limited  liecause  it  lacks  the  speed 
necessary  for  action  shots.  But  with 
the  trend  of  picture  agencies  toward  bet¬ 
ter  quality  output  it  has  come  into  more 
widespread  u.se  in  the  past  several 
months. 

Mr.  Baker,  who.se  organization  is  using 
the  panchromatic  plate  now  to  a  greater 
extent  than  ever  before,  explained  that 
its  great  value  lies  in  its  ability  to  define 
color  values  more  sharply.  It  is  not  a 
color  plate,  he  pointed  out.  It  photo¬ 
graphs  in  black  and  white,  but  transfers 
colors  to  various  tones  of  black  or  grey  in 
relation  to  their  actual  value.  In  photo¬ 
graphing  a  man  with  a  black  overcoat 
an<l  a  scarf  of  light  red  the  ordinary  plate 
would  record  the  coat  and  scarf  both  in 
the  same  tone  of  black.  The  panchro¬ 
matic  plate,  however,  would  give  the  scarf 
a  slightly  greyer  value  than  the  coat. 

Experiments  coiuiucted  by  the  staffs  of 
newspaper  studies  and  picture  services 
often  develop  appliances  which  make  jhis- 
sible  better  photograjihy.  E'or  some  time 
before  the  Ivastman  super-sensitized  plate 
was  produced,  the  W'w  York  Daily  \civs 
had  perfected  its  own  process  for  making 
fast  plates.  Ordinary  plates  were  coateil 
with  a  special  emulsion  which  gave  them 
higher  sensitivity  and  made  them  prac¬ 
ticable  for  fast  work. 

.At  the  present  time  there  are  countless 
experiments  being  carried  on  all  over  the 
country — jirobably  in  every  newspaper 
studio— by  cameramen  hopeful  of  syn¬ 
chronizing  the  electric  flashlight  with  a 
camera.  The  speed  gun  attachment  which 
was  used  with  the  ol<l  ojkti  flashes  to  in¬ 
sure  explosion  of  the  powder  at  the  mf>- 
ment  the  shutter  was  open  was  a  great 
aid  in  speed  work  at  night.  Due  to  a 
slight  imperfection  in  the  electric  lamps 
it  has  not  yet  been  possible  to  syn¬ 
chronize  them  with  the  camera  shutter. 
The  lamps  vary  in  the  time  it  takes  them 
to  flash.  The  variation  is  a  mere  frac¬ 
tion  of  a  second,  but  it  makes  a  big 
difference  in  a  lOOth  of  a  second  expos¬ 
ure.  .A  battery  of  20  lamps  were  shot 
before  a  recording  machine  in  the  P.  &  A. 
studio  recently  and  each  lamp  was  found 
to  have  a  fraction  of  a  second  variation 
from  the  others  in  the  time  elapsed  be¬ 
tween  the  pressing  of  the  release  but¬ 
ton  and  the  actual  explosion  of  the  light. 
A  means  of  eliminating  this  deficiency, 
we  were  told  this  week,  is  being  sought 
by  the  fleneral  Electric  Laboratories. 
When  the  lamp  was  first  developed,  the 
scientists  were  not  aware  that  this  frac¬ 
tion  of  a  second  variation  would  mean 
so  much  to  the  news  photographer. 

Despite  the  varying  time  element, 
Frank  Murtha,  a  photographer  for  NEiA- 
.Acme  News  Picture  Service,  has  per¬ 
fected  an  attachment  by  which  he  can 
use  the  electric  flash  in  the  same  man- 
mer  as  the  old  speed  lamps,  E^ditor  & 
Publisher  learned  this  week.  This  ap¬ 
pliance,  which  Murtha  hopes  to  have  pat- 
tented,  enables  him  to  hold  his  camera 
and  light  with  one  hand  while  a  press  of 
the  bulb  with  his  other  hand  opens  the 
shutter  and  releases  the  light  at  the  same 
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time.  The  lamp  holder  is  attached  to 
the  camera  and  can  be  taken  off  when 
desired.  He  has  no  trouble  so  far  with 
varying  flashes,  Murtha  said. 

Although  it  costs  about  four  times  as 
much  to  make  pictures  with  the  electric 
light  than  with  flash  powder,  even  though 
the  lamps  are  bought  on  a  contract  basis, 
they  are  considered  invaluable  by  pho¬ 
tographers  because  they  eliminate  danger 
of  powder  explosions  and  can  be  used 
in  spots  where  open  flashes  are  forbidden. 
Eiach  bulb  can  only  be  used  once,  and 
the  battery  supplying  the  current — an 
ordinary  flashlight  battery — will  only  last 
for  seven  or  eight  shots.  The  usual  type 
of  holder  supplies  6  volts  of  current  and 
will  discharge  three  bulbs  in  a  three-way 
socket,  but  set-ups  can  be  arranged  for 
22  volts  and,  if  house  current  is  used, 

1 10  volts. 

Cameramen  equipped  with  electric 
flashes  have  gone  down  into  the  New 
York  subway  and  photographed  the 
much-discussed  rush  hour  scenes,  show¬ 
ing  the  crowds  battling  for  entrance  to 
the  already  crowded  cars,  and  guards 
helping  them  along  with  a  few  well-timed 
shoves.  Whereas  a  powder  flash  would 
have  made  a  noise  and  filled  the  place 
with  smoke,  the  quick  flash  of  the  elec¬ 
tric  light,  according  to  a  P.  &  A.  pho¬ 
tographer,  merely  caused  a  guard  to  look 
at  a  bulb  above  him  to  see  if  it  had 
blown  out.  After  the  pictures  were 
printed,  however,  the  subw'ay  authorities 
showed  their  displeasure  by  barring  a 
cameraman  from  a  new  tunnel  which 
was  being  opened  between  Blooming- 
dale’s  department  store  and  the  I.,exing- 
ton  Avenue  subway. 

International  News  Photo  Service  pho¬ 
tographers  have  taken  pictures  at  lunch¬ 
eons  in  Pierre’s,  at  the  opening  of  the 
Metropolitan  Opera,  and  at  the  Bronx 
Zoo,  where  flashlights  were  formerly  for¬ 
bidden  because  of  the  touchy  tempera¬ 
ments  of  leopards  and  snakes.  .Arrange¬ 
ments  have  I'een  made  by  International 
for  pictures  of  wild  animals  to  be  taken 
by  a  big  game  expedition  with  the  use 
of  electric  lights. 

Among  hitherto  forbidden  flashlight 
pictures  taken  by  NE.\-.Acme  were  a 
group  made  at  the  recent  horse  show  in 
Madison  Square  Garden.  The  boom  of 
an  open  flash  would  have  frightened  the 
thoroughbred  horses. 

Where  flashlights  are  not  needed,  the 
Krneman  .Anastigmat  camera,  popularly 
known  as  the  Cyclops  or  candid  camera 
is  Iteing  used  to  good  advantage  in  mak¬ 
ing  pictures  of  celebrities  in  casual 
nuxxls.  The  lens  of  this  little  machine 
has  a  speed  four  times  greater  than  the 
ordinary  lens.  The  plate  used  measures 
one  and  three-quartrs  by  two  and  three- 
eighths  inches,  and  camera  and  plate 
holder  are  carried  in  a  case  about  six 
by  eight  inches  in  size. 

The  Cyclops  was  used  in  Europe  about 
two  years  ago  by  Eric  Saloman  of  Ger¬ 
many.  P.  &  A.  distributed  his  pictures, 
and.  when  a  demand  for  them  was  cre¬ 
ated  in  England,  bought  two  of  the 
cameras.  Most  of  the  work  with  them 
was  done  for  a  time  on  special  assign¬ 
ments.  P.  &•  .A.  has  not  used  the  cam¬ 
era  in  this  country,  because  it  has  aban¬ 
doned  trick  shots  to  bend  all  its  efforts 
to  developing  sharper  prints.  Interna¬ 
tional  has  been  the  chief  sponsor  of  can¬ 
did  camera  shots  here. 

Directly  opposed  to  the  cyclops  in  size 
is  the  Long  "Tom  camera  which  came  into 
use  about  three  or  four  years  ago.  This 
box  is  about  three  feet  long,  and  enables  a 
photographer  sitting  in  the  grandstand  at 
iiasehall  or  football  games  to  take  pic¬ 
tures  of  the  players  as  though  he  were 
close  to  them.  The  I-ong  Tom  lens 
brings  the  figures  onto  the  plate  as  a 
close-up  shot. 

When  judges  place  official  bans  on 
court  room  photographs  during  famous 
trials  where  a  picture  is  imperative  the 
small  ankle  camera,  used  so  effectively 
by  P.  &  .A.  when  Ruth  Snyder  was  elec¬ 
ts  ocuted.  is  brought  into  play.  This  lit¬ 
tle  device,  which  is  strapped  to  the  cam¬ 
eraman’s  ankle  or  held  close  to  his  chest 
with  his  hand  concealing  all  hut  the  lens, 
has  taken  many  forbidden  pictures  dur¬ 
ing  the  oast  few  years.  In  most  cases 
the  small  cameras  are  smuggled  into 
courtrooms.  Only  two  weeks  ago  David 
Mann,  Chicaqo  Herald  and  Examiner 
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cameraman,  served  two  days  of  a  60-day 
contempt  sentence  imposed  by  U.  S. 
Judge  Charles  Woodward  for  taking  a 
picture  during  the  trial  of  Jack  Guzik, 


When  an  NEA-Arme  rameraman  made 
this  extraordinary  action  shot  of  New 
York’s  latest  Communist  riot  with  an 
electric  flashlight,  a  stiff  gale  was 
blowing  that  would  have  rendered  an 
open  flush  almost  useless. 

A1  Capone  henchman.  Mann  used  an 
ankle  camera.  The  camera  is  of  German 
make  and  first  came  into  prominence 
when  the  Neiv  York  Daily  Xews  printed 
a  picture  of  Ruth  Snyder  in  the  electric 
chair  at  the  moment  the  current  was 
turned  on. 

The  ru.sh  to  get  prints  to  all  parts  of 
the  country  by  air  mail  and  telephoto 
has  added  greatly  to  the  cost  of  picture 
producing,  photo  service  executives  said, 
not  only  because  of  the  high  price  of 
such  service,  but  because  of  the  neces¬ 
sity  for  duplications.  Bad  weather  may 
force  the  air  mail  down.  Therefore 
prints  have  to  be  sent  by  regular  mail. 
.At  times  four  different  prints  of  a  single 
picture  are  received  by  one  newspaper 
from  the  same  agency. 

Photo  service  heads  declared  this  week 
that  another  increase  in  cost  might  be 
placed  on  their  shoulders,  if  legislation 
tending  to  abolish  the  old  powder  flash 
entirely  should  be  made  effective.  At 
present,  although  the  powder  is  little 
used,  it  serves  as  a  bulwark  against  any 
exceptional  price  raise  by  the  manufac¬ 
turers  of  electric  flashlights.  If  the 
powder  should  be  forbidden  entirely,  the 
photo  services  and  newspapers  wo’uld  be 
forre<l  to  rely  entirely  on  the  electric 
devices,  and  the  manufacturers  could 
name  their  own  prices.  Studio  execu¬ 
tives  were  not  certain  that  manufacturers 
wouUl  take  advantage  of  such  a  situa¬ 
tion.  hut.  they  pointed  out,  it  remained  a 
threatening  ixissihility. 


h  Estate  for  December 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  8 — Eleventh  District, 
Georgia  Press  Assn.,  convention, 
Baxley,  Ga. 

Dec.  11 — Six  Point  League,  meet¬ 
ing,  Advertising  Club,  New  York. 


PROTESTS  WAGON  SIGNS 


Publisher  Seeks  Ruling  on  Express 
Company’s  Venture  in  Advertising 

Doubt  as  to  the  validity  of  the  Ameri¬ 
can  Railway  Express  Company’s  action 
in  selling  advertising  space  on  the  sides 
of  its  delivery  trucks  has  been  expressed 
by  C.  E.  Palmer,  publisher  of  the  Hot 
Springs  (Ark.)  New  Era  and  Sentinel 
Record,  in  a  letter  sent  recently  to  the  In¬ 
terstate  Commerce  Commission.  Mr. 
Palmer  objected  to  the  express  company’s 
sale  of  advertising  space  as  an  unneces¬ 
sary  extension  of  the  billboard  evil,  and 
informed  the  commission  that  he  would 
file  formal  complaint  against  the  company 
if  such  action  is  necessary. 

He  raised  the  question  as  to  whether 
the  Express  Company’s  charter  permits 
of  this  advertising  activity. 


DAILY  EXPANDS 


Huntington  (Ind.)  Herald-Prest  to 
Issue  Sunday  Morning  Editions 

The  Huntington  (Ind.)  Herald-Press 
announced  this  week  it  will  publish  a 
Sunday  morning  issue,  an  afternoon  edi¬ 
tion  daily  except  Saturday,  and  a  morn¬ 
ing  edition  daily  for  rural  subscribers. 

A  new  8-page  comic  section  for  the 
Sunday  edition,  additional  wire  service, 
and  additional  market  reports,  sport  news 
and  magazine  features  will  be  introduced. 
The  Herald  and  the  Press  were  consoli¬ 
dated  recently. 


W.  F.  JOHNS  PROMOTED 


Named  General  Manager  of  St.  Paul 
Dailies — Gooris  Succeeds  Him 

William  F.  Johns,  for  more  than  three 
years  advertising  director  of  the  St.  Paul 
Dispatch-Pioneer  Press  has  been  ap¬ 
pointed  general  manager  by  Leo  E. 
Owens,  president  and  publisher. 

Joseph  X.  (jooris,  who  has  been  local 
advertising  manager,  is  advanced  to  the 
office  of  advertising  manager  in  charge 
of  all  advertising  including  local,  foreign 
and  classified. 


URGING  EARLY  BUYING 

The  Richmond  (Ind.)  Palladium  is- 
•sued  a  14-pagc  full  size  Christmas  edition 
as  a  supplement  to  its  Nov.  24  issue.  The 
daily  since  the  beginning  of  the  month 
has  been  promoting  early  Christmas  shop¬ 
ping  by  means  of  fuil-page  advertise¬ 
ments. 


6,  1930 

1930  NEWSPRINT  PRICE 
RETAINED  BY  I.  P. 

$55.20  Scale  for  New  York  and  Chi- 
cago  Remains  for  Next  Year,  State¬ 
ment  Says  —  Other  Companies’ 
Reports  Indicate  Similar  Policy 


With  the  statement  that  “we  feel  I 
that  -any  decrease  in  price  is  un- 
justified,”  International  Paper  Co.  an  i 
nounced  Dec.  1  that  there  will  be  no 
change  in  the  price  of  newsprint  for 

1930.  Prices  will  remain  at  the  same 
level  as  in  1930,  which,  in  New  York 
and  Chicago,  amounts  to  $62  per  ton  de¬ 
livered  with  an  allowance  for  freight 
bringing  the  total  down  to  about  $SSi). 

International  was  the  only  company  to 
announce  its  1931  price  policy  publicly. 
Other  companies,  however,  in  reply  to 
telegraphic  inquiries  from  Editor  &  Pub.  ^ 
LisHER,  indicated  that  they  would  main-  ; 
tain  their  1930  levels  next  year.  The 
Newsprint  In.stitute  of  Canada  inform^  i 
this  publication  by  wire  that  it  had  no 
knowledge  of  any  price  announcement  ■ 
by  any  of  its  members.  ‘ 

The  mills  stating  their  policy  for  next  : 
year  were  Price  Brothers  Co.,  Canada 
Power  and  Paper  Corp.  and  St.  Law¬ 
rence  Paper  Co. 

Col.  John  H.  Price,  president  of  Price  * 
Brothers,  telegraphed:  “It  has  always  j 
been  our  practice  to  quote  our  customers  I 
market  price  based  on  large  producers.  ‘ 
We  shall  not  depart  from  this  policy  for  ^ 

1931. ” 

A  statement  from  Ernest  Rossiter, 
president  of  St.  Lawrence  Paper  (io,  j 
reads  as  follows:  “I  believe  it  is  impos-  1 
sible  at  this  time  accurately  to  forecast  j 
newsprint  price  conditions  for  1931.  The 
St.  Lawrence  policy  has  always  pro-  i 
tected  its  customers.  Competitive  condi¬ 
tions  and  announcements  have  been  made  i 
direct  to  them.” 

A  customer  of  St.  I-awrence,  who  has 
not  yet  signed  a  contract  for  1931,  told 
Editor  &  Publishfx  no  announcement 
of  policy  had  been  received  from  that 
company. 

.A  telegram  from  Canada  Power  and 
Paper  Corp.  stated  that,  “Canada  Power 
and  Paper  Corp.  are  closing  1931  con-  i 
tracts  on  same  price  basis  as  this  year.” 

International  in  its  price  announcement 
letter  declared:  “After  considering  the  ' 
situation  very  carefully  and  trying  to 
view  it  both  from  your  standpoint  and 
ours,  we  have  concluded  that  there  should 
be  no  change  in  our  standard  price  of 
newsprint  for  the  coming  year. 

“In  reaching  this  conclusion  this  com¬ 
pany  believes  it  is  following  a  consistent 
policy.  A  year^  ago  we  vigorously  op¬ 
posed  any  price  increase.  Today,  we  feel 
that  any  decrease  in  price  is  unjustified 
and  that  it  would  be  detrimental  to  the 
interests  of  the  publishers  as  well  as  the 
paper  manufacturers.” 

At  meetings  of  their  respective  board? 
of  directors,  held  in  Montreal.  Nov.  26, 
the  regular  quarterly  dividends  on  pre¬ 
ferred  shares  of  Port  Alfred  Pulp  and 
Paper  Corp.,  Belgo  Canadian  Paper  Co., 
and  St.  Maurice  Valley  Corp.  were  de¬ 
clared.  The  Port  .Alfred  dividend  is 
payable  Dec.  LS  and  dividends  on  Belgo 
and  St.  Maurice  Valley  on  Jan.  1.  These 
companies  are  subsidiaries  of  Canada 
Power  and  Paper  and  it  was  also  stated 
by  interests  close  to  Canada  Power  that 
from  all  present  indications  interest  on 
that  corporation’s  debentures  will  con¬ 
tinue  to  be  paid  regularly  as  it  become 
due_.  These  debentures  are  a  direct  obli¬ 
gation  of  the  corporation  and  are  specific¬ 
ally  secured  hy  deposit  with  the  trustee 
of  over  99  per  cent  of  the  common  share 
of  several  of  its  subsidiaries. 

-Savings  in  expense  resulting  in  opera¬ 
tion  of  the  corporation’s  several  mills 
under  one  control,  it  is  stated,  are  no* 
making  themselves  felt  in  a  larger  meas¬ 
ure  than  ever  before,  and  it  is  claimed 
that  reductions  in  operating  costs  can  be  t 
accomplished  in  the  case  of  Canada 
Power  because  its  mills  are  modernized.  ^ 


MULLIN  JOINS  “SPECIAL” 

W.  L.  Mull  in,  formerly  with  the  Chi- 
eaao  Journal,  is  now  with  John  E.  Lutz. 
Chicago,  newspaper  representative. 
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ADVERTISERS’  PRODUCTS  BEING  TESTED 

Consumers*  Research,  Inc.,  Organized  by  Chase  and  Schlink,  Authors  of  “Your  Money*s  Worth,** 
Giving  Buying  Advice  to  7,000  Members — Subscribers  Pay  $2  Per  Year 


By  ROBERT  S.  MANN 


after  they  have  once  been  recommended, 
the  organization  may  use  Tts  influence  to 
help  the  makers  of  other  recommended 
goods  get  national  distribution,  although 
the  means  of  doing  this  is  vague  as  yet. 
In  some  instances  the  Consumers’  Re¬ 
search  subscribers  have  been  urged  to  ask 
that  recommended  articles  be  sold  through 
stores  in  their  localities. 

He  cited  incandescent  lamps  as  an  ad¬ 
vertised  commodity  which  has  been 
continually  improved  and  reduced  in 
price,  until  one  now  gets  13  to  20  times 
as  much  light  per  dollar,  with  the  result 
that  more  bulbs  are  sold  and  more  cur¬ 
rent  used.  He  said  the  same  process 
could  be  applied  to  automobiles  and 
radios  most  of  which  could  be  sold  far 
more  cheaply  than  at  present.  Labor 
costs  on  some  automobiles,  he  said, 
amounted  to  only  6  per  cent  of  the  price, 
while  the  .sales  cost  amounted  to  35  or 
50  per  cent  of  the  price.  By  making  a 
technical  study  of  the  design,  r^aterials, 
and  workmanship  in  cars.  Consumers’  Re¬ 
search,  according  to  Mr.  Schlink,  makes 
it  possible  for  its  members  to  disregard 
the  competitive  sales  efforts,  thus  per¬ 
mitting  an  ultimate  saving  in  this  field. 

In  some  respects  the  organization  repre¬ 
sents  a  viewpoint  directly  opposite  to 
accepted  sales  and  advertising  beliefs. 
The  recommendations  quite  generally 
minimize  the  importance  of  looks,  whether 
in  an  oil  burner  or  a  radio,  despite  the 
fact  that  people  have  shown  a  strong 
willingness  to  pay  for  appearance. 
Similarly,  to  bar  advertising  based  on 
“moonlight  nights  by  the  lake,”  in  favor 
of  copy  based  on  miles  per  gallon  for 
automobiles  or  percentage  of  nicotine  in 
cigarettes  would  be  to  drop  a  powerful 
persuasive  force.  Many  outstanding  ad¬ 
vertising  successes  have  been  scored  by 
advertising  the  pleasure  or  satisfaction 
in  using  goods  rather  than  details  of  the 
goods  themselves. 

To  be  accurate,  the  organization  does 
not  let  this  latter  typo  of  advertising 
affect  its  recommendations.  The  “Hand¬ 
book  of  Buying”  says  that  the  “B”  list 
of  articles  not  recommended  “arc  not  of 
.superior  quality  considering  the  price; 
they  have  some  fault'  or  defect  in  regard 


to  design,  manufacture,  or  service;  they 
are  advertised  with  extravagant,  false, 
or  misleading  claims ;  or  there  are 
analogous  reasons.”  Amplifying  the 
reference  to  advertising,  Mr.  Schlink  ex¬ 
plained  that  the  kind  of  copy  use<l  was 
not  enough  to  put  an  article  in  the  “B” 
list  unless  readers  might  be  misled  into 
buying  the  article  for  some  quality  which 
it  did  not  possess. 

The  work  of  Consumers’  Research  has 
aroused  protests  from  some  manufac¬ 
turers,  including  a  few  of  the  most 
widely  known.  Formerly  scornful,  some 
of  them  have  more  recently  come  to  pre¬ 
senting  their  complaints  by  letter  or  per¬ 
sonal  visit.  So  far,  according  to  Mr. 
Schlink,  there  have  been  no  suits  filed,  al¬ 
though  he  admits  that  the  legal  situa¬ 
tion  has  not  been  thoroughly  charted. 
.\cting  on  attorneys’  advice,  the  bureau 
accepts  only  individual  subscribers,  pledges 
them  to  keep  its  reports  confidential,  and 
omits  copyright  on  its  publications,  since 
copyrighting  would  require  the  placing 
of  copies  in  the  Library  of  Congress  for 
public  use. 

Theoretically  the  relation  of  the 
organization  to  its  subscribers  is  that  of 
a  technical  expert  retained  by  an  indi¬ 
vidual. 

“\Vc  make  no  pretense  of  Ix'ing  in¬ 
fallible.”  Mr.  Schlink  told  I-'.ditor  & 
PuBi.iSHF.R.  “\Vc  recognize  that  our  re¬ 
sources  are  limited  in  proportion  to  the 
job  to  be  done.  If  we  make  an  honest 
mistake,  we  correct  it  in  our  bulletin. 

“If  a  concern  complains  that  we  are 
wrong  in  our  recommendations  alxnit  its 
gocKls.  we  have  one  answer  in  every  case. 
We  simply  say  that  we  will  make  what¬ 
ever  correction  is  necessary  if  the  firm 
will  submit  its  goods  to  a  test  by  a 
reputable,  impartial  laboratory,  and  show 
us  the  complete  report.  If  desired,  we  will 
recommend  a  lalxiratory.  In  most  cases 
the  proposal  for  a  test  is  not  taken  up. 

“On  the  other  hand,  one  radio  maker 
arranged  laboratory  facilities  for  our  ex¬ 
pert  so  he  could  test  various  makes.  We 
had  found  no  laboratory  where  sets  could 
l>e  tested  completely  for  a  buyer  as  they 
are  testal  for  the  manufacturers  them¬ 
selves.  One  lalxiratorv  which  makes 


Francis  Januszewski,  president  and  general  manager  of  the  Detroit  Polixh 
Daily  A'eu'.4,  shown  obtaining  election  returns  hy  telephone  from  Warsaw, 
Poland,  Nov.  17.  He  is  surrounded  by  staff  members  of  the  paper. 


THL  skeptical  attitude  toward  adver¬ 
tising  which  made  a  best  seller  of 
"Your  .Money’s  Worth,”  when  that  book 
came  from  the  pens  of  Stuart  Chase  and 
F.  J.  Schlink  two  years  ago,  is  the  basis 
of  an  organization  which  seeks  to  sup¬ 
ply  consumers  with  “unbiased  informa¬ 
tion  and  counsel”  on  advertised  goods. 

Subscribers  to  Consumers’  Research, 
Inc.,  with  headquarters  at  340  W.  23rd 
street.  New  York,  doubtless  read  adver¬ 
tising  as  often  as  most  other  persons — 
perhaps  more  so,  since  their  letters  indi¬ 
cate  they  are  careful  buyers — but  when 
they  are  ready  to  sj^nd  money  they  are 
apt  to  put  more  faith  in  the  organiza¬ 
tion's  annual  “Handbook  of  Buying,”  or 
the  bulletins  which  they  receive  several 
times  a  year.  There  they  may  read  that 
a  little-known  razor  blade,  obtainable  in 
only  a  few  shops,  is  recommended  as 
having  given  many  more  shaves  in  a  test 
than  a  widely  advertised  one.  They  may 
read  the  chemical  compositjon  of  a  house¬ 
hold  cleaner,  and  the  advice  to  buy  the 
chemicals  and  make  their  own  solution. 
They  may  read  that  a  well-known  and 
expensive  automobile  is  rated  as  “Class 
B,”  having  poor  acceleration  and  high 
gas  consumption.  They  may  be  told  that 
a  certain  make  of  radio  is  an  extrava¬ 
gance,  since  tests  indicate  that  equally 
good  performance  can  be  obtained  from 
lower-priced  makes. 

Consumers’  Re.search,  Inc.,  is  a  non¬ 
profit  corporation  headed  by  Mr.  Chase 
as  president  and  Mr.  Schlink  as  techni¬ 
cal  director.  It  has  a  board  of  seven  di¬ 
rectors,  and  a  “committee  of  sp<3nsors,” 
made  up  largely  of  professors,  editors, 
attorneys,  economists,  and  engineers.  It 
collects  $2  a  year  from  its  subscribers  in 
return  for  confidential  information  about 
things  they  want  to  buy,  spends  more 
than  that  despite  contributed  assistance 
and  a  limited  payroll,  and  continues  to 
function  with  the  aid  of  a  $10,000  dona¬ 
tion  from  an  unnamed  woman.  Other 
donations  are  in  prospect,  but  it  is  hoped 
that  the  work  will  be  self-supporting  by 
the  end  of  next  year,  according  to  Mr. 
Schlink,  the  active  head  of  the  organ¬ 
ization. 

With  little  publicity  and  with  limited 
resources,  the  organization  has  grown  to 
a  membership  of  7,000,  with  new  names 
coming  in  at  the  average  rate  of  40  a 
day,  according  to  Mr.  Schlink. 

The  full  significance  of  the  movement 
to  advertisers  is  difficult  to  foresee,  but 
there  is  certainly  something  for  the  ad¬ 
vertising  man  to  ponder  in  the  fact  that 
it  appeals  to  a  considerable  number  of 
people  in  something  of  a  crusader’s  spirit. 
Letters  flowing  into  the  office  are  not 
merely  membership  applications,  but  fre¬ 
quently  include  detail^  explanations  of 
exjwriences  with  branded  goods,  or  ex¬ 
periments  carried  out  to  determine  the 
value  of  articles  bought. 

Mr.  Schlink  himself  sees  no  reason 
to  believe  that  the  work  of  Consumers’ 
Research,  even  if  it  grows  far  beyond 
its  present  range,  will  do  harm  to  ad¬ 
vertising  in  general. 

"There  will  be  as  much  advertising  as 
at  present,”  he  commented  in  reply  to  a 
query,  "but  it  will  have  to  be  more  in¬ 
telligent.  It  may  be  reduced  to  talking 
specifications  and  performance — in  other 
words,  talking  sense,  instead  of  trying  to 
sell  nxxjnlight  nights  by  the  lake.” 

Casually  he  referred  to  the  possibility 
of  “an  .^.B.C.  for  advertised  goods.” 
In  time  he  thinks  manufacturers  may 
care  to  advertise  that  their  g(K)ds  are 
recommended  by  Consumers’  Research,  al¬ 
though  he  is  not  promoting  this  idea. 

_  ‘If  we  give  permission  for  such  quota¬ 
tion,  we  would,  of  course,  not  take  a  cent 
from  the  manufacturer,”  he  said.  “Other¬ 
wise  people  would  fear  that  this  was  just 
another  racket.” 

In  some  cases,  he  said,  products  have 
wen  improved  following  criticism  by 
Consumers’  Research.  On  the  other  hand, 
if  products  are  found  to  be  cheapened 


Knowing  that  its  readers  were 
keenly  interested  in  the  outcrmie  of 
the  Nov.  16  elections  in  Poland  and  de¬ 
siring  to  present  the  latest  possible  re¬ 
turns,  Francis  Januszewski,  president 
and  general  manager  of  the  Polish 
Daily  Xews,  Detroit,  telephoned  the 
Polish  Telegraph  .\gency,  in  Warsaw, 


just  in  time  to  make  the  noon  edition  of 
his  paper  Nov.  17. 

.Mr.  Januszewski  talked  with  Direc¬ 
tor  Starzynski  of  the  Polish  Telegraph 
Agency,  and  extended  the  congrat¬ 
ulations  of  IX'troit's  Polish  speaking 
people,  through  him,  to  Marshal  Pil- 
sudski,  victor  in  the  balloting. 


tests  for  maiuifacturers  declined  to  work 
for  us. 

“Our  problem,  however,  is  not  to  get 
information,  but  to  make  it  available. 
We  have  four  or  five  times  the  amount 
of  usable  information  that  we  have 
money  to  print. 

“The  staff  includes  only  four  or  five 
paid  consultants,  who,  working  part 
time,  have  made  15  to  20  complete  in¬ 
vestigations.  Several  hundred  others, 
however,  have  been  put  into  our  bands 
and  checked  up — which  in  many  cases 
takes  as  much  effort  as  the  original  in¬ 
vestigation. 

There  are  25  to  SO  volunteer  consult¬ 
ants — some  of  them  so  good  that  we 
couldn’t  hire  them.  One,  for  instance, 
is  a  leading  textile  technician  in  a 
university.  Another,  a  chemist,  who  of¬ 
fered  to  make  a  lead-poisoning  test,  was 
shown  by  investigation  to  be  the  dean 
of  one  branch  of  chemistry  in  the  whole 
country.  We  are  lucky  to  get  such  men. 
They  are  interested  because  it  lets  their 
material  become  useful. 

“Other  reports  are  based  on  informa¬ 
tion  from  the  United  States  Bureau  of 
Standards,  the  American  Medical  As¬ 
sociation,  and  other  research  and  investi¬ 
gating  bureaus.  Unfortunately,  much 
of  the  government  work  is  done  for 
manufacturers,  and  the  results  kept 
secret  from  the  public.  The  Canadian 
government,  on  the  other  hand,  tests 
gasoline  and  publishes  the  results,  with 
brand  names,  in  mimeographed  bulletins. 
Some  of  the  newspapers  print  the  re¬ 
sults.  Similar  tests  by  the  U.  S.  Bureau 
of  Mines  are  made,  but  no  reports  is¬ 
sued.  The  British  National  Physical 
I.aboratory  tests  watches,  and  prints  the 
results  in  its  annual  report.  The  U. 
S.  Bureau  of  Standards  makes  the  same 
kind  of  tests  and  keeps  the  results 
secret.” 

The  sources  of  information  are  indi¬ 
cated  in  the  annual  Handbook  by  ab¬ 
breviations. 

Consumers’  Research,  Inc.,  is  a  legi¬ 
timate  heir  of  the  book,  “Your  Money’s 
Worth,”  which  aroused  bitter  comment 
among  advertisers.  After  it  was  issued, 
the  authors  began  to  receive  letters  ask¬ 
ing  for  brand  names  which  had  been 
omitted  from  some  parts  of  the  book. 
After  spending  their  Sundays  and  holi¬ 
day  dictating  replies  and  sorting  the  new 
information  contributed,  they  decided 
file  material  available  was  too  valuable 
to  throw  away.  The  first  handbiKik  was 
issued  late  in  1927  in  mimeographed 
form,  for  the  Consumers’  Club,  a  group 
of  a  hundred  persons  mostly  living  in 
White  Plains,  N.  Y.  Other  books  fol¬ 
lowed  annually.  F'arly  in  1930  Con¬ 
sumers’  Research  was  incorporated  and 
the  bulletin  service  was  begun,  which  re¬ 
sulted  in  a  rapid  increase  of  subscriptions. 

A  glance  through  the  44  subscriptions 
received  in  one  morning’s  mail  recently 
showed  they  came  from  teachers  of  all 
ranks,  professional  men,  housewives,  an 
occasional  purchasing  agent,  labor  lead¬ 
ers,  advertising  men  and  women,  and 
others,  well  scattered  throughout  the  na¬ 
tion.  Professors  of  engineering  and 
science  particularly  seem  to  have  a  weak¬ 
ness  not  otdy  for  joining  but  for  send¬ 
ing  in  notes  and  charts  showing  the  re¬ 
sults  of  experiments  with  equipment  they 
have  Ixnight. 

Mr.  Schlink  finds  the  trend  of  mem- 
l)ersliips  to  the  intellectual  classes  a  trifle 
disturbing,  since  the  intention  was  to 
reach  people  who  can  least  afford  to 
waste  their  money  and  who  are  least  apt 
to  find  guidance  elsewhere.  This  motive 
explains  the  low  subscription  rate.  Like 
his  volunteer  consultants,  he  looks  upon 
the  work  as  a  public  service,  carrying  it 
on  as  a  sideline  to  his  professional  work 
as  a  research  engineer.  He  is  paid  on  a 
perdiem  basis  for  the  time  he  actually 
spends  in  behalf  of  the  organization.  Mr. 
Chase,  the  president,  is  not  active  in  the 
corporation’s  routine. 
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CARNEY  LAUNCHES  NEW 
HOTEL  PAPER 

Former  Hearst  Promotion  Director 
Heads  Firm  Which  Will  Distribute 
Weekly  Free  in  1 18  New  York 
Hotels 

The  first  mitiilKT  of  This  ITi'i'k  in  Xcw 
)'ork.  a  iKw  (luhlicatiiiii  fur  distrilnitioii 
to  New  \’ork  visitors,  was  to  be  issued 
l)ee.  by  the  newly  formed  N'isi.ors 


Edward  M.  ('.arnev 


Guiilc  I’ublishiiiK  Gom|).iiiy.  Under  a 
contract  with  the  Hotel  \ssociation  of 
\ew  York  C  it\'.  a  copv  of  the  weekly  is 
to  la'  placed  in  the  mailliox  of  each  hotel 
guest  in  the  IIK  hotels  lapreseiited. 

1  he  publi.sher  and  president  of  the  com¬ 
pany  is  Edward  M.  Uarne>.  who  recently 
left  the  Hearst  Xew spaiars.  where  he 
was  director  of  iiroinotion  and  editor  of 
ii.nhiinni's.  Hearst  house  organ  which 
has  laten  discontinueil.  Edward  W.  Dart, 
president  of  White  I't  Dart.  Inc.,  insur¬ 
ance  broker',  and  formerly  manager  of 
the  insurance  department,  Hearst  t.'or|)o- 
rations,  is  vice-president  and  secri  tary ; 
while  Saul  Lehman.  \  ice-prc'ident  of  the 
David.son  Press,  Inc.,  is  treasurer. 

t  aleh  U.  Moore,  managing  editor  of 
tin-  new  weekly,  has  iK-en  associated  with 
Mr.  ('arney  as  assisttint  editor  of  Ex¬ 
changes,  the  Hearst  hoii'c  orgttn.  Wil¬ 
liam  E.  Seals,  advertising  manager,  was 
also  formerly  with  the  Hearst  promotion 
deparitnent.  but  more  recentlv  has  been 
with  the  F.  W.  Iknlge  t  orporatiou.  Ifd- 
ward  J.  McManus  is  circulation  man- 
ager. 

Ed.  E.  I’id.geon,  formerly  with  the  Fox 
interests,  has  been  made  ilramatic  editor. 
I-ester  Hoptier,  formerly  in  promotion 
work  for  the  Hearst  organization  on 
the  Pacific  Coast,  and  lately  with  the 
Louis  C.  Pedlar  advertising  agency,  is 
dramatic  critic  and  contributing  editor. 

Contributing  editors  announced  by  the 
publication  are  (iene  Fowler.  Ren  Hecht, 
Joe  I^urie,  and  Alfred  Human,  writer  on 
musical  topics. 

The  magazine  will  devote  s|K'cial  at¬ 
tention  to  amusements  and  sightseeing, 
but  also  expects  to  deal  with  sports, 
fashions,  and  entertainment  articles. 

.\t  the  New  York  office  of  the  Hearst 
organization  it  was  stated  that  no  suc¬ 
cessor  to  Mr.  Carney  as  promotion  man¬ 
ager  had  lx*en  appointed. 


JAPAN  DAILY  TO  RESUME 

Plans  for  resumption  of  publication 
of  the  Tokio  Jakan  Advi'rtiscr.  destroyed 
by  fire  Nov.  4,  are  virtually  complete  and 
the  newspaper  will  reappear  within  the 
next  month,  according  to  1!.  W.  Fleisher, 
publisher.  Expiipment  will  Ik'  placed  in  a 
tcmp<irary  building.  The  itersonnel  of 
the  paper  has  been  kept  intact. 


170-PAGE  SPECIAL  EDITION 

A  170-page  “Progress”  edition  was 
isued  by  the  Charlottr  Ohscri  rr  Nov.  22. 


LONDON  PAPER  CUTS  PRICE 

The  London  Daily  Tclegraf>h  on  Dec. 
1  reduced  its  price  from  two  pence  to  a 
IK'iiny  (fnmi  4  to  2  cents).  The  London 
Tinus  is  mtw  the  only  remaining  metro¬ 
politan  paper.  ai)art  from  finance  papers, 
iK'ing  sold  at  two  pence. 


HEARST  VETOES  BOOM 
FOR  PRESIDENCY 

Declare*  in  Open  Letter  That  He  Seek* 

No  Office  and  A*k*  S.  F.  Champion, 

Di*tributor  of  Campaign  Button* 
to  Stop  Activitie* 

The  "Hearst-for-President"  boom, 
which  mysteriously  made  its  appearance 
in  the  mid-West  and  on  the  Pacific  Coast 
recently,  was  shattered  by  Willia  n  Ran¬ 
dolph  Hearst.  himself,  in  a  letter  pub 
lished  in  the  Hearst  news])apers,  Dec.  1. 
The  letter  was  addressed  to  .S.  F.  Cham- 
pitui,  Jr.,  who  started  the  circulation  of 
“Hearst-for-President''  buttfms,  and  an¬ 
nounced  that  the  (uiblisher  was  not  a  can¬ 
didate  for  the  Presidency  nor  for  any 
other  public  office.  Distribution  of  the 
buttons  followed  Mr.  Hearst 's  exi)ulsion 
from  France  last  summer  because  of  the 
part  he  played  in  obtaining  and  ])ublish- 
ing  a  secret  .-Knglo- French  treaty  several 
years  ago. 

“I  have  had  my  day  in  politics.”  Mr. 
Hearst  declared  in  his  letter.  “It  was  not 
a  very  long  day,  nor  a  very  brilliant  day, 
but  it  was  sufficient  to  convince  me  that 
my  best  opportunity  for  achievement  was 
in  supporting  principles  and  policies  and 
not  in  holding  public  office.” 

One  of  the  reasons  given  by  the  pub¬ 
lisher  for  not  seeking  a  political  career 
was  that  he  is  now'  67  years  old.  and 
while  he  did  not  want  to  desist  from  his 
labors,  he  said,  he  did  not  want  to  add 
to  them. 

Writing  of  his  work  in  placing  before 
the  public  the  jvilicies  he  iK-lieves  in,  Mr. 
Hearst  said : 

“I  think  my  influence  would  l)c  weak¬ 
ened  in  these  respects  if  I  were  a  can¬ 
didate  for  public  office.  I  think  my  work 
is  to  support  whoever  seems  to  be  the 
iK'st  man  on  a  given  occasion  and  to 
i;romote  the  policies  which  I  iK'lieve  to 
1h‘  for  the  iK'St  interests  of  my  fellow- 
.■\mericans.” 

Printed  with  Mr.  Hearst's  letter  was 
the  text  of  one  sent  tf)  him  by  Mr. 
('hami)ion,  in  which  the  originator  of  the 
Presidenev  campaign  explained  that  the 
idea  of  distributing  buttons  was  entirelv 
his  own  and  that  he  had  no  personal  ac- 
uuaintauce  with  the  nublislv'r. 

,  OCHS  MENTOR  DIES 

Henry  C.  Collin*  Taught  New  York 

Time*  Publi*her  How  to  Set  Type 

Col.  Henry  Clay  Collins,  veteran 
Knoxville  printer,  died  in  Knoxville  Dec. 
.L  at  the  home  of  Mrs.  E.  R.  Nichols,  a 
daughter.  He  was  8.1  years  old. 

Col.  Collins  taught  Adolph  S.  Ochs, 
publisher  of  the  Nnv  York  Times,  how 
to  set  type  in  the  early  70’s  when  Mr. 
Ochs  was  an  office  boy  for  the  late  Cap¬ 
tain  William  Rule,  then  editor  of  the 
Knoridlle  Chronicle. 

Col.  Collins  was  a  charter  tT>em1)er  of 
the  Knoxville  Typographical  Union. 


A.P.  EXECUTIVE  GROUP  MEETS 

regular  meeting  of  the  executive 
committee  of  the  .\ssociated  Press  v  as 
held  at  New  York  headquarters, 
Dec.  1.  Routine  husiness  was  transacted. 
Meml)ers  of  the  committee  are:  Frank 
R.  Noyes.  Washington  Stnr,  president : 
R.  H.  .\nthony,  Nerv  Bedford  (Mass.) 
Standard;  Rol>ert  McT-ean,  Philadelkhio 
Bulletin;  .Adolph  S.  Ochs.  AVre  York 
Times;  Elbert  H.  Raker,  Cleveland 
Plain  Dealer;  and  Clark  Howell.  .Atlanta 
Constitution. 

USING  ROTO  IN  MAGAZINE 

La  Xaeion  of  Ruenos  Aires’  Sunday 
magazine,  beginning  Nov.  .10.  was 
changed  so  that  the  first  eight  and  the 
last  eight  pages,  which  includes  covers, 
are  printed  in  rotogravure. 


“THIRD  PARTY”  NEWS  SCORED 

Bu*ine**  Men  Who  Refu*e  to  See  Re¬ 
porter*  Critici*ed  in  Radio  Talk 

Rusiness  executives  who  refuse  to  see 
newspafK-r  reporters,  preferring  to  give 
out  news  through  a  third  party,  were 
criticised  for  their  “short-sighted” 
jtolicy  by  Prof.  Charles  Philips  Cooper 
of  the  Columbia  University  School  of 
Journalism,  December  .1,  in  a  radio  ad¬ 
dress  over  the  Columbia  network. 

“Obstacles  placed  in  the  path  of  the 
reporter  in  most  cases  are  responsible 
for  errors  that  get  into  print,”  said  Pro¬ 
fessor  Cooper.  “When  the  head  of  a 
c  rporation  insists  upon  dealing  with  the 
pti'ilic  only  through  a  third  person  he  is 
d. luting  the  news  to  a  dangerous  degree.” 

MASON  ASKS  INQUIRY 
IN  RENDI  ARREST 

Editor  of  New  York  Evening  Po*t 
Reque*t*  Inve*tigation  of  Charge* 

Again*t  Italian  Corre*pondent 
by  Fa*ci*t  Government 

.\  thorough  investigation  of  the  charges 
lodged  by  the  Italian  government  against 
Renzo  Rendi,  occasional  correspondent 
for  the  York  Evening  Post  and 

literary  correspondent  of  the  .Vcrc  York 
Times  and  Chicago  Daily  Nezes,  was  re¬ 
quested  this  week  by  Julian  S.  Mason, 
eslitor  of  the  E'vening  Post,  following 
Rendi's  arrest.  Nov.  29.  The  correspon¬ 
dent.  an  Italian  citizen,  was  arrested  at 
his  residence  in  Rome  and  charged  with 
membership  in  an  organization  calle<l 
“Justice  and  Liberty,”  which  is  accused 
of  circulating  chain  letters  expressing 
antagonism  to  the  Fascist  government. 
Rendi  was  one  of  a  number  of  suspects 
arrestefl.  His  typewriter  and  papers  were 
c<  mfiscaterl. 

Mr.  Mason's  request  was  made  in  a 
cablegram  to  Dino  (irandi.  Italian  Min¬ 
ister  of  Foreign  .Affairs,  but  up  to  the 
time  I'Y»itor  it  Priu.isHKR  went  to  press, 
no  reply  had  iK'cn  received. 

BUYS  KEITH-MILLER  STORY 

Univer*al  Get*  Aviatrix  Account  of 
Flight  on  Wirele**ed  Order 

Mrs.  J.  M.  Keith-Miller's  f)wn  story 
of  her  flight  which  ended  in  a  forced 
landing  on  Andros  Island  in  the  Raha- 
mas  this  week  was  obtained  by  Universal 
Service  shortly  after  she  made  her  ap- 
j>earance  at  Afangrove  Cay,  from  where 
she  informed  her  mother  that  she  was 
safe.  .A  story  under  her  by-line  was 
offered  to  .Associated  Press  and  United 
Press  by  Captain  W.  N.  Lancaster,  her 
manager,  by  telegraph  from  Miami  sev¬ 
eral  hours  after  her  landing,  but  Uni¬ 
versal  had  not  heen  approached  on  this, 
according  to  H.  H.  Stanshury,  president. 

Universal  was  not  in  touch  with  Cant. 
Lancaster  until  after  arrangements  for 
a  story  had  been  made  with  Mrs.  Keith- 
Miller,  Mr.  Stansburv  said.  Due  to 
slow  transmission  the  story  did  not  reach 
New  A’ork  until  too  late  for  Tuesdav’s 
papers,  so  it  was  held  for  release  Wed¬ 
nesday  morning.  Suspicions  of  a  pub¬ 
licity  stunt  w’ere  dispelled  when  the  conv 
arrived,  Mr.  Stanshury  said.  Afrs. 
Keith-Miller,  herself,  denied  in  a  state- 
u’ent  issued  on  Wednesday  that  there  was 
any  press  agentry  connected  with  her  dis- 
annearance. 

The  price  ouoted  A.P.  and  U.P.  for 
the  story  by  Cant.  I^ancaster  was  $2,000, 
but  Universal  “did  not  pay  anvthing  near 
$2,000”  for  its  story,  according  to  Mr. 
Stanshury. 


JOSEPH  SPENCER  VILA 

Tosenh  Spencer  Vila,  31.  son  of  Jo¬ 
seph  Vila,  sports  editor  of  the  AVre  York 
^un  died  suddenlv  Dec.  2  at  his  home 
on  Riverskle  Drive.  New  A’ork.  He 
was  a  graduate  of  Princeton  University. 


PRINTING  PEN  PORTRAITS 

Pen  portraits  of  San  Francisco  person¬ 
alities  are  now  anpearing  in  the  .^an 
Praneiseo  Xezvs.  The  pictures  are  drawn 
by  Jack  Moranz,  artist. 


LAST  A.N.P.A.  FOUNDER 
MARKS  82ND  BIRTHDAY 

Jerome  C.  Brigg*,  Formerly  of  Co- 
luiiibu*  Ohio  State  Journal,  82 

Year*  Old  -  Only  Surviving 

Member  of  Organizing  Group 

Jeroiv.e  C.  Rriggs,  for  many  years 
with  the  Ciilumhus  Ohio  Stale  Journal, 
and  the  last  surviving  founder  of  the 
.American  Newspaper  Publishers  .Assn- 


Jeronie  C.  Briggs 


ciation.  cflehrated  his  82nd  hirtlulay  at 
his  home  in  Nashua,  N.  IE.  Dec.  3.  The 
recent  fleath  of  Milton  .\.  McRae,  for¬ 
mer  partner  of  the  late  1C  W.  Scripps, 
makes  .Mr.  Rriggs  the  only  living  mem¬ 
ber  of  that  group  of  four  publishers  who 
gathered  at  the  old  Russell  House  in 
I  )etroit  in  August,  1886,  to  make  plans 
that  eventuallv  led  to  the  formation  of 
the  A.N.P..\.’ 

The  other  members  of  the  group  were 
W.  H.  Ifrearley,  of  the  Detroit  .Vcti.t, 
and  J.  .Ambrose  Rutlcr,  of  the  Buffalo 
Xcxvs. 

Mr.  Rriggs  was  born  at  Delta.  D.,  the 
son  of  an  old  circuit  rider.  Rev.  Cluster 
Rriggs.  He  received  his  primary  educa¬ 
tion  in  the  schools  at  the  several  places 
in  Ohio  in  which  his  family  resided. 
Later  Education  was  obtained  in  scIkkjIs 
of  Massachusetts  and  Maine.  In  186.3  the 
family  returned  to  Ohio  and  young  Jer¬ 
ome  was  sent  to  Otterbein  College  at 
Westerville. 

■After  leaving  college,  Mr.  Rriggs  en¬ 
gaged  in  various  lines  of  work  and  in 
February,  1876,  entered  the  employ  of 
Comly  '&  Francisco,  publishers  of  the 
Ohio  State  Jf)urnal,  as  bookkeeper,  work¬ 
ing  up  to  the  position  of  business  man¬ 
ager.  While  in  this  capacity  he  organ¬ 
ized  the  Ohio  State  Journal  Company, 
with  Henry  Minett  as  president,  serving 
himself  as  secretary  and  treasurer.  He 
left  the  employ  of  the  Ohio  State  Jfiitr- 
nal  in  1899  to  engage  in  the  cigar  busi¬ 
ness.  Since  1910,  or  until  compelled  to 
give  up  work  by  reason  of  ill  health,  he 
has  represented  the  .American  Finance  & 
Security  Company,  in  Maine,  New 
Hampshire  and  Vermont,  with  head¬ 
quarters  at  Nashua. 


PUBLISHER  CONVICTED 

W.  Ei.  Hassler,  publisher  of  the 
Coquille  (Ore.)  Courier,  was  convicted 
Nov.  25  of  publishing  anonymous  elec¬ 
tion  cards.  Hassler  was  indicted  for 
printing  cards  attacking  Frank  Os¬ 
mond,  deputy  game  warden  who  was  a 
candidate  for  Coos  county  sheriff  in  the 
May  primaries.  Hassler  also  faces  a 
charge  of  libel. 


ARNOLD  FUEREDI 

Arnold  Fueredi,  70,  once  cditf>r  of  the 
Xesi’  Yorker  .'itaats  Zcitiing,  died  in  \'i- 
enna  Nov.  26.  He  left  the  Staats  Zeitung 
which  he  joined  in  1919,  a  year  ago  to 
live  in  A'ienna.  Previously  he  was  with 
the  German  Morning  Journal. 
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NEAL  O’HARA  HUMOR  BASED  ON  SPOT  NEWS 

Noted  Columnist  Says  Readers*  High  Interest  in  Timely  Comment  Cannot  Be  Ignored — Cites  Growth 
of  Wired  Features — Writes  Four  Columns  Daily — Says  Humorists  Should  Bat  .300 


1''HK  newspaper  reader's  demand  for 
spot  comment  on  spot  news  and  his 
iiicreasinjt  avidity  for  stray  bit’s  of 
knowledge  aliout  people  and  things  are 
two  new  factors  the  newspaper  columnist 
of  l'>30  cannot  afford  to  ignore.  Xeal 
O’Hara,  columnist  for  the  New  York 
World  Syndicate  and  North  American 
Newspaper  Alliance  told  Editor  &  PuB- 
i.iSHKR  this  week. 

"During  the  past  ten  years,"  he  said, 
"the  newspaper  reader  has  been  increas¬ 
ingly  exacting.  He  wants  his  features, 
his  editorials,  even  his  humor,  nearly  as 
instantaneous  as  he  wants  his  original 
news.  The  old  manner  of  sitting  down  to 
the  typewriter  and  thinking,  'Now  what 
will  1  write  about  for  today,'  is  out¬ 
moded.  Syndicate  writers,  or  most  of 
them  at  any  rate,  know  what  they  are 
iioing  to  write  about.  It’s  all  there  in 
the  iitest  issue  of  the  newspaper.  They're 
eoing  to  write  about  what  is  going  on 
in  this  world. 

'■.\l  first  this  new  method  hniked  bad 
tor  syndicate  writers.  Working  as  far 
as  a  week  in  advance,  it  was  impos¬ 
sible  to  keep  on  top  of  the  news.  They 
did  the  best  they  could,  but  by  the  time 
their  stuff  was  ready  to  go  it  had  holes 
in  it  Their  comments  on  the  news  were 
'tale,  or  else  they  were  commenting 
alxiut  something  everyone  had  forgotten 
alxiut. 

"Hut  the  telegraph  paved  the  way.  I 
think  it  was  Will  Rogers  and  McNaught 
Syndicate  showed  the  way.  Now  the 
telegraph  is  routine  for  transmitting 
columns.  Calvin  Coolidge,  Arthur  Bris- 
Itane,  (irantland  Rice,  Eloyd  Gibbons, 
t'hic  Sale  and  Bugs  Baer,  who  I  con¬ 
sider  the  greatest  humorist  in  the  coun¬ 
try,  are  among  those  who  settled  their 
liroblenis  by  the  telegraph.  .  . 

And  Mr.  O’Hara.  His  “Wiregrams” 
under  the  name  of  ‘‘Graham  Wyer”  go 
out  every  evening  to  members  of  the 
North  .American  Newspaper  Alliance 
•ind  others.  In  addition  to  this  feature, 
which  was  started  soon  after  the  .Alli¬ 
ance  was  merged  with  the  Bell  Syndi¬ 
cate.  this  remarkably  busy  writer  con- 
trihutes  a  column  titled  ‘‘Telling  the 
World”  to  the  Xciv  York  Ercninq 
World .  and  syndicated  by  the  World 
Syndicate,  and  two  columns  of  comment 
daily  to  the  Boston  Traveler. 

I'or  the  New  York  Evening  World 
lie  works  48  hours  ahead ;  on  the  Bos¬ 
ton  paper  and  for  the  N.A.N..A.,  he 
Works  right  on  top  of  the  news. 

"The  days  when  a  newspaper  columnist 
could  sit  down  and  write  anything  that 
came  to  his  mind  are  gone,”  Mr.  O'Hara 
said.  “Now  he  must  not  only  keep 
abrMst  of  the  city  room,  he  must  even 
anticipate  tomorrow’s  occurrences.” 

“The  other  factor,”  Mr.  O’Hara  con¬ 
tinued, — ‘‘that  of  providing  crumbs  of 
information  that  ordinarily  might  be 
missed  in  scanning  the  news — is  another 
'ign  of  the  times.  I  don't  know  where 
the  gossip  columns  started,  but  they  cer¬ 
tainly  are  important  in  newspaper  work 
today.  W’hat  this  means,  in  an  unre¬ 
stricted  field  such  as  mine,  is  that  the 
syndicate  writer  is  in  for  a  lot  of  extra 
work,  hard  work,  too. 

/‘Not  only  is  he  dependent  of  the  news 
ft  the  day  for  his  material,  hut  he  is 
also  dependent  upon  emphasizing  the 
parenthentical  facts  that  creep  so  inci¬ 
dentally  into  the  day’s  news  that  they 
are  very  likely  to  be  missed  bv  the  aver¬ 
age  reader.” 

Mr.  O’Hara  is  best  knowm  as  a  news¬ 
paper  humorist.  His  columns  always 
'ake  a  comical  slant  on  the  day’s  oc¬ 
curences,  and  he  seldom  bothers  him- 
^If  with  more  weighty  matter.  But 
P'S  propensity  toward  humor  by  no 
means  alleviates  his  work.  Mr.  O'Hara 
IS  one  humorist  who  certainly  takes  his 
''crk  seriously. 

His  office  is  on  the  11th  floor  of  the 
i!  r  in  Boston,  overhxiking 

me  Cominon.  It  is  equipped  with  a  desk, 
a  typewriter  and  two  chairs,  and  that 


By  JOHN  W.  PERRY 


is  all.  In  this  cubby  hole,  Mr.  O’Hara 
works  his  full  eight  hours  a  day,  with 
the  usual  hour  for  lunch,  and  stoically 
refuses  to  entertain  visitors,  excepting 
for  half  an  hour  at  the  end  of  the  day. 


Neal  O’Hara. 

His  door  is  locked  at  nine  o'clock  in 
the  morning,  and,  except  on  unusual  oc¬ 
casions,  no  amount  of  door-knob  rat¬ 
tling  will  disturb  him.  He  has  a  big 
day’s  work  to  do,  and  there  is  nothing 
that  he  can  put  off  until  tomorrow. 

Mr.  O'Hara  is  perforce  an  avaricious 
newspaper  reader.  .All  over  the  floor, 
the  table,  the  chairs,  and  even  the  type¬ 
writer,  excepting  the  keyboard,  you  will 
find  newspapers.  Eor  four  hours  a  day 
he  reads  them,  and  concentrates  on  what 
parts  of  them  will  help  make  copy  for 
him.  Then  for  four  more  hours  he  sits 
at  the  typewriter  and  grinds  out  his 
stint.  He  cannot  stop  too  long  to  think 
over  what  he  has  to  say — the  mail  on 
each  piece  of  copy  leaves  at  a  certain 
time,  and  today’s  joke  is  worthless  to¬ 
morrow.  Mr.  O’Hara's  eight  hours  are 
as  relentlessly  occupied  as  any  worker’s 
in  a  Eord  plant. 


This  reporter  found  him  making  a 
column  for  the  Boston  Traveler.  It  was 
a  column  of  txlds  and  ends :  “Eootball 
games  played  in  N.  Y.  were  advertised 
in  the  Pacific  Coast  papers  by  the  Penn. 
R.  R.  .  .  .  4  newspapermen  were  elect¬ 
ed  .state  senators  in  Indiana  this  month, 
but  they  probably  still  won’t  know  how 
to  cut  their  stuff  short  .  .  .  The  swell- 
est  sporting  assignment  we’ve  heard  of 
this  season  fell  to  the  sporting  editor  of 
the  Honolulu  Star  Bulletin.  He  trav¬ 
elled  6,(KX)  miles  to  cover  the  Hawaii- 
Univ.  of  So.  Calif,  game  .  .  .”  and 
so  on.  His  other  Boston  column  was 
already  in  type — a  “confession”  on 
“how  1  pick  my  .All-.American  football 
team,"  which,  he  .said,  “is  easier  than 
picking  a  jury  because  an  .All-American 
team  does  not  have  to  bring  in  a  verdict.” 
He  had  already  marked  the  papers  for 
the  “Wiregrams,”  and  all  that  was 
needed  was  to  turn  them  out  on  the  type¬ 
writer.  Sample :  “Einstein  dreads  be¬ 
ing  interviewed  by  .American  reporters. 

.  .  .  but  he  should  know  how  the  re- 
Iiorters  dread  taking  <lown  Einstein’s 
answers.  ...” 

“.A  humorist,"  Mr.  O’Hara  said, 
“should  bat  about  ..100.  It’s  absolutely 
impossible  to  bat  .l.OtXl  day  after  day. 
I  think  humor  is  subjected  to  more  rigid 
cross  examination  than  anything  else  in 
the  papers,  from  a  reader’s  view)M)int, 
that  is.  1  know  that  my  stuff  is  feeble  at 
times,  but  so  is  nearly  everybody’s  else. 

“But  even  at  that  1  think  a  humorist 
has  a  better  chance  than  the  average 
newspaper  writer.  It  is  a  wonderful  t>art 
of  the  average  reader’s  psychology  to 
remember  one  bright  remark  you  may 
have  made,  and  to  forget  all  the  dross 
that  has  flown  from  your  typewriter 
Ix'tween  times.  I'urthermore  this  same 
reader  is  loquacious,  and  he  talks  and 
talks  alxiut  this  wisecrack  you  are  suii- 
jioscfl  to  have  made.  .And  in  retrospect 
it  seems  to  him  that  this  particular  col¬ 
umn  was  studded  with  brilliant  gems  of 
wit.  The  editorial  writer  doesn’t  get  a 
break  like  that.” 


DAILY’S  EXECUTIVES  PLANE  ENTHUSIASTS 


H.  W.  Allen  (left)  and  Marcellus  Murdock 


MARCELLUS  M.  MURDOCK,  pub¬ 
lisher  of  the  Wichita  Eagle,  and  H. 
W.  Allen,  advertising  director,  make 
their  business  trips  by  plane.  Both  are 
enthusiastic  air  birds,  and  they  cover  a 
lot  of  territory  in  Mr.  Murdock’s  Travel - 
air  plane,  making  trips  of  500  and  6(X) 
miles  a  day  interviewing  advertisers. 

Mr.  Murdock  became  a  licensed  pilot 
after  he  had  become  a  grandfather,  and 
has  more  than  5(X)  hours  of  flying  to  his 
credit.  He  is  president  of  the  Wichita 
chapter  of  the  National  .Aeronautical  As¬ 
sociation  :  head  of  the  Wichita  Flying 


club ;  chairman  of  the  Aviation  committee 
of  the  Wichita  Chamber  of  Commerce, 
and  played  a  leading  part  in  establishing 
the  640  acre  airport  for  the  city. 

Both  Murdock  and  Allen  are  on  the 
edgfe  of  SO,  yet  they  get  a  keen  delight 
from  this  method  of  travel.  Murdock  is 
pilot  and  Allen  navigator  when  they  fly 
together. 

The  picture  shows  Mr.  Murdock  and 
Mr.  .Allen  on  their  recent  trip  to  Dallas, 
Tex.,  where  Mr.  Murdock  presided  at 
an  aeronautical  meeting,  and  flew  back 
home  in  the  afternoon. 


There  are  certain  standard  subjects, 
M,r.  O’Hara  said,  that  the  columnist  can 
always  fall  back  on  when  his  ingenuity 
in  other  fields  fails  him.  One  of  these, 
he  said,  and  the  best,  was  the  game  of 
bridge.  Another  was  radio. 

“Poor  Graham  McNamee,”  the  col¬ 
umnist  said.  “His  habit  of  mi.xing  names 
at  football  games  and  his  other  inaccur¬ 
acies  are  bread  and  butter  to  many  news¬ 
paper  humorists.  It  is  a  sure-fire  topic, 
usually,  aiul  writers  certainly  make  the 
most  of  it.” 

Mr.  O’Hara  went  to  Harvard  seven 
years.  .After  his  graduation  in  1015,  he 
siKMit  three  years  in  Professor  Baker’s 
famous  47  Workshop  course,  along  with 
Sidney  Howard.  Eil  .Massey  and  m.any 
others. 

“It  took  me  just  three  years,”  Mr. 
O’Hara  said,  “to  find  out  that  I  could 
never  write  plays,  which  is  a  much 
shorter  time  than  it  takes  the  average 
writer.” 

But  from  his  freshman  year  Mr. 
O’Hara  had  been  a  newspajK'r  corre¬ 
spondent.  His  first  paper  was  the  \ew 
York  Herald,  which  at  that  particular 
time  wanted  to  know  all  about  Vincent 
.\stor  who  was  attending  the  university. 
O’Hara  became  an  authority  on  the 
.Astor  scion ;  he  knew  the  size  of  his 
shoes,  the  color  of  his  socks,  his  habits, 
everything  about  the  young  man.  When 
the  Titanic  sank  in  1912,  and  John  Jacob 
Astor  with  it,  Vincent  .A.stor  achieved  a 
new  importance.  O’Hara  furnished  col¬ 
umns  and  columns  to  the  Herald,  and 
in  addition,  wrote  a  special  article  about 
the  prominent  heir  for  the  Boston  Post. 
.As  a  result  he  was  made  Harvard  cor¬ 
respondent  for  the  Post  the  following 
year. 

In  his  sophomore  year  he  contributed 
so  much  copy  to  the  Post  that  it  was 
decided  to  put  him  on  a  .salary  of  $35 
a  week,  which  was  considerafile  to  a 
young  student  working  his  way  through 
school.  During  the  remainder  of  his 
years  at  Harvard  he  kept  up  and  de¬ 
veloped  his  newspaper  contacts,  serving 
at  varifms  times,  besides  the  Boston  Post 
and  the  New  York  Herald,  the  Boston 
Herald,  Boston  Record  and  the  Asso¬ 
ciated  Press 

“I  certainly  hated  to  leave  Harvard,” 
Mr.  O’Hara  said.  “I  lost  monev  when 
I  left." 

He  left  to  join  the  Army  and  while 
stationed  in  a  camp  in  the  south  started 
contributing  jokes  about  Prohibition  to 
the  humorous  weeklies.  Lije,  Judge,  and 
others. 

Mustered  out  of  the  service  in  1919, 
O’Hara  did  the  inevitable — he  went  to 
New  York,  where  he  started  rehashing 
his  old  jokes  for  vaudeville  acts,  but 
with  only  moderate  success.  His  chief 
trouble,  he  said,  was  that  his  “cracks” 
dealt  with  Prohibition  as  a  futurity, 
aiul  by  that  time  it  was  an  actuality. 

With  implicit  faith  in  these  jokes, 
however.  O’Hara  did  them  over  again, 
collecting  them  all  together  in  one  ar¬ 
ticle  which  he  proposed  to  sell  to  a 
newspaper.  From  his  uptown  quarters 
he  started  to  find  the  offices  of  the  New 
York  .linerican,  but  after  wandering 
around  near  the  foot  of  Brooklyn  Bridge 
for  a  while,  he  gave  up  finding  the 
place,  and  espied  the  gold  dome  of  the 
Pulitzer  Building. 

He  offered  his  wares  to  the  Evening 
World,  and  got  $10  for  them.  J.  H. 
Tennant,  the  managing  editor,  asked 
him  if  he  could  do  something  similar 
three  times  a  week.  Could  he ! 

He  moved  to  Boston  soon  afterwards 
and  did  sports  and  features  for  the  Post, 
keeping  up  his  column  on  the  h'vening 
World  in  the  meantime.  In  1924  he 
joined  the  Herald-Traveler.  His  con¬ 
tract  on  the  Evening  World  was  re¬ 
cently  renewed. 

Mr.  O’Hara  lives  in  Newton,  a  Bos¬ 
ton  suburb.  1  le  is  married  and  has  two 
children. 
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UNITED  REFRIGERATOR 
DRIVE  UNDER  WAY 

Local  Newspaper  Campaigns  to  Be 

Important  Part  of  Co-operative 
Effort  to  Sell  Million 
Machines  in  1931 

Plans  for  a  three-year  cooperative  ad¬ 
vertising  campaign  intended  to  sell  a  mil¬ 
lion  electric  refrigerators  in  1931  and 
even  greater  numbers  in  1932  and  1933 
are  being  completed  under  direction  of 
the  newly  created  Electric  Refrigeration 
Bureau  of  the  National  Electric  Light 
Association.  The  campaign  is  to  be  a 
joint  effort  involving  not  only  manufac¬ 
turers  and  distributors  of  electric  re¬ 
frigerators,  but  also  light  and  power 
companies  and  electrical  leagues  through¬ 
out  the  United  States  and  Canada. 

The  New  York  office  of  Lord  & 
Thomas  and  Logan,  advertising  agency, 
is  conducting  the  campaign. 

The  plan,  as  described  by  C.  E.  Green- 
w’ood,  commercial  director  of  the  Na¬ 
tional  Electric  Light  Association,  makes 
a  division  between  national  and  local 
efforts.  A  national  campaign  in  maga¬ 
zines  is  to  be  carried  on  with  a  million- 
dollar  fund  subscribed  by  the  manufac¬ 
turers.  At  the  same  time  local  organiza¬ 
tions  are  to  raise  funds  for  campaigns, 
largely  in  newspaper  space,  at  the  rate  of 
$2  per  refrigerator,  which  would  mean 
$2,()fK),000  for  the  year  assuming  that  the 
goal  set  for  1931  is  reached.  Mr.  Green¬ 
wood  predicted  that  this  amount  would 
be  exceeded,  saying  that  subscriptions 
were  closer  to  $4  a  refrigerator  last  sum¬ 
mer  in  the  preparatory  campaign  of  the 
Food  Preservation  Council. 

That  campaign  made  its  slogan  “Below 
.^0  degrees  lies  safety.”  This  year  the 
movement  enters  the  selling  phase,  and  is 
based  on  the  keynote,  “An  electric  re¬ 
frigerator  pays  for  itself.” 

Since  the  cooperative  campaign  is  in 
addition  to  the  regular  advertising  of  in¬ 
dividual  makes.  Mr.  (ireenwood  esti¬ 
mated  that  total  advertising  of  electric 
refrigerators  in  1931  would  total  between 
?10,000.000  and  $15,000,000. 

Local  power  stations  are  expected  to 
take  the  lead  in  organizing  and  carrying 
on  the  local  campaigns,  which  will  re¬ 
sult  in  large  increases  in  the  demand  for 
electric  current.  A  prospectus  of  the 
plans  calls  electric  refrigeration  a  “quick 
and  sure  means  of  practically  doubling 
national  average  residential  consump¬ 
tion.” 

.1/  Uavid-son.  president  of  the 
Nebraska  Power  Company,  is  national 
chairman  of  the  Electric  Refrigeration 
Bureau.  .An  Executive  Committee  has 
neen  named  including  representatives  of 
central  power  stations,  manufacturers  of 
refrigerators,  and  members  at  large 
Regional  directors  have  also  been  ap¬ 
point^  and  the  local  organization  is  ex¬ 
pected  to  be  complete  by  the  end  of  the 
year. 

Three  campaigns  arc  planned— a  spring 
campaign  from  April  1  to  June  30,  a  fall 
Mmpaign  from  Sept.  7  to  Oct.  16,  and  a 
Christmas  campaign  from  Nov.  16  to 
Dec.  24,  1931. 

Describing  the  proposed  local  efforts 
the  prospectus  says : 

“I^al  newspaper  advertising  should  be 
used  to  tie-in  with  the  national  advertis- 
ing.  Suggested  advertisements  and  mats 

hv''  IhJ  available 

w  .  Refrigeration  Bureau 

and  these  advertisements  will  have  the 
general  theme  as  the  national  maga- 
zine  advertisinif. 

“The  methods  used  for  signing  of  ad¬ 
vertisements  may  vary  widely.  If  there 
IS  a  state- wide  organization,  local  adver¬ 
tising  might  be  signed  ‘Electrical  Re¬ 
frigeration  Bureau — California  Divi¬ 
sion,  or  there  may  be  a  city  organiza¬ 
tion  as  Electric  Refrigeration 
Bureau — Pittsburgh  Division.’  The 
impi^tant  factor  will  be  designation  of 
the  El^tric  Refrigeration  Bureau  to  tie- 
in  with  all  national  advertising  and  pro¬ 
motional  material.  In  this  way  there  is 
opportunity  for  all  sales  outlets  to  benefit. 

Electric  Refrigeration  Bureau  will 
produce  suitable  direct  mail,  window  and 


MAKES  PENNIES  COUNT 


Pittsburgh  Post-Gazette's  “Centaclaus.” 

The  lowly  penny  comes  into  its  own 
with  the  use  of  the  “Centaclaus"  by 
the  Pittsburgh  Post-Gazette.  By  means 
of  this  unique  device  the  daily  hopes  to 
raise  ^,000  to  help  the  needy  at  Christ¬ 
mas  time. 

Twenty-five  pennies  thrown  upon  the 
scale  at  the  base  of  the  device  tip  the 
scale  receptacle,  dumping  the  contents 
into  another  receptacle  which  records  the 
weight  of  the  pennies  on  the  obelisk.  The 
coins  arc  always  in  plain  sight.  The 
“Centaclaus”  will  hold  one  ton  of  pen¬ 
nies,  or  300,00(1  iiennies.  .As  the  coins 
accumulate  the  indicator  mounts  upward. 
Only  pennies  can  lie  collected. 

Two  of  these  devices  have  been  placed 
by  the  Post-Gazette  at  strategic  points 
in  the  city — one  in  the  Union  Trust 
building  and  the  other  at  the  Jenkins 
Arcade.  Each  bears  the  device:  “Pitts- 
iiurgh  Post-Gazette  Centaclaus — Lend  It 
the  Weight  of  A'o’iir  Penny — Help  the 
Needy.” 

The  photograph  shows  Miss  Florence 
Heidkamp,  of  the  Post-Gazette  circula¬ 
tion  department,  testing  the  scales. 

outdoor  advertising  and  all  such  ma¬ 
terials  as  may  be  advantageously  used  for 
a  year-round  sales  campaign.  The  ma¬ 
terials  will  be  made  available  at  cost.  In 
order  to  keep  the  cost  to  a  minimum  the 
Electric  Refrigerator  Bureau  will  re¬ 
quire  advance  commitments  as  to  ma¬ 
terials  and  quantities  from  the  lcx:al  or¬ 
ganizations.  The  local  tie-in  advertising 
should  not  result  in  a  lessening  of  the 
local  advertising  as  carried  by  individual 
sales  outlets.  The  local  tie-in  advertising 
should  supplement  and  strengthen  such 
individual  advertising. 

“The  fourth  point — selling — is  by  far 
the  mo.st  important.  The  most  essential 
duty  of  the  local  organization  is  to  see 
that  each  local  sales  outlet  exerts  maxi¬ 
mum  effort  throughout  the  year  with 
especially  concentrated  activity  during 
the  periods  listed  on  the  preceding  page.” 

The  prospectus  urges  local  interests  to 
consider  their  contributions  as  “over  and 
above  their  regular  advertising  expendi¬ 
tures.” 

FINANCIAL  MEN  OPTIMISTIC 

Fifteen  Out  of  Thirty-seven  Will  In¬ 
crease  Their  Advertising  in  1931 

Fifteen  out  of  37  advertisers  who  were 
sent  questionnaires  by  the  Chicago 
Financial  Advertisers’  Association,  in¬ 
dicated  they  will  increase  their  advertis¬ 
ing  appropriations  for  1931.  The  in¬ 
creases  ranged  from  3  to  1(X)  per  cent 
and  averaged  22  per  cent. 

Sixteen  firms  reported  they  would  not 
change  their  space  budgets  for  the  year 
and  six  plan  to  curtail  their  outlay.  The 
decreases  range  from  4  to  66  per  cent 
and  average  ^.5  per  cent. 


OPENING  NEW  RADIO  CIRCUIT 

R.  C.  A.  Starting  Direct  Service  Be¬ 
tween  San  Francisco  and  Shanghai 

The  first  direct  wireless  service  be¬ 
tween  the  United  States  and  China  was 
to  be  opened  Saturday,  Dec.  6,  by  Radio 
(Torporation  of  .America  Communica¬ 
tions,  Inc.,  with  terminals  in  San  Fran¬ 
cisco  and  Shanghai.  The  circuit  will 
connect  with  radio  telegraph  stations  in 
40  cities  throughout  China  through  the 
elaborate  radio  network  maintained  in 
that  country. 

Exchange  of  greetings  between  Presi¬ 
dent  Hoover  and  Chiang  Kai  Shek, 
president  of  the  Chinese  Republic,  were 
to  mark  the  formal  opening  of  the  serv¬ 
ice.  The  new  two-way  circuit  covers 
6,121  miles,  and  will  eliminate  the 
present  system  of  relaying  press  and 
other  messages  through  Toyko  and 
Manila.  A  wireless  service  has  been 
maintained  for  some  time  by  Dollar 
Steamship  Line  between  the  Pacific 
Coast  and  Shanghai.  This  operated  as 
the  Globe  Wireless,  but  was  used  mostly 
in  connection  with  the  business  of  the 
company  and  its  clients. 

The  Shanghai  circuit  is  the  third  to 
be  opened  by  R.  C.  A.  Communications 
within  the  past  few  weeks.  A  new  serv¬ 
ice  was  established  between  New  York 
and  Prague,  Czechoslovakia,  Dec.  1. 
( Ipening  of  a  circuit  to  Moscow  recently 
was  followed  by  a  reduction  of  press 
rates  by  cable  companies  to  nine  cents 
per  word. 

FIRES  AT  PREMIER 

Madrid  News  Man,  Just  Resigned, 

Calls  Act  Protest  Against  Conditions 

.As  Premier  Berenguer,  of  Spain,  en¬ 
tered  the  Palace  of  Ministers  at  Madrid 
Dec.  3  to  interview  newspaper  reporters, 
Joaquin  Llizo,  who  had  just  resigned  as 
a  reporter  for  El  Sol,  fired  a  shot  over  the 
Premier’s  head.  He  was  instantly  over¬ 
powered. 

In  a  statement  to  police  the  reporter 
said ; 

“My  act  was  a  protest  against  the  po¬ 
litical  and  social  conditions  existing  at 
present  in  Spain  and  which,  if  continued, 
will  carry  Spain  to  chaos.  Everything 
goes  bad  in  Spain.  I  did  not  care  to  kill 
Berenguer,  as  my  philosophy  causes  me  to 
oppose  killing. 

“I  also  did  not  care  to  kill  because  I 
entered  the  building  as  a  newspaper  re¬ 
porter  and  would  not  want  to  cast  shame 
upon  my  brethren  of  the  press.  It  was 
for  the  purpose  of  preventing  reporters 
as  a  class  from  being  subjected  to  hu¬ 
miliation  that  I  resigned  this  morning 
from  El  Sol  and  thus  was  not  a  reporter 
when  I  shot. 

“I  alone  am  personally  responsible  with 
no  confidants  or  accomplices.” 

Following  the  shooting  El  Sol  immedi¬ 
ately  sent  a  message  to  Berenguer  ex¬ 
pressing  regret  and  condemning  the  deed. 
It'  professed  complete  ignorance  of  the 
reporter’s  intention. 

SPONSORED  CHRISTMAS  PARADE 

More  than  12S,0(X)  thronged  the  down¬ 
town  section  of  Memphis,  Tenn.,  to  see 
the  Spirit  of  Christmas  parade  the  night 
of  Nov.  28.  Forty-three  merchants  en¬ 
tered  floats,  and  22  bands  from  the 
Memphis  trade  territory  participated. 
The  parade  is  an  annual  event,  spon- 
.sored  by  Mcmf'his  Press-Seimitar. 

STARTS  FUND  FOR  NEEDY 

The  Indianapolis  Star  has  opened  a 
campaign  for  funds  for  Christmas  gifts 
for  needy  children,  and  contributions  al¬ 
ready  have  begun  pouring  into  Claude  A. 
Mahoney  of  the  Star  staff,  in  charge  of 
the  campaign,  known  as  “The  Star  Santa 
Claus  Fund  for  Needy  Children.” 

HUSE  BACK  IN  NEW  YORK 

Norris  .A.  Huse,  manager  of  Associ¬ 
ated  Press  Photo  Service,  returned  to 
New  A'ork,  Nov.  25.  after  a  five  weeks’ 
tour  of  the  country.  He  covered 
10,0(X)  miles  and  visit^  .A.P.  offices  on 
the  Pacific  Coast,  the  southwest,  the 
south  and  middle  west. 


REVILLE  IS  PROMOTED 
TO  NATIONAL  MANAGER 

Circulation  Manager  Advanced  by  * 
Baltimore  Sunpapert — I*  Suc¬ 
ceeded  by  Emmett  P. 

Kavanaugh 

Charles  O.  Reville,  who  has  been  cir¬ 
culation  manager  of  the  Baltimore  Sun 
and  Evening  Sun  since  November,  1918, 

has  been  pro-  - 

moted  to  national 
advertising  man¬ 
ager.  The  ap¬ 
pointment  became 
effective  Dec.  1. 

In  his  new  posi¬ 
tion  Mr.  Reville 
will  have  com¬ 
plete  charge  of 
all  national  ad¬ 
vertising  for  the 
Sunpapers. 

He  is  one  of 
the  nine  directors 
of  the  Inter-  Ch.srles  O.  Reville 
national  Circula¬ 
tion  Managers’  Association,  and  past 
president  of  the  Interstate  Circulation 
Managers’  Association  which  includes, 
Maryland,  Pennsylvania,  Delaware,  New 
Jersey,  the  District  of  Columbia  and 
West'  Virginia. 

Mr.  Reville  began  his  newspaper  career 
as  a  youth  on  the  old  Baltimore  World, 
which  ceased  publication  20  years  ago. 
He  joined  the  Sunpapers  in  1910  when 
the  Evening  Sun  was  founded.  He  was 
at  first  in  the  advertising  department. 
His  first  executive  position  was  that  of 
head  of  the  real  estate  advertising  de¬ 
partment  to  which  he  was  appointed  in 
1911.  He  remained  in  that  position  un¬ 
til  1915. 

In  November,  1918,  he  was  appointed 
circulation  manager. 

Mr.  Reville  will  be  succeeded  as  cir¬ 
culation  manager  b-y  Emmett  P.  Kava¬ 
naugh.  Mr.  Kavanaugh  entered  the 
newspaper  business  ten  years  ago  as  a 
reporter  on  the  local  staff  of  the  Ev^ 
ning  Sun.  He  became  political  editor 
while  asscKiated  with  the  editorial  de¬ 
partment.  About  three  years  ago  he 
entered  the  circulation  department. 

N.  Y.  MEETING  JAN.  29-31 

The  New  York  State  Press  Associa¬ 
tion  will  hold  its  annual  meeting  in  S\ra- 
cuse  at  the  Onondaga  hotel  Jan.  29-31. 
Directors  of  the  association  met  in  Syra¬ 
cuse  Nov.  29  to  discuss  convention  plans 
and  to  report  a  survey  of  the  society’s 
audit  bureau  of  circulation.  President 
Floyd  B.  Miner  of  Fairport  presided. 
Others  attending  were  R.  A.  Spraker, 
Cooperstown ;  J.  W.  Shaw,  Elmira, 
executive  secretary ;  Fay  C.  Parsons, 
Cortland,  treasurer ;  L^e  McHennr, 
Oneida;  L.  B.  Sutton,  Massena;  and  A. 
L.  Brainard,  Kenmore. 

ON  SPEAKING  TOUR 

M.  Pierre  Denoyer,  .American  corre¬ 
spondent  for  Le  Petit  Parisien,  Paris.  ^ 
been  lecturing  on  the  European  situation 
before  groups  of  the  Foreign  PoHct 
-Association  lately.  He  was  in  Hartford, 
Conn.,  Springfield,  Mass.,  Elmira,  N.  Y. 
last  month.  He  will  speak  before  the 
Buffalo  branch  Dec.  6,  on  the  United 
States  of  Europe  and  address  the  Chicago 
Council  on  foreign  relations  on  Franco- 
Italian  rivalries  Dec.  9. 

STAFF  HONORS  FISHER 

h'ditorial  employes  of  Memphis 
(Tenn.)  Press-Scimitar  presented  Charles 
Eugene  Fisher,  city  editor,  with  a  wrist 
watch  as  a  parting  gift  when  he  was 
transferred  to  the  city  editorship  of  the 
Baltitnorc  (Md.)  Post.  The  presenta¬ 
tion  was  made  at  a  farewell  party  at  the 
home  of  .Allen  W.  Elliott,  managing 
editor. 

PLANS  NEW  EQUIPMENT 

The  Pocatello  (Idaho)  Tribune  re¬ 
cently  announced  plans  to  install  a 
Duplex  tubular  press  and  new  sterwtyp- 
ing  equipment.  The  daily  will  invest 
$40,000  for  this  purpose.  William  S. 
Cady  is  general  manager. 
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GEORGIA  UTILITY  FIRM’S  PUBLICITY 

activities  aired  at  hearing 

II  w*  «w  I.  M.  r  ence  as  the  power  company  developed  and 

L.  K.  Starr  TelU  How  He  Obtained  Favorable  Treatment  from  its  functions.  In  the  power 

Editors  in  Resumption  of  Trade  Commission  Inquiry —  company  job  he  had  seven  assistants. 

^  r»  I.  j  X  o  letter  filed  as  an  exhibit,  from 

Camp  Kented  to  rress  L*roup  q  McCullar,  of  the  Millcdgeznlle 


B  Commission  Inquiry—  company  job  he  had  seven  assistants. 

^  One  letter  filed  as  an  exhibit,  from 

ress  L*roup  q  3  McCullar,  of  the  MiUcdgeznlle 

(Ga.)  Times,  acknowledged  the  receipt 
By  GEORGE  H.  MANNING  of  advertising  and  offered,  to  cooperate 

Washinf  ton  Correspondent,  Editor  St  Publisher  jo  carrying  news  items  about  the  same 

(By  telegraph  to  Editor  &  Publisher)  ..j  thought  it  would  be  a  good  idea  subject  matter. 

Washington,  p.  C.,  Dec.  4.—  for  me  to  talk  or  write  to  some  of  the  -Another  letter  to  Starr,  from  Thomas 
How  the  Georgia  Power  Company  Georgia  editors  about  this,  but  I  didn’t  J;  Hamilton,  editor  of  the  Augusta 
promoted  friendly  relations  with  the  want  to  take  any  steps  unless  I  consulted  Cyiro«ir/£*,  inclosed  ‘  a  little  editorial  from 
newspapers  of  Georgia,  and  was  success-  you.  I  ought  to  know  more  about  the  Herald  to  show  the  kind  of  co- 
ful  in  obtaining  “quite  a  good  deal  of  plans  of  you  and  Mr.  Beasley  before  I  operation  you  rn^'  expect  here  from^  the 
publicity”  in  campaigns  against  public  discuss  the  matter  with  them,  and  I  do  other  paper.  The_  letter  added  the 
ownership,  and  in  favor  of  the  power  think  it'  would  be  a  good  idea  to  let  the  other  paper  s  opposition  to  eyervthing 
companies’  bid  for  the  government’s  word  go  around  that  we  may  have  some  constructive  need  not  worry  you. 

Muscle  Shoals  properties,  was  detailed  advertising  matter  on  Muscle  Shoals,  Later,  according  to  another  letter  filed 
bv  witnesses  who  appeared  in  a  four-day  ^nd  it  is  our  belief  that  straight  propa-  exhibit,  Hamilton  wrote  to  Starr, 

hearing,  ending  today,  before  the  Fed-  ganda  should  not  be  run  in  the  news  h**n  to  have  the  Atlanta  i^ws- 

eral  Trade  Commission.  columns,  but  in  the  display  advertising  P^pccs,  the  Atlanta  Climber  of  Com- 

The  hearing  was  a  continuation  of  the  columns,  and  any  news  stories  worth  "’erce,  and  the  Junior  Chamber  of  Corn- 
Commission’s  quest  of  the  last  two  years,  vvhile  about  Muscle  Shoals  of  course  merce  wire  us  congratulating  us  on  the 
under  the  authority  of  a  Senate  resolu-  ought  to  be  carried.  Company,  or  rather  the 

tion.  for  proof  of  improper  propaganda  j^st  imagine,  although  I  do  not  Southeastern  Power  Company,  acquiring 


The  hearing  was  a  continuation  of  the 
Commission’s  quest  of  the  last  two  years, 
under  the  authority  of  a  Senate  resolu¬ 
tion,  for  proof  of  improper  propaganda 
activities  by  power  companies,  and  of 
other  utilities’  activities  that  have  been 
questioned. 

According  to  L.  K.  Starr,  who  until 
last  May  was  in  charge  of  the  public 
relations  work  of  the  Georgia  Power 
Company,  and  who  said  he  is  now  in  the 
public  relations  business  for  himself  in 
Atlanta,  he  obtained  favorable  publicity 
for  the  company  to  such  an  extent  that 
he  once  was  cautioned  by  Preston  S. 
Arkwright,  head  of  the  company,  “not 
to  overdo  it.” 

There  was  testimony  by  Starr  to  the 
effect  that  the  company,  at  a  cost  of 
$11. (XK),  built  a  camp  at  its  reservoir  at 
Rabun  Lake,  and  rented  it  in  1929  for 
five  years  to  the  Georgia  Press  Associa¬ 
tion  for  an  annual  payment  of  $500; 
that  Starr  was  made  an  honorary  mem¬ 
ber  of  the  press  association,  served  on  its 
committees,  and  attended  various  meet¬ 
ings  of  the  association ;  that  the  com¬ 
pany  organized  excursions  of  newspaper 
men  to  its  properties,  one  of  these  affairs 
being  held  at  the  conclusion  of  a  press 
association  convention;  that  Starr,  in  his 
capacity  as  “contact  man”  with  the  press, 
gave  letters  of  introduction  to  editors, 
for  the  use  of  company  executives  who 
were  interested  in  the  purchase  of  munic¬ 
ipally-owned  electric  plants ;  and  that 
Starr  occasionally  hired  Atlanta  news¬ 
paper  reporters  for  special  writing  jobs, 
not  newspaper  publicity. 

Starr  admitted  helping  in  the  prepa¬ 
ration  of  advertising  copy  as  well  as 
news  relea.ses,  hut  denied  there  was  a 


advertising  matter  on  Muscle  Shoals,  Later,  accordiiig  to  another  letter  filed 
and  it  is  our  belief  that  straight  propa-  exhibit,  Hamilton  wrote  to  Starr, 

ganda  should  not  be  run  in  the  news  ^i"!  to  have  the  Atlanta  news- 

columns,  but  in  the  display  advertising  ‘he  Atlanta  Cl^tnber  of  Com- 

mliimnc  and  anv  npive  stnrips  wnrth  merce,  and  the  Junior  Chamber  of  Corn- 


while  about  Muscle  Shoals  of  course  ^erce  wire  us  congratulating  us  on  the 
ouphf  to  he  carried  Georgia  Power  Company,  or  rather  the 

‘T  just  imagine,  although  I  do  not  Southeastern  Power  Company,  acquiring 
know,  that  the  Wesiern  Newspaper  Union  Augusta- Aiken  properties  in 

.c  ..aid  .a,,.'!.,  a  c.„v,  crid  fK.c  AUgUSta.  _  . 


is  paid  quite  a  sum  to  send  this  out  on  the 
chance  of  it  being  published.” 


An  active  publisher  appeared  in  the 
hearing  when  E.  H.  Griffin,  owner  of 


Explaining  this  ett^er  under  ques-  Rainbridge  Post-Searchlight  and  of 

tioning  Starr  said.  This  particular  let-  Colquitt  Sun,  gave  testimony.  Griffin 

ter  refers  o  a  cartoon-to  my  mind  a  following  his  service  in  the 

direct  attack  on  the  power  companies  in  Georgia  legislature,  when  he  opposed 
opposition  to  their  Muscle  Shoals  bid.  The  municipal  ownership  of  public  utilities, 
papers  receiving  it,  a  great  many  of  employed  from  1921  to  1924  to 

them’  prilled  these  things  thoughtlessly,  j^^jp  defeat  such  legislation.  He  said 
\\  e  thought  It  unfair  that  the  ].,g  acquainted  with  every  editor  of 

papers  should  puWish  as  a  news  cartoon  ^  Georgia  weekly,  and  “worked”  the 
material  of  this  character,  when  we  were  thoroughly  for  the  utilities.  He  said 

standing  by  our  ^well  known  policy  ot  j|iat  advertising  was  in  some  of  the  pa¬ 
using  the  advertising  columns  for  propa-  p^^s  at  his  suggestion,  and  that  he  ar- 

.  I  .  I  •  •  ranged  speeches  on  the  subject  of  pub- 

We  wanted  to  convey  the  impression  3^  ownership,  particularly  during  “court 
that  if  we  had  something  in  the  nature  ...ppi,,;'>  at  thp  rnnntv  seats 
of  that  cartoon  to  submit  to  the  news-  ^^st  year  of  his '  employment, 

papers  and  wanted  it  published,  we  would  required  an  average  of  two  weeks 

have  taken  it  as  a  paid  advertisement.  gygry  month  for  three  years,  Griffin 
Later,  Baldwin  wrote  Starr,  Alabama  j^aid,  he  was  paid  $5(X)  a  month,  with  no 
papers  apologized  to  h,m  for  running  expense  money,  later  he  was  paid  $300 
the  plate  matter,  and  the  Alabama  Press  month,  with  an  allowance  for  mileage. 

Assoaation  adopted  a  resolution  con-  President  Arkwright,  of  the  Georgia 

^mning  the  inclusion  by  the  Western  Power  Company,  testified  he  was  un- 


Newspaper  Union  of  “free  propaganda” 
in  plate  matter.  The  Alabama  associa¬ 
tion,  it  was  shown,  also  adopted  a  reso- 


able  to  say  how  much  of  the  company’s 
expenditures  for  advertising  purposes 
went  for  newspaper  space.  In  1927, 


^tion  in  opposition  to  the  building  of  according  to  an  exhibit  he  identified. 


Boulder  Dam. 

Much  of  the  Georgia  Power  Com¬ 
pany  advertising  was  of  the  “good-will” 


$25l,0(K)  was  spent  for  advertising  by 
all  methods:  the  next  year,  $188,000; 
and  in  1929,  $226,000.  He  declared  there 


variety,  Starr  testified,  and  its  use  was  were  no  newspaper  stockholders  in  the 
thought  advisable  about  the  time  when  nower  comnanv 


auvidduic  me  iiiiic  wiicii  power  Company. 

Boulder  Dam,  as  well  as  Muscle  Shoals,  .Arkwright,  however,  identified  a  large 
was  ill  the  headline.  number  of  contributions  to  educational 

Judge  Healy  asked  if  one  of  the  rea-  institutions  that  were  made  by  the  power 


Hirrrf  ..loo.oe  aaivcu  ii  uiic  ui  iiic  institutions  that  were  made  hy  tne  power 

of  material  sons  for  the  good-will  advertisement  company.  Among  them  was  $4,000  used 

o  material.  He  declared  that  publicity  was  to  get  the  good-will  of  the  editors  jn  sendintr  to  the  Harvard  School  of 

Sh  Business  ^dminiMrSion  a  Pr^ssoJ 

e  t.  nor  was  their  use  m  the  news-  Of  course,  we  wanted  the  good-will  of  lenkins  of  the  Universitv  of  Georgia 
papers  made  an  essential  in  the  placing  the  editors  ”  Starr  renlied  JuiKins,  01  me  university  01  i^orgia, 

of  advertisincr  nrHerc  me  editors,  Marr  replied.  wdio  was  to  introduce  in  the  Lniversity 

"We  were  not  trviAir  ttio  /’"f  occasion,  ^tarr  testified,  he  ^  course  in  public  utility  regulation  and 

that  a  comnanv  whirh  Hoes  a  larwe  f^orable  editorials  from  the  management.  The  company  also  contri- 

at  a  company  which  does  a  large  Augusta  Chronicle,  the  Macon  Tele-  non  inif.'oii., 


the  editors,”  Starr  replied. 

On  one  occasion,  Starr  testified,  he 


who  was  to  introduce  in  the  University 
a  course  in  public  utility  regulation  and 


clipped  favorable  editorials  from  the  management.  The  company  also  contri- 
Augusta  Chronicle,  the  Macon  Tele-  huted  $5,000  initially,  and  now  contributes 


amount  nf  nuteo  3)3,000  initially,  ana  now  coiuriinncs 

comment  from*  Ihe  nLcnlnlrc  ”  Atlanta  Constitution  and  $2,!i00  a  year,  he  said,  toward  the  support 

S  “but  ouT  advertrsll’^f^s  ^  Department  of  Business  Research  in 

because  we  ferit  tas  n^^^^  newspapers  he  thought  were  the  University.  In  1927  an  exhibit 

h^terest  fn  *  ncrealfncr  romnan^!  Companies  Muscle  showed,  contributions  to  14  educational 

SeiSes”  company  s  shoals  bid.  institutions  totaled  $10,000,  and  in  192<J 

A  conflict  between  the  Georgia  Power  .<  .occasion  Starr  wrote  a  they  reached  $29,000. 

Comnanv  nnhliVitv  anH  “nlafe’^  that  wac  RoofJ'Will  advertisement  which  im-  Included  in  the  contributions  were 
being  used  in  Ceorffia  weeklv  n(»w<inan<*rQ  pressed  a  weekly  editor  so  favorably  that  such  items  as  $5<)  to  pay  for  car  tickets 
at  fU.  the  latter  wrote  an  approving  editorial  for  blind  children;  $18,000  donated  to 


_  ui*  ‘a  J  1  x  M  .  1  .  —  K'^u-wiii  au vcriisemeni  wnicn  im-  Included  in  fhe  cont 

being^sed^n^Srgirieekly  newsS^^  $50  to  nay 

at  the  time  of  the  Muscle  sZahHUm, 7:  I'l'a  chMren; 


at  the  time  of  the  Muscle  Shoals  discus¬ 
sion.  was  disclo.sed  in  a  letter,  filed  as  an 


and  sent  it  to  the  power  company. 


the  .Atlanta  Community  Chest ;  and  ten 


exhibit  hv  TiiHge  Heal*  Tti  i  ft^  correspondence  got  into  the  scholar.ships  for  farm  imys  at  the  Geor- 

Sv  17  ^9^‘'wa^  frL  record  of  the  hearing,  but  it  was  denied  gia  State  College  of  AgViculture. 

Baldwin  director  erf  J  T  t  \u  there  was  any  indication  of  the  com-  All  these  contributions  were  charged 

AlaSa’  fcel  Ptilihcity  of  the  pany  exercising  a  censorship  over  the  to  “operating  exiienses”  the  president  ad- 

ham  t  Company  at  Firming-  editorials  of  the  friendly  publications.  mitted. 

“ThA  .f.AAui .  r  r-  •  Another  letter  to  Starr,  from  H.  C.  The  recipients  of  these  donations,  he 

are  being  '’^i  Jurner,  assistant  sales  manager  for  the  continued,  “ought  to  feel  grateful,  but 

tironagaiiHa  f  a  .u  Muscle  Shoals  South  Georgia  Power  Company  at  Al-  they  do  not.  We  give  them  because  we 

Ferfili»pr  r  ”  '  Federated  hany,  suggested  that  advertising  1^  share  in  the  benefits  and  protection  of 

fertilizer  C  ornoration.  Manv  of  the  e,. —  .i.„  /c--  \  r-..-  ...  ..  ' 


^pers  are  using  this  propaganda,  but  patch  liecause  of  editorial  attacks.  Starr 
some  of  them  are  not.  and  I  know  that  wrote  in  reply  that  the  advertising  was 
II  isii  t  helping  our  cause  at  all.  necessary  because  of  the  companv’s  ap- 

,  '  understand  from  the  local  office  of  pliance  store  in  Cordele. 

.  iJ-  Newspaper  Union  that  this  “The  advertising,”  his  letter  said,  “is 

«  oeing  sent  out  through  the  Baltimore  for  the  purpose  of  creating  and  maintain- 
country  news-  ing  good-will  and  increasing  the  sale  of 
papers  are  about  plate  matter  received  appliances.” 


dropped  from  the  Cordele  (Ga.)  Dis-  the  state.” 

patch  l^cause  of  editorial  attacks.  Starr  Frank  E.  Shumate,  vice-president  and 


wrote  in  reply  that  the  advertising  was  general  counsel  of  the  power  company, 
necessary  because  of  the  company’s  ap-  testified  the  company  retained  .50  to  55 
pliance  store  in  Cordele.  lawyers  throughout  the  state,  and  that 

“The  advertising,”  his  letter  said,  “is  he  attends  all  meeting  of  the  legislature 
for  the  purpose  of  creating  and  maintain-  to  look  out  for  the  interests  of  the  com¬ 
ing  good-will  and  increasing  the  sale  of  pany.  “the  largest  taxpayer  in  the  state 
appliances.”  of  Georgia.”  He  denied  any  improper 

Starr  was  formerly  assistant  city  edi-  method  in  influencing  legislation  and  de- 
tor  and  state  news  editor  of  the  Atlanta  dared  the  company  had  spent  no  money 


AGENCY  MAN  HONORED 
ON  ANNIVERSARY 

Gordon  E.  Hunter,  of  J.  J.  Gibbon*, 

Ltd.,  Toronto,  Dinner  Guest  of 
Staff  in  Celebration  of  Twen¬ 
tieth  Year  With  Firm 

A  dinner  in  honor  of  the  completion  of 
20  years  of  successful  work  by  (jordon 

E.  Hunter,  vice-president  of  J.  J.  Gib¬ 
bons,  Ltd.,  Canadian  advertising  agency, 
was  held  recently  at  the  Royal  York  Ho¬ 
tel,  Toronto,  and  attended  by  staff  mem¬ 
bers  from  the  eastern  offices  of  the 
agency. 

Mr.  Gibbons,  president,  pointed  out  that 
the  company’s  policy  of  establishing 
branch  offices  to  provide  localized  service 
for  advertisers  showed  its  confidence  in 
Canada’s  growth.  Advertising,  he  said, 
is  needed  to  overcome  the  timidity  of  buy¬ 
ers  at  the  present  time  and  to  pave  the 
way  for  improved  business  conditions. 

Among  those  present  in  addition  to  Mr. 
Hunter  and  Mr.  Gibbons  were:  H.  M. 
Tedmaner,  and  A.  Stapells,  vice-presi¬ 
dents  ;  W.  H.  Hoare,  secretary-treasurer. 
From  Toronto  office:  William  M.  Chis¬ 
holm,  Betram  Brooker,  Charles  Elliott,  O. 

F.  Burkart,  N.  L.  MacLean,  W.  C.  Mc- 
Naught,  R.  A.  Barford,  George  Gordon, 
Frank  T.  Edds,  George  P.  Dymond,  A. 
H.  Parker,  R.  Debney,  H.  C.  Platt,  Hatty 
Noble,  Robert  Patterson  and  Harrison 
King.  From  Montreal  office:  J.  M. 
Hewitt,  manager;  Brian  Rowe  and  Carl 
J.  MacDonald.  From  Hamilton  office : 
W.  M.  Euler,  manager.  From  Halifax 
office:  R.  T.  Caldwell,  manager. 

SALES  COSTS  FIGURED 

Advertising  Bill  Less  Than  One  and 
a  Half  Per  Cent,  Drey  Say* 

The  two  billion  dollar,  advertising  bill 
in  the  United  States  is  less  than  one  and 
one-half  per  cent  of  the  total  sales, 
Walter  Drey,  vice-president  of  Forbes 
Magazine,  told  the  .Albany  (N.Y.)  Ad¬ 
vertising  Club  on  Thursday,  Dec.  4, 
citing  new  government  figures  putting 
the  annual  gross  .sales  of  all  corpora¬ 
tions  at  $142,000,000,000. 

“The  $2,0(X),000,000  spent  to  advertise 
that  amount  of  goods  is  less  than  one 
and  a  half  per  cent  of  our  total  sales,” 
Mr.  Drey  said.  “On  the  average,  for 
every  dollar’s  worth  of  sales  we  pay 
one  and  one-half  cents  for  the  advertis¬ 
ing.” 

People  who  have  entertaineil  wrong 
impressions  about  the  cost  of  advertis¬ 
ing,  Mr.  Drey  declared,  have  left  out  of 
their  calculations  the  important  fact  that 
while  the  total  advertising  expense  has 
increased  200  per  cent  the  gross  sales 
receipts  have  increased  3(X)  per  cent. 

“What  we  need  is  consumption,”  the 
speaker  told  the  club,  “and  one  of  the 
1  greatest  urges  to  consumption  is  adver¬ 
tising.” 

STARTS  CHRISTMAS  DRIVE 

Peoria  (III.)  Journal-Tran*cript  Act* 
^  to  Induce  Early  Shopping 

Officially  opening  the  Christmas  shop¬ 
ping  season  in  Peoria,  Ill.,  the  Journal- 
Transcript  on  Sunday,  Nov.  23,  issued  a 
24-page  tabloid  “Early  (Christmas  Shop¬ 
pers  Guide”  in  three  colors. 

As  another  incentive  to  start  the  Christ¬ 
mas  season  early,  the  dailies  gave  wide 
publicity  to  the  Thatcber  Production’s 
“Santa  Claus  parade,”  brought  to  t'he 
city  by  the  Merchants  Association 
Nov.  24. 

The  newspapers  also  cooperated  with 
the  merchants  in  the  distribution  of  large 
and  small  “Do  Your  Christmas  Shop¬ 
ping  Early”  posters,  these  being  printed 
in  three  colors,  using  t'he  same  design  as 
that  of  the  cover  page  of  the  tabloid 
;  supplement. 

Earl  H.  Maloney  is  advertising 


frnm  *1  Mr  V  1,  opHiiaiiLcs.  oi  Vjeorgia.  ne  aen 

VTA  r  ” astern  Newspaper  Union.  A  Starr  was  formerly  assistant  city  edi-  method  in  influencing  1 
^ear  many  of  them,  without  paying  any  tor  and  state  news  editor  of  the  Atlanta  dared  the  company  hai 
P3  iciilar  attention  to  It,  go  on  and  run  it.  Journal.  Before  1921.  when  he  became  in  political  campaigns. 


RAISING  CHRISTMAS  FUND 

The  Rucyrus,  (O.,)  Telegraph-Forum 
has  started  its  third  annual  Christmas 
Fund  for  poor  children.  I.ast  vear 
210  children  received  toys  and  candy. 
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NEW  RULING  IS  GIVEN 
ON  DEALERS’  COPY 

N.  Y.  Attorney  General  Holds  That 
Mere  Telephone  Number  or 
Address  Is  Insufficient 
Identification 

Handing  down  a  new  opinion  cm  the 
so-called  "blind  advertisement”  law  in 
New  York  state.  Attorney  (ieneral  Ham¬ 
ilton  Ward  this  week  ga\e  authority  to 
the  secretary  of  state  to  revoke  the  li¬ 
cense  of  a  real  estate  broker  for  viola¬ 
tion  of  the  statute. 

Many  complaints  against  the  use  of 
advertisements  which  do  not  specify 
■‘dealer"  or  “broker”  are  l>einR  received 
by  the  1  k-partment  of  State  at  Albany, 
it  was  announced.  These  complaints  are 
not  confined  to  the  larger  centers  of 
IHipulation.  but  come  from  the  rural  sec¬ 
tions  as  well.  In  an  effort  to  curb  the 
practices,  the  chief  of  the  division  of 
licenses  asked  for  an  interpretation  of 
the  law  by  the  attorney  general. 

The  opinion,  which  is  binding  until 
reversed  by  the  courts,  declared ; 

“Section  421 -a  of  the  penal  law  makes 
it  a  misdemeanor  for  one  engaged  in  the 
business  of  dealing  in  any  property  to 
advertise  such  property  in  any  ptiblica- 
tion  unless  the  advertisement  states  that 
the  advertiser  is  a  dealer  in  such  prop¬ 
erty,  ur  it  is  plainly  apparent  from  the 
context  that  such  person  is  a  dealer.  It 
also  makes  it  a  misdemeanor  for  any 
dealer  to  answer  falsely  as  to  his  true 
name  or  business  name,  and  his  business 
address  or  addresses  when  requested  by 
the  publisher  or  publisher's  agent,  or  any 
medium  in  which  he  proposes  to  adver¬ 
tise. 

“This  evidently  applies  to  proptTty  of 
any  and  every  nature  and  must  include 
real  estate  brokers  in  its  scope.  The  re¬ 
quirement  is  that  an  advertiser  who  is  a 
dealer  or  the  agent  of  a  dealer  in  the 
property  advertised,  must  indicate  in  the 
advertisement  in  some  manner  that  it  is 
a  dealer's  advertisement. 

mere  telephone  number  or  street 
address  would  clearly  be  an  insufficient 
identification.  However,  a  telephone 
number  or  street  address,  accompanied 
by  the  word  ‘dealer’  or  ‘broker’  would 
suffice  in  my  opinion,  and  if  the  name  of 
the  broker  is  used.  I  would  not  consider 
it  necessary  that  the  advertisement  state 
expressly  that  he  is  a  broker,  since  the 
public  may  ascertain  that  fact  ’upfin  in¬ 
quiry  to  the  Secretary  of  State. 

“I  am  of  the  further  opinion  that  you 
are  entitled,  in  your  discretion,  to  con¬ 
sider  a  violation  of  this  statute  as  ground 
for  the  suspension  or  revocation  of  a 
real  estate  broker’s  license  pursuant  to 
section  441-c  of  the  real  property  law.” 

FILES  DAMAGE  SUIT 

Suit  for  $10,000  damages  for  alleged 
imprisonment  without  due  process  of 
law  was  filed  in  Duval  circuit  court  Xov. 
25  by  Fred  O.  Eberhardt,  until  recently 
publisher  of  the  Tallahossa  Florida  State 
Xrws.  against  Sheriff  W.  B.  Cahoon 
and  the  Glolie  Indemnity  Company, 
liondsmen  for  the  sheriff.  Elierhardt. 
with  Frank  Ralls  and  Henry  Halsema, 
Tacksonville,  were  taken  into  custody 
by  deputies  of  Sheriff  Cahoon  on  con- 
spirac>’_  charges.  They  subsequently 
were  given  a  preliminary  hearing  on  the 
charge  of  conspiring  to  kill  Governor 
Doyle  E.  Carlton  and  were  freed. 

NAMED  TO  STATE  POST 

John  A.  Livingstone,  since  1919  with 
the  Charlotte  (X.C.)  Ohseri'er.  has  been 
elected  librarian  of  the  Xorth  Carolina 
Supreme  Court.  Mr.  Livingstone  was  ad¬ 
mitted  to  the  bar  in  1922  but  never  prac¬ 
ticed.  He  had  held  several  editorial 
positions  with  the  Observer  and  was  f<ir 
three  years  its  Washington  correspondent. 

ON  DAILY  FIFTY  YEARS 

J.  W.  Osterman,  stereotyper  of  the 
AVti'  )'ork  Feniing  Post,  marked  his 
.Mhh  year  of  as.siKiation  with  that  daily 
recently.  The  Post  carried  a  column 
story  and  a  photograph  of  Mr.  Oster- 
nian. 


HAS  PROHIBITION  PLAN 

Scrippt-Canfield  Paper*  Tell  President 
How  Amendment  Can  Be  Repealed 

The  Seattle  Star  and  other  Scripps- 
Canfield  Xewspapers  telegraphed  Presi¬ 
dent  Hoover  recently  urging  upon  him 
the  advocacy  of  the  “Star  Plan”  by 
which  the  question  of  Prohibition  can 
be  settled  by  a  vote  of  the  jieople. 

The  Star  Plan  provides  that  Con¬ 
gress  by  the  necessary  two-thirds  vote, 
shall  act  to  strike  out  the  18th  Amend¬ 
ment  by  proposing  an  amendment  re¬ 
pealing  the  same.  At  the  same  time 
Congress  shall  order  state  conventions 
to  lie  held  in  the  several  states,  either 
to  ratify  or  to  refuse  to  ratify  the 
amendment,  by  electing  delegates.  After 
the  state  elections  the  delegates  chosen 
shall  meet  in  convention  in  each  of  the 
states  and  vote  on  the  question  of  ratifi¬ 
cation.  If  three-quarters  of  the  states 
affirm,  the  18th  Amendment  will  lie 
stricken  out,  the  telegram  said. 

The  message  to  the  President  quoted 
the  Constitution  to  prove  the  legality  of 
the  plan. 

A.  j.  Ritchie  is  editor  of  the  Star. 


FAKE  SOLICITOR  SENTENCED 

Leon  T.  Gior,  42,  of  (Jrand  Rapids, 
Mich.,  confessed  fake  advertising  solicitor 
and  memlier  of  an  organized  gang  which 
has  defrauded  Michigan  business  men 
of  several  hundred  thousand  dollars  dur¬ 
ing  the  last  decade,  was  sentenced  Xov. 
24  in  Grand  Rapids,  to  Jackson  prison  for 
from  two  to  IS  years.  Gior,  with  his 
accomplices,  solicited  advertising  copy 
from  merchants,  claiming  to  represent 
publications  that,  it  later  developed,  did 
not  even  exist. 


AWARDS  FOOTBALL  TROPHY 

A  silver  loving  cup  valued  at  $500 
donated  annually  by  the  Houston  (Tex.) 
Post-Dispatch  to  the  most  valuable  foot- 
liall  player  in  the  Southwestern  con¬ 
ference,  as  selected  by  a  group  of  sjiorts 
writers,  was  awarded  Dec.  6,  by  Lloyd 
Gregory,  sports  i“ditor,  at  a  banquet  for 
the  Texas  A.  and  M.  football  team  at- 
tendefl  by  600  jiersons. 

HAS  “RED  STOCKING"  CLUB 

The  Lansiufi  (Mich.)  S'tate  Journal. 
aftermKin  daily,  is  spon.soring  in  c(H»p- 
eration  with  the  Butterfield  theatres,  the 
so-called  ‘‘Red  Stocking  Club,”  whose 
members  pledge  themselves  to  fill  a 
stocking  with  gifts  to  be  presented  to 
needy  families  for  Christmas. 


SIFTON  PLAY  OPENS 

The  Theatre  Guild’s  newest  produc¬ 
tion,  a  play  by  Claire  and  Paul  Sifton, 
opened  Dec.  2  at  Ford’s  Theatre,  Balti¬ 
more,  prior  to  its  Xew  York  presenta¬ 
tion.  Mr.  Sifton  is  on  the  Sunday  staff 
of  the  Si'll.’  York'  World,  and  was  pres¬ 
ent  with  his  wife  at  the  premiere. 

BOOKLET  FOR  STAFF 

.18  page  illustrated  booklet  entitled 
“.Yeti'  York  Herald  Tribune  Today”  has 
been  prepared  by  the  prrimotion  depart¬ 
ment  of  the  Herald  Tribune  for  dis¬ 
tribution  among  its  employes  to  give 
them  a  thorough  knowledge  of  their 
newspaper. 

D.  M.  MacGILL  RESIGNS 

Daniel  M.  MacGill.  advertising  solici¬ 
tor  for  the  I'tica  (X.Y.)  Daily  Press, 
has  resigned  after  1.^  years  of  service  to 
join  the  Sears  Roebuck  store  in  Utica. 
He  was  presented  a  traveling  bag  by 
his  associates. 

INDIANA  PUBLISHER  SUED 

.\rthur  K.  Flanigan,  publisher  of  the 
Cratiiord  County  Democrat  of  h'nglish, 
Ind.,  has  been  made  defendant  in  a 
libel  suit  for  SlO.OtK),  filed  by  L.  L. 
Jenner,  chairman  of  the  Republican 
party  of  Crawford  county. 


BANNON  WITH  CHICAGO  FIRM 

\V.  .U.  Bannon  has  been  appointed 
advertising  manager  of  Gulbransen  Com¬ 
pany.  piano  and  radio  manufacturer  of 
Chicago.  Mr.  Bannon  formerly  was  with 
the  CaiK'hart  Corporation,  Fort  Wayne. 


DEDICATED  BUILDING 


J.  P.  McKinney,  dean  of  newspaper 
advertising  representatives,  photo¬ 
graphed  while  laying  the  cornerstone 
for  the  home  of  his  fraternity.  Theta 
Delta  Chi,  at  the  University  of  Ro- 
I'hesier,  Rochester,  N.  Y.,  recently. 
Mr.  McKinney,  the  head  of  J.  P, 
McKinney  &  Son,  New  York,  was 
graduated  from  the  school  61  years 
ago. 


DISMISS  BANKRUPTCY  SUIT 

Involuntary  liankruptcy  proceedings 
brought  against  Joseph  W.  Young  Prop¬ 
erties.  Inc.,  developers  of  Hollywixid,  Fla., 
by  1 1  Florida  printing  concerns  and  pub¬ 
lishers  was  dismissed  in  an  order  on  file 
in  federal  court  in  Miami  last  week. 
Bankruptcy  proceedings  against  the  Hol¬ 
ly  wend  Land  awl  Water  Company  and 
tile  Homeseekers  Realty  Company,  which 
were  organized  by  the  Young  concern, 
were  dismissed  several  weeks  ago.  _  At 
that  time,  it  was  announced  that  the  high¬ 
way  construction  company  of  Ohio,  larg¬ 
est  creditor,  planned  a  new  development 
jirogram  for  Hollywood. 


NEWS  VETERAN  RETIRES 

John  Watson,  7.1,  correspondent  for 
the  past  20  years  from  the  town  of 
Washington.  Mass.,  for  the  Pittsfield 
(Mass.)  Berkshire  livening  Eagle,  has 
resigned  because  of  ill  health,  and  has 
been  succeeded  by  his  daughter,  Mrs.  C. 
Remington  Johnson.  Before  telephones 
became  as  common  as  at  present,  Mr. 
Watson  sometimes  drove  to  Pittsfield 
with  a  horse  and  buggy  to  deliver  im¬ 
portant  news. 


EXTENDS  CASTING  RANGE 

The  Lanston  Monotype  Machine  Com¬ 
pany  recently  published  a  folder  announc¬ 
ing  that  the  casting  range  of  the  Mono¬ 
type  material  making  machine  has  been 
extended  to  include  1 -point  strip  leads, 
and  18-point  strip  borders,  rules,  single¬ 
column  cut  off  dashes,  braces,  leads  and 
slugs. 


DAIRYMEN  ORGANIZED 

.•\n  organization  known  as  the  Colo¬ 
rado  Dairvmen’s  C<t-operativc,  Inc.,  was 
recently  organized  by  more  than  .W) 
dairymen  from  the  seven  counties  in 
the  inilk-prtKlucing  area  supplying 
Denver.  The  organization  is  the  re¬ 
sult  of  a  campaign  sponsored  by  the 
Denver  Post. 


OPENS  SANTA  CLAUS  FUND 

The  Priri'idenee  (R.L)  Journal  and 
Bulletin  have  opened  their  Providence 
Santa  Claus  drive  for  the  boys  and  girls 
in  Greater  Providence.  The  paper's  list 
already  contains  more  than  2,100  names. 
More  than  $5,(X)0  is  needed. 


‘CLARA’  OUT,  ‘AIMEE’  INl 
AS  MINISTERS  EDIT  I 

“Seamy  Side  of  Life"  on  Inside  P«|„ 

of  Issue  of  Alhambra  (Cal.) 

Post-Advocate  Published  by 
Group  of  Clergy 

Clara  Bow  was  tossed  into  the  waste¬ 
basket  hut  .\imee  Semple  MePhersor, 
made  page  one  in  a  recent  issue  of  tC 
Alhanibra  (Cal.)  Post-Advocate  which 
was  published  for  one  day  under  the  edi¬ 
torial  supervision  of  the  Alhambra  Min¬ 
isters’  .Association. 

The  ministers  adopted  a  news  policy  oi 
relegating  crime  and  scandal  to  incon, 
spicuous  positions  on  inside  pages.  Thci- 
editorial  policy  was  announced  in  a  from 
page  box  declaring:  “The  po.^itions  oi 
honor  should  go  to  constructive  events 
and  helpful  human  interest  stories.  Th«t 
should  be  no  pandering  to  morbid  curios¬ 
ity,  prying  into  personal  privacy,  or  n 
ploiting  crime  and  scandal.  Therefore 
look  for  the  seamy  side  of  twlay's  new^ 
on  inside  pages.” 

In  accordance  with  this  policy  there 
was  no  hint  of  crime  on  page  one,  froir 
which  the  pastors  also  banned  all  streain- 
ers.  The  four  lead  stories  selected  were 
accounts  of  a  high  school  scholarshit 
society  affair,  the  W.  C.  T.  U.  conver 
tion.  the  search  for  a  missing  airplane 
and  a  local  employment  meeting.  A  pic 
ture  of  Mrs.  Ella  .A.  Boole,  re-electeei 
W.  C.  T.  U.  president,  was  the  only  ar 
on  the  page 

An  Associated  Press  dispatch  concern¬ 
ing  Mrs.  Aitnoe  .Semple  McPherson  oc 
casioned  some  debate  but  the  story  finallv 
landed  on  page  one.  with  the  name 
“Aimce"  allowed  to  remain  in  the  head 

Just  before  the  paper  went  to  pres- 
the  police  “reporter,”  Rev.  D.  Edward 
Wright,  brought  in  a  local  burglary  ston 
but  the  editorial  board  killed  it  rather 
than  break  the  page  one  rule. 

Rev.  Russell  F.  Thrapp,  president  ni 
the  ministers'  association,  was  the  day's 
editor  and  was  assisted  by  eight  of  th 
leading  clergymen  of  Alhambra.  Ar¬ 
rangements  for  the  ministers’  dav  ir. 
charge  of  the  paper  were  made  by  (Tlay- 
ton  1.  Ward,  editor  of  the  Post-Advocatt. 
one  of  the  Ira  J.  Copley  papers. 


ONE  VOTE  OFF  ON  TALLY 

The  accuracy  with  which  newspaper; 
and  press  associations  tallied  the  TO 
vote  for  governor  of  N^ew  York  state  or 
election  night  was  revealed  this  wee's 
when  the  secretary  of  state’s  official  can¬ 
vass  showed  that  Governor  Franklin  D 
Roosevelt  had  been  re-elected  ovr 
Charles  H.  Tuttle,  his  Republican  oppr- 
nent,  by  a  margin  of  725.001  vote* 
Shortly  before  midnight  after  the  elec¬ 
tion.  all  of  the  wire  services  and  nearlv 
every  newspaper  announced  Govemcr 
Roosevelt's  victory  by  725.0()0  votes. 


COURTLAND  H.  YOUNG 

Courtland  H.  Young,  publi.sher  oi 
Young's  Magazine,  Breezy  Stories  and 
The  Yellon’  Book,  was  suffocated  iii  > 
fire  in  his  apartment  at  110  West  55t!: 
Street.  Xew  A'ork.  Dec.  3.  The  fire  wa; 
confined  to  Mr.  Young’s  apartment,  and 
he  died  when  rescue  was  only  a  fe« 
feet  away.  The  wealthy  publisher  wa? 
for  many  years  in  the  newspaper  head¬ 
lines  as  a  result  of  his  bitter  liticatior, 
with  his  divorced  wife.  Dorethea  Canm- 
bell  Young,  former  “Follies”  beauty.  He 
was  54  years  old. 


RAPP  JOINS  KOPPE 

S.  J.  Rapp  has  joined  the  S.  S.  Kopf« 
&  Companv,  Inc.,  Times  Building,  N'e* 
A’ork.  as  South  .African  advertising  and 
merchandising  specialist.  Mr.  Rapp  ha‘ 
had  a  resident  association  with  Soul- 
.African  commercial  and  industrial  en¬ 
terprises  for  23  years. 


$50,000  FIRE  DAMAGE 

Damage  exceeding  $50,000  was  caused 
by  fire  in  the  plant  of  the  Belloies  Ft!!-' 
(Ver.)  Times  Wednesday  this  week.  Th 
building  and  contents  were  insured  (of 
$28,000.  .A  new  press  on  the  first 
was  put  out  of  commission. 
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COLORFUL  CAREER  OF 
COMMERCIAL  TRIBUNE 


CINCINNATI 
IS  ENDED 


MARKS  92ND  BIRTHDAY 


BENNETT  FUND  GROWS, 
ACCOUNTINGS  REVEAL 


Daily  Made  Famous  by  Murat  Halstead’s  Fiery  Editorship  Sold 
to  Enquirer  and  Suspended — “Bossed”  Republican 
Politics  for  Many  Years 


(By  Ulcgraph  to  Editor  &  Publisher) 

(''IXCIXN’ATI,  Dec.  3 — Shorn  of  its 
jxilitical  power  by  the  fusion  ticket 
victory  over  the  Hamilton  founty  Re¬ 
publican  orpunization  in  the  Xovember 
campaiK'ii.  the  Cinciiinali  C'oiiiiiicrcwl 
Tribune,  jiolitical  creator  of  Ohio’s  first 
President  (ieneral  William  Henry  Harri¬ 
son,  hero  of  Tippecanoe,  and  a  trenchant 
supixirter  of  every  Reiniblican  national 
candidate  since  the  birth  of  the  G.  O.  P. 
closed  a  lonp;  and  colorful  career  with 
its  issue  of  Hec.  3. 

15y  an  announcement  of  William  F. 
Wiley,  general  manager  of  the  Cincinnati 
Enquirer,  as  of  that  date,  it  was  made 
public  that  the  Knquircr  had  acquired  the 
•'business  and  RiMKl-will'  of  the  Cincinnati 
Commercial  Tribune  Publishinji:  Com- 
pany. 

The  Commercial  Tribune  was  the  lineal 
and  collateral  descendant  of  every  paper, 
be  it  weekly  or  daily,  founded  or  pub¬ 
lished  in  Cincinnati  up  to  Oct.  2,  1843. 
when  the  Cincinnati  Commercial  was 
founded.  Its  most  remote  progenitor  was 
the  Ccntenil  of  the  Northwest  Territory 
founded  in  Xovember,  1793,  and  later  by 
a  series  of  mergers  and  other  contin¬ 
gencies  through  the  course  of  137  years 
it  had  been  owned  by  some  60  persons. 
In  the  first  40  years  of  its  existence  it 
was  said  to  have  been  published  and 
edited  by  no  less  than  38  persons  either 
as  a  daily  or  weekly. 

Since  its  foundation  it  was  known  as 
the  ITestern  Sfy  Freeman’s  Journal;  the 
ITestem  Sf>y  and  Hamilton  Gazette; 
Gazette,  Liberty  Hall  and  Cincinnati 
Mercury;  Commercial-Gazette,  and  Com¬ 
mercial-Tribune. 

.Among  its  editors  in  the  early  times 
were  Charles  Hammond,  Stephen  S. 
L’Hommedieu,  Judge  Isaac  C.  Burnet, 
first  mayor  of  Cincinnati,  Richard  F. 
L'Hommedieu,  James  Lodge  and  Richard 
Smith,  who  was  for  many  years  editor 
of  the  old  Gazette  until  its  merger  with 
the  Commercial  in  1883  under  the  name 
of  the  Commercial  Gazette.  But  the 
man  of  greatest  force  in  mid-western 
journalism  was  the  celebrated  fire-eating 
editorial  writer  and  politician,  Murat 
Halstead,  who  all  but  became  Minister 
to  (jermany.  back  in  the  late  nineties. 
Murat  Halsteail  joined  the  Commercial 
staff  in  Afarch,  1853,  and  in  1866  be¬ 
came  president  and  publisher  when  he 
formed  the  firm  of  Al.  Halstead  &  Co. 
comixised  of  Alurat  Halstead.  C.  I).  Alil- 
ler  and  John  .A.  Gano,  general  partners 
and  two  special  partners.  This  was  the 
liey-dey  of  the  political  power  of  Murat 
Halstead  when  he  was  known  as  the 
‘most  cussed  and  discussed”  editor  on 
the  .American  continent. 

During  the  “reconstruction  ilays”  of 
the  old  South,  Halstead  was  the  one 
editorial  writer  whose  articles  were 
waved  almost  daily  in  the  chambers  of 
the  Senate  and  House  in  hours  of  bit¬ 
terest  partisan  debate.  In  these  days  it 
IS  claimed  that  Halstead  through  his 
editorials  alienated  so  much  southern 
trade  from  Cincinnati  that  in  1886  the 
jH-ople  had  to  expend  more  than  $18,000,- 
'••Hl  to  bring  it  back  through  the  con¬ 
struction  of  the  citv-owned  Cincinnati 
Southern  Railway. 

In  the  early  eighties  Alurat  Halsteail 
gave  William  Howard  Taft  a  job  as  a 
cub  reporter  handling  courts  and  re¬ 
mained  a  consistent  supporter  of  that 
distinguished  young  attorney  until  he 
was  jilaced  in  the  W  hite  Ho'use  as  suc- 
«ssor  to  Theodore  Roosevelt.  Murat 
Halstead  is  credited  with  having  given 
Lliief  lusticc  Taft  his  first  political 
start  when  he  was  made  U.  S.  District 
Judge.  For  almost  half  a  century  Hal¬ 
stead  was  the  dominant  power  in 
<>•  O.  P.  aff.;i  irs  and  the  famous  Cox 
R^g  was  built  up  following  the  1884 
not  in  Cincinnati  under  his  sanction.  It 
became  a  potent  factor  in  both  state  ami 
^tional  affairs  in  the  nineties.  Later 
Halsteail  grew  disgusted  with  Cox  and 


lent  his  power  to  Mark  Hanna  when  the 
latter  determined  to  Uiost  William  AIc- 
Kinley,  then  a  rising  Congressman  from 
('anton.  .About  ten  years  later  Halstead 
went  to  Brooklyn  with  the  Brooklyn 
Faille  having  sold  out  his  interests  in 
the  Commercial-Gazette.  In  18*14  Mark 
Hanna  allied  himself  with  the  anti-Cox 
element  in  Hamilton  I'ounty  iMilitics  and 
the  Cincinnati  Tribune  came  into  being. 
Its  object  was  to  bixist  the  Presidential 
candidacy  of  the  then  Governor  Mc¬ 
Kinley  of  Ohio.  The  late  James  Glenn, 
an  independent  Republican  was  the  pub¬ 
lisher  and  Wade  H.  Fllis,  a  former  north 
Kentucky  democrat  became  managing 
editor,  billis  was  later  attorney  general 
of  Ohio  and  when  AlcKinley  became 
President  was  made  .Assistant  Attorney 
Genertil  of  the  U.  S.  and  later  Attorney 
(ieneral.  In  1897  the  Commercial- 
(iazette  was  merged  with  the  Tributic 
and  the  Cox-Hynicka  bi-partisan  [lolitical 
Combination  assumed  control  with  R. 
K.  Hynicka  as  president  and  the 
late  Scott  .Small  as  managing  editor. 
By  this  time,  however,  \\  illiam  Howard 
Taft  bad  becon'e  a  national  figure  and 
had  repudiated  the  tiox  coinlTination  in 
Ohio  so  that  it  gradually  faded  as  a  state 
and  national  jHiwer.  K.  O.  Eshelby,  an 
itidependeiit  republican  got  control  of  the 
Commercial  Tribune  and  continued  as  the 
owner  until  bis  death  when  he  was  suc¬ 
ceeded  by  Harry  W.  Brown,  who  had 
entered  Cincinnati  newsiiaiier  life  as  a 
rejHirter  on  the  Cincinnati  Post,  being 
later  editor  of  the  Kenlueky  Post  and 
later  managing  editor  of  the  Cincinnati 
Post.  The  McLean  interests  had  ac¬ 
quired  the  hotids  of  the  Commercial 
Tribune  after  the  death  of  F.shelbv  and 
the  comiianv  was  reorg..nized  and  Mr. 
Brown  made  president  and  publisher. 
The  paiKT  continued  as  the  supporter  of 
the  republican  organization  in  Cincinnati 
and  Hamilton  county. 

Fifteen  years  later  the  inileiiendent  re¬ 
publicans  formed  a  coalition  with  the 
democratic  organization  and  started  a 
prolonged  battle  for  the  control  of  the 
city  hall  and  the  county  buildings.  The 
independents  formed  a  charter  organiza¬ 
tion  which  in  1924  won  the  control  of  the 
city  government  placing  Alurray  Season- 
good  in  control  as  Alayor  and  establish¬ 
ing  a  city  manager  form  of  government 
with  C'lil.  C.  O.  .Sherrill  as  city  manager. 
The  Tribune  again  lost  when  the  charter 
party  elected  Russell  Wilson,  a  Cin¬ 
cinnati  newspajKT  man  formerly  associate 
editor  of  the  Times-Star  as  Alayor,  and 
again  this  Xovember  when  the  entire 
charter  county  ticket  was  elected,  sweep- 
in, g  the  power  of  the  republican  organiza¬ 
tion  from  the  Hamilton  count v  court¬ 
house  for  the  first  time  since  1884. 

Following  in  part,  is  the  statement  is¬ 
sued  by  Harry  W.  Brown  to  the  readers 
of  the  Tribune  in  its  last  issue  Wednes¬ 
day.  Dec.  6. 

“The  Commercial  Tribune  Publishiiv; 
Company  announces  the  sale  of  its  busi¬ 
ness  anil  good-will  to  the  Cincinnati  Kn- 
quirer.  Publication  of  tlie  Commercial 
Tribune  will  cease  and  terminate  with 
this  issue. 

“Decision  to  discontinue  the  Com¬ 
mercial  Tribune  was  reached  regretfully. 

“To  bring  to  a  period  an  institution  so 
steeped  in  historic  tradition  and  accom¬ 
plishment  as  the  Commercial  Tribune, 
with  its  long  line  of  distinguished  pub¬ 
lishers  and  editors,  has  been  no  simple 
or  welcome  task.  It  has  been  effecteil 
only  in  reluctant  submission  to  stern 
economic  necessity. 

“The  number  of  newspapers  in  practic¬ 
ally  every  American  city  has  decreased. 
With  the  exception  of  Xew  York,  Chi¬ 
cago,  Philadelphia  and  Boston,  few  cities 
in  the  Uniteil  .States  now  have  more  than 
one  morning  newspaper. 

“The  power  and  usefulness  of  morning 
papers  have  not  decreased.  To  the  con¬ 
trary,  they  have  become  more  powerful 
and  outstanding.  Under  capable,  con- 


.\fter  fifty-five  years  in  the  newspaper 
business,  Miij.  Moses  M.  Berk,  dean 
of  the  profession  in  Kansas,  continues 
to  write  for  the  Holton  Recorder.  He 
recently  observed  his  92nd  birthday 
anniversary.  One  of  his  sons,  Edward 
S.  Bei'k,  is  managing  editor  of  the 
('.hicnfio  Tribune. 

centrated,  efficient  management,  it  has  be¬ 
come  possible,  in  most  instances,  for  one 
newspaper  so  completely  to  cover  a  given 
field  as  to  make  the  success  of  another  * 
difficult,  if  not  altogether  impossible. 

“In  surrendering  the  field  to  the  En¬ 
quirer,  the  management  of  the  Com¬ 
mercial  T ribune  is  convinced  that  the 
intere.sts  of  Cincinnati  and  Cincinnatians 
will  be  served  with  greatest  adequacy.” 


CONTEMPT  CASE  ARGUED 

Judge’*  Right  to  Pats  on  Own 
Prejudice  Debated 

(By  telegraph  to  Editor  &  Publisher) 

Los  Ani.ki.ks,  Dec.  3~The  Supreme 
Court  of  California,  sitting  in  Los 
■Angeles,  today  heard  further  arguments 
in  the  contempt  case  brought  last  May 
.against  Los  .hiiieles  Record  editors.  A 
decision  jirobably  will  not  be  given  for 
several  weeks.  The  jioint  under  con¬ 
sideration  was  whether  or  not  Superior 
Court  Judge  I'rank  C.  Collier  could  him¬ 
self  pass  upon  the  question  of  his  own 
prejudice.  .Arguments  today  were  pre¬ 
sented  for  the  Record  editors  by  W'illiam 
H.  Xeblett.  of  the  law  firm  of  McAdoo, 
-Xeblett  He  Cl.aggett  and  by  S.  .S.  Hahn, 
attorney  for  the  Record.  Opposing  argu¬ 
ment  was  by  Robert  \\  .  Kenny,  deputy 
county  counsel. 

The  contemiit  case  arose  out  of  ,  a 
vigorous  campaign  waged  by  Record  to 
compel  the  Los  .Angeles  district  attorney 
and  grand  jury  to  prosecute  financial 
crooks  who  wrecked  the  $l(t0.(XK),(K)0 
Julian  I’etroleum  Corporation. 

WHITMAN  RESIGNS 

Russell  R.  Whitman  resigned  recently 
as  puhlisber  of  the  .lllania  Georiiian,  it 
was  announced  this  week  at  .Xew  A’ork 
headquarters  of  the  Hearst  Xewspapers. 
Xo  one  has  yet  been  aiqiointed  to  suc¬ 
ceed  him.  Air.  Wbitman  has  left  the 
Hearst  org;mization  and  has  not  m.a<le 
known  bis  future  jilans. 

OREGON  CONFERENCE  JAN  22-24 

.Annual  Oregon  Xewspaper  Confer¬ 
ence  will  be  held  Jan.  22-24,  at  the  Uni¬ 
versity  of  Oregon,  Eugene,  it  was  an¬ 
nounced  this  week. 


PHISTER  IN  BUFFALO 

Rus.sell  I’hister.  formerly  of  the  Cleve¬ 
land  1‘ress.  has  been  appointed  assistant 
manager  of  the  classified  advertising  de- 
jiartment  of  the  Buffalo  Times. 

PAYING  FOR  JOB  LETTERS 

The  Kansas  City  Journal-Post  is  pay¬ 
ing  $10  a  day  for  the  best  letter  telling 
how  jobless  persons  have  been  provided 
with  work. 


Residuary  Estate  Left  by  Publisher  for 
Memorial  Home  for  Journalists  Is 
Expected  to  Reach  $6,500,000 — 
Newspaper  Stock  Up  $1,500,000 


The  fund  to  he  supplied  by  the  residu¬ 
ary  estate  of  James  Gordon  Bennett, 
former  owner  of  the  Netv  York  Herald, 
who  died  Alay  4,  1918,  for  a  memorial 
home  for  Xew  York  jounialists  will 
eventually  amount  to  more  than  $6,.500,- 
(KX)  it  was  indicated  in  two  accountings 
filed  in  the  surrogate’s  court,  New  A^ork, 
this  week.  The  accountings,  one  made  by 
the  Guaranty  Trust  Company  and  the 
late  Rodman  Wanamaker  as  executors 
for  the  jH-riod  from  Xov.  30.  1921  to 
Alarch  *).  I'US.  the  date  of  Mr.  AA'ana- 
maker’s  death,  and  the  second  by  the 
Guaranty  Trust  Company  as  surviving 
executor  from  that  time  until  April  .10, 
19,10  show  a  -ubstantial  increase  in  the 
value  of  the  C'tate. 

A  large  jiart  of  the  increase  came  in 
newspaner  stock  which  was  valued  at 
$2.5(X),('(Xt  in  I'U.l  when  the  estate  was 
appraised  by  the  New  York  State  Tax 
Commission,  but  which  was  sold  later 
to  Frank  .\.  Aluiisev  for  $4.fXX).fKX). 

While  the  accountings  do  not  show 
the  transactions  of  the  iournalist’s  home 
fund  which  is  managed  by  a  separate  cor¬ 
poration  formed  in  1919,  the  report  for 
the  1921-1928  period  shows  that  the  execu¬ 
tors  set  aside  $.1.1.1.1,181  for  the  home. 
Two  million  dollars  of  this  was  in  notes 
of  the  Frank  .A.  Alunsey  Company,  due 
between  1923  and  1926:  $1,097,000  was 
in  mortgages  taken  by  (be  estate  on  the 
sale  of  its  Fort  Washington  property : 
$4.5()  represented  another  mortgage,  and 
$34,741  was  in  securities. 

During  the  periixl  the  executors  held 
property  belonging  to  the  home,  pav^’ents 
of  income  to  the  home  fund  amounted  to 
$119, .509.  Payments  of  from  $40  a  month 
to  $40  a  week  were  made  to  many  men 
and  women  who  had  nualified  by  _  10 
years’  service  as  New  York  Journalists 
under  the  terms  of  the  wills.  The  home 
coriKiration  previously  announced  expen¬ 
ditures  of  $274,473  in  1928.  including  an¬ 
nuities  and  monthly  and  temporary  pay¬ 
ments  to  45  beneficiaries,  many  of  whom 
were  employed  in  the  mechanical  depart¬ 
ment's  of  the  Herald. 

The  last  accounting  indicates  that  the 
bulk  of  tbe  $3,412,920  held  bv  the  estate 
on  April  .50  was  to  meet  the  annual  pay¬ 
ments  to  beneficiaries  now  aggregating 
$153,000  a  year.  L'pon  the  deaths  of  the 
annuitants  the  principals  of  the  varjous 
trusts  will  be  released  from  time  to  time, 
until  the  home  as  residiiarv  legate'-  event¬ 
ually  will  get  the  remaining  ))ortion  of 
the  estate. 


12-PAGE  COLOR  SECTION 

The  Fair,  Chicago,  Stresses  Sale  AVith 
Supplement  in  American 

(Spt  , ml  ic  Kditiik  iV  Puiii.isiiEK) 

Ciiu.M.o.  Dec.  3— Tbe  Cliicofio  Lve- 
ninii  A  mcrictiii  established  a  precedent 
in  (.’bicago  ne«'pa]H-r  advertising  Tues¬ 
day  with  the  jirinting  of  a  12-p.ige  su|)- 
plemeiit  in  color  to  advertise  the  l-'air 
store’s  Economy  I  lay.  Four  colors  were 
used  on  tbe  front  and  back  jiages  and 
two  colors  on  tbe  inside  sheets.  The 
supplement  was  regular  page  size  and 
presented  a  'erious  mechanical  jiroblem 
which  tbe  .American’s  technical  staff 
solved. 

Tbe  FYoiioiny  day  sale  of  tbe  Fair 
store  is  a  leading  merchandising  event 
in  (.’hicago  .iiwl  it  has  been  featured  by 
the  large  use  of  newspaper  space.  1).  F. 
Kelly,  president  of  the  F'air  has  paid 
tribute  many  times  to  the  efficacy  of 
newspaper  space  in  staging  such  an  event. 


CHANGES  IN  SALT  LAKE 

Burl  .Armstrong,  political  editor  of 
the  .S'alt  Lake  Tribune,  has  been  ap¬ 
pointed  managing  editor  of  the  Salt 
Lake  Telegram,  a  new  position.  Here¬ 
tofore  Robert  f'.  F'lliott  has  held  the 
combined  positions  of  editor  and  manag¬ 
ing  editor.  He  will  now  be  editor. 


Cj  iA  I  I  u  r  OL  MUUirisfi'ffr  a  n  f:  r  u  u  r  i  tA  aj  s  i  a  a  ff  J  ^  u,  ±  7  .? 

mces  of  American  Journalism  j 

Stories  of  Success  Won  by  Leaders  of  the  Press  I 


By  JEROME  H.  WALKER 


“However,”  he  continued,  “I  believe 
the  educational  work  now  being  carried 
on  by  the  publishers’  and  advertising  as¬ 
sociations  will  soon  solve  the  problems 
of  quality  and  quantity  circulation  and 
trading  area  classifications.’ 

Tallang  along  this  same  line,  Mr.  Plum 
expressed  his  belief  that  there  should  ^ 
some  differential  in  the  rates  for  local 
and  national  advertising,  because  of  the 
excessive  cost  of  obtaining  national  copy. 

L  “But  there  certainly  should  not  be  any 

k,  differential  that  makes  national  advertis- 

ing  cost  5)0  or  100  per  cent  more  than 
local  advertising,”  Mr.  Plum  declared. 
“With  a  system  of  cash  discounts — and 
I  mean  strictly  cash  discounts  which  are 
allowed  for  prompt  payment  of  advertis- 
BmP  ing  bills — the  Record’s  differential  is 

1  about  three  per  cent  in  actual  practice." 

«|DBfn|||k  ,  *  “The  Record,”  Mr.  Plum  explained, 

“has  a  flat  rate  for  all  advertisers.  Our 
W  T  ^  ledgers  are  open  at  any  time  for  inspec- 

i-  i  advertisers.  We  have  nothing  to 

|,n  conceal  in  the  matter  of  rate  favors. 

That  is  the  way  it  should  be  on  all  news- 
I' 'I  papers.  Our  cash  discount  method  pro- 

vides  reward  for  those  advertisers  who 
^  ..  place  their  copy  regularly  and  pay  rega¬ 
rd  1  f  ,  I'  iarly.  Naturally  the  merchant  who  uses 

i*-  large  space  consistently  and  pays  his  bills 
*  promptly  benefits  most  by  the  cash  dis- 

'j  j|  “Why  throw  up  all  sorts  of  barricades 

I  and  obstacles  to  business?  Make  it  as 

,'i  I  .|||  easy  as  possible  to  do  business  and  you 

’  f i  In  his"  own  office  Mr.  Plum’s  greatest 
influence  is  realized  in  the  editorial  de- 
partment  w'here  he  has  applied  the  same 
rule  of  fairness  in  dealing  with  news  as 
'  I ‘T  ’’’  advertising  relations.  The 

Ma/f  Record  has  become  noted  for  its  alliance 

fWW  I  ■  with  progressive  movements,  maintaining 

./  absolute  political  independence. 

Ijrttllj  (A  Political  leaders  of  both  parties  have 

*  ll  "Im  n  persistent  in  their  offers  of  printing 

>  U  J|llj!tA>  favors  to  the  Record,  but  each  time  their 

,  .yj.  offers  have  been  rejected.  The  Record 

never  has  published  a  line  of  “official 
printing,”  since  Mr.  Plum  became  its 
manager. 

DAVID  B.  PLUM,  "\Xe  have  had  some  valiant  struggles 
Publisher,  in  politics,”  Mr.  Plum  recalled,  “We  have 

Troy  (N.Y.)  Record  fought  incumbent  administrations  time 
and  again,  but  not  once  did  we  lose  the 
support  of  our  readers,  because  they  have 
ent  for  unbiased,  in-  learned  our  political  inde- 

f  the  circulation  of  „  ,  .  .  , 

Kpfnrp  thp  i‘ctahHQh-  The  Kecord  s  association  with  cmc 
he  had  an  independ-  progress  has  not  been  _  restricted  to  Mr. 
the  Troy  Record  cir-  Plum  s  personal  activities,  for  he  has 
g  into  step  early  with  always  sought  to  interest  subordinates  in 
i.ewspapers.  connections  which  have  a  bearing  on  their 

'"in "recognition  of  this  work  and  his  particular  departments.  Members  of  the 
activity  in  founding  the  A.B.C.  he  later  editorial  and  business  staffs  are  prom- 
served  for  10  years  as  director  of  the  mently  identified  with  Troy  club.s  and 
.Audit  Bureau  and  for  three  years  he  associations,  and  they  also  are  active  in 
was  its  vice-president.  At  the  October  many  of  the  newspaper  organizations  of 
meeting  this  year  Mr.  Plum  was  re-  fbe  country. 

elected  to  the  board  of  directors.  These  connections  all  make  for  local 

As  a  national  figure  Mr.  Plum’s  great-  news,  Mr.  Plum  believes,  and  “local  new) 
est  influence  in  the  making  of  better  is  the  staff  of  life  for  the  small  cit.v 
newsDaoers  has  been  in  the  field  of  cir-  daily,”  he  maintains.  Thus  the  Trov 


“Hello,  Bill,  I’ve  just  returned  from 
Georgia.  Yes,  1  had  a  very  interesting 
time  again.  And  I  bagged  21  ducks  in  . 

Virginia  on  the  way  home.  I’ll  send  one  li  ‘  ^ 

over  to  you.” 

The  interviewer  walked  directly  into  || 

this  monologue.  Immediately,  it  wasn’t 
necessary  to  ask  the  publisher  ot  the 

Troy  (N.Y.)  Record  if  he  had  attended  ^  .  'S:' 

the  last  meeting  of  the  American  News-  •■{:'''• 

l>aper  Publishers’  Association  at  bea 

Island,  Ga.,  and  it  wasn't  necessary  to  i 

ask  the  publisher  of  the  Troy  Record  ^^^B|  '  >  TrJ' * 

about  his  hobby.  •  Is 

But  there  still  was  the  question:  “What 

Jormula  have  you  for  success  ?”  lIBp* 

“Make  it  as  easy  as  possible  to  do 

business,”  came  the  epigrammatic  reply  ' uMk.'K- 

with  a  smile,  and  with  it  a  feeling  of  '  JHiB 

comfort  for  the  interviewer.  It  was  easy 

Mr.  Plum  occupies  an  office  on  the  I'#,’ 

ground  floor  corner  of  the  Record’s  hand-  'BBn  i'"  - 

some  building  from  where  he  may  watch  j 

the  life  of  the  city — massive  collar  and  ^ 

shirt  factories  in  the  distance,  large  de-  ,  ^  j  - 

partment  stores  and  smaller  ones,  the  post-  \  'Z 

office  nearby  and  the  railroad  terminal  ^ 
almost  across  the  street — life  of  the  city 
which  the  Troy  Record  has  mirrored  for 

34  years.  And  David  Plum  has  been  a  Iv't"  ^ 

part  of  the  Record  for  33  years.  4 

Less  than  a  year  after  the  newspaper 
was  founded,  Mr.  Plum  became  a  col- 
lector  attached  to  the  business  office  staff. 

The  Record  was  a  growing  newspaper ;  i 

Mr.  Plum  was  an  aggressive  business  I  _ 

man.  Each  needed  the  other.  .And  in  ifFBIT''*  /,  Vs/' 

short  time  Mr.  Plum  climlied  steadily  ‘  .f  \ 

from  one  position  to  another  in  the  busi-  ■  * 

ness  office  until  he  finally  became  man-  E 

ager.  A  few  years  more,  and  Mr.  Plum  IB 

became  general  manager.  That  has  been 

his  job  ever  since,  although  the  masthead  'V 

of  the  Record  reveals  that  he  assumed  V. 

the  title  of  publisher  in  1927.  ,4 

“My  duties  always  have  been  the  same,  \  \ 

as  general  manager  and  as  publisher.”  Mr.  '  4% 

Plum  explained.  “I  merely  changed  to  , .  j!  \ 

the  title  of  publisher  because  I  like  the 
sound  better.” 

It  is  as  publisher  of  the  Troy  Record 
that  he  is  nationally  known  today  in  the 

councils  of  newspai^r  makers.  i>ron//v  draw,,  for  Editor  &  PUBUSHE*  by  S 

Not  very  far  back  in  the  line  of  an¬ 
cestry  with  which  the  Plum  family  of  laid  down  the  rule  of  fairness  to  the 
Troy  is  endowed  was  David  Banks,  a  subscriber  despite  linage  losses, 
pioneer  in  the  business  of  publishing  “That  rule  was  applied  to  classified  as 
law  fx)oks.  He  had  begun  the  study  of  well  as  display  advertising,”  the  pub- 
law  in  New  A’ork  but  soon  realized  the  lisher  recalled.  “Under  it,  the  Troy 
difficulties  confronting  the  profession  Record  was  among  the  first  newspapers 
without  an  adequate  source  of  reference,  to  reject  certain  types  of  advertising. 
He  organized  the  first  law  publishing  Under  this  policy  it  not  only  has  held 
house  in  the  United  States.  the  confidence  of  its  subscribers  but  it 

Still  further  back  in  the  Plum  ances-  also  has  protected  the  honest  advertiser 
try  w;ere  genuine  pioneers  of  the  Old  against  the  inroads  of  fraudulent  and 
Colonies — the  family  history  dates  back,  misleading  advertising.” 
in  this  country,  to  ”15)90  at  Wethersfield,  If  ever  a  free  publicity  item  was  pub- 
Conn.  And  reverting  further  one  finds  lished  in  the  Troy  Record  under  the 
the  name  traceable  to  signatures  on  the  management  of  Mr.  Plum  it  remains  a 
Great  Roll  of  Normandy  in  llSO.  secret  of  the  office,  for  no  paper  with 

The  spirit  of  these  pioneers — men  one  in  it  ever  has  reached  the  street, 
among  them  who_  were  distinguished  The  ban  on  “promotion  readers”  is  tra- 
Revolutionary  soldiers,  confidantes  of  ditional  in  both  editorial  and  advertising 
(ieneral  Washington  and  later  advisors  departments. 

of  Presidents— is  exemplified  today  in  “The  news  columns  are  for  news,  not 
the  pioneering  accomplishments  of  David  promotion.  Its  advertising  columns  are 
Plum  as  publisher  of  the  Troy  Record,  restricted  to  legitimate  merchandising. 

He  was  one  of  the  founders  of  the  Its  circulation  is  a  paid  circulation.” 
Audit  Bureau  of  Circulations.  He  That’s  the  Plum  creed  in  Mr.  Plum’s 
helped  to  organize  the  Bureau  of  Adver-  own  terms. 

tisir^  of  the  A.  N.  P.  A.  and  has  been  “In  attacking  the  problem  of  gaining 
a  director  ever  since  it  was  established,  and  holding  the  confidence  of  adver - 
“I  never  have  written  a  news  story,  nor  tisers,”  in  continuance  of  this  code,  “ad- 
an  editorial ;  I  have  competent  men  to  vertising  should  only  be  solicited  on  the 
do  those  things,”  Mr.  Plum  confided,  basis  of  the  field  covered  by  the  news- 


if-  -J 


Editor  &  Publisher  The  Fourth  Estate  for  December  6 ,  1930 


Percentage  of  Total  Purchasing  Made  in  the 
Downtown  Business  Section  by  the  Women  of 
Each  Area  in  Philadelphia  of  Certain 
Furnishings  for  the  Home 

Buyinf 

Area 

Per  cent  of 
Popu.etion 

Percentafe  of  lotal 
purchaainff  of 
Dranoriea.  Floor  CoTor* 
r-  »‘n  lure.  Kuks 

A 

9.4 

15.0 

R 

8.2 

11.6 

r 

2.1 

2.6 

I) 

2.3.0 

8.3 

E 

13.3 

6.6 

K 

20!4 

35.0 

(; 

7.4 

8.3 

H 

16.2 

12.6 

Total 

100. 

100. 

Save  Selling  Costs 
in  Philadelphia 
at  No  Cost  to  You 


Philadelphia  is  not  like  most  cities  advertisingly, 
because  it  is  not  like  them  physically.  It  is  not 
divided  into  two  sections — one  of  industry  and 
the  other  one  of  residence.  To  a  certain  extent, 
industry  prevails  in  all  sections,  each  with  its 
residential  district.  In  most  cases  the  owners 
of  establishments  live  in  sections  far  removed 
from  their  business.  But  they  are  grouped  in 
neighborhoods  composed  of  their  like.  So  are 
their  workers. 

The  city  is  divided  into  eight  buying  areas,  ar> 
ranged  according  to  income,  as  shown  at  the  left. 
In  the  table  is  shown  how  the  women  of  each 
area  buy  furnishings  for  their  homes.  A  and  F 
are  the  more  pronounced  residential  areas, 
while  E  and  H  ace  the  more  pronounced  indus¬ 
trial  sections.  The  first  two  about  equal  the  pop¬ 
ulation  of  the  second  two — but  of  all  furnishings 
bought  downtown  50',(  are  purchased  by  the 
w’omen  of  areas  A  and  F' — as  against  18.6 '/r  by 
those  of  areas  E  and  H.  It  is  clear  that  in  each 
case,  purchases  are  determined  by  income — not 
by  population. 

Uo  you  know  how  to  go  about  it  advertisingly  for 
the  most  possible  profit  out  of  your  campaigns  in 
Philadelphia?  Have  you  the  facts  about  this 
market  that  will  l.elp  you  be  right  in  your  cal¬ 
culations  from  the  start?  The  Cawl  Survey  will 
give  you  every  economic  fact  about  Philadelphia 
and  show  you  how  to  reach  those  ready  and  able 
to  buy  your  wares. 

The  Cawl  Survey  will  show  you  how  to  save  the 
losses  of  costly  experiment  in  distribution,  adver¬ 
tising  and  nonproductive  circulation.  It  deals 
not  with  desk-chair  theories.  It  is  the  result  of 
two  years  of  contact-work  by  trained  investi¬ 
gators.  Its  explorations  are  going  on  every  day 
so  that  its  information  may  be  kept  as  of  the 
moment.  Write  now  for  further  information 
showing  what  it  is  and  how  it  will  work  for  you. 

PUBLIC  LEDGER 

Morning  ’  Evening  Sunday 
CYRUS  H.  K.  CURTIS,  President 

Independence  Square,  Philadelphia 

Three  (treat  Newspapers 

in  the  Third  Largest  City 
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SEEK  TO  STANDARDIZE  nPWAPT  nnwATT-s  MiTruci  i  dodtoait  ‘SALARY  GRAB’  CHARGE 
WORK  OF  SCHOOLS  DEWART  DONATES  MITCHELL  PORTRAIT  FOUND  BASELESS 


WORK  OF  SCHOOLS 

Society  of  Editors’  Committee  Will 

Meet  With  ColleKc  and  N.E.A. 

Groups  to  Discuss  Changes 
in  Method 

(Special  to  Kuitor  a  l*i  iJLj.-iiER ) 

I’hiladfxphia,  Dec.  5. — In  an  effort 
to  so  adapt  the  curricula  •'{  the  nation’s 
various  schools  of  journali'in  that  they 
will  be  of  more  practical  help  in  the 
training  of  men  and  women  for  active 
newspaper  work,  a  serii>  of  round  table 
discussions  is  planned  between  represent- 
ati\es  of  the  American  Society  of  News¬ 
paper  Editors,  Association  of  Schools  and 
Departments  of  Journalism,  and  the  Na¬ 
tional  Editorial  Association. 

The  initial  move  in  this  direction  was 
made  this  week  at  a  meeting  at  the 
Union  League  Club  here  of  directors  of 
the  American  Society  of  Newspaper  Ed¬ 
itors,  of  which  Fred  Fuller  Shedd,  edit(»r 
of  the  Philadelphia  lirenitut  Biillctin,  is 
president. 

Mr.  Shedd  is  fathering  the  movement 
for  closer  relationship  between  the  coun¬ 
try’s  newspaper  editors  and  schools  and 
departments  of  journalism.  .\s  a  dem¬ 
onstration  of  his  practical  interest,  he  is 
l>er.son3lly  directing  the  journalism  course 
at  Pennsylvania  State  College,  where  he 
is  giving  a  series  of  talks  on  the  every¬ 
day  workings  of  a  newspaper  office. 

it  was  Mr.  Shedd  who  introduced  the 
resolution  at  the  meeting  of  newspaper 
editors  this  week  asking  the  American 
.'society  of  Newspaper  Editors  to  name 
a  special  committee  to  confer  with  simi¬ 
lar  committees  representing  the  two  other 
organizations.  The  object  of  the  pro¬ 
posed  conference  is  a  free  and  frank 
di.scussion  of  the  problems  affecting  the 
teaching  of  journalism  and  its  applica¬ 
tion  to  the  practical  business  of  getting 
out  a  newspaper. 

It  is  hoped  that  the  projected  confer¬ 
ences  will  “iron  out”  many  situations  now 
e.xisting  which  threaten  the  effectiveness 
of  the  various  courses  in  the  practical 
training  of  journali.sni  students.  On  var¬ 
ious  subjects  relating  t<i  this  training 
there  is  now  a  wide  difference  of  opinion. 
><>me  schools  stressing  all  around  cultural 
training  while  others  emphasize  the  more 
technical  aspects  of  newspaper  work. 

“It  is  not  our  function  to  say  what 
shall  be  done  in  these  schools  and  what 
shall  not  be  done,”  explained  Mr.  Shedd. 
"Our  aim  is  solely  to  help  the  various 
schools  and  departments  in  their  work 
of  turning  out  men  and  women  whose 
training  shall  have  fitted  them^  for  prac¬ 
tical  work  in  the  newspaper  field. 

“We  feel  that  a  frank  and  free  dis¬ 
cussion  in  the  matter  will  be  of  material 
help  to  the  instructors  in  these  schools 
as  well  as  to  the  newspaper  editors. 
Primarily,  our  purpose  is  to  establish  a 
system  of  training — a  standardized  sys¬ 
tem,  perhaps — which  will  liest  fit  stu¬ 
dents  in  these  schools  for  successful  ca¬ 
reers  in  newspaper  work. 

“In  this  plan  we  have  assurances  that 
the  Association  of  Schools  and  Depart¬ 
ments  of  Journalism  and  the  National 
Editorial  Association  will  cooperate  with 
the  .\merican  Society  of  Newspaper  Edi¬ 
tors.  The  latter  will  name  its  special 
committee  in  a  few  days.” 

EX-GOVERNOR  DROPS  SUIT 

Counsel  for  former  Governor  Ralph  O. 
Rrewster  of  Maine  announced  Tuesday 
that  his  $.V),flOO  suit  against  the  Portland 
Maine  Publishing  Company  for  alleged 
liliel  by  the  Porllcaid  I'ress  Herald  had 
lieen  settled  and  that  the  case  would  not 
go  to  trial.  An  amicable  agreement  was 
reached  Monday  night,  the  flay  before 
the  case  was  scheduled  t<i  come  up  for 
trial  in  the  Penobscot  County  Suix-rior 
Court. 

MEMORIAL  SERVICE 

A  memorial  service  for  the  late  IHip 
Harrison,  editor  of  the  Danville  (III.) 
Commercial-News,  will  be  held  Monday, 
Dec.  8,  at  10.30  in  the  ni<irning  in  the 
chapel  of  DePauw  University,  Green- 
castle.  Ind.  Mr.  Harri.soii.  an  alumnus 
of  DePauw,  died  March  I,  ld.30. 


This  portrait  of  the  late  Ealward  P.  Mitchell,  for  .'>2  years  with  the 
\eiv  York  Sun,  18  years  of  which  he  served  as  editor,  painted  by  Frank  O. 
.Salisbury,  the  distinguished  British  artist,  was  presented  to  Rowdoiii  College. 
Brunswick.  Me.,  recently  by  William  T.  Dewart,  president  of  the  Sun. 
Mr.  Mill-hell  was  an  alumnus  of  Bowdoin. 


JOBHOLDERS  REASSURED 

St.  Paul  Dailies  Obtained  Employment 
Pledges  from  Local  Firms 

riirough  the  efforts  of  the  St.  Paul 
Di.tpatch  and  Pionder  Pre.ts  more  than 
.sO.lilKt  employes  of  business  institutiiMis 
in  .St.  Paul  ranging  from  large  industrial 
plants  to  the  smallest  firm,  have  been 
assuriil  permanency  of  employment. 

The  two  newspapers  led  a  movement 
to  obtain  from  business  leaders  a  public 
pledge  to  their  employes  that  the  forces 
would  not  Ik-  reduced  particularly  in  the 
hard  winter  months  ahead.  The  Dis¬ 
patch  and  Pioneer  Press  led  off  the  list 
by  assuring  continued  employment  to  its 
payroll  of  4.s()  persons.  .\  quick  tele¬ 
phone  canvass  brought  enthusiastic  en¬ 
dorsement  from  others  and  at  the  end 
of  a  week  the  “Honor  Roll”  where  the 
names  were  published  twice  daily  had 
grown  to  include  more  than  .3(X)  insti¬ 
tutions  with  a  regular  payroll  above  the 
.^.()00  mark. 

The  idea  was  Itorn  of  cimferences  be¬ 
tween  officials  of  the  Dispatch  and 
Pioneer  Press  to  determine  if  a  “buy 
now”  campaign  should  l>c  launched  in 
the  city.  I'rom  this  was  developed  the 
thought  that  exhortations  to  buy  were 
of  no  avail  unless  the  great  mass  of 
buyers  could  be  certain  of  their  jobs. 

From  the  suggestion  “let’s  start  a  new 
lionor  roll”  came  the  move  to  stabilize 
business. 

NEW  VALDOSTA  PAPER 

A  new  paper  has  made  its  appearance 
at  \’aldosta.  Ga..  the  Valdosta  Ledger. 
It  is  published  twice  a  week  on  Tues- 
davs  and  Fridays  and  announces  that  it 
will  be  made  into  a  morning  daily  in 
the  near  future.  T.  D.  Simmons  is  edi¬ 
tor  and  U.  Millican  advertising  mana¬ 
ger. 


EXPANDS  WIRE  SERVICE 

/•..vcclsiar.  of  Mexico  t'ity  has  con¬ 
tracted  a  direct  .\s.sociated  Press  leased 
wire  with  automatic  printers  from  New 
)’ork  to  Mexico  City  for  the  daily  trans¬ 
mission  of  10,000  words  of  news.  It  is 
.said  to  Ik-  the  first  time  that  a  direct  wire 
for  news  purposes  has  been  established 
iK-tween  New  York  and  Mexico  City. 
A  more  powerful  broadcasting  station 
has  recently  lieen  constructed  by  Ex¬ 
celsior,  and  a  merchandising  department 
is  another  new  activity  of  the  paper. 

TWO  JOIN  CHICAGO  FIRM 

Beard  and  .\yers,  Inc.,  financial  and 
corporate  news  representatives  have  an¬ 
nounced  the  appointment  of  (ieorge 
Weiss  and  Morris  M.  Wilcox  to  its 
Chicago  staff.  Weiss  was  formerly 
financial  editor  of  the  .Vi-rt’  York  Jour¬ 
nal  of  Commerce  and  of  the  Nctv  York 
.Imeriean  and  business  eilitor  of  The 
Forum.  Mr.  Wilcox  until  recently  was 
financial  editor  of  the  Chicago  Journal 
of  Commerce. 

NEW  MONTREAL  WEEKLY 

The  .Montreal  .'iaturday  Review,  a 
weekly,  with  which  is  incorporated  the 
IVe.rtmount  News,  made  its  initial  ap- 
IK-arance  Nov.  29.  It  is  published  by 
Advertising  Presscraft.  Ltd.,  and  is 
edited  by  IL  A.  Somerxille,  Montreal 
newspaper  man.  for  many  years  on  the 
editorial  and  reporting  staffs  of  Montreal 
Herald  and  Montreal  Daily  Witness. 

CONTRIBUTED  TO  FUND 

Among  the  leading  contributors  to  the 
Grand  Rapids  (Mich.)  Welfare  Union 
fund  drive.  Nov.  28-Dcc.  5.  were  the 
(irand  Rapids  Press,  with  $3,600.  and 
the  Grand  Rapids  Herald,  with  $1,000. 
Charles  M.  Greenway,  editor  of  the  Press, 
and  Mrs.  Greenway  gave  $1,200. 


Judge  Fail*  to  Substantiate  Toronto 
Newspaper  Attacks  —  Says 
Their  Criticism  Was 
Permissible 

(By  tcicijraph  to  F.ditor  &  I’cbli.siikr) 

Tokoxto.  Dec.  3. — Newspaper  charges 
that  members  of  the  Toronto  City  Coun¬ 
cil  had  conspired  to  engineer  a  raise  in 
their  own  salaries  were  found  to  be  with¬ 
out  direct  foundation  by  Judge  Denton 
in  a  report  issued  here  today  following 
an  official  investigation. 

“There  is  no  direct  evidence  upon 
which  I  can  find  as  a  fact  that  the  mayor 
and  controllers  on  the  one  hand  and  the 
aldermen  on  the  other  entered  into  a 
conspiracy  or  had  an  understanding.”  the 
reprirt  says,  “but  it  docs  not  require  any 
judicial  investigation  to  enable  the  elect¬ 
ors  to  see  that  the  mutuality  of  interest 
often  creates  that  kind  of  gentle  breeze 
which  helps  materially  in  bringing  a  ves¬ 
sel  and  its  cargo  safely  into  port.” 

His  honor  quoted  phrases  from  various 
Toronto  newspapers — the  Globe  in  par¬ 
ticular-such  as  “civic  lucre  grabbers," 
“perversion  of  trusteeship”  and  “conspir¬ 
acy  to  take  money  wrongfully  from  the 
IMickets  of  the  people.” 

“Rut  when  representatives  of  the  news¬ 
papers  were  asked  to  state  under  oath 
and  in  concise  form  what  their  charges 
or  complaints  are,  they  did  so  in  much 
more  moderate  language,”  Judge  Denton 
observes. 

“No  authority,  of  course,  is  conferred 
on  me  to  make  any  inquiry  into  the  con¬ 
duct  of  newspapers.  Writing  of  this 
kind  is  permissible  under  our  laws  and 
was  probably  used  to  arouse  public  at¬ 
tention  regardless  of  the  feelings  of  the 
aldermen  affected,”  he  states. 

In  connection  with  the  controversy  over 
whether  Mayor  Bert  Wemp,  ex-city  edi¬ 
tor  of  the  Evening  Telegram,  had  any¬ 
thing  to  do  with  the  “salary  grab.”  as 
it  is  popularly  called  here,  his  Honor 
states :  “He  was  not  an  active  agent  in 
obtaining  the  increases.  His  position 
throughout  was  one  of  passive  acquies¬ 
cence.  It  is  to  be  regretted  that  by  his 
failure  to  iiublicly  declare  his  position 
earlier  he  led  his  colleagues  to  believe 
he  was  not  opposed  to  what  they  were 
doing.” 

OPPEGARD  HEADS  A.P.  GROUP 

North  Dakota  members  of  the  Asso¬ 
ciated  Press  met  in  Grand  Forks  Nov. 
24  as  guests  of  M.  M.  Oppegard.  pub¬ 
lisher  of  the  Grand  Porks  Herald,  who 
was  elected  nresident.  E.  H.  Tostevin. 
Mandan  Daily  Pioneer,  was  elected  first 
vice-president  and  E.  E.  Makiesky  of 
Bismarck,  state  A.  P.  correspondent',  was 
re-elected  secretary.  Among  the  speakers 
were  Governor  (Seorge  F.  Shafer  of 
North  Dakota  and  (jeorge  McConville 
of  St.  Paul.  Northwest  district  manager 
of  the  Associated  Press. 

VETERANS  HONORED 

Presentation  of  three  4(>-year  gold 
service  medals  climaxetl  the  annual  ban¬ 
quet  of  the  staff,  employes  and  friends 
of  the  Wheeling  (W.Va.)  A’cw'.c  and  the 
Wheeling  News  Lithograph  Company, 
held  Nov.  21.  The  recipients  were  H.  C 
Ogden,  general  manager  of  the  News 
and  the  News  Lithograph  Company; 
H.  C.  Clark  of  the  business  office  and 
Richard  Meeks,  printer. 

MARKS  99TH  YEAR 

The  Springfield  (Ill.)  State  Journal 
last  week  entered  upon  the  last  year  of 
the  100  years  of  its  existence  which  will 
he  celebrated  with  a  centennial  in  No¬ 
vember,  1931.  The  paper  is  owned  by 
Ira  C.  Copley,  who  bought  the  Journal 
from  S.  Leigh  Call  and  Will  McConnell 
about  two  years  ago.  J.  Emil  Smith  is 
now  editor  and  A.  W.  Shipton  manager. 

CAMERAMEN  BARRED 

Newspaper  photographers  were  barred 
from  the  courtroom  last  week  at  the 
trial  of  James  Willis,  21,  in  the  com¬ 
mon  pleas  court  at  Kenton,  O.,  for  the 
murder  of  George  Ansley. 
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WHERE 
PROFITS 
CAN  BE 
MADE 
FROM 

SALES 


In  this  modem  era  of  specialists,  the 
advice  and  assistance  of  experts  are 
invaluable.  Such  assistance  elimi¬ 
nates  costly  errors  and  delay  ...  it 
provides  the  rich  knowledge  that  comes  only  with 
experience.  In  San  Francisco,  the  marketing  spe¬ 
cialist  is  The  News.  It  has  concentrated  84  per 
cent  of  its  total  circulation  in  the  city’s  limits  . .  . 
the  rich  market  where  profits  can  be  made  from 


sales.  Competing  newspapers  have  but  7i  per 
cent,  45  per  cent  and  38  per  cent  of  their  total 
subscribers  in  this  profit  market.  Concentration! 
To  the  business  man  it  means  dividends  on  his  ad¬ 
vertising  dollar!  To  The  News  ...  the  marketing 
specialist ...  it  has  meant  a  greater  lineage  gain 
than  that  made  by  any  other  newspaper  in  America 
this  year!  Investigate!  You,  too,  will  concentrate 
your  selling  where  profits  can  be  made  from  sales! 


The  San  Francisco  News 

A  Scripps  •  Howard  Newspaper. 


MEMBER  OF  THE  UNITED 
PRESS  •  •  •  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


■I-CACO  •  SAN  rSANCISCO  •  LOS  ANGELES  •  DALLAS  •  DETBOIT  •  PHILADELPHIA  •  BUPPALO  •  ATL 
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WATER  POWER  RIGHTS  GRANTED  TWO 
FIRMS  FOR  ALASKA  PAPER  MILLS 

George  T.  Cameron  of  San  Francisco  and  1.  and  J.  D.  Zellerbach 
Favored  by  Federal  Power  Commission  —  Mills 
Ultimately  Will  Have  800-Ton  Capacity 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  a  Publisher 

TJ/ASHINGTOX,  D.  C,  Dec.  4— Per-  to  adjustment  at  that  date  and  at  five- 
”  mits  for  the  development  of  Alaskan  year  intervals  thereafter.  The  contractor 
water  power,  to  be  used  in  the  operation  is  required  to  construct  in  Alaska  a  paper 
of  newsprint  paper  mills  that  ultimately  mill  of  at  least  200  tons  initial  daily 
may  have  a  daily  capacity  of  800  tons,  capacity,  to  be  in  operation  by  April  1, 
have  just  been  granted  by  the  Federal  1935,  and  to  increase  the  capacity  to  not 
Power  Commission  to  two  San  Francisco  less  than  400  tons  daily  by  April  1,  1942. 
applicants  whose  projects  have  been  un-  The  conditional  award  will  be  made  defi- 
der  investigation,  by  themselves  and  the  nbe  when  the  power  license  is  accepted 
commission,  for  more  than  three  years,  by  the  licensees  and  the  timber  contract 
The  licenses  to  use  the  power,  in  each  them.  _  ,  •  ,  ,  j 


case  for  50  years,  are  granted  to  George 
T.  Cameron,  publisher  of  the  San  Fran- 


The  Forest  Service,  which  has  made  a 
field  examination  of  the  Zellerbach 


cisco  Chronicle,  which,  in  association  project,  had  re|»rted,  the  Power  Com- 
with  the  Loj /lin/c/cj  7  iiiiej,  is  to  erect  a  mission  says,  _  that  the  proposed  power 
woodpulp  and  newsprint  mill  near  Ju-  development  is  m  accord  with  the  best 
neau;  and  to  I.  and  I.  D.  Zellerbach,  development  of  the  water  resources  of 
of  the  Crown  Zellerliach  Corporation,  the  region  and  of  the  resources  of  the 
which  is  to  erect  a  mill  near  Ketchikan.  National  Forest.  j-*  j  t 

Both  mills  are  to  use.  as  their  raw  ma-  ^The  Zellerbach  project  is  credited  by 

terial,  timber  from  the  Tongass  National  ‘^e  commission  ^^Mth  an  investment  up  to 
Forest,  and  provisional  arrangements  to-  30  last  of  $62^79.76.  Certain  spe- 

ward  that  end  already  have  been  made  conditions  such  as  .Provision  f^ 

bv  both  applicants  with  the  United  States  enough  water  being  left  m  the  aff^ted 
Forest  Serv-ice.  This  government  agency  °  spawning  salmon, 

has  been  endeavoring  for  years  to  inter-  ^  7  .i  n  .  „ 

est  .Wrican  capiVal  in  the  Alaskan  ^he  capacity  of  the  Cameron  ^wer 
_ _ houses  IS  set  at  a  total  of  80..i(X)  horse- 


woodpulp  possibilities  to  the  extent  where 
they  would  undertake  the  large  invest- 


power.  and  the  power  capacity  of  the 


U.e>  U..UC  u.c  .u. rc  u.vcijl-  estimated  at  a  total 

ment  required,  which  m  the  case  of  the  7^^,  horsepower.  The  power  is  to 

»sed  for  the  operation  of  a  wood 


at  least  $20,000,000. 

The  Cameron  license  covers  the  con¬ 
struction  of  three  tunnels  and  penstocks. 


pulp  and  newsprint  paper  mill  on  Gas- 
tineau  channel  near  Juneau.  The  com¬ 
mission’s  statement  sets  forth  that  this 


and  two  iKiwer  houses,  on  Long,  Crater  jj^ant  also  holds  a  conditional 
and  Dorothy  lakes  and  creeks  with  a  of 

transmission  line  from  them  to  the  paper  ,^,ard  feet  of  timber,  and  repeats 

■,  r  ,  tbc  conditions  as  to  mill  capacitv,  cut- 
The  Zellerbach  license  provides  for  the  eights,  and  pavments  for  timber,  as 

construction  of  five  storage  dams  and  statements  with  regard  to 

reservoirs,  two  diversion  dams,  a  diver-  development  being  in  accord  with  the 
Sion  tunnel,  and  five  conduits  and  ^wer  of  water  power  and  forest 

houses.with  transmission  lines,  on  Mirror  resources 

Lake  and  Fish  Creek,  and  on  Ella  Man-  Despite  a  statement  by  Mr.  Cameron 
zanita,  Grace,  ami  Orchard  lakes  of  the  expenditure  of  $221,682.52  in  the 


and  creeks,  on  Revillagigedo  island. 


project  up  to  last  Tune  30.  the  commis- 


the  Federal  Power  Commission ; 


Federal  Power  Commission,  as  such  and 
personally,  and  against  the  executive  sec¬ 
retary,  the  purpose  of  the  suit  being  to 
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iPVERTJSING  PAGES  REMOVEB 

OVERSEAS  WRITERS  ELECT  LIBEL  SUIT  SETTLED 

Paul  Wooton  Named  by  Washington  Criminal  Action  Against  E.  J.  Lyastt 
Reporters*  Group  Dropped  Before  Trial 

(5/)ecto/ <0  Editor  &  Publisher)  The  criminal  libel  suit  brought  by 

Washington,  Dec.  3 — Paul  Wooton,  Harold  Scragg,  former  district  attorney 
Washington  correspondent  of  the  Me-  of  Lackawanna  county,  against  E.  J, 
Graw-Hill  Publications  and  the  New  Lynett,  owner  and  editor  of  the  Scranton 
Orleans  Times-Picayune,  has  been  chosen  (Pa.)  Times,  has  been  settled,  it  was  an- 
chairman  of  the  Overseas  Writers  for  nounced  this  week.  The  suit  was  the  re- 
1931.  It  is  an  organization  of  American  suit  of  an  editorial  in  the  Times  in  con- 
correspondents  who  have  served  in  nection  with  the  slot  machine  racket  in 
foreign  countries.  which  three  went  to  jail  and  scores 

Drew  Pearson,  of  the  Baltimore  Sun.  pleaded  guilty.  Mr.  Scragg  alleged  the 
was  elected  secretary  and  Lyle  C.  Wil-  editorial  inferred  he  had  profited  from 
son.  United  Press,  treasurer.  An  execu-  the  gambling  racket.  The  agreement  filed 
tive  committee  consisting  of  William  ^t  the  courthouse  said: 

Hard,  Consolidated  Press  Association;  “Counsel  for  Mr.  Lynett  stated  that  in 
United  ^ess,  and  Lau-  the  publication  complained  of  by  Mr. 
rence  Todd,  Federated  Press,  also  was  Scragg  the  Scranton  Times  mentioned  no 
elected.  _  names,  that  the  defendant  had  not  per¬ 

sonally  written  the  alleged  libelous  arti- 
AWARD  ON  NEWSPAPER  SALE  cle.  They  further  stated  that,  as  no 

A  verdict  of  $95,225  against  the  estate  name  was  mentioned  in  the  article  com- 
of  the  late  Ambassador  Alexander  P.  plained  of.  there  was  no  intimation  or 
Moore  was  awarded  by  a  jury  in  com-  basis  for  any  intimation  that  Mr.  Scragg 
mon  pleas  court  in  Pittsburgh  Nov.  26  was  the  person  referred  to  therein.” 

to  Samuel  S.  Shapera.  attorney,  as  com-  - 

mission  and  interest  which  he  claimed  BARNES  CITY  EDITOR 

in  connection  with  the  sale  of  the  Fitts-  t-j  tt 

burqh  Leader,  published  by  Mr,  Moore,  ^  Barnes,  veteran  Houston  newspaper 

in  1923.  Mr.  Moore  sold  the  newspaper  recently  with  Loews  State  thea- 

to  the  Union  Publishing  Company  or-  ‘re  in  the  publicity  department,  has  rt- 
ganized  for  purposes  of  the  purchase  by  .  Ho^to% 

other  Pittsburgh  newspaper  owners.  (Tex.)  Post-Dispatch,  replacing  M.  H. 

~ _  Jacobs  who  will  write  the  page-one  edi- 

JOINS  WASHINGTON  STAFF  columm _ 

George  A.  Benson,  until  recently  as-  RAISING  CHRISTMAS  FUND 
sociate  editor,  rargo  (N.U.)  torum,  has  . 

joined  the  Minneapolis  Journal’s  Wash-  The  IV  orcester  (Mass.)  Evening  Post 

ington  staff.  Harrv  C.  Stevens  will  aKain  raising  a  fund  this  year  to  pro- 

continue  as  head  of  the  Journal’s  W’ash-  'ide  Christmas  gifts  for  the  children  in 
ington  bureau.  Worcester  Children  s  Friend 

-  Society  and  those  in  the  local  hospitals 

BAN  ON  CRIME  NEWS  orphana^es^ _ 

The  Chilean  (Government  last  week  is-  mfwq  man  now  iiinrp 

sued  a  decree  directing  newspapers  to  NEWS  MAN  NOW  JUDGE 

cut  down  the  space  given  to  crime  news.  Joseph  R.  Williams,  newly  elected 

An  increase  in  suicides  and  law-breaking,  judge  of  the  Marion  County  Superior 

attributed  to  too  many  crime  stories  in  Court  in  Indianapolis,  is  a  former  city 

fhe  papers,  was  given  as  the  reason.  editor  of  the  Madison  find.)  Democrat. 


The  Zellerliach  license  is  subject  to  the  sion  adopted  $71,(129.14  as  the  invest¬ 
following  qualification,  as  set  forth  by  ment  to  be  credited  as  of  that  date,  with 


the  provision  for  possible  future  ad- 


“On  Oct.  16,  19.30,  subsequent  to  grant  justment. 
of  preliminary  permit  and  subsequent  to  other  application  for  Alaskan 

application  for  license,  action  was  in-  water  power,  for  pulp  mill  purposes, 
stituted  in  the  -Supreme  Court  of  the  Dis-  are  now  pending  before  the  Federal 
trict  of  Columbia  by  J.  T.  Jones,  of  Ta-  I’ower  Commission,  according  to  a  state- 
coma,  Wash.,  against  the  members  of  the  nient  by  an  officer  of  that  body. 


GARDEN  IN  U.  S. 

D.  S.  Garden,  editor  and  publisher  of 


prevent  the  commission  from  issuing  a  the  Bangkok  (Siam)  Daily  Mail,  now  in 
license  for  the  Swan  Creek  power  site,  this  country  on  sick  leave,  is  spending 
said  Jones,  claiming  to  be  the  owner  of  several  months  at  10  Lenox  Court,  .Ashe- 
certain  lands  in  that  unit  and  alleging  ville,  N.  C.  Until  he  went  out  to  Siam 
that  issue  of  a  license  including  such  three  years  ago,  Mr.  Garden  was  a  New 
lands  would  wrongfully  interfere  with  York  newspaperman.  His  place  is  being 
his  title  and  possession.  This  suit  has  filled  by  St.  Clair  McKelvav,  formerly 
not  yet  been  heard.  It  is  recommended  the  Nc-w  York  Herald  Tribune. 

that  the  issuance  of  a  license  be  author-  _ 

ized.  with  the  proviso  that  it  shall  not  be 

issued  w;ith  respect  to  the  Swan  Creek  "'''M  ;  fl a  1 

unit  until  the  pending  litigation  is  dis-  ^  f  luedi  lefei 

posed  of  favorably  to  the  Government.”  p  ^5^  ^  field  for  any  na- 

The  five  Zellerbach  jwwer  hcmses  are  ?  tional  advertisine 

figured  to  develop  a  total  of  65..500  horse-  ® 

jwwer  with  a  primary  horsepower  of  fHi  u\v  the 

48.150,  according  to  the  commissions  s c..i.,id  eoafst.  at  nominal 

statement,  which  outlines  its  uses  as 
follows :  cost  IS  — 

‘‘The  power  is  to  be  used  for  the  oper-  o  awt  i  wtic  rkUfCDr^ 

ation  of  a  woodpulp  and  newsprint  paper  15 L<Uli5  LflSlor  U, 

rnill  to  be  erected  by  the  applicants  at  a  CALIF, 

site  yet  to  be  selected  on  Revillagigedo 

Island.  The  applicants  hold  a  conditional  Where  the  Telegraiii-Trihune 

award  from  fhe  Forest  Service  of  a  tim-  reach  95%  of  Enelish-reading 

her  sale  contract  for  five  billion  board  u  i  .  uiu.  ooc 

feet  of  timber  on  the  Tongass  National  homes,  harely  touched  by  225 
Forest,  sufficient  to  supply  the  puipwood  mile-away  large  cities  papers, 
requirements  of  a  mill  of  .5(X)  tons  daily  cr-DBunc  r'AAinrwrk 

capacity  for  50  years,  by  the  terms  of  SCRIPPS-CANFIELD 

which  they  and  their  assigns  have  cut-  League  of  Newspapers 

ting  rights  for  that  period  on  certain 

areas,  the  cutting  to  be  under  the  super-  nbHoiibi  Representative 

vision  of  Forest  officers,  the  rates  to  be  Giiman.  Nicoii  a  Ruthmian 

paid  being  fixed  until  1942,  and  subject  _ 


ONLY  ONE  QUALITY-THE  BEST 

Certified  Dry  Mats  are  made  in  one  quality— only  the  best 
that  we  know  how.  And  they  are  sold  at  one  and  the  same 
price  to  all  without  discrimination  or  favor. 

We  do  not  allow  special  prices  to  chain  groups,  nor  do  we 
have  inside  prices  for  favored  customers  or  shrewd  buyers. 
We  treat  every  customer  fairly  and  squarely  alike. 

In  over  400  newspaper  plants  where  they  are  using  Certl- 
fieds  they  know  that  they  are  not  paying  any  more  (nor 
paying  any  less)  for  mats  doing  the  same  or  similar  work. 
To  pay  less  for  dry  mats  is  to  risk  the  publishers'  greatest 
asset  for  the  sake  of  attempting  to  save  1/^  of  1/3  of  1% 
of  the  cost  of  operation.  To  pay  more  is  to  throw  the  extra 
money  away. 

Certifieds  ARE  being  used  day  in  and  day  out  in  Auto¬ 
matic,  Autoplate,  Duplex,  Goss,  Hoe  and  Scott  casting 
boxes. 

We  respectfully  suggest  that  you  try  some  Certifieds  in 
your  own  plant  under  your  own  working  conditions  and  draw 
your  own  conclusions. 

Forget  price!  Use  qualityl  It  paysl 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York,  N.Y. 
For  dependable  sfereofypinq  use  Certified  Dry  f^s 

AuoE  IN  r/te  uiv..\. 

◄  BUY  ^ 

_  ivow  r 
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NEW  MERCHANDISE  COPY  CREATING 

greater  interest  in  classified 

Omaha  Executive  Says  It  Is  Hard  to  Sell  but  Attracts  New 
Readers  and  Converts  Non- Advertisers — 

Cites  Own  Experiences 

By  FRED  F.  ROWDEN 


Classified  Advertising  Manager,  Omaha  World-Herald 


Much  has  already  been  said  regard¬ 
ing  the  expansion  of  classified  into 
the  new  business  field,  and  whether  it  was 
something  long  overlooked,  or  whether 
classified  was  not  previously  ready  for 
it  I  shall  not  attempt  to  decide.  It  is 
a  generally  reco^ized  fact,  however, 
that  if  classified  is  to  maintain  the  lin¬ 
age  of  previous  years  it  will  have  to  look 
beyond  Automobile,  Real  Estate  and 
Help  Wanted  classifications.  I  shall 
merely  relate  briefly  some  of  the  experi¬ 
ences  we  have  had  in  selling  “new  busi¬ 
ness”  during  the  past  several  months,  and 
the  reader  may  take  it  for  what  it  is 
worth. 

For  a  long  time  we  had  been  thinking 
along  the  new  merchandise  line — think¬ 
ing  of  the  hundreds  of  prospects  classi¬ 
fied  had  left  entirely  untouched.  We  were 
peacefully  consoling  ourselves  for  not  be¬ 
ing  able  to  sell  them  simply  taking  it  for 
granted  that  the  business  couldn’t  be  had 
and  trying  to  get  along  without  it.  Early 
in  the  summer  we  definitely  decided  to 
sell  new  merchandise  through  classified. 
We  believed  that  we  could  educate  a 
new  group  of  classified  users  and  open 
a  new  market  to  classified  readers,  but 
this  decision  was  easy  to  come  to  and  ex¬ 
tremely  difficult  to  carry  out — to  get  the 
merchant  to  use  classified  for  new  mer¬ 
chandise  was  a  real  selling  job.  When 
I  say  selling,  I  mean  just  that;  we  found 
a  wall  of  resistance  that  was  difficult  to 
break  down.  First  of  all  these  mer¬ 
chants  could  not  conceive  of  classified 
as  a  result  getter.  It  seemed  the  logical 
Help  Wanted  medium  to  them,  but  not 
the  place  to  exploit  new  merchandise. 
We  found  our  large  accounts  firmly 
established  in  display,  our  smaller  ones 
established  nowhere  and  unwilling  to  be¬ 
come  established.  It  looked  as  though 
we  were  going  to  have  a  long  drawn  out 
process  of  missionary  work  to  establish 
this  business.  One  thing  we  were  really 
sure  of  was  that  these  people  did  not 
want  to  buy  our  advertising  the  way  we 
presented  it.  We  rehearsed  our  plan 
and  concluded  we  would  have  to  convince 
our  prospects  along  the  line  of  least  re¬ 
sistance,  that  is,  we  had  to  think  of  a 
merchandising  idea  in  the  form  of  pro¬ 
motion,  mainly  streamers,  write  the  copy, 
picture  for  them  the  value  of  classifi^ 
and  results  to  be  derived.  Tell  them 
how,  where,  when  and  why  to  run  it. 
In  fact,  we  had  to  make  it  so  easy  and 
simple  the  advertiser  had  to  do  nothing 
at  all  but  just  listen  and  buy.  We  worked 
one  classification  after  another  studying 
our  daily  report  sheet,  picking  our  los¬ 
ing  classifications  and  putting  them  on 
the  up  grade.  Through  merchandising 
promotion  and  the  sale  of  multiple  runs, 
we  were  able  to  turn  our  losses  to  gains. 
We  found  that  the  sale  of  new  business 
depends  largely  upon  concentration.  In 
other  words,  stay  right  with  your  prop¬ 
osition  and  teach  your  salespeople  to 
stay  right  with  the  prospect. 

Our  new  merchandise  advertisers  have 
been  receiving  very  satisfactory  results, 
many  of  them  have  increased  their  space 
and  have  been  consistent  classified  ad¬ 
vertisers  since  the  beginning.  We  are 
permitted  to  use  classified  display  pre¬ 
ceding  and  following  the  regular  classi¬ 
fied  and  one  of  our  “new  business”  fea¬ 
tures  is  what  might  be  called  semi-dis- 
play  following  regular  classified,  which 
IS  restricted  to  agate,  celtic  and  outline 
lyi*  under  24  point.  This  feature  is 
called  “Madam  Desires”  and  carries  copy 
appealing  to  women  buyers  from  adver¬ 
tisers  such  as  Department  Stores,  Gro¬ 
ws,  Ehiries,  Beauty  Parlors,  Furniture, 
^aperies  and  Slip  Cover  Companies, 
Furriers,  Upholsterers,  Hotels,  and  we 
even  have  one  national  advertiser.  It 
been  sold  entirely  by  telephone  and 
without  the  aid  of  promotion  copy  other 
^an  a  one  inch  by  two  column  heading. 
Before  this  feature  was  firmly  established 
the  telephone  solicitor  had  some  difficulty 


in  making  prospective  advertisers  under¬ 
stand  just  what  she  was  trying  to  sell. 
We  overcame  this  by  making  a  list  of 
prospects  and  mailing  a  proof  of  the 
previous  run  together  with  a  letter  ex¬ 
plaining  what  it  was.  also  stating  that 
they  would  be  called  by  telephone.  Since 
its  first  appearance  this  one  feature  has 
amounted  to  more  than  12,000  lines. 

Some  time  ago  we  began  a  new  class¬ 
ification  “Insurance”  and  we  have  been 
carrying  ten  to  15  insurance  agencies 
daily  with  three  to  five  lines  each.  This 
was  sold  with  the  aid  of  promotion  in 
the  form  of  a  streamer.  Recently  we 
sold  the  local  Livestock  Exchange  165 
lines  to  appear  each  Sunday  featuring 
the  objects  and  ethics  of  the  exchange  to¬ 
gether  with  a  membership  list.  We  also 
carried  a  list  of  the  political  candidates 
for  30  days  preceding  the  last  election. 
These  three  features  were  carried  in 
regular  classified  and  set  classified  style. 
Not  all  of  the  ideas  and  efforts  we  put 
forth  were  successful  in  obtaining  new 
business  but  when  one  idea  failed  to 
work,  we  hunted  around  for  another 
and  started  all  over  again. 

New  business  means  new  advertisers 
and  a  new  source  of  revenue,  but  will 
the  ultimate  result  be  beneficial  or  detri¬ 
mental  to  the  newspaper?  Are  we  driv¬ 
ing  old  advertisers  from  the  paper? 
Will  the  housewife  and  transient  adver¬ 
tiser  feel  that  classified  is  no  longer 
for  them?  These  are  some  of  the 
(juestions  that  arise.  I  am  of  the  belief 
that  new  merchandise  and  new  classifica¬ 
tions  will  make  classified  better  and  more 
interesting  than  ever  for  the  thrifty 
shopper.  The  fact  that  advertisers  are 
selling  new  merchandise  through  classi¬ 
fied  proves  that  readers  want  it.  As  long 
as  new  and  old  advertisers  continue  to 
get  results  they  will  continue  to  use 
classified.  New  merchandise  offered  in 
classified  should  also  bring  new  read¬ 
ers.  Perhaps  classified  is  to  finally  find 
its  place  in  the  sun,  and  be  recognized 
by  advertisers  as  well  as  publishers,  as 
a  most  necessary  form  of  newspaper  ad¬ 
vertising.  Publishers  and  classified 
managers  are  eagerly  watching  this  new 
development. 


LISTS  CHRISTMAS  FEATURES 

A  long  list  of  Christmas  and  New 
Year’s  features  was  recently  announced 
by  the  Ledger  Syndicate,  Philadelphia. 
Four  color  pages  and  pages  in  black  and 
white,  half-pages  and  individual  fea¬ 
tures  and  illustrations  are  on  the  list. 
This  syndicate  also  announced  a  new  fic¬ 
tion  serial,  “Love's  Prisoner”  by  Barbara 
Webb  in  42  installments. 


AIDING  JOBLESS 

The  Red  Wing  (Minn.)  Daily  Repub¬ 
lican  is  publishing  Help  Wanted  classi¬ 
fied  advertisements  free.  In  addition 
persons  out  of  employment  may  register 
at  the  Republican  office  and  the  paper 
tries  to  connect  them  with  such  work  as 
may  be  available. 


SOLD  LINAGE  ON  GAME 

A  double  truck  of  advertising  was  sold 
by  the  Moline  (Ill.)  Daily  Dispaich  on 
the  occasion  of  a  local  football  game  re¬ 
cently.  The  page  carried  a  display  an¬ 
nouncement  of  the  game,  and  pictures  of 
the  local  team  members,  interspersed 
with  “pep”  messages  from  31  merchants. 


“SPECIAL”  APPOINTED 

Theis  &  Simpson  Company,  New  York, 
announced  this  week  that  it  had  taken 
over  the  representation  of  the  Moorhead 
(Minn.)  Daily  News,  effective  Dec.  1. 


USING  “BUY  NOW”  SLUGS 

“Buy  now,”  urge  lines  which  the  San 
Antonio  Evening  News  is  running  instead 
of  the  usual  dashes  between  stories. 


Quality  Quantity 
Coverage 

There  are  approximately  115,000 
English  reading  families  in  the 
City  of  Milwaukee  in  which  the 

i  MILWAUKEE 

SENTINEL -WISCONSIN  NEWS 

has  a  city  circulation  of  100,773  — 

—  the  largest  in  the  city  — 

—  the  largest  in  the  city  and 

—  suburbs,  and  the  largest 

—  daily  newspaper  in  the 
—  State  of  Wisconsin. 

For  the  six-month  period  ending 
October  i,  1930,  the  Milwaukee 
Sentinel-Wisconsin  News  has  aver¬ 
aged  more  than  175,000  daily. 

Advertisers  using  the  Milwaukee 
Sentinel-Wisconsin  News  reach  the 
largest  daily  newspaper  audience  in 
the  State  of  Wisconsin,  and  at  a 
lower  advertising  cost  than  by  the 
use  of  the  other  Milwaukee  daily 
newspaper,  which  has  a  smaller 
circulation. 

The  Sunday  circulation  of  The  Milwaukee 
Sentinel-Wisconsin  ISews  is  now  over  170,000 

THE  QUALITY  QUANTITY  COMBINATION 
IN  MILWAUKEE 


Publisher 
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Editor  &  Publisher  The  Fourth  Estate  for  December  6,  1930 


CUBAN  PROPAGANDA  PLAN  A  “FAKE,” 
SAYS  BYOIR,  HAVANA  PUBLISHER 


He  Induced  President  Machado  to  End  Censorship,  Which  Was 
Exaggerated  in  United  States,  He  Declares — Active  in 
Cuban  Business,  He  Says,  but  Not  a  Propagandist 


pARL 

v-4 


BYOIR,  publisher 


^.t.Pr.p.g.ndi.l  S“V'«””aec“o"lovIl.ir 

,  ,  .  .  ,  ,  .  .  ,  paigned  to  obtain  United  States  rec- 

that  descriptions  of  the  censorship  reach-  ignition  for  the  Lithuanian  government. 


His  only  experience  with  propaganda  “In  event  of  a  long  distance  telephone 
as  a  business,  Mr.  Byoir  said,  occurred  call  a  supervisor  listened  to  the  conver- 
during  and  immediately  after  the  war.  sation  and  if  in  her  opinion  the  call  was 
He  gave  his  services  for  $1  a  year  to  made  to  avoid  censorship  the  plug  was 
the  Committee  on  Public  Information,  pulled  and  the  conversation  was  thereby 
and  was  the  first  assistant  to  the  direc-  ended.  Similar  precautions  were  taken 
tor,  George  Creel.  Later  he  acted  as  at  the  telegraph  and  radio  companies." 


Hatrana  Post  and  Telegram  and  a  ing  the  United  States  and  given  in  Edi-  enterprise  l^ing  associated  with 

director  in  numerous  business  enterprises  tor  &  Publisher  last  week  were  exag-  l  Bernays  But  Mr  Byoir 

in  Cuba,  this  week  denounced  as  a  “f^e”  gerat^.  He  denied  that  American  prep  that  his  only  reward  was'  a  gold 

the  propaganda  proposal  alleged  to  have  associations  wires  had  been  idle,  flatly  which  he  exhibited  to  the  inter- 

bwn  made  by  him  to  President  Machado  contradicting  the  informMion  that  Editor  evident  pride.  In  that  cam- 


been  made  by  him  to  President  Machado  contradicting  the  information  that  Editor 
of  Cuba,  and  printed  in  Editor  &  Pub-  &  Publisher  had  received  direct  from 


LiSHix  of  Nov.  29. 


the  New  York  offices  of  the  press  serv- 


Mr.  Byoir,  who  arrived  on  Monday  in  ices  concerned.  The  Associated  Press 
New  York  from  Havana,  attributed  au-  leased  wire  from  New  York  to  Havana, 
thorship  of  the  document  to  a  group  of  Editor  &  Publisher  was  told  last  week, 
Cubans  active  in  the  United  States  in  is-  had  been  suspended  for  nearly  two  weeks. 


paign,  he  said,  he  felt  that  Lithuania  had 
the  right  to  national  recognition,  and  he 
attacked  the  task  with  the  zeal  of  con- 


JUDGMENT  AFFIRMED 

The  interlocutory  judgment  directine 
John  O.  Fulmer,  Utica,  N.Y.  et  al.,  to 
make  an  accounting  in  connection  with 
the  sale  of  Utica  Sunday  Tribune  stock 
some  years  ago  has  been  affirmed  by  the 
Appellate  Division,  Rochester.  There  are 
spell  cases  in  the  transaction,  in  which 
Christian  Sautter,  Jr.,  executors  of  the 
estate  of  William  Cloher,  William  I  Ta¬ 
ber,  T.  Harvey  Ferris,  (^orge  M.  Gam- 


thorship  of  the  document  to  a  group  of  Editor  &  Publisher  was  told  last  week, 
Cubans  active  in  the  United  States  in  is-  had  been  suspended  for  nearly  two  weeks, 
suing  propaganda  against  the  Machado  and  all  messages  that  went  to  Cuba  were 
government.  It  was  false,  he  .said,  from  overhead.  The  United  Press  wire 


leased  vvire  from  New  \ork  to  Havana,  yiction,  not  in  the  hope  of  financial  com-  mel,  executors  of  the  estate  of  John  H 
K*  niTYko  Xt  PiTRf  wac  frkln  .•  «  •«  o? _  «  \r  a.  **• 


government.  It  was  false,  he  said,  from 
l)eginning  to  end. 

He  reiterated  what  Carl  Dickey,  his 
New  York  associate,  t<dd  Editor  &  Pim- 
LiSHER  last  week,  that  Dr.  Fabian  Garcia. 


piTOR  &  ruBLisHER  was  to.o  last  wecK,  sensation,  he  said. 

had  been  suspended  for  nearly  two  weeks,  j^e  raising  of  the  Cuban  censor- 

and  all  messages  that  went  to  Cuba  were  ^|^jp  Xov.  26,  conditions  of  newspaper 
sent  overhead.  The  United  Press  wire  publication  in  Cuba  appear  to  have  re- 
was  not  closed,  ^t  continu^  to  suPPly  turned  to  normal.  News  transmission  be- 
/;/  Ileraldo  de  Culm,  which  with  Mr.  tween  New  York  and  Havana  has  lieen 
Byoir  s  Post  and  Telegram,  were  the  resumed,  and  El  Pais,  Diario  de  la  Ma- 
only  newspapers  published  during  the 


from  whom  the  copy  of  the  ^proposal  censorship  period. 


Siemers,  and  Mrs.  Carrie  B.  Sherman 
are  the  several  plaintiffs. 

SELLING  RADIO  TIME 

Robert  L.  Bellem,  classified  advertis- 
ing  manager,  Pasadena  (Cal.)  Star- 
News.  has  been  named  advertising  man- 


was  indirectly  obtained,  attributed  its 
authenticity  to  Dr.  Julio  de  la  Torre, 
said  to  have  been  a  legal  representative 
of  President  Machado,  but  that  Dr.  de  la 
Torre’s  association  with  the  document’s 
acquisition  was  not  made  known  until 
after  he  was  dead. 

Publication  of  the  alleged  proposal, 
Mr.  Byoir  said,  would  be  seized  upon  by 
Cubans  opposing  the  Machado  govern¬ 
ment.  and  used  to  the  disadvantage  both 
of  the  government  and  of  Mr.  Byoir’s 
business. 


Quite  to  the  contr^y  of  beliefs  curren  Associated  Press  leased  w 

and  published  here,  Mr.  Byoir  stated  that  ,  immediately  after  the  cer 

newspaper  and  press  association  cor-  The  United  Press  report 

respondents  in  Cuba  could  file  anything  censorship,  it  had 

ey  p  ^se  .  world  news  report  with  little  or  as  studio  announcer. 

Mr,  Byoir  adverted  to  the  description  interference  from  the  censor.” 
of  his  activities  in  last  week  s  issue  in  .. »  ui _ u  _  .  ..» _ : _  _ 


rina  and  El  Mnndo,  after  a  fortnight’s  ager  of  Radio  Station  KPSN,  the  Star- 
suspension,  are  publishing  regularly.  News  broadcasting  station.  Bellem  will 
The  Associated  Press  leased  wire  was  continue  to  direct  the  classified  adver- 
opened  immediately  after  the  censorship  tising  department.  During  the  recent 
ended.  The  United  Press  reported  that  leave  of  absence  of  the  station’s  produc- 
even  during  the  censorship,  it  had  carried  tion  manager,  P.  C.  Pryor,  Bellem  act^ 


L  I  ‘  "jtcf "  “Although  our  outgoing  news  from 

which  he  wa.s  termed  a  propagandist  has  been  submitted  to  the  censor,” 


4)U^ness.  A^«^:  bona  fide  commercial  operations. 

The  anti-go\ernmen  “We  established  our  office  in  New 

can  nempapcrs  of  the  island  *io  York.”  he  said,  “solelv  for  the  purpose  of 

Ihe^Salfficafions  with  which  ’it  h^  tieen  jncreasing  the  tourist  traffic  to  Cuba,  for 
ulc  tbe  very  logical  reason  that  more  tourists 

nnnted  in  Kditor  &  Publisher,  he  pro-  ■  j  •  e 

H  Vf  H  mean  more  advertising  for  my  papers, 

dieted.  .  .  .  .  u  furnish  information  and  pictures  to 

The  Havana  publisher  stated  that  he  American  newspapers  and  maga- 


He  emphatically  deni^  that  he  was  m  ^  p 

the  business  of  supplying  partisan  infor-  ^  suppressed  and  have  man- 

mation.  His  Imsiness  affairs  he  said  are  ^  ^ 

diverse,  and.  like  his  Havana  new.spapers,  ...l,. 


CHAMBERS  SUCCEEDS  SNYDER 

Frank  H.  Hitchcock,  publisher  of  the 
Tucson  (Ariz.)  Citizen,  has  named 
George  Chambers  acting  business  mana- 


was  not  in  any  way  associated  with  either 
the  president  or  the  government  of  Cuba. 
He  was  friendly  toward  President  Ma¬ 
chado,  he  said,  and  believed  that  his  ad¬ 
ministration  had  been  beneficial  to  Cuba'. 
There  was  no  foundation  for  an  infer- 


wma  nuc  LiHiiiiiciuiai  L»yci  aiiuiis.  •  _  ^  »» 

“We  established  our  office  in  New  jhe  United  Fr«s  dispatch  from  Ha- 
York,  he  said  sole  y  f or  the  pur^se  of  29.  telling  of  the  lifting  of 

increasing  the  ourist  traffic  to  Cuba,  for  j^e  censorship,  contained  the  following 
the  very  logical  reason  that  more  tourists  information  • 
mean  more  advertising  for  mv  papers. 

We  furnish  information  and  pictures  to  censorship  period  one  man 

North  American  newspapers  and  maga-  'V**  o"  duty  at  the  two  press  associa- 
zines  that  request  it,  hut  we  have  never  and  two  censors  were  at  the 


aged  to  carry  into  the  United  States  a  ger  succeeding  C.  Joseph  Snvder.  Until 
fairly  clear  and  accurate  picture  of  what  recently  Chambers  was  advertising  man- 


sent  out  publicity  on  our  own  initiative. 

“The  Cuban  National  Tourist  Commis¬ 
sion  is  given  space  in  our  New  York  of¬ 
fice  so  that  it  can  extend  official  invita¬ 
tions  to  organizations  contemplating  Ha- 


cable  offices.  They  read  all  messages 
passing  through  th^ir  offices.  Cables  in 
code  were  not  allowed  at  all. 


ager  of  the  Citizen,  but  left  that  posi¬ 
tion  to  join  an  investment  house.  TTie 
Citizen  is  dropping  its  Sunday  issue. 

WARNS  OF  LOTTERY 

Postmaster  Arthur  C.  Lueder  has  ad¬ 
vised  all  Chicago  newspapers  that 
Mayor  William  Hale  Thompson’s  proj¬ 
ect  to  boost  business  is  a  lottery  and 
that  newspapers  carrying  accounts  of 
the  enterprise  are  unmailable. 


ence,  he  said,  that  his  newspapers  were  a  place  for  conventions,  meetings, 

controlled  by  President  Machado  or  that  .. 


he  was  only  the  ostensible  proprietor. 


.i'  II  II  .  j  .1  "Fhe  Tourist  Commission  appointed  bv 

“I  own  the  Havana  Pos_t  and  the  Ha-  president  is  not  a  commercial 


vana  Telegram  outr  ght  he  dedared^^  organization  nor  has  it  any  connection. 

He  objected  abso  to  the  co  idensed  ver-  mentioned,  with  the  Hav 

Sion  gwen  in  these  columns  last  week  of  Telegram, 

his  radio  address  over  WEAr  on  Nov. 

17.  He  was  quoted  as  saying  that  “he 
referred  to  attacks  on  his  (Machado's) 
administration  by  American  newspapers  ^ 
as  'somf  strange  quirk  of  the  editorial 

mind.’  ”  According  to  the  transcript  of  WB  A 

the  address,  Mr.  Byoir  said  that  some 
American  newspapfcrs,  while  tiiey  ab¬ 
horred  the  thought  of  bloodshed  and  vio-  ^  ^  i 

lence  at  election  time  in  their  own  coun-  J 

try,  “by  some  strange  quirk  of  the  edi¬ 
torial  mind,  support  a  course  which  tends 

toward  bloixlshed  in  other  countries.”  ar  A  A 

Mr.  Byoir  informed  Editor  &  Pub- 

LiSHiJi  that  the  Cuban  censorship  was  •  x|L_x  A-,, 

ended  last  week  by  President  Machado  on  tflQl  rCCOruSCl  Oy 

his,  Byoir’s,  recommendation.  He  declared 


^The^ 

INDIANAPOLIS 
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‘"5'aT  news, 

ALONE . 

cyoei  the  Job  ![ 


THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 


Our  customers 

write  our  ads 

WINDSOR  (Ont.) 
BORDER  CITIES  STAR 
says — 

"From  our  obtervation  of  pro¬ 
duction  rocorda  wc  arc  of 
the  opinion  that  our  DUPLEX 
SUPER-DUTY  PRESSES  are 
producing  more  net  papers  per 
hour  than  any  other  pretset 
built,” 


Good  Halftone 
Printing 

helps  to  increase  circulation 
and  advertising  volume 

The  easiest,  quickest,  least  expensive  way  to  improve  newspaper 
halftone  work,  as  well  as  type  legibility  and  printing  quality 
in  general,  is  to  adopt  MORLEY  MATS. 

They  mold  well  at  low  pressures.  They  take  a  perfect  impres¬ 
sion  and  retain  it.  They  scorch  quickly,  and  the  surface  of 
the  Morley  Mat.  under  the  heat  of  scorching,  becomes  remark¬ 
ably  bard  and  durable.  Yet  the  mat  remains  tough  and  flex¬ 
ible.  This  combination  of  features  is  ideal  for  casting,  and 
especially  for  the  severe  service  of  rapid  machine  casting. 

If  you  are  handicapped  by  poor  printing  due  to  imperfect 
stereotyping — 

Try  Morley  Mats 


DISTRIBUTED  BY 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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In  the  past  year  —  September  30,  1929,  to  September  30, 
1930  —  the  circulation  of  the  Oklahoman  and  Times  has 
increased  23,827.  That’s  a  14%  gain,  and  it  has  lopped  28c 
from  the  milline  rate  ...  a  reduction  of  12  % .  .  .  .  Seventy- 
seven  per  cent,  or  18,474,  of  this  circulation  increase  was  made 
in  Oklahoma  City  and  its  suburbs.  It  was  not  an  isolated  spurt, 
but  followed  substantial  gains  made  annually  for  over  a  decade. 
It  shows  how  the  Oklahoman  and  Times  are  growing  to  keep  up 
with  the  rapid  growth  of  the  market  they  serve.  They  are  the 
only  newspapers  which  have  kej)t  abreast  its  growth.  They  are 
the  only  newspapers  which  can  deliver  your  message  to  the 
thousands  of  new  families  who  are  adding  their  numbers  and 
buying  ability  to  the  dominant  importance  of  the  Oklahoma  City 
market.  .  .  .  Oklahoma  Cityans  have  no  strings  on  their  purses. 
They  have  heen  spending  money  freely.  And  now  comes  the 
Sales  Management  Year  Book  with  the  information  that  the 
per  capita  spendable  income  in  Oklahoma  City  this  year  is 
14%  greater  than  last  !  An  adequate  schedule  in  the  Oklahoman 
and  Times  will  influence  them  to  spend  part  of  it  for  YOUR 
product  or  service  ...  at  a  low  milline  cost  of  $2.04. 
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THE  DAILY  OKLAHOMAN 
OKLAHOMA'  CITY  TIMES 

THE  OKLAHOMA  PUBLISHING  COMPANY 

.*THE  OKLAHOMA  FA  RM  ER-STO  CKM  AN  ..  .. 
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T^here 
Circulation 
(fains 
u>ere  made 


V  GRAPE  JUICE  CONCENTRATE,  of  mor  t 
:hes  campaign  in  Chicago  lebrandt,  former  assistant  attorney  gen- 

_  era!  of  the  United  States,  is  counsel  for 

.  1^  I  j  r'*.*  c  I  j  the  organization.  She  and  other  officials 

ear  in  New  York  and  Other  Cities  Soon— Inde-  o£  compan>r  have  held  long  confer- 

Druggists  Picked  as  Dealers — Product  and  ences  in  Washington  regarding  the  le- 

^  ^  ,1  ,  t  1  u  A  lU  *j.*  gality  of  the  project  and  it  is  stated  that 

Copy  Called  Legal  by  Authorities  •  company  is  taking  the  utmost  advan¬ 

tage  of  the  wording  of  the  section  of  the 
[To»  &  PWBUSHM)  tising  manager,  declares  that  he  and  Hugh  prohibition  act  relating  to  home  made 

1. — An  advertising  R.  Adams,  sales  manager,  have  worked  beverages, 
has  swept  Chicago  off  on  the  proposition  for  several  years  and 
air  to  do  the  same  m  are  satisfied  with  the  success  of  their 
•ithin  a  few  days  was  program.  An  avalanche  of  telephone 
calls,  which  necessitated  extra  operators 
testifies  to  the  interest  aroused  by  the 
cleverly  written  copy. 

The  plan  used  is  similar  to  that  which 
will  be  used  in  New  York,  Philadelphia, 

Boston,  Baltimore,  Pittsburgh  and  later 
Cleveland  and  other  Ohio  cities, 
in  Milwaukee,  as  a  test  all  newspapers 
were  used,  the  Chicago  campaign  is 
limited  to  the  morning  field.  In  other 
cities  this  schedule  of  advertising  will 
vary,  Mr.  Bums  states. 

In  launching  the  campaign  in  Chicago, 

Fruit  Industries  first  sounded  out 


SECRECY  ORDER  RESCINDED 

Mrs.  Mabel  Walker  Wil-  • 

Memphis  Reporters  Win  Right  to 
Attend  Federal  Hearing 

After  one  day  of  “secrecy,"  the  Con¬ 
gressional  investigation  into  the  official 
conduct  of  Federal  Judge  Harry  B.  An¬ 
derson,  Memphis,  Tenn.,  has  been  thrown 
open  to  the  press  and  the  public. 

This  action’ was  taken  when  E.  D.  Mc- 
Clusky,  reporter  for  Memphis  (Tenn.) 
Press-Scimitar,  acting  as  spokesman  for 
all  three  Memphis  dailies  and  the  two 
press  associations,  went  before  the  com¬ 
mittee  and  the  attorneys  for  Judge  An¬ 
derson  and  requested  that  reporters  be 
admitted. 

The  House  sub-committee  had  previ- 
ployees  was  opened  by  the  New  York  ously  voted  to  admit  press  representa- 
Herald  Tribune  last  vveek  on  the  eighth  tives,  but  left  final  decision  to  attorneys 
While  floor  of  the  new  addition,  231  West  41st  for  the  judge.  They  voted  against  ad- 
street.  mitting  anyone  except  a  small  committee 

Mrs.  Edith  Sammis,  who  supervised  representing  the  Memphis  and  Shelby 
installation  of  the  equipment,  is  in  charge.  County  Bar  Association.  Witnesses, 
Among  those  attending  the  opening  however,  were  not  sworn  to  secrecy,  and 
were  Mrs.  Ogden  Reid,_  How'ard  Davis,  the  Memphis  papers  were  able  to  carry 
Porter  Caruthers,  William  E.  Haskell,  complete  accounts  of  the  “secret”  pro- 
Jr.,  Mrs.  William  Brown  Meloney,  ceedings. 

George  J.  Auer,  Richard  L.  Field,  Mrs.  “You  are  only  making  our  jobs  a  lit- 
Irita  Van  Doren,  Isabel  Paterson,  Lewis  tie  harder  for  us,”  McCluskey  pointed 
Gannett,  Richard  F.  Crandell,  Miss  Emma  out.  “Besides,  when  the  records  go  to 
Bugbee,  Ruf  Gonzalez,  Williarn  H.  Gor-  Washington  they  will  be  open  to  the 
”  '  ''  T-.-  ,  T  pj.gj5  YVe  might  as  well  get  the  in¬ 

formation  here  now — and  get  it  straight." 

Attorneys  for  the  judge  then  reversed 
their  decision. 


OPENS  CAFETERIA 


—but  yon  ran  have  it 
dependably  and  legally 
for  use  in  vour  own  lionn^ 


_ _ _  van- 

ous  media,  with  a  view  to  tie-up  adver- 

gists’  Association  and  the  two  morning 

sent  out  inviting  the  retail  independent 

. druggists  to  a  “druggrists”  luncheon.  The 

invitations  suggested  the  theme  and  at 
the  luncheons,  which  were  handled  by  the 

- r; —  ~  .  ■  Herald  and  Examiner  merchandising  de- 

Full-page  “\ine-Glo  copy  as  it  partmcnt  and  staged  in  the  four  major 
appeared  in  Chicago  papers.  geographical  divisions  of  the  city,  the 

launched  today  by  “Vine-Glo”— the  wine  ^r^ched. 

idunciicu  I  J  hv  the  The  distributor  need  onlv  take  orders 

They  were  yuarameed 

sumine  ,he  surplus  California  grape  LSTlfry  tatSten™ 

,  _ htiie  mrsmiiio  lo  say,  the  requests  for  franchises 

•  ^  copy  app  Herald  heavy,  although  the  association  stip- 

in  the  Chicago  *^ctr.rv  hfhind  the  *h^*  independent  retail  drug- 

and  Lxammer,  hut  the  y  pists  might  participate.  Chain  stores 

launching  of  the  campaign  f,arred,  in  the  (Chicago  area  at  least, 

several  .years  and  to  a  successfu  t  of  the  as- 

opened  m  Milwaukee  Nov.  0.  sociation. 

Coincident  with  the  appearance  of  the  Through  the  whole  proposition  runs 
morning  newspaper  copy,  billboard  important  vein  of  newspaper  space — 

elevated  lines  displayed  tempting  ^'or  ^^d  realizing  this,  the  company  will  use 
lithographs  of  two  glasses  of  Vine-Wo  game  advertising  methods  in  other 

and  clusters  of  luscious  grapes.  The  cities,  tieiips  where  possible,  but  in  any 
poster  advertising  and  the  new^aper  event  30,0(10  line  contracts  with  the  news- 
copy  are  practically  identical  with  the  papers  selected.  This  practice  proved 
exception  of  color.  successful  in  Milwaukee  and  is  being 

The  copy  is  replete  with  such  catch-  used  in  Chicago, 
slogans  as  “You  can’t  buy  it  in  a  store,  The  proposition  offered  bv  Fruit  In- 
“You  can’t  get'  it  from  a  peddler,”  “For  dustries,  briefly  is  this : 

Home  Use  Only,”  “It’s  legal  in  Your  They  deliver  to  the  home  either  five 
Home,”’  and  dozens  of  others — ^none  of  or  ten  gallons  of  wine  grape  juice  which 
which  in  any  way  gives  more  than  a  has  been  “concentrated,”  hermetically 
broad  suggestion  of  the  possibilities.  The  sealed,  shipped  to  the  local  factory  and 
legality  of  the  product  is  stressed  in  the  then  restored  to  the  chnsistency  of  wine 
copy  and  frequent  allusion  made  to  the  grape  juice.  The  “Vine-Glo”  is  placed 
provisions  of  section  29  of  the  National  in  the  home  of  the  purchaser.  In  60 
Prohibition  Act.  days  an  agent  of  the  company  calls,  re- 

The  copy  was  prepared  by  the  San  moves  the  wine  from  the  keg,  filters  it 
Francisco  offices  of  McCann-Erickson  ad-  and  bottles  it.  The  company  supplies 
vertising  agency  and  it  is  carefully  everything,  including  bottles  and  corks, 
checked  by  the  various  officials  whose  Fruit  Industries  is  fostered  by  the  Fed- 
contacts  are  such  that  their  advice  is  eral  Farm  Board  and  is  aided  by  a  loan 
sound.  All  copy  is  submitted  to  high 
officials  in  Washington  for  approval. 

The  preliminary  campaign  which  in¬ 
volved  the  obtaining  of  more  than  1,200 
distributors  was  one  of  the  most  novel 
ever  attempted.  H.  Jay  Burns,  adver- 


LUDLOW  ELECTION  PROTESTED 


PROMOTED  BENEFIT  GAME 

.\ll-star  football  elevens  of  the  Kansas 
Athletic  conference  and  the  Central  Kan¬ 
sas  Intercollegiate  Athletic  conference 
were  to  play  in  Moore  athletic  bowl,  To¬ 
peka,  Dec.  6,  in  a  benefit  game  for  the 
.Arthur  Capper  Crippled  Children’s  fund. 
The  teams  were  picked  by  C.  E.  Mc¬ 
Bride,  Kansas  City  Star  snorts  writer, 
and  Leslie  E.  Edmonds,  Topeka  Daily 
Capital  sports  scribe. 


Defeated  Candidate  Claim*  He  Is  Not 
an  Indiana  “Inhabitant” 

(.Special  to  EIditor  &  Publisher) 

W'ashingto.n',  D.  C.,  Dec.  4 — Louis 
Ludlow,  former  Washington  correspond¬ 
ent  for  Ohio  and  Indiana  newspapers, 
who  was  elected  to  the  House  of  Repre- 
sentative.s  from  Indiana  in  November, 
1928,  and  re-elected  in  the  last  elections, 
is  threatened  with  the  loss  of  his  seat. 

Ralph  H.  Updike,  Sr.,  a  Republican, 
defeated  by  the  journalist-legislator,  has 
filed  a  protest  on  the  grounds  that  Lud¬ 
low  was  not,  and  is  not  an  “inhabitant,” 
of  Indiana,  as  provided  by  the  Constitu¬ 
tion. 

A  House  Committee  on  Elections  will 
decide  the  issue. 


AIDING  MOTORISTS 

A  bureau  for  the  .sale  of  1931  auto¬ 
mobile  license  tags  was  opened  in  the 
Toledo  Blade  business  office  Dec.  1. 
An  extra  staff  of  clerks  has  been  em¬ 
ployed  to  handle  the  sales. 


'm,'Su>h.%Wtii-Crcw 


1.000  More  Oot  Work 
In  Camdon^ 

New  Jersey 

On  Dee.  4th  the  New  York  Shlpbulldln* 
Company  etarted  laylnp  the  keel  of  the 
world't  largeat  paaaenper  Liner,  to  be 
built  at  a  coat  of  $9.SOO.OOO.  reeetai- 
tatin*  the  employment  of  1.000  more 
men.  Four  other  big  Linen  and  a  Navy 
Cruiter  are  alto  under  eonatruction. 

Another  of  the  rreMons  why  Cam¬ 
den  County  employment  condi¬ 
tions  are  •%  ahaad  of  an  8-year 
averaxe— one  of  the  beat  “try¬ 
out"  markets  In  Amerli»  today. 
Covered  only  throuxh  th^— 

COURIER-POST 

“A  34-Hoar  Medium  at  one  cost" 

Lett  than  half  of  1%  reader  duplieation 
guaranteed. 

National  Representatives 
GEO.  A.  McDEVITT  CO. 


Editor 


Of  well  known  New  York 
state  newspaper,  desires 
change.  Age  40,  college  man, 
experienced  Metropolitan 
and  small  city  dailies.  Force¬ 
ful  editorial  writer,  his  rec¬ 
ord  demonstrating  outstand¬ 
ing  ability. 

Address  A-884 
Editor  ^  Publisher 


WOOD 

nnr 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 


Scorchers 
‘66"  Partinf 
Powder 


Moistening 

Equipment 


Cork  and  Felt  Moldinc  Blankets 
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ROCHESTER 


Berause  its  1,400  fartorie.s  (manu- 
farturiiig  so  many  various  prod¬ 
ucts  that  Rochester  is  known  as 
“The  City  of  Diversified  Indus¬ 
tries”)  have  been  going  along  at 
a  much  better  rate  than  those  of 
many  other  cities,  due  to  the  na¬ 
tion-wide  demand  for  nationally 
known  Rochester  goods,  Rochester, 
and  its  citizenry,  is  in  much  better 
financial  condition  (and  has  less 
unemployment)  than  most  of  the 
larger  cities  of  the  country. 

In  October,  retail  and  wholesale 
employment  increased  over  Sep¬ 
tember.  Sales  of  passenger  cars 
and  life  insurance  increased  nine 
per  cent  and  one  per  cent,  respec¬ 
tively. 

Freight  car  loadings  in  Rochester 
showed  an  increase  in  October,  as 
did  building  permits. 

The  government  has  appropriated 
more  than  a  million  dollars  for  a 
new  Roehester  Post  Office,  and  an 
additional  appropriation  is  now 
being  sought.  Other  construction 
projects  expected  to  get  under 
way  this  winter  are,  additions  to 
two  high  schools;  a  new  Public 
Market;  additional  units  of  tbe 
Monroe  County  Hospital;  new 
Jewish  Young  Men's  Association 
and  a  Municipal  Bathhouse. 

Business  Electric  sales  showed 
only  one  per  cent  decline  in  the 
ten  months  of  1930,  while  Residen¬ 
tial  Electric  sales  increased  9  per 
cent  in  the  same  period. 

Rochester  is  optimistic,  and  has 
reason  to  look  at  1931  with  confi¬ 
dence.  Advertisers  will  find  the 
Rochester  Area  a  good  market  in 
which  to  seek  sales  during  the 
coming  year. 


NEW  YORK 


I 


NTRODUCING  a  product  into  the  Rochester  Area  presents 
no  real  problem.  Every  cog  and  wheel  in  the  machinery 


is  geared  for  almost  instant  functioning. 


Rochester,  and  its  trade  area,  offers  a  unified  market,  estab¬ 
lished  throughout  the  advertising  profession  as  a  great  tryout 
field.  Product  after  product  has  been  introduced  to  Rochester 
Area  consumers.  First  —  through  the  medium  of  its  two 
dominating  newspapers,  the  Rochester  Times-Union  (80.224* 
evening)  and  the  Democrat  and  Chronicle  (83,148*  morning). 

These  two  century-old  newspapers  have  a  combined  circulation 
of  97,005*  daily  editions  in  the  city  of  Rochester  alone  and 
52,493*  daily  editions  in  the  immediate  suburban  territory  — 
a  dominant,  blanket  coverage  which  includes  nearly  every 
family. 

The  Sunday  Democrat  and  Chronicle  goes  into  94,204*  homes, 
88,157*  of  which  are  in  the  city  of  Rochester  and  its  suburbs. 
The  combination  rate,  at  which  these  two  newspapers  are  sold, 
offers  the’ advertiser  one  of  the  real  100%  coverage  areas  in 
the  United  States  at  a  minimum  cost. 

*  Publisher's  Statements,  Sept.  30,  1930 


The  Gannett  Newspapers 

ALBANY  EVENING  NEWS  ALBANY  KNICKERBOCKER  PRESS  BROOKLYN  DAILY  EAGLE  ELMIRA  STAR- 

GAZETTE-ADVERTISER  ELMIRA  SUNDAY  TELEGRAM  ITHACA  JOURNAL-NEWS  MALONE  TELE¬ 
GRAM  NEWBURGH-BEACON  NP:WS  OGDENSBURGH  REPUBLICAN  -  JOURNAL  OLEAN 

HERALD  ROCHESTER  DEMOCRAT  &  CHRONICLE  ROCHESTER  TIMES-UNION 

UTICA  OBSERVER-DISPATCH  HARTFORD,  CONN.,  TIMES  PLAINFIELD, 

N.  J.,  COURIER-NEWS 

J.  P,  McKinney  &  son,  AVic  York  Office:  19  West  4lth  St.  Chicago  Office:  400  N.  Michigan  Ave.  San  Francisco  Office:  Claus  Spreckles  Bldg. 
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ASKING  EXTRA  SERVICE 
ON  CITRUS  CAMPAIGN 

Advartisinc  Orders  from  N.  W.  Ayer 

St  Son  Accompanied  by  Requests 
for  Special  Merchandising 
Efforts  by  Newspapers 

A  request  for  rather  elaborate  free 
merchandising  service  in  connection  with 
a  new  newspaper  advertising  campaign 
for  the  Florida  Citrus  Growers'  Associa¬ 
tion  is  being  made  by  N.  W.  Ayer  &  Son, 
according  to  this  week’s  free  publicity 
bulletin  of  the  Publishers’  Association  of 
Xew  York  City.  In  a  letter  to  news¬ 
papers  receiving  the  citrus  copy,  the  Ayer 
agency  asks  that  a  specially  written  let¬ 
ter  on  the  newspaper's  own  letterheads  be 
sent  by  the  paper  to  all  dealers  in  its  terri¬ 
tory.  The  request  letter  reads  in  part : 

“In  connection  with  the  above  adver¬ 
tising,  for  which  you  have  our  order,  we 
are  enclosing  a  letter  which  we  ask  you  to 
reproduce  on  your  stationery  and  send 
out,  under  proper  date,  at  the  earliest 
minute  possible,  to  dealers,  as  a  form  of 
merchandising  service  in  connection  with 
this  advertising  campaign.  We  also  ask 
that  you  send  direct  to  our  mutual  client, 
attention  T.  (i.  Hallinan,  a  list  of  the 
dealers  to  whom  you  send  this  letter  with 
a  duplicate  of  such  list  to  us. 

“In  view  of  the  fact  that  we  have  not 
heretofore  asked  you  to  render  any  other 
cooperation  in  connection  with  this  cam¬ 
paign.  we  assume  that  you  will  gladly 
render  this  service  without  any  expense 
to  the  advertiser;  and  the  desired  effect 
of  the  letter  will  be  augmented  if  you  have 
your  merchandising  man  call  upon  the 
dominating  outlets  and  personally  solicit 
their  cooperation  by  tieing  in  with  our 
newspaper  advertising.  If  you  are  in  a 
p<isition  to  render  any  other  forms  of 
merchandising  service,  please  tell  us  what 
they  are.’’ 

ANNOUNCED  FOOTBALL  CAME 

W.  Carey  Dowd,  Jr.,  publisher  of  the 
Charlotte  (N.C.)  Xews,  personally  an¬ 
nounced  the  Davidson-Wake  Forest  col¬ 
lege  football  game  Thanksgiving  day 
over  radio  station  WRT.  The  Cliarlotte 
News  broadcasts  at  regular  intervals,  and 
Mr.  Dowd  regularly  takes  his  turn  at 
the  mike. 


INJURED  IN  FALL 

W.  A.  Keithley,  editor  of  the  Talmagc 
(Neh.)  Tribune,  fell  while  walking  along 
the  street  and  broke  both  of  his  arms. 
The  right  arm  was  broken  at  the  wrist, 
the  left  at  the  elbow. 


TIN  CAN  MATINEE 

The  Ogden  (Utah)  Standard-F.xam- 
iner  recently  cooperated  with  local 
theatres  in  a  “tin-can  matinee”  and  ob¬ 
tained  more  than  (>00  cans  of  f(K>d  for 
its  Good  Fellows  organization. 


PROMOTING  JOB  DRIVE 

The  iMusing  (Mich.)  Capital  Srn.c  is 
promoting  a  "Provide  a  Job”  campaign 
for  the  city’s  unemployed. 


Highest  Quality  of 
Advertising  and  First  in 
the  W  arid  in  Volume 

The  greatest  care  is  exercised  to 
see  that  the  advertising  in  The 
New  York  Times  is  trustworthy 
and  of  the  highest  quality,  and 
a  large  volume  is  excluded. 

The  New  York  Times  in 
November  published  2.3  24.61  2 
agate  lines  of  advertising — more 
than  any  other  newspaper  in  the 
world  and  861.274  lines  more 
than  any  other  New  York 
newspaper. 

In  eleven  months  of  1930 
The  Times  printed  24.3  30.01  3 
agate  lines,  exceeding  the  volume 
of  any  other  newspaper  in  the 
world. 


BENEFIT  GAME  FOR  CRIPPLES 


TO  COMBINE  OPERATIONS 

The  Salt  Lake  City  Telegram,  which 
was  recently  purchased  by  the  Salt  Lake 
Tribune,  will  move  soon  to  the  Tribune 
Building  where  it  will  be  published  in 
the  future.  The  Telegram  printed  its  last 
Sunday  issue  Nov.  23.  The  editorial 
office  of  the  Telegram  will  be  on  the 
same  floor  as  that  of  the  Tribune  but 
they  will  be  separate.  For  the  present, 
at  any  rate,  a  separate  organization  will 
be  maintained  as  far  as  most  depart¬ 
ments  are  concerned. 


SKUCE  WITH  STAR  SERVICE 

Lou  Skuce,  formerly  with  the  Bdl 
Syndicate,  New  York,  has  joined  the  Star 
Newspaper  Service,  Toronto,  Ont.  He 
is  now  drawing  a  sports  cartoon  series 
covering  Canadian  sports.  Mr.  Skuce 
was  formerly  an  artist  for  the  old 
Toronto  World. 


Con  Van  Natta,  administrator  of  the 
Capper  Fund  for  Crippled  Chililren. 
and  four  rrippled  youngsters  he 
recently  took  to  St.  Luke’s  Hospital 
in  Kansas  City,  for  treatment. 

The  proceeds  of  a  benefit  football 
game  lietween  the  Central  confer¬ 
ence  all-stars  in  Kansas  and  the  Kansas 
conference  all -stars  to  1)e  played  at 
Topeka.  Dec.  6,  will  go  to  the  Capper 
fund  for  crijipled  children.  This  fund, 
originated  in  1920,  by  Senator  .Arthur 
Caitjier  has  fostered  the  treatment  of 
more  than  a  thousand  crippled  boys 
and  girls. 

Con  \’an  Natta,  siiiterinl'endent  of  the 
composing  riwim  at  the  Capper  plant  in 
Topeka  who  gives  his  time  free  as  ad¬ 
ministrator  of  the  fund,  reports  that  it 
costs  anywhere  from  $.s()  to  $1,0(X)  to 
treat  each  child.  Each  week  this  year 
an  average  of  two  new  children  a  week 
have  been  given  hospital  treatment. 


NEA  ADDS  NEW  FEATURE 

Under  the  title  of  “Be  Sure  You’re 
Right,”  NEA  Service  is  issuing  a  new 
two-column  illustrated  feature,  the  theme 
of  which  is  the  exploding  of  popular 
myths.  Charles  Okerbloom,  Cleveland 
staff  artist  of  NEA,  has  returned  to  his 
drawing  board  after  an  appendicitis  op¬ 
eration.  J.  R.  (Jim)  Williams,  creator 
of  “Out  Our  Way,”  for  NE.\  has  re¬ 
turned  to  his  home  in  Cleveland  after 
two  months  of  ranch  life  in  Arizona. 


REASSIGNED  TO  WASHINGTON 

G.  Richmond  Carpenter,  Washington 
bureau,  the  Providence  Journal  and 
Evening  Bulletin,  who  was  recalled  to 
duty  on  the  city  staff  last  month,  has  been 
re-assigned  to  Washington  for  an  in¬ 
definite  period. 


In  Lincoln,  Nebraska 

12,000 

Sheepskin  Hunters 

With  Money  to  Spend 

averaiTP  rolleK:(4  Ntiident  I** 
above  the  uverare  in  purc'haHinR: 
power.  And  eollece  atudentH  make 
the  Lincoln  market  worthy  of  extra 
Males  eflTort  .  .  .  ftir  here  are  the 

University  of  NebraMka  and  Ne- 
hraMka  Wesleyan  w’ith  a  combined 
enrollment  of  more  than  IS.tMMI 
student  N. 

Vet  this  is  only  tine  of  the  factors 
contributinir  to  the  Lincoln  Market's 
prosperity.  Lincoln  Is  lociited  In 
one  of  Nebraska's  richcMt  agricul¬ 
tural  areas.  In  addition,  its  fat*- 
tories  pay  In  waives  annu¬ 

ally  and  have  a  yearly  output 
valued  at 

Experienced  advertisers  find  that 
the  **open  NCMame**  to  this  prosper¬ 
ous  market  is  the  Lincoln  Star  %>ith 
its  A.  K.  September  .YO.  1980.  cir¬ 
culation  of 

The  LEE  Syndicate 

DAVENPORT,  IOWA 

Coverage— ^Ptus  Retponsiveness 


Davi'niiort.  Iowa. 

Tinit*s 

I>tveni«3rt.  Iowa. 

l>enirtcrat 
Madison,  Wiscdnsm. 

State  Journal 
la  rn>Kse.  Wiaconsin 
Tribune 

Ottumwa.  Iowa. 

Orurier 


Mason  CYty,  lows. 

Globe -Gazette 
Linroln.  Nebraska. 

Star 

Muscatine,  Iowa. 

Journal 

Hannibal.  Missouri. 

Courier-Post 
Kewanee.  Illinois. 

Star-t'ourier 


CONE.  ROTHENBURG  &  NOEE,  Inc. 

10  East  40th  Street  New  York 

I'orcion  Advertising  Representatives 


STATE  A.P.  GROUP  ELECTS 

Leon  R.  Calonkey,  managing  editor, 
McAlesler  News-Capital,  was  elected 
president  of  tlie  Oklahoma  members  of 
the  Associated  Press  at  their  fall  meet¬ 
ing  in  Stillwater,  Nov.  23.  He  succeeded 
N.  G.  Hawthorne,  Tulsa  World. 


A.  E.  DELGADO  RETURNS 

Albert  E.  Delgado,  publisher’s  repre¬ 
sentative,  formerly  with  Charles  E.  Miller 
of  New  York,  has  returned  to  New  York 
from  an  extended  trip  through  the  south¬ 
west  and  on  the  Pacific  Coast.  He  will 
continue  in  representative  work  as  in  the 
past. 

THIRTY-ONE  OBTAINED  JOBS 

Thirty-one  persons  in  Allentown  and 
vicinity  obtained  employment  during  the 
past  week  through  the  medium  of  free 
adverti.sements  they  placed  in  the  “Job 
for  the  Jobless”  column  in  the  Allen- 
touit  (Pa.)  Morning  Call. 


STARTS  CHRISTMAS  FUND 

The  New  Bedford  (Mass.)  Standard 
has  started  its  tenth  annual  Neediest 
Families  Fund  for  Christmas,  and  is  rais¬ 
ing  funds  for  caring  for  the  20  families 
which  have  been  selected.  A  goal  of 
$2,400  has  been  set. 


PAPER  MAKING  DESCRIBED 

“Trees-to-Tribune,”  a  64-page  booklet 
describing  logging  activities  at  the  Chi¬ 
cago  Tribune  mills  in  Northern  Quebec, 
has  been  published  by  the  Chicago 
Tribune  Business  Survey  department 
The  book  was  written  by  Jack  Flynn. 


CHRISTMAS  LIGHTING  CONTEST 

The  Southhridge  (Mass.)  News  is 
»)ffcring  prizes  to  stf)res  and  homes  for 
holiday  lighting  effects. 


The  National, 
State 
and  Local 
Tuberculosis 
Associations 
of  the 

United  States 


PROTECTION 

FOR  YOl^R  COIVIMtlNITY 

Tuberculosis  is  the  enemy  of  all. 

Your  safety  from  it  lies  in  the 
health  of  everyone  else.  Educa¬ 
tion,  nursing  service,  medical 
advice  and  children’s  fresh-air 
camps  are  provided  by  the  funds 
from  the  sale  of  Christmas  Seals 
—the  little  seal  of  good-will  to 
men.  Every  dollar  you  invest 
in  Christmas  Seals  is  devoted  to 
effective  health  protection. 

FIGHT  Tl/BERCtTOSIS 
WITH  CHRISTMAS  SEAIS 
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He  Held  the  Reins  of  the  NVorld’s  Destiny 


MARSHAL 

FOCH’S 

MEMOIRS 


Here  ?$  the  personal  war  story  of 
the  man  who  overshadowed 
Kings  and  Premiers  in  the  greatest 
crisis  in  the  history  of  the  civilized 
world. 

In  characteristic  manner  he  has  lifted 
the  curtain  that  concealed  the  real 
events  between  1914  and  1918,  tell¬ 
ing  with  unstudied  drama  about 
scenes  in  the  allied  General  Head- 

3uarters  and  on  the  battlefield 
uring  the  most  critical  days  of  the 
World  War. 

It  is  not  a  history  but  is  a  personal 
record  of  the  part  played  by  the 
man  whose  unassailable  will  saved 
from  being  sidetracked  the  plan  of 
campaign  that  beat  Germany. 

It  is  a  story  that  will  be  of  intense 
appeal  to  every  reader  interested  in 
learning  the  truth  about  the  Allied 
military  campaign,  particularly  the 
high  value  placed  on  co-operation 
of  the  American  forces. 


MARSHAL  FOCH 


MAKE  RESERVATION 
OF  TERRITORY  NOW 


MARSHAL  FOCH'S  MEMOIRS  will  be 
released  January  25  for  publication  in  42 
daily  and  Sunday  installments  with  half¬ 
tone  illustrations.  It  is  a  serial  that  will  be 
unequalled  as  a  circulation  and  prestige 
builder. 


WRITE 

OR 

WIRE 


KING  FEATURES  SYNDICATE  INC. 


235  EAST  45  STREET 


NEW  YORK  CITY 


GREATEST  CIRCULATION  COMBINATION  ON  EARTH 
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To  Publishers  of  Large  Nl 


My  Dear  Sirs: 

If  you  are  considering  what  changes  should  be  made  in  your  pressroom,  to  enable 
it  to  meet  the  requirements  of  the  next  period  of  business  activity,  I  respectfully 
call  to  your  attention  the  following  pertinent  facts: 

Not  only  is  the  Wood  Press  already  the  fastest  and  most  productive  newspaperl 
printing  machine  in  existence  —  no  other  press  even 


approaches  it  in  sustained  speed  and  net  production — 
but  it  will  henceforth  be  equipped  to  replenish  its 
paper  rolls  while  working  at  full  speed,  and  to  clamp 
and  unclamp  its  own  plates. 

The  revolutionary  effect  upon  your  producing 
capacity  which  will  follow  the  installation  of  a 
battery  of  such  machines  —  in  savings  of  operating 
cost,  of  time,  and  of  space — is  obvious. 

As  the  Wood  Press  is  the  only  press  that  embodies 
the  modern  principles  of  steel-and-ballbearing  con¬ 
struction,  and  that  utilizes  in  its  design  all  of  the 
essential  engineering  discoveries  of  the  times,  it  has 
enabled  us  to  abandon  the  conventional  one-year 
guarantee  and  to  replace  it  with  a  guarantee  that  is 
perpetual. 

Because  it  is  our  determination  that  the  full  capacity 
of  our  presses  shall  be  utilized  continuously  by  their 
users,  we  leave  with  every  plant  an  experienced 
engineer  whose  duty  it  is  to  teach  the  care  of  the 
machine  and  to  train  its  operators  in  its  daily  use  at 
maximum  speed.  This  we  do  at  our  own  cost,  and 
for  as  many  months  as  it  may  require  to  inculcate  in 
the  personnel  of  the  plant  the  principles  and  practices 
of  Wood-speed  newspaper  production.  We  thus 
relieve  local  executives  of  mechanical  responsibilities 
until  such  time  as  they  wish  to  assume  them.  There¬ 
after  it  becomes  the  permanent  duty  of  our  engineer 
to  inspect  the  plant  atj  regular  intervals,  so  that  it 
shall  be  maintained  always  at  its  highest  point  of 
efficiency. 

Thus  the  publisher  may  place  upon  our  shoulders 
the  full  responsibility  of  supervising  the  maintenance 
of  the  mechanical  health  of  our  pressroom  equipment. 
As  we  are  now  employing  new  and  more  costly 
methods  of  press  construction,  we  cannot,  of  course. 


(Ea 


Adolph  S.  Ochs,  PusLisricf* 


MrJIenry  a.  Wise  W| 
Wood  Newspaperl 
501  Fifth  Avi 


My  Dear  Mr,  Wood: 
I  congratulate  yoi 


I 


ancei  of  the  Woodprma 


m 


than  you  claimed  forii 
New  York  Times, 

It  has  uniformly  n| 
combined  with  an  (mti 
average.  Its  continumti 
has  removed  it  from 
has  successfully  intrif 


ning  printing  press  mil 


speed  with  first-clos 
welcome  and  encoura\ 
Its  work  has  fuHj 
for  our  Brooklyn  plan 


tl 


Ue 


bring  our  prices  —  unit  for  unit  —  to  the  level  of  those  which  are  charged  for  old-li 
machines.  To  attempt  to  do  so  could  result  only  in  lowering  our  standards  and 
defeating  our  mission,  which  is  to  bring  to  the  production  of  the  newspaper  a  groupj 
of  revolutionary  inventions  constructed  in  accordance  with  the  most  advanced  engi 
neering  practices  of  modern  times. 


I 
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'Jlspapers  in  North  America 

t 

ablel  However,  while  the  press-and-folder-unit  first  cost  of  a  highly  organized  steel-ball- 
bearing  press  such  as  ours  is  greater  than  the  first  cost  of  the  old-line  machines  —  a 

[term  by  which  I  wish  to  be  understood  as  designating  all  newspaper  printing  [presses 
excepting  only  the  Wood  Press  —  the  Wood  Press  nevertheless  requires  a  smaller 

initial  investment  per  unit  of  production  and  per  unit 
of  time. 

^  ^ _ Also,  because  of  the  fewer  cubic  feet  within  which 

it  enables  a  given  output  to  be  produced,  the  Wood 
I  Press  lessens  the  investment  involved  in  real  estate  and 

Htylt  building  construction.  As  it  also  lessens  the  number 

of  reels,  motors,  conveyors,  covered  inking  rollers, 
and  other  auxiliaries  which  are  needed  to  complete 
a  printing  press  installation,  the  first  cost  is  still  fur- 
April  22nd,  1930.  reduced.  For  these  reasons  a  Wood  plant  of  any 

given  capacity  will  as  a  rule  require  no  greater  capital 
E  investment  than  any  other. 

jper^inery  Corporation  An  additional  economy  is  contributed  by  the  Wood 

Av^ew  York  Press  in  the  lessened  cost  of  repairs  and  mainte¬ 

nance,  which  its  substitution  for  the  old-line  presses 
will  insure,  and  its  freedom  from  lay-offs  due  to  press 
f  yon^the  continued  perform-  breakage.  The  Wood  Press  is  practically  unbreakable. 

pnMch  has  done  even  more  As  the  Wood  Press  itself  is  but  the  core  of  a  revo- 

forita  it  was  installed  in\The  lutionized  pressroom  upon  which  we  are  at  work,  and 

as  it  is  so  designed  that  each  new  device  can  be  ap- 
ilyt^ned  a  low  waste  record,  plied  to  it  when  ready  for  use,  these  are  additional 

n  otingly  high  production  reasons  why  it  should  be  selected  as  the  press  around 

im0ttsfactory  performance  which  to  build  a  plant  capable  of  handling  the  growth, 

m  t^imental  sphere,  and  it  in  circulation  and  paper-size,  which  the  next  period 

ntt'S  an  unusually  fast-run-  of  business  activity  will  require.  Because  certain  of 

ss  Ml  publishers  requiring  our  plans  involve  features  common  to  the  foundry  and 

do^Dduction  will  doubtless  the  press,  the  adoption  of  the  Wood  Press  will^be 

found  to  have  further  unexpected  advantages. 
full^ied  our  selection  of  it  In  conclusion,  I  should  like  to  record  it  as  my  con- 

i  viction  that  when  we  shall  have  completed  all  of  the 

faithfully  elements  that  enter  into  our  new  pressroom,  a  pub- 

Adolph  S.  Ochs.  lisher  who  has  installed  Wood  Presses  will  find  no 

little  satisfaction  in  the  fact  that  during  the  present 

— - - depression,  which  after  all  is  only  a  passing  shadow, 

I  he  did  not  for  the  sake  of  mere  press-and-folder-unit 

I  cheapness  re-equip  his  newspaper  with  machinery 

i-lin  I  which  is  already  obsolete — machinery  which  then  will  scarcely  be  found  in  use  by 
;  an  I  any  of  the  larger  newspapers. 


April  22nd,  1930. 

E 

iper^inery  Corporation 
Av^ew  York 


f  yoiBthe  continued  perform- 
pnMch  has  done  even  more 
hr  \m  it  was  installed  in\The 

i 

ily  iJlffned  a  low  waste  record, 
n  Mngly  high  production 
lnu(^tis factory  performance 
\m  t%erimental  sphere,  and  it 
ntrS  an  unusually  fast-run- 
ss  Ml  publishers  requiring 
■clo^oduction  will  doubtless 

fulh^ied  our  selection  of  it 
!>lari 

m  faithfully 
Adolph  S.  Ochs. 


New  York,  N.  Y. 
December  1st,  1930 


Wood  Newspaper  Machinery  Corporation 
Henry  A.  wise  Wood,  president 
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1931  NEWSPRINT 

effort  to  peg  newsprint  prices  against  further 
decline  is  seen  in  the  announcement  of  Inter¬ 
national  Paper  Company  that  its  prices  of  1931 
will  remain  at  the  1930  quotation.  While  no  other 
company  has  so  far  followed  the  International  lead, 
there  is  little  doubt  that  most  of  the  large  producers 
will  attempt  to  hold  the  present  line,  hoping  that  im¬ 
proved  business  conditions  will  soon  restore  demand 
to  a  more  normal  relation  to  the  available  supply. 
With  a  world  surplus  of  newsprint,  and  machine 
capacity  far  in  excess  of  what  1931  newspaper  pro¬ 
duction  will  be  likely  to  need,  the  permanence  of 
present  quotations  for  next  year  may  be  doubted. 

The  Canadian  industry  continues  to  discuss  mer¬ 
gers  of  large  units  and  shut-downs  of  high-cost  mills 
as  corrective  measures,  but  little  real  progress  toward 
solution  is  to  date  evident.  American  newspaper 
publishers  now  appear  inclined  to  leave  an  unusually 
large  proportion  of  their  1931  requirements  open,  to 
be  filled  as  needed  by  spot  market  purchases.  That 
this  is  not  desirable  from  the  paper  manufacturers’ 
standpoint  needs  no  discussion ;  that  it  can  be  disad¬ 
vantageous  to  newsprint  buyers  in  the  event  of  a 
sudden  business  revival  is  also  possible.  It  seems, 
nevertheless,  the  most  immediate  available  applica¬ 
tion  of  economic  law  to  correct  an  oversupply,  and 
in  a  period  when  publishing  economy  is  seen  as  para¬ 
mount,  newspaper  publishers  will  be  compelled  to  fol¬ 
low  every  avenue  of  possible  saving. 

Until  the  Canadian  industry  gets  its  financial  lines 
untangled,  it  can’t  expect  either  help  or  sympathy 
from  its  customers,  who,  for  a  few  months,  enjoy 
the  view  from  the  driver’s  seat. 

Tiinr  for  the  husiucss  office  to  cheer  up. 
Won’t  he  lonq  non'  before  earninas  will  be 
compared  xoith  19.1(1.  instead  of  192’>. 

RADIO  REGULATION 

HERE  may  be  a  semi-official  warning  in  the 
public  statement  of  -Arthur  W.  Scharfeld,  attor¬ 
ney  for  the  Federal  Radio  Commission,  advising 
the  radio  industry  that  self-regulation,  after  the  man¬ 
ner  of  the  film  producers,  may  be  the  alternative  to 
regulation  in  the  public  interest  by  the  commission. 
If  so.  the  warning  comes  appropriately  at  a  time 
when  many  programs  are  grossly  violating  the  com¬ 
mission’s  expressed  disapproval  of  excessive  “direct 
advertising.” 

Mr.  Scharfeld  appears  to  be  striking  principally  at 
fraudulent  advertising  over  the  air,  which  presents 
some  legal  problems  more  intricate  than  when  the 
printed  sheet  supplies  its  own  evidence  of  evil  intent. 
He  is  striking  at  the  obvious,  at  an  abuse  which  is 
not  frequent,  and  which  can  be  brought  to  a  neck¬ 
snapping  stop  by  any  of  several  federal  and  state 
agencies  if  they  care  to  deal  with  it. 

The  kind  of  advertising  that  is  now  keeping  thou¬ 
sands  of  radio  sets  dark,  causing  an  unprecedented 
turnover  in  radio  advertising  accounts,  and  leading 
fast  to  new,  drastic  regulation,  is  the  advertising  that 
breaks  no  laws  but  those  of  good  taste.  It  is  thus 
probably  out  of  the  bailiwick  of  the  commission’s 
attorney,  but  it  is  very  much  in  the  field  of  self¬ 
regulation  by  the  buyers  and  sellers  of  radio  time. 

Even  the  major  chains,  which  make  some  effort  at 
subtlety  and  grace  in  the  advertising  of  sponsored 
programs,  too  often  sell  their  facilities  to  enter¬ 
prises  for  which  no  homogeneous  combination  of 
advertising  and  diversion  can  be  found.  The  station 
takes  the  money  and  drives  the  advertising  into  the 
listener’s  head  with  a  pickhandle.  On  most  minor 
stations  the  pickhandle  appeal  is  the  only  one  known, 
especially  for  local  merchants.  It  may  succeed,  but 
the  long  list  of  advertisers  active  in  i928  and  1929, 
and  missing  in  19.30,  is  no  index  of  success.  The  list 
of  prospects  is  not  infinite.  Neither  is  the  patience  of 
listeners.  It  is  not  unthinkable  that  the  public  will 
regard  the  detested  government  regulation  as  the 
lesser  evil. 

Dr.  Hamilton  Holt,  of  Rollins  College,  is  oiut 
zi'ith  a  que.<!tionnaire  addressed  to  persons  who 
send  out  questionnaires,  asking  for  their  quali¬ 
fications  and  inquiring  into  their  motives. 
Sezospapermen  who  are  zvor.st  plagued  by 
questionnaire  fanatics  will  be  interested  in  Dr. 
Holt’s  discoz'eries. 


SELLING  SPOT  NEWS 

SOME  years  ago  certain  European  celebrities 
got  the  notion  that  a  soft  method  of  making 
ready  money  was  to  form  a  connection  with  an 
American  newspaper  or  agency,  contributing  “name” 
articles.  After  awhile  American  correspondents  in 
European  capitals  frequently  encountered  demands 
for  pay  for  interviews  or  public  information,  some¬ 
times  in  unexpected  places.  Latterly,  when  syndicates, 
press  associations  or  individual  newspapers  began  to 
bid  for  the  experience  stories  of  aviators  and  other 
adventurers  the  European  idea  got  a  firm  footing  in 
this  country.  Today  no  one  in  the  news  circle  is 
stirprised  when  demands  are  made  by  principals  in 
news  stories  for  exclusive  information,  interviews  or 
signed  statements. 

Tliis  form  of  enterprise  received  a  proper  set-back 
this  week  when  Associated  Press  and  Ignited  Press 
gave  notice  of  their  refusal  to  purchase  for  $2,0(X) 
the  news  story  of  Mrs.  J.  M.  Keith-Miller’s  experi¬ 
ence  in  an  airplane  flight  which  started  at  Havana 
and  unexpectedly  ended  on  .Andros  Island,  instead  of 
Miami.  When  Mrs.  Keith-Miller  landed  in  the 
Bahamas  the  regular  correspondents  of  the  several 
press  associations,  including  International  News  Serv¬ 
ice.  got  the  bare  news  fact  from  their  Nassau  cor¬ 
respondents.  and  presently  the  business  manager  of 
the  expedition  was  offering  to  sell  to  them  the  story 
of  the  woman’s  flight. 

It  is  not  often  that  the  rival  press  associations 
work  in  concert,  but  Editor  &  Publisher  learns  that 
the  heads  of  A.P.  and  IbP.  conferred  and  agreed 
that  it  would  be  against  good  news  policy  for  them 
to  entertain  an  offer  to  buy  news  of  the  experience 
of  an  aviatrix  who  happened  to  be  blown  off  her 
course,  if  indeed  that  is  what  happened.  The  man¬ 
agements  so  notified  Mrs.  Keith-Miller,  also  sending 
notice  of  their  action  to  their  respective  members  or 
clients. 

Mrs.  Keith-Miller  or  any  one  else  is  fully  justi¬ 
fied,  of  course,  in  selling  feature  stories  of  an  ad¬ 
venture.  but  certainly  no  flier  can  escape  criticism  if 
he  attempts  to  bottle  and  demand  monev  for  .spot 
news  of  an  experience  which  properly  is  subject  to  the 
natural  processes  of  the  news  reporting  agencies. 

Very  properly,  we  think.  Universal  Service  bought 
the  Keith-Miller  story  and  played  it  as  an  exclusive 
feature.  That  is  one  of  the  functions  of  that  feature 
organization.  But  if  licensed  fliers  set  out  to  “make” 
or  “stunt”  news,  which  has  been  duly  chronicled  in 
the  general  press  in  advance,  they  are  in  duty  bound 
to  yield  the  spot  material  to  the  newspapers  and  press 
services,  regardless  of  any  subsequent  trading  in  the 
material  as  feature. 

Haze  long  zoill  the  .American  pcoble  to’emte 
the  intrusion  of  paid  adz'crtis'ng  in  entertain¬ 
ments  for  zebich  they  pay* 

UNPRINCIPLED 

HE  magazine  Time,  which  swipes  most  of  its 
stuff  from  daily  newspapers,  printing  it  without 
credit  or  payment  to  the  writer,  says  in  a  pro¬ 
motion  letter :  “Time  not  only  condenses  the  news, 
but  also  actually  prints  more  real  news  than  9.3  per 
cent  of  the  newspapers.”  We  rise  to  ask  just  how 
Time  arrived  at  that  percentage  figure.  Is  the  editor 
sure  that  96  per  cent  would  not  be  more  nearly  cor¬ 
rect?  Or  perhaps  only  94  per  cent?  No  one  in  the 
newspaper  business  objects  to  the  activity  of  Time 
as  a  “news-magazine”  and  its  rivalry  to  the  press 
would  be  as  a  flea  bite  to  an  elephant,  but  its  use  of 
newspaper  material  without  credit  to  source  is  rep’ug- 
nant  to  professional  journalism  and  its  circulation 
promotion  material  is  often  equally  unprincipled. 


REAL  CHRISTMAS  SPIRIT 

LD  style  individualists  and  advocates  of  cut¬ 
throat  rivalry  in  newspaper  work  would  have 
been  dumbfounded  if  they  had  read  the  three 
daily  newspapers  of  Cleveland,  last  week.  Edi¬ 
torials  appeared  simultaneously  in  the  Cleveland 
News,  Cleveland  Press  and  Plain  Dealer  announcing 
that  this  year  these  newspapers  would  cooperate  to 
make  as  many  people  happy  at  Christmas  time  as 
possible,  each  aiding  the  projects  of  the  others.  Here¬ 
tofore  in  Cleveland,  as  in  many  other  cities,  each 
newspaper  has  conducted  some  sort  of  Christmas 
enterprise  which,  of  course,  would  never  be  men¬ 
tioned  in  rival  newspapers.  The  News  had  its  Toy 
Shop,  the  Press  its  Christmas  Santa  Clauses  and 
the  Plain  Dealer  its  “Give-a-Christmas”  project.  This 
year  these  excellent  charities  will  be  continued  by 
the  individual  newspapers,  but  there  will  be  benevo¬ 
lent  cooperation  among  the  three  and  the  joint  effort 
will  be  to  work  harmoniously  to  gain  results  for  the 
needy  poor. 

Said  the  Plain  Dealer :  “The  press  of  Cleveland 
is  united  on  one  idea — that  this  Christmas,  despite 
adversity  all  about  us,  shall  be  the  happiest  Christmas 
Cleveland  ever  has  known.  Let  there  be  laughter 
and  happiness  and  little  children  with  sticky  fingers— 
and  lights  and  toys  and  food. 

“The  News  will  have  its  toy  shop  and  distribute 
warm  clothing  to  children.  The  Press  will  provide 
for  needy  families.  The  Plain  Dealer  will  conduct 
again  the  ‘Give  a  Christmas’  project.” 

Said  the  Press ;  “No  one  of  the  Christmas  pro¬ 
jects  sponsored  by  the  three  newspapers  duplicates 
what  either  of  the  other  two  is  doing.  But,  the  three 
projects  taken  as  a  whole,  are  sure  to  do  much  toward 
making  Christmas  happier  in  Cleveland  than  it  might 
otherwise  be. 

“The  Press,  therefore,  urges  the  greatest  support 
for  the  Christmas  projects  of  the  News  and  the 
Plain  Dealer. 

“By  thus  joining  hands,  the  three  newspapers  hope 
to  make  Christmas  one  of  happiness  in  face  of  busi¬ 
ness  depression  and  unemployment.” 

Said  the  News:  “Never  before  has  the  need  of 
Yuletide  helpfulness  been  so  great.  Countless  fathers 
and  mothers,  out  of  work  for  months  and  with  no 
immediate  prospect  of  employment,  dread  the 
approach  of  Christmas.  Helpless  in  their  efforts 
to  procure  funds  that  will  provide  even  a  semblance 
of  the  old  time  holiday  happiness,  they  must  stand 
by  with  empty  pockets  and  watch  each  passing  day 
bring  closer  the  greatest  feast  of  the  year. 

“To  alleviate  this  tragic  condition  at  least  during 
the  days  when  all  the  world  joins  in  the  triumphant 
chorus  of  ‘Peace  on  earth ;  good  will  to  men,’  the 
publishers  of  the  three  newspapers  have  agreed  to 
combine  their  efforts  and  seek,  through  the  ccxipera- 
tion  of  the  public,  to  make  this  one  of  Qeveland’s 
happiest  Christmas  Holidays,  despite  the  dark  clouds 
of  adversity  that  have  settled  over  tens  of  thousands 
of  homes. 

“Eiach  newspaper  will  pursue  its  own  course  in  this 
bountiful  task.  Each  will  select  its  own  method  of 
helpfulness,  but  together  all  three  will  strive  to  SM 
that  every  needy  family  in  Greater  Cleveland  is 
remembered  on  Christmas  day.  Records  of  pleas 
made  to  each  w'ill  be  checked  to  forestall  duplication 
of  effort  in  behalf  of  a  single  family,  but  no  worthy 
request  will  be  overlooked. 

“The  News  Toyshop,  an  institution  in  Cleveland 
after  seven  glorious  years  of  spreading  Christmas 
happiness,  will  carry  on  as  in  the  past.  Its  sacred 
idedge  to  childluKKl — ‘Not  .Xn  Empty  Stik  kinc  in 
<  ■' K\E!..\\u  ON  Christm.ss' — will  agaiii  he  tulfilW- 
if  the  generous  people  of  the  city  lend  their  splendid 
cooperation  as  in  years  gone  by. 

“The  Plain  Dealer  and  The  Press  will,  in  the  main, 
direct  their  efforts  toward  families.  F.ach  will  selat 
worthy  families  who  are  in  dire  need  of  outside 
assistance  and  w'ill  provide  them  with  the  things  that 
go  to  make  Christmas  a  day  of  happiness  and  joy. 

“The  task  for  each  newspaper  will  be  tremendous, 
but  the  necessity  of  carrying  it  to  a  successful  con¬ 
clusion  is  so  vitally  important  there  can  be  no 
shirking.  The  shadow  of  depression  must  not,  will 
not,  darken  Christmas  day  in  Qeveland.” 

The  most  active  and  effective  agency  in  this 
country  in  the  promotion  of  a  return  of  full 
prosperity  is  the  daily  nezespaper. 
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PURELY  PERSONAL 


JOHN  H.  FAHEY,  publisher  of  the 
Worcester  (Mass.)  Evening  Post,  spoke 
recently  before  the  Jeffersonian  Society 
at  Boston  at  the  dinner  in  honor  of  Gov¬ 
ernor-Elect  Joseph  B.  Ely  and  United 
States  Senator-Elect  Marcus  A.  Coolidge. 

J.  S.  Parks,  co-publisher.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  has  been  appointed  fourth  dis¬ 
trict  regional  director  for  the  commis¬ 
sion  appointed  by  Gov.  Parnell  to  fight 
unemployment.  Among  the  county  chair¬ 
men  are:  J.  A.  Livingston,  Russellville 
Courier-Democrat;  John  W.  Sallis. 
Clarksi'ille  Herald-Democrat ;  L.  B. 
White.  Benton  Courier,  and  .Alfred  Hawn, 
HxmtrAlle  Madison  County  Record. 

Paul  Martin,  publisher  of  the  Lansing 
(Mich.)  State  Journal,  has  been  appoint¬ 
ed  chairman  of  the  gubernatorial  inaug¬ 
uration  ceremonies  at  Lansing  Jan.  1  by 
(k)v.-elect  Wilber  M.  Bruckner.  Martin 
is  a  former  state  commander  of  the 
.American  Legion  and  was  active  in  sup¬ 
port  of  Hrucker's  candidacy. 

Ralph  Heaver  Strassburger,  publisher 
of  the  Xorristown  (Pa.)  Times-Herald 
was  re-elected  president  of  the  Pennsyl¬ 
vania  German  Society  at  the  quarterly 
meeting  of  the  board  in  Norristown  re¬ 
cently. 

■A.  J.  Whitney  of  Oak  Harbor,  Wash., 
publisher  of  the  Island  County  Nezvs,  vis¬ 
ited  at  Moorpark,  Cal.  recently. 

Mereditli  Meyers,  editor  and  publisher 
of  the  Lereiitimni  (Pa.)  .Sentinel  has  been 
chosen  chairman  of  the  Mifilin  County 
Welfare  Society. 

J.  L.  Meeks,  publisher  of  the  Elorence 
(.Ala.)  Times-Xews,  is  seriously  ill  at 
his  home. 

.‘samuel  .A.  Perkins,  publisher  of  the 
Olymf'ia  (Wash.)  Olympian  and  BeU- 
inqham  (Wash.)  Herald  recently  visited 
all  the  principiil  west  coast  cities  to 
study  iiusiness  conditions. 

Mrs.  Gus  M.  Steinmetz,  wife  of  the 
editor  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  was  injured  a  few  days  ago  when 
struck  by  an  automobile  in  Harrisburg. 
She  is  improving. 

Heber  J.  Grant,  president  of  the  Mor¬ 
mon  Church  and  head  of  the  church- 
owned  newspaper,  the  Salt  Lake  Deseret 
News,  recently  celebrated  his  74th  birth¬ 
day. 

A.  C.  Russ,  editor  and  general  man¬ 
ager  of  the  St.  Mary’s  (O.)  Leader, 
who  has  been  very  ill  in  a  hospital  in 
Lima,  is  now  improving. 

J^uis  I.  Jaffe,  editor  of  the  Norfolk 
Virginian-Pilot,  has  returned  from  Mi¬ 
ami,  Fla.  _  His  family  wilT  remain  there 
for  the  winter  months. 

(Tharles  _M.  Morrison,  editor-in-chief 
of  the  Philadelphia  Publie  Ledger,  was 
host  at  a  farewell  luncheon  to  Walter 
Yust.  retiring  literary  editor,  before  his 
leaving  for  New  York  to  join  the  staff  of 
the  Encylopedia  Britannica. 

Thurrnan_  (Dusty)  Miller,  editor  of 
the  IVilinington  (O.)  X  ervs-J  ournal , 
^ke  at  a  luncheon  meeting  of  the 
Grand  Rapids  (Mich.)  Welfare  Union 
executive  committee  Nov.  26. 

Frank  M.  Sparks,  editor  of  the  Grand 
Rapids  (Mich.)  Herald,  spoke  before 
the  I.ake  Odessa,  Mich.,  Commercial 
club  Dec.  2. 

Secretary  of  State  Hal  E.  Hoss,  who 
was  with  the  Oregon  City  (Ore.)  Enter- 
being  elected  to  his  present 
i’as  been  made  a  life  member  of 
the  Oregon  State  Editorial  .Association 
in  recognition  of  long  membersbip  and 
active  service.  The  association  has  but 
three  life  members. 

Herbert  A.  Wood,  editor  of  the 
Rangor  (Mich.)  Ad  "vance.  was  recently 
named  as  a  delegate  to  the  rivers  and 
harliors  congress  by  Gov.  Fred  W. 

The  congress  is  to  be  held  in 
”  ashington  in  December. 

D.  J.  Robbins,  editor,  Clinton  (Mich.) 
t.ocal,  and  Mrs.  Robbins  will  leave  soon 
3  trip  through  Oklahoma.  Texas 
and  .Arizona. 

C.  F.  Heller,  editor,  Huron  (O.)  Re¬ 
porter,  and  his  son,  C.  R.  Heller,  as¬ 


sociate  editor,  have  recovered  from  re¬ 
cent  illnesses. 

H.  U.  Bailey,  editor  of  the  Bureau 
County  Repubhean,  Princeton,  Ill.,  who 
recently  underwent  an  operation  for  ap¬ 
pendicitis,  is  recovering. 

Fred  Howard,  editor  of  the  Clay 
Center  (Neb.)  Sun,  his  wife  and  three 
children  were  all  injured  in  an  auto¬ 
mobile  accident  near  Clay  Center  re¬ 
cently. 

Curtis  B.  Hurley,  owner  and  editor, 
Morrilton  (Ark.)  Democrat,  has  been 
elected  vice-president  of  the  Chamber 
of  Commerce  in  that  city. 


IN  THE  BUSINESS  OFFICE 

Lynn  W.  bloom,  for  12  years  edi¬ 
tor-publisher  of  the  Lakeland  (Fla.) 
Star- Telegram,  and  for  the  past  two 
years  advertising  manager  of  the  Val¬ 
dosta  (Ga.)  Daily  Times,  has  resigned. 

Robert  Seidel,  formerly  of  the  classi¬ 
fied  staff.  New  York  Telegram,  has 
joined  the  display  staff  of  the  IVashing- 
ton  (D.C.)  Daily  Ni~ios. 

Henry  S.  Beveridge,  manager  of  classi¬ 
fied  advertising,  Portland  (Me.)  Press 
Herald,  Ez’ening  Express  and  Sunday 
Telegram,  has  been  elected  secretary- 
treasurer  of  the  Maine  Powerboat  Asso¬ 
ciation. 

Daniel  J.  Mahoney,  general  manager 
of  the  News  League  of  Ohio,  Former 
Governor  James  M.  Cox,  president, 
which  owns  the  Miami  (Fla.)  Daily 
Neii's,  has  just  returned  from  New  York, 
where  he  was  best'  man  at  the  wedding  of 
James  M.  Cox,  Jr. 

Mrs.  Gertrude  F'.  Palmer,  for  three 
years  with  the  Akron  (Col.)  Nezes-Re- 
porter,  was  recently  elected  county  clerk 
and  recorder. 

Frank  Lewis,  advertising  salesman, 
Memphis  (Tenn.)  Press-Scimitar,  presi¬ 
dent  of  the  Tennessee  Christian  Endeavor 
Union,  presided  at  the  recent  C.  E.  con¬ 
vention  in  Memphis. 

George  H.  Scruton,  husiness  manager 
of  the  Jeannette  (Pa.)  Nezvs-Dispatch, 
and  Mrs.  Scruton  are  parents  of  a  daugh¬ 
ter,  Gayle  Grace  Dorman  Scruton,  liorn 
recently  at  Westmoreland  Hospital, 
Greens'burg,  Pa.  This  is  the  fourth  child, 
all  girls,  born  to  the  Scrutons.  Mr.  Scru¬ 
ton  was  formerly  with  the  Wabash  (Ind.) 
Plain-Dealer  and  the  Sedalia  (Mo.) 
Democrat. 


IN  THE  EDITORIAL  ROOMS 

Harry  R.  N.AS(^N,  Jr.,  managing 
editor,  Philadelphia  Evening  Ledger, 
brought  back  six  large  cod  from  a  deep- 
sea  fishing  trip  off  the  New  Jersey  coast, 
made  with  several  Philadelphia  sports¬ 
men. 

Winder  R.  Harris,  managing  editor, 
Norfolk  Virginian-PUot,  was  made  a 
member  of  the  board  of  directors  of  the 


FOLKS  WORTH  KNOWING 


T OHN  W.  KELLY,  political  writer  of 
the  Portland  Oregonian,  is  the  latest 
to  join  the  press  gallery  at  the  national 
capital.  Mr. 
Kelly  has  just 
been  assigned  as 
staflF  representa¬ 
tive  of  the  Ore¬ 
gonian  at  Wash¬ 
ington,  D.  C., 

succeeding 
Charles  O.  Grid- 
ley. 

Mr.  Kelly  has 
lieen  a  political 
writer  for  the 

Oregonian  since 
1918  and  before 
John  W.  Kelly  that  was  for 

some  years  on 

the  Portland  Telegram.  He  has  con¬ 

ducted  a  hotel  column  on  the  editorial 
page  of  the  Oregonian  which  has  at¬ 
tracted  wide  attention  for  its  novel 
treatment  and  interesting  sidelights  on 
personalities.  Kelly  has  described  it  as 
“a  bit  of  country  journalism  in  a 
metropolitan  daily.”  He  has  the  repu¬ 
tation  of  having  the  widest  acquaintance 
of  any  newspaper  man  in  Oregon. 

Kelly  began  newspaper  work  as  a 
police  reporter  for  years  covered  both 
politics  and  theaters  for  the  Telegram. 


Norfolk  Chamber  of  Commerce,  last 
week. 

Ellis  Hollums,  managing  editor,  .Miami 
(Fla.)  Herald,  was  elected  first  vice- 
president  of  the  Miami  Kiwanis  club  at  its 
annual  election,  Nov.  28. 

Morton  Sontheimer,  formerly  of  the 
Neze  York  I'elegram,  has  joined  the  staff 
of  the  San  I-rancisco  Nezvs. 

Jerome  Butler  has  resignal  from  the 
copy  desk  of  the  Chicago  Daily  Nezvs. 

George  Robinson,  assistant  city  editor, 
Waterbury  (Conn.)  Republican,  has  re¬ 
turned  after  spending  a  vacation  at  his 
home  in  Syracuse,  N.  A'. 

A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-E.vaminer,  is  acting  as 
.Amateur  Athletic  Union  commissioner,  a 
state  position. 

Rudoliih  Lee,  for  a  number  of  years 
editor  of  the  Long  Prairie  (.Minn.) 
Leader  has  joined  the  staff  of  the  .Minne¬ 
apolis  Journal. 

Wilbur  M.  White,  associate  editor,  To¬ 
ledo  Times  and  congressman-elect  from 
the  Ninth  Ohio  district,  has  returne<l  to 
his  desk  at  the  Times  after  a  hunting 
trip  he  took  following  his  election. 

Boyce  (iatewofKl,  formerly  of  the  Chi¬ 
cago  Daily  Illustrated  Times,  is  now  with 
the  Chicago  Herald  and  Examiner. 

Myron  Townsend,  sports  editor, 
(Continued  on  ne.rt  page) 


MAKING  A  RECORD ! 


These  newspapers  have  ordered  ALFRED  E.  SMITH’S 
weekly  articles,  in  advance  of  any  general  sales  effort: 


li<iNton  Globe 
Seriintoii  Kepiibllean 
KviiiiKville  Courier 
Joiirniil 

MiiineapoliH  Joiirniil 

C'hiittHnooictt  TimeN 

Krbliceport  ToNt 

Troy  TimeN 

SyrtieiiNe  llemlcl 

ItoolieNter  l>eniorrfit  Chronlrle 

WlIkeN-Barre  TlmeN>I..<nider 

Spoktine  SpokeMmnn«Keview 

WiiNhiriKton  Herald 

Sun  FranelNco  Call>Biilletln 

Kiclimond  NewN*I.,eader 

and  many  others. 


Saeraniento  liee 

New  York  World 

l*roviden«‘e  Newn  Tribune 

Seattle  TimeN 

Philadelphia  K4S‘ord 

Ihiyton  NewN 

Sprinieh**ld  (O.)  NewN 

Milwaukee  Journal 

SprinKtield  (111.)  State  KeKlRter 

Denver  l*ONt 

l*ortland  (Ore.)  Journal 

Fri'Niio  Bee 

Kiehmond  NewN-l^eader 
NebruNka  State  Journal 
.\lbany  K niekerlMteker  l*reNN 


ff  IRE  NOW  for  PRICE! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Chaile*  V  McAlam 

Pretident  NEW  YORK,  N.  Y.  General  Manage' 


Quality 
That  Stands  Up 
and  Stands  Out! 


W/HEN  FEATURES  stand  the  test 
”  of  time  they  must  have  quality 
that  makes  friends  of  readers  and 
holds  them  as  friends.  ...  It  is  more 
than  thirty  years  now  since  Dr.  Wil¬ 
liam  T.  Ellis  started  to  syndicate  his 
SUNDAY  SCHOOL  LESSONS,  and 
today,  like  Dr.  Ellis  himself,  they  are 
going  stronger  than  ever  ....  His  is 
the  oldest  text  feature  in  the  syndi¬ 
cate  field  ....  and  the  newest  in  news 
in  the  religious  field  ....  Just  now 
Dr.  Ellis  is  writing  the  Lessons  from 
the  historic  sites  of  the  Biblical  stories 
in  the  Holy  Land  .... 

CTARTING  their  thirteenth  year  with 
1931  are  the  ever-lovable  romping, 
frisking  DICKEY’S  DOGS,  by  Robert 
L.  Dickey,  the  dogs  that  take  your 
papers  into  readers’  homes  .... 
ELEANOR  GUNN  FASHIONS,  the 
feature  based  on  the  Fairchild  Fashion 
Service,  that  leads  the  field  for  author¬ 
itative  styles  ....  PINNACLE  FIC¬ 
TION,  weekly  short  stories  .  .  .  the 
best  for  newspaper  use  .... 

rXPLOIT  AND  ADVENTURE  will 
^  enter  its  tenth  year  with  the  new 
year,  bringing  readers  weekly  true 
stories  of  danger  and  daring  .... 

I  LOYD  GEORGE,  heading  the  con- 
^  tributors  to  our  Statesmen  Series, 
starts  his  ninth  year  as  one  of  the 
most  distinguished,  informative  and 
continuously  interesting  of  syndicate 
contributors  .... 

CLLA  CINDERS,  after  five  years  of 
^  syndication,  is  demonstrably  more 
popular  today  than  ever  before 
....  FEG  MURRAY,  the  cham¬ 
pion  sports  cartoonist,  has  like¬ 
wise  been  with  us  for  five  years  of 
continued  success  ....  And  YOUNG 
BUFFALO  BILL,  the  boy  scout  of  the 
old  Wild  West,  will  start  his  fifth 
year  of  galloping  into  the  hearts  of 
strip  readers  beginning  with  1931  .  .  . 

IIEYWOOD  BROUN’S  provocative 
'  'and  stimulating  daily  column  and 
Edgar  Rice  Burroughs’  hugely  success¬ 
ful  TARZAN  strip  are  two-year-olds 
as  syndicate  features  ....  Stookie 
Allen’s  NO  FOOLIN’  got  under  way 
last  March  ....  The  latest  feature 
of  outstanding  quality  added  to  our 
list  is  HOW  IT  BEGAN,  the  smash- 
hit  of  1930,  the  “must”  feature  of 
1931  ....  And  watch  for  our  new 
ones!  .... 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 

Monte  Boiirjall.v,  Maximilian  Riser,  Jr., 
(Jeneral  Slnnagcr  Vice-frexidt-nt 

63  Park  Row,  New  York 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P^A.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Size  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
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Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 
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8.982 

10.223 

•  1927 . 

7,955 

9.018 

■  1926 . 

6.796 

7.607 

PERSONAL 
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Bridgeport  (Conn.)  Sunday  Herald,  has 
been  elected  an  honorary  member  of  the 
National  Boxing  association. 

G.  N'orman  Collie,  night  editor,  Wor¬ 
cester  (Mass.)  Telegram,  and  Mrs.  Col¬ 
lie,  are  parents  of  a  daughter  born  re¬ 
cently. 

Miss  Norma  Davis,  Miami  Beach  re¬ 
porter  of  the  Miami  Daily  Xetvs,  has  re¬ 
signed  to  join  the  Miami  Beach  municipal 
publicity  bureau. 

Gus  Brauer,  veteran  courthouse  re¬ 
porter,  Toledo  Blade,  is  confined  to  his 
home  with  a  severe  attack  of  sciatica 
which  may  incapacitate  him  for  several 
weeks.  Ken  Hamel  is  covering  the  court- 
hou.se  beat. 

W.  K.  Bachman  has  been  named  Slat- 
iiigton  correspondent  for  the  .lllcntoivn 
(Pa.)  Morning  Call. 

William  L.  Pitts  is  leaving  the  copy 
desk  of  the  Chicago  Daily  Netes  to  be¬ 
come  news  editor  of  Chicago  Commerce, 
publication  of  the  Chicago  .Association  of 
Commerce. 

ICarl  C.  McCain,  former  member  of 
the  Dem'cr  Post  reportorial  staff,  is  now 
a  successful  fiction  writer.  .A  number  of 
his  stories  have  appeared  recently  in  some 
of  the  better-known  magazines. 

S.  W.  Needham,  editor,  and  Ralph 
Hardy,  staff.  Lldora  (la.)  Ledger,  spent 
the  past  week  at  Fayetteville,  Ark. 

Paul  Fairleigh,  financial  editor,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  has  taken 
over  the  editorship  of  the  church  page. 

Herljert  Caldwell,  sports  editor,  Mem¬ 
phis  Commercial  Appeal,  spoke  Nov.  26 
over  radio  station  WMC. 

Gene  Travis,  for  years  police  reporter 
for  the  Memphis  (Tenn.)  Commercial 
.Appeal  and  former  city  editor  of  Mem¬ 
phis  (Tenn.)  Tvening  Appeal,  is  now 
writing  detective  stories  as  a  free  lance. 

Stanley  Andrews,  editorial  contribu¬ 
tor.  Ill  Dorado  (Ark.)  Daily  News  and 
editor  .Irkan.sas  Farmer,  has  been  ap¬ 
pointed  publicity  chairman  for  the 
Arkansas  department  of  the  American 
Legion.  Andrews  formerly  was  pub¬ 
lisher  of  the  Daily  News. 

C.  C.  Brown.  Memphis,  former  re¬ 
porter  for  .Memphis  (Tenn.)  Ft’cning 
.Appeal  and  now  a  free-lancer,  has  been 
appointed  a  second  lieutenant  in  the 
105th  Aero  Squadron,  Tennessee  Na¬ 
tional  Guard. 

Paul  Donald,  staff.  Little  Rock 
.Arkan.sas  Gazette,  was  a  passenger  Nov. 
26  with  Maj.  J.  Carroll  Cone  on  a  night 
airplane  flight  from  Little  Rock  to  Pine 
Bluff. 

Chris  Lykke,  formerly  with  Hearst 
papers  in  New  York  and  Chicago,  who 
joined  the  San  Francisco  News  copy 
desk  in  May,  has  been  made  assistant 
to  Jerry  Ray,  city  editor. 

Henry  Loesch,  sport  editor.  Little  Rock 
.Arkansas  Gazette,  was  at  Arkadelphia, 
Ark.,  for  the  championship  football  game 
won  Thanksgiving  by  Henderson  Teach¬ 
ers  College  over  Ouachita  College. 

Earl  Plowman,  Memphis  (Tenn.) 
Press-.^cimitar,  and  Ridley  Wills.  Mem¬ 
phis  (Tenn.)  Evening  .Appeal,  edited  the 
Gridiron  yearbook  of  the  Memphis  News¬ 
paper  Men’s  Club,  which  has  just  been 
issued. 

Ridley  Wills,  editorial  writer  and  col¬ 
umnist,  Memphis  (Tenn.)  Evening  Ap¬ 
peal.  presided  at  the  debate  Nov.  25  be¬ 
tween  Southwestern,  Memphis,  and  Cam¬ 
bridge.  England. 

Warren  B.  Francis,  formerly  of  the 
Providence  Journal  staff,  now  attached  to 
the  United  States  Daily,  Washington, 
spent  Thanksgiving  weekend  with  his 
family  in  Taunton,  Mass. 

Jack  Bondurant,  aviation  editor,  Mem¬ 
phis  (Tenn.)  Evening  .Appeal,  has  been 
appointed  a  second  lieutenant  in  the  lO.sth 
Aero  Squadron,  Tennessee  National 
Guard,  which  was  recently  transferred 
from  Nashvile  to  Memphis. 

J.  S.  Russell,  farm  editor,  Des  Moines 


(la.)  Register  and  Tribune,  covered  the 
international  livestock  exposition  in  Chi¬ 
cago  for  his  papers  recently. 

Charles  Darlington,  commercial  editor, 
Des  .Monies  (la.)  Tribune,  accompanied 
a  party  that  made  a  recent  tour  of  the 
Continental  Construction  corporation’s 
operations  in  Iowa,  Texas,  Kansas  and 
Oklahoma. 

Selig  Greenberg,  city  staff.  Providence 
Evening  Bulletin,  and  Thomas  A.  Lan- 
gan,  of  the  same  paper,  spent  Thanks¬ 
giving  in  New  York. 

Glenn  Griswold  of  Peru,  Ind.,  who  was 
elected  Eleventh  district  representative  in 
Congress  in  the  November  election,  has 
appointed  Mark  L.  Hinkle,  formerly  of 
the  Marion  (Ind.)  Leader-Tribune,  as 
secretary. 

Wallace  W.  Faxon,  former  city  hall 
reporter,  Topeka  Daily  Capital,  now  is 
serving  as  a  re-write  man  on  the  Kansas 
City  Times. 

William  P.  Elliott,  who  until  recently 
was  religious  editor  of  the  Topeka  Daily 
Capital,  now  is  serving  as  city  editor  of 
the  Corpus  Christi  (Tex.)  Times-Caller. 

Allan  G.  Sleeman,  New  Zealand  news¬ 
paperman,  formerly  of  the  Neto  York 
Journal,  is  now  with  the  Hamilton  (Out.) 
Herald. 

Charles  L.  Hughes,  chief  of  the  Bristol 
County  bureau  of  the  I^rovidence  Journal 
and  Evening  Bulletin,  left  this  week  on  a 
West  Indies  vacation  cruise. 

Lou  Jaffe,  sports  writer,  I^hiladclphia 
E.vcning  Ledger,  has  returned  from  a 
brief  vacation  spent  in  New  Jersey  with 
Mrs.  Jaffe  and  their  children. 

A’ernon  C.  Norton,  political  writer, 
Paietuckct  (R.I.)  Times,  is  on  a  vacation 
trip  to  Bermuda. 

James  K.  Joyce,  news  editor,  Memphis 
(Tenn.)  Press-Scimitar,  returned  re¬ 
cently  from  a  week’s  vacation  tour  in 
Texas. 

Bob  Hughes,  who  has  been  with  the 
editorial  staff  of  the  Miami  (Fla.)  Daily 
Netvs  for  the  last  two  years,  has  been 
assigned  to  the  sport  department  for  the 
winter. 

Gene  Newson  has  joined  the  Memphis 
(Tenn.)  Press-Scimitar  as  a  reporter. 

H.  Clay  Tate,  who  resigned  recently 
as  city  editor  of  the  Harri.sburg  (Ill.) 
Register,  has  been  appointed  federal 
court  reporter  for  the  Illinois  State 
Register  in  Springfield. 

Eugene  E.  Williams,  for  the  past  nine 
years  on  the  editorial  staff.  Port  Wayne 
(Ind.)  Journal-Gazette,  is  now  with  the 
Grand  Rapids  (Mich.)  Herald. 

Frank  W.  Weir,  sports  editor  of  the 
.Springfield  Illinois  Slate  Register,  has 
been  named  president  of  the  Illinois 
Semi-Professional  Basketball  League, 
which  includes  Six  Illinois  cities. 

Shelby  Little,  wife  of  R.  H.  L.,  Chi¬ 
cago  Tribune  “.A  Line  O’  Type  or  Two” 
column  conductor,  has  compiled  the  1930 
Linebook  which  made  its  appearance  on 
the  newsstands  Dec.  5. 

James  B.  Gouffer,  Cumberland  county 
correspondent  of  the  Harrisburg  (Pa.) 
Telegraph,  has  been  elected  president  of 
the  Carlisle  Industrial  Basket  Ball 
League,  sponsored  by  the  Y’oung  Men’s 
CTiristian  Association. 

Frank  Sullivan,  reporter  for  the  Nor¬ 
folk  J’irginian-Pilot,  was  in  Richmond, 
Va.,  last  week  on  vacation. 

Reuben  Levine,  a  graduate  of  the  Gar¬ 
rett  school  of  Journalism,  Philadelphia, 
has  joined  the  copy  desk  of  the  Phila¬ 
delphia  Evening  Ledger. 

William  E.  Brandt,  of  the  sports  de¬ 
partment.  New  York  Times,  was  in 
Philadelphia  last  week  visiting  former 
colleagues  he  had  worked  with  before 
leaving  Philadelphia  for  New  York. 

\'ictor  Shultz,  editorial  writer.  Des 
Moines  (la.)  Register  and  Tribune, 
spoke  on  “Hum<anism  in  T.iterature”  be¬ 
fore  Unity  Circle  in  Des  Moines  re¬ 
cently. 

Harry  Emerson  Wildes,  an  instructor 
at'  Simon  Gratz  High  School.  Philadel¬ 
phia.  has  been  made  literary  editor  of  the 
Philadelphia  Public  Ledger,  succeeding 
Walter  A'ust.  who  resigned  to  join  the 
staff  of  the  Encyclopedia  Britannica. 


D.  Emlyn  Evans,  makeup  editor,  (/(tea 
(N.Y.)  Daily  Press,  and  Leonard  F. 
Wilbur,  sports  assistant,  Utica  Observer- 
Dispatch,  had  roles  in  “Copy”  one  of 
three  one-act  plays  recently  presented  b» 
the  Utica  Players  Club. 

Maurice  How-e,  roving  reporter  bad: 
from  world’s  tour,  has  left  the  Ogden 
(Utah)  Standard-Examiner  and  is  now 
with  the  Salt  Lake  Tribune. 

Vincent  Odhner,  of  the  feature  staff 
Philadelphia  Evening  Ledger,  has  re^ 
signed  to  do  publicity  work  for  the  Pit- 
cairn  Aircraft  interests.  • 

Harry  T.  Murdock,  dramatic  editor 
Philadelphia  Evening  Ledger,  has  been 
appointed  theatrical  critic  for  station 
WHAT.  He  is  giving  weekly  talks  on 
the  theatre  and  current  movies. 

Luigi  Vaiani,  art  and  music  editor, 
Kansas  City  Journal-Post,  was  one  of 
three  judges  in  a  poster  contest  recently 
among  students  of  the  Kansas  City  Art 
Institute. 

George  Conklin,  associate  editor,  Cawa- 
rilo  (Cal.)  News,  has  returned  to  hij 
duties  after  a  severe  sickness. 

Dr.  James  Davies,  music  editor,  Min. 
neapolis  Tribune,  gave  a  talk  on  “Music 
Education  and  th'e  Radio”  at  a  meeting 
of  the  Thursday  Musicale,  Minneapolb 
recently. 

Charles  Duke,  Sunday  editor,  Phila- 
delphia  Public  Ledger,  has  returned  to 
his  desk  after  an  illness  of  several 
months. 

Clitf  Weigle.  Superior  Court  beat  man 
for  the  San  Francisco  News,  has  been 
switched  to  the  copy  desk. 

Merrill  S.  Gaffney,  formerly  of  the 
Sioux  City  (la.)  Tribune,  has  joined  the 
Waterloo  (la.)  Courier.  He  succeeds 
Sherman  J.  McNally  who  has  joined  the 
Associated  Press  at  St.  Louis. 

Goodloe  Barry,  Rochester  Time:- 
Union  reporter  and  radio  news  announcer, 
has  taken  a  leave  of  absence  to  spend  a 
few  weeks  cruising  the  Caribbean  Sea. 

\yilliam  F.  Butler,  Rochester  Timts- 
Union  city  editor,  has  returned  from  a 
deer  hunt  in  the  Adirondacks. 

A1  C.  Weber,  Rochester  Time.i  Uniei 
assistant  sports  editor,  has  returned  from 
a  week’s  vacation. 

Wayne  W.  Parrish,  now  in  Paris  on  a 
year’s  leave  from  the  New  York  Herali 
Tribune,  and  Mrs.  Parrish,  are  parents 
of  a  daughter,  Ellen  Enid,  born  Nov.  17. 

F.  Lauristan  Bullar,  chief  editorial 
writer,  Boston  Herald,  addressed  the  re¬ 
cent  conference  of  presidents  and  se(«- 
taries  of  the  Massachusetts  Teachen' 
Federation  at  the  Boston  Chamber  of 
Commerce. 

Joseph  Thompson,  formerly  of  the 
Philadelphia  Bulletin,  has  been  made  as¬ 
sistant  city  editor  of  the  Public  Ledgtr, 
succeeding  Richard  Thornburg  who  r^ 
cently  was  made  night  city  editor. 

John  Clair  Minot,  literary  editor  of 
the  Boston  Herald,  is  the  author  of  two 
books  titled  “The  Best  .Animal  Stories  I 
Know”  and  “The  Best  Bird  Stories  I 
Know.” 

Charles  W.  Smith,  of  the  copy  desk, 
Houston  (Tex.)  Post-Dispatch,  has  been 
promoted  to  radio  editor  and  also  wiH 
write  continuity  for  radio  station  KPRC, 
owned  and  operated  by  the  Houston  Post- 
Dispatch. 

Charles  Harston,  after  six  months 
spent  in  Europe,  has  returned  to  work 
on  the  Houston  (Te.x.)  Chronicle  as  > 
reporter. 


SCHOOLS 

COL.  JOHN  F.  WILLIAMS,  former 
editor  of  the  Joplin  (Mo.)  News- 
Herald.  has  been  'tppointed  director  of 
publications  at  the  University  of  Mis¬ 
souri. 

J.  W.  Piercy.  head  of  the  journalii® 
department.  Indiana  University,  spoke  on 
“The  Use  of  Gfnid  English  in  .-\dvw- 
tising”  before  meml)ers  of  the  .Advertis¬ 
ing  Club  of  Indianapolis  recently. 

Robert  Selig  of  Denver  University  rt- 
cently  was  elected  president  of  the  Rock/ 
Mountain  Intercollegiate  Press  .Assot^ 
tion.  Allen  Wells  of  Utah  I’niversitJ 
was  named  vice-president. 

_ J 


This  large  modern  shop  is  devoted  exclusively  to  the  production  of  Hoe  cylinders 


HOE  SOLID  FORGED-STEEL  CYLINDERS 

ARE  PRODUCED  IN  THE  WORLD’S  FINEST  AND  MOST  COMPLETER  CYLINDER  SHOP 

IN  the  new  Hoe  Cylinder  shop  scientifically  assuring  the  perfect 

only  the  most  modern  tools,  dynamic  and  static  balance  of  Hoe 

equipment  and  methods  are  cylinders.  Hoe  patented  Staggered 

employed  in  the  efficient  and  Roller  Bearings  and  Special  Ball- 

economic  production  of  Hoe  solid  Thrust -Bearings  are  additional 

forged-steel  cylinders,  including  a  factors  in  the  perfect  printing  serv- 

Dynamic  Balancing  Machine,  the  ice  rendered  by  Hoe  solid  forged- 

finest  that  could  be  procured,  for  steel  plate  impression  ^cylinders. 


R.HOE  &  CO.INC 

General  OfKees 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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DICTATED  EDnrORIALS 
FROM  HOSPITAL  BED 

Ralph  L.  Millett  Disobeyed  Doctors* 
Orders  After  Critical  Operation 
to  Continue  His  Work  for 
Memphis  Daily 


When  there's  hot  news  breaking,  it 
takes  more  than  a  major  operation, 
doctor’s  orders  and  vigilant  nurses  to 


Ralph  L.  Millett,  political  editor  and 
editorial  writer,  Memphis  (Tenn,) 
Press-Scimitar,  dictating  an  editorial 
to  his  daughter,  Mrs.  Hoyt  C.  Graham, 
of  Silver  City,  N.  Mex.,  who  was 
called  to  her  father’s  bedside  when 
his  condition  became  critical. 

silence  Ralph  L.  Millett,  political  editor 
and  editorial  wrtier,  Memphis  (Tenn.) 
Press-Scimitar. 

Millett  recently  underwent  a  serious 
operation  and  for  10  days  was  in  a  criti¬ 
cal  condition.  Just  about  the  time  his 
condition  took  a  turn  for  the  better,  sev¬ 
eral  big  stories  started  popping  in  Ten¬ 
nessee.  Millett  champed  at  the  bit.  But 
doctors  warned  that  absolute  quiet  and 
rest  were  essential,  and  the  patient  was 
carefully  guarded. 

If  was  then  that  Millett  proved  his 
resourcefulness.  Somehow  he  got  hold 
of  a  pencil  and  piece  of  paper.  He 
scribbled  an  editorial  and  got  it  “boot¬ 
legged”  through  the  lines  to  Press-Scimi¬ 
tar,  and  then  another,  and  still  another. 
The  relief  it  gave  him  to  get  several 
things  off  his  chest  caused  him  to  perk 
up  noticeably.  He  got  so  frisky,  in  fact, 
that  nurses  and  relatives  got  suspicious. 
A  little  investigation  revealed  the  reason. 
An  argument  followed,  which  Millett  im¬ 
mediately  won.  They  saw  he  was  deter¬ 
mined  and  decided  the  only  thing  to  do 
was  to  make  his  writing  as  easy  for  him 
as  possible.  His  daughter,  Mrs.  Hoyt  C. 
Graham,  became  his  “stenographer.” 

It  probably  will  l)e  several  weeks  be¬ 
fore  he  will  be  able  to  return  to  his  desk. 
In  the  meantime,  he  is  continuing  to 
dictate  editorials  and  is  beginning  to  talk 
about  a  “portable.” 

Millett  was  editor  of  the  Dallas  Dis¬ 
patch  from  1914  to  1916,  editor  of 
Memphis  Press  in  1916-17  and  manag¬ 
ing  editor  of  the  Memphis  AVtw- 
Scimitar,  1920-25.  Memphis  Press,  of 
the  Scripps-Howard  group,  bought  the 
News-Scimitar  in  1926. 


CHANGES  ON  DAILY 

Following  the  recent  death  of  John  K. 
Kline,  vice-president  and  editor  of  the 
Green  Bay  (Wis.)  Press-Gazette,  the 
following  changes  in  executive  personnel 
were  announced:  A.  B.  Turnbull,  secre¬ 
tary-treasurer,  is  general  manager;  V.  I. 
Minahan,  president  of  the  company,  edi¬ 
tor;  Joseph  Horner.  Jr.,  formerly  circu¬ 
lation  manager,  business  manager ;  R.  A. 
Kennedy,  formerly  city  editor,  managing 
editor,  and  Leo  V.  Gannon,  formerly  of 
the  staff,  city  editor. 


ON  STRIKE  DUTY 

Col.  Hierome  L.  Opie,  commanding  the 
116th  Infantry,  Virginia  National  Guard, 
and  Major  E.  W.  Opie,  of  the  same  regi¬ 
ment.  president  and  managing  editor  re¬ 
spectively,  of  the  Staunton  (Va.)  Leader 
and  News-Leader,  have  been  called  to 
active  duty  at  Danville,  Va.,  where  Col. 
Opie’s  regiment  is  in  charge  during  the 
strike  of  the  union  employes  at  the  Dan 
River  and  Riverside  mills. 


WEDDING  BELLS 

TAMES  J.  CULLINANE,  of  the  re- 
J  portorial  staff,  IVashington  Herald,  to 
Miss  Dorothy  H.  Buck,  daughter  of  Mr. 
and  Mrs.  Robert  Buck,  of  Washinrton, 
in  the  Municipal  Chapel,  New  York,  Nov. 
26.  The  bride’s  father  is  on  the  report- 
orial  staff  of  the  IVashington  Daily 
News. 

John  O’B'rien,  sports  editor,  Bridge¬ 
port  (Conn.)  Times-  Star,  to  Miss  Elea¬ 
nor  R.  Walsh,  of  Bridgeport,  at  Bridge¬ 
port,  Nov.  27. 

Richard  Chenault,  son  of  Fletcher 
Chenault,  of  the  staff.  Little  Rock  Arkan¬ 
sas  Gazette,  to  Miss  Juliette  Jordan,  ap¬ 
pearing  in  the  Ziegfeld  production, 
"Smiles,”  Nov.  29  in  New  York.  Che- 
nault  is  a  staff  member  of  the  Theatri¬ 
cal  Mat  Publishing  Company. 

Robert  S.  White,  Boston  Post  sporting 
staff,  to  Miss  Dorothy  A.  Riley,  South 
Boston,  Mass.,  at  Dorchester,  Mass.,  Nov. 
23. 

Ted  O’l-aughlin  of  the  Philadelphia 
Public  Ledger  art  department,  to  Rose 
Marie  Repetto,  Dec.  3  at  Philadelphia. 

Arthur  Eisner,  staff  reporter,  Trenton 
(N.J.)  Evening  Times,  to  Miss  Rose 
Lewis,  also  of  Trenton. 

PRESS  ASSOCIATION  NOTES 

T  EO  W.  DOLAN,  Pennsylvania  man- 
-^-'ager  of  International  News  Service, 
was  one  of  the  speakers  at  the  National 
College  Press  Association’s  annual  con¬ 
vention  held  in  Pittsburg  this  week. 

Melbourne  D.  Christerson,  formerly 
of  the  Harrisburg  (Pa.)  and  Hartford 
(Conn.)  Bureaus  of  the  Associated 
Press,  has  been  transferred  to  the  Wash¬ 
ington  bureau. 

Gilbert  T.  Shilson,  head  of  the  Lan¬ 
sing  (Mich.)  bureau  of  the  Associated 
Press,  shot  a  nine-point  buck  deer  while 
hunting  with  a  party  of  state  officials  in 
the  upper  peninsula  of  Michigan  recently. 

Jack  Petty  of  United  Press  has  been 
transferred  from  the  foreign  desk  in 
New  York  to  Washington  to  relieve 
Lewis  J.  Heath,  who  is  absent  on  sick 
leave. 

G.  B.  Winsted,  of  the  New  York  staff 
of  United  Press,  has  resigned  to  join 
the  publicity  department  of  the  United 
Gas  Company,  Houston,  Tex. 


CHANGES  OF  OWNERSHIP 

y  RANK  P.  GLASNER.  New  Sharon, 
■*  Iowa,  who  recently  disposed  of  his 
interests  in  the  Star  there,  has  purchased 
the  Monticello  (Ill.)  Bulletin  and  will 
take  charge  in  the  middle  of  December. 

Tom  Mc(3ants  has  taken  over  man¬ 
agement  of  the  Burlington  (Col.)  Re¬ 
public-Record,  formerly  publi.shed  by  tbe 
late  George  L.  Wilkinson.  McCants 
formerly  owned  the  Goodland  (Kan.) 
Republican. 

Morgan  Powell,  formerly  of  Super¬ 
ior,  Neb.,  has  purchased  the  Kersey 
(Col.)  News  from  E.  S.  Baylis. 

James  C  Naylor  of  Callaway,  Col., 
has  purchased  an  interest  in  the  Holy¬ 
oke  (Ol.)  Enterprise. 

C.  Edward  Sarney  has  arrived  in 
Thamesville,  Ont.,  to  take  over  the  man¬ 
agement  of  the  Herald  which  he  pur¬ 
chased  recently  and  will  continue  to 
publish. 

H'inslow  (Ark.)  Ozark  Life  has  been 
sold  by  O.  E.  Rayburn,  its  founder, 
publisher  and  editor,  to  J.  D.  Ellington, 
publisher  of  the  Eureka  Springs  (Ark.) 
Times  Echo,  and  its  office  of  publication 
will  be  removed  to  that  city.  Rayburn 
will  devote  his  attention  to  publication 
of  tbe  Winslotv  Ozarkian  and  commer¬ 
cial  printing. 

G.  C.  Terry  has  purchased  the  interest 
of  his  partner.  J.  F.  Wagner,  in  the 
Tri-County  Press  at  Polo,  Ill. 

Chester  Wright,  for  several  years  with 
the  Independence  (la.)  Conserrotive,  re¬ 
cently  purchased  the  Jesup  (la.)  Citizen’s 
HerMd  from  Fay  R.  Place. 

Don  J.  Reid  has  become  publisher  of 
the  Sanborn  (la.)  Pioneer,  which  was 
formerly  own^  and  edited  by  Fred  B. 
Wolf,  now  editor  of  the  Primghar  (la.) 
Bell. 


SPECIAL  EDITIONS 

Houston  (Tex.)  Post-DUpatch, 
special  Christmas  gift  section,  six 
pages,  Nov.  21. 

Boston  Evening  Transcript  8-page  sec¬ 
tion  Nov.  29,  covering  the  Second  Annual 
Exposition  of  .Antiques,  held  in  Boston 
last  week. 

Worcester  (Mass.)  Evening  Post, 

Fourth  Fashion  and  Winter  Rotogravure 
Midwinter  Fashions  and  Winter  Style 
secton,  eight  pages. 

Manchester  (Conn.)  Ez’cning  Herald, 
Chamber  of  Commerce  30th  Anniversary 
edition,  Nov.  17,  20  pages. 

Logansport  (Ind.)  Pharos  Tribune, 
H.  W.  (^ssard  Company  souvenir  edi¬ 
tion,  .52  pages,  Nov.  19. 

Lcmcastcr  (Cal.)  I^dgcr-Gazctte, 

Special  supplement  showing  views  and 
homes  of  Antelope  Valley. 

W  orcester  ( Mass )  Es'cning  Post, 

special  eight-page  winter  fashion  roto¬ 
gravure  section,  Nov.  25. 

Guelph  (Ont.)  Daily  Mercury,  sitecial 
radio  supplement,  Nov.  28. 

Key  West  (Fla.)  Citizen  special 

Golden  Jubilee  edition  Thanksgiving  Day. 
The  edition  also  celebrated  the  paper’s 
removal  to  new  quarters. 


ASSOCIATIONS 

A  LEGISLATIVE  committee  recently 
was  appointed  by  Mrs.  Mary  I  sham, 
president  of  the  Coi.oraik)  Press  As¬ 
sociation.  Members  are  Edward  D. 
Foster,  Neil  W.  Kimball  and  E.  A. 
Bemis. 

A  meeting  of  the  executive  committee 
of  the  Indiana  Rbplblican  EIditorial 
Association  which  was  to  have  been 
held  Nov.  30,  was  postponed  indefinitely 
because  of  the  serious  illness  of  the 
mother  of  Paul  R.  Bausman  of  Monti¬ 
cello,  president  of  the  association. 

Marco  Morrow,  assistant  publisher  of 
Capper  Publications  and  the  Topeka 
Daily  Capital,  addressed  the  Pueblo 
(Col.)  Advertisino  Club,  Dec.  1  and 
Tuesday  noon,  Tuesday  night  and 
Wednesday  night  respectively  he  had 
similar  engagements  in  Denver,  Colorado 
Springs,  and  Wichita. 

Edward  E.  Barsness,  editor.  Pope 
County  Tribune,  Glenwood,  Minn.,  was 
recently  elected  president  of  the  Seventh 
District  Minne.sota  Editorial  Associa¬ 
tion.  K.  V.  Bjornson  of  Minneota 
was  named  vice-president  and  W.  C. 
Peterson  of  the  Marshall  Nezvs-Mes- 
senger,  secretary  and  treasurer. 

Adcraft  Club  of  Detroit,  celebrated 
the  25  anniversary  of  its  founding 
Friday,  Dec.  5,  with  a  banquet  in  the 
Hotel  Statlcr,  at  which  a  number  of 
charter  members,  former  presidents  and 
many  of  tbe  leaders  in  the  advertising 
and  the  publishing  field  were  guests  of 
honor. 

Buffalo  League  of  Advistising 
Women  is  conducting  a  series  of  six 
monthly  lectures  by  leaders  in  the  ad¬ 
vertising  field.  The  first  took  place  on 
Dec.  5,  Walter  .\.  Dray,  magazine  pub¬ 
lisher,  speaking  on  “Who  Pays  America’s 
$2,(XX),000,000  Advertising  Bill.” 


Advertising  Club  of  Montreal  y 
sponsoring  an  advertising  show  at  tht 
Mount  Royal  Hotel,  Jan.  13-15,  the  first 
of  its  kind  in  Montreal. 

William  H.  Fineshriber,  rabbi  of  Ken- 
eseth  Isreal,  Philadelphia,  last  week  was 
elected  an  honorary  member  of  the 
Fourth  Estate  Square  Club,  an  organ¬ 
ization  of  Masonic  newspaper  men.  Ad¬ 
dresses  were  made  by  William  T. 
sey  of  Chester,  president  of  the  club 
Mayor  Mackey  of  Philadelphia  and 
Mayor  Turner  of  (Chester,  The  affair 
was  held  at  the  Benjamin  Frankliu 
hotel,  Philadelphia. 

Denver  Women’s  Press  Club  gave  its 
annual  party  in  honor  of  past  presidents 
of  the  organization  on  Nov.  30.  Mattie 
Durkee  is  now  president. 

Annual  meeting  of  the  Florida  Press 
Association  will  be  held  at  Gainesville 
next  year  instead  of  at  Arcadia,  Nate  E 
Reec,  president,  announced  this  week.  ■ 
The  convention  will  be  held  under  the 
sponsorship  of  the  state  university  and 
the  city  of  Gainesville.  Dates  are  not 
yet  scheduled. 

Southwestern  District,  Ohio 
Newspaper  Association,  met  recently 
in  Cincinnati.  Gardner  H.  Townsley, 
director  of  Secretary  of  State  Clarena 
J.  Brown’s  newspaper  group,  was  the 
principal  speaker.  Will  L.  Finch,  West¬ 
ern  Hills  Publishing  Company,  Cincin¬ 
nati,  president,  presided. 

Portland  (Ore.)  Advertising  Clci 
is  in  the  midst  of  an  intensive  campaign 
to  raise  1()0,(XX)  dimes  for  the  creation 
of  a  fund  to  finance  an  educational  a^ 
exploitation  motion  picture  on  Oregon, 


NEW  PLANTS  AND  EQUIPMENT 

PLANT  of  the  Forest  (O.)  Review  hik 
been  moved  into  new  quarters  in  tht 
Knights  of  Pythias  building.  The  news¬ 
paper  had  occupied  its  former  (|iiarten 
for  25  vear.'. 

M.  E.  Crommer,  editor.  Pioneer  (0. 
Tri-State  Alliance,  has  moved  his  equip¬ 
ment  to  a  building  which  repl.ices  om 
burned  last  winter. 

Red  Bluff  (Cal.)  Daily  News  is  in- ; 
stalling  a  new  Duplex  press. 

William  O.  Heinly,  owner  and  pub 
lisher  of  the  Hamburg  (Pa.)  Item,  a. 
Nov.  29,  held  open  house  in  the  new  Iter 
building  at  the  corner  of  State  and  Ire 
streets.  A  special  edition  of  the  Item,  i 
weekly,  was  issued  on  Nov.  26. 

Contract  has  been  let  for  a  two-ston 
brick  building,  27  by  110  feet  in  size,  to 
house  the  Dyersville  (la.)  Conmercii 
of  which  Lawrence  Smith  is  publisher 
J.  G  Ralston  of  Waterloo  is  architec 
Construction  of  the  building  will  begi: 
immediately. 

Pocatello  (Idaho)  Tribune  sixm  wi' 
install  a  new  24-page  Duplex  Tubuk 
press  and  complete  new  equipment  for 
the  stereotype  department.  More  thi' 
$40,000  will  be  spent.  The  new  equip¬ 
ment  will  incliKle  2  new  eight-colunr 
cha.ses  and  24  new  all-steel  form  table 
The  Tribune’s  page  size  will  be  increase: 
from  seven  to  eight  columns. 


^jflewice 

Company  - 

Iron,  A.  R.  MACDONALD, 

Tk.  Hnnlord  (C.UI.) 

our  friends  were  frank  in  ^i^rhad  confidence  .n  your 

r^f  depressed  ^o^  ircesse.;  and  ^  ‘’“He‘’campa?Rn  -  • 


©he  0harle5  Part  lou)e  0o 

Circulation-Building  Experts 

Sixth  Floor,  Occidentcil  Building-  Indianapolis, Indians 
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WEIGHTS 

B  LAC  K 

MEDIUM 

LITE 

THIN 


METRO 


— the  new  Dwiggins-designed  sans- 
serif  series  exclusive  to  Linotype — 
is  available  in  four  distinct  weights, 
and  a  complete  range  of  sizes  from 
6  to  36  point.  Metroblack  is  the 
face  you  are  reading.  Metrolite, 
Metromedium  and  Metrothin  are 
briefly  compared  below: 


IVI  C  L/  I  U  IVI  with  a  plan  that  gives 

the  exact  size  of  each  type  block.  Have  the  layout  m 
an  compute  with  care  the  number  of  letters  in  each 


I  I  “T  pi  EVERY  job  should  start  with 
L_  I  I  a  plan  that  gives  the  exact  size 

of  each  type  block.  Have  the  layout  man  compu 
te  with  care  the  number  of  letters  In  each  piece 


”1“  I _ I  I  K  I  EVERY  job  should  start  with  a  pi 

I  I  I  I  I  N  an  that  gives  the  exact  size  of  ea 
ch  type  block.  Have  the  layout  man  compute  with  ca 
re  the  number  of  letters  in  each  piece  of  copy  and  you 

Specimen  material  showing  the 
usefulness  of  this  smart  sans-serif 
series  is  available  on  request.  Write 
the  nearest  agency.  No  obligation. 

LI  NOT  YPE"'»») 

MERCENTHALER 

LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.  •  SAN  FRANCISCO  •  NEW  ORLEANS 
CHICAGO  •  CANADIAN  LINOTYPE.  LIMITED, TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 


AND  NOW- 

A  NOTE  ABOUT 

IONIC  No.  5 

A  few  years  ago  newspaper  publishers 
began  reading  about  a  new  kind  of  news¬ 
paper  type  face — a  type  that  could  be  read 
comfortably  and  quickly,  without  eye- 
strain,  without  specs,  without  the  accus¬ 
tomed  degree  of  squinting  and  squirming. 

This  type  was  called  Linotype  Ionic  No. 
5.  It  was  the  result  of  considerable  experi¬ 
mental  work  by  Linotype  designers,  and 
eye  specialists,  to  correct  existing  difficul¬ 
ties  in  newspaper  body  type  design. 

The  problem  was  a  difficult  one,  since 
newspapers  are  printed  rapidly  on  porous 
stock,  and  inking,  as  well  as  impression 
throughout  the  paper,  could  not  be  uniform. 

By  eliminating  flne  lines,  which  made 
recognition  of  similarly  shaped  letters  dif¬ 
ficult,  and  which  had  a  tendency  to  break 
down  under  mat-making  and  stereotyping 
pressure,  one  great  forward  step  was 
achieved. 

Next,  the  Ionic  lower-case  letters  were 
made  larger  than  customary  practice. 
Sound  reasoning  pointed  out  that  lower¬ 
case  letters  comprise  fully  three-quarters 
of  the  average  line,  and  since  there  were 
more  of  them,  they  should  be  made  slightly 
larger  and  more  legible  in  order  to  gain  in¬ 
creased  legibility  and  reading  ease. 

Then  fitting  of  letters  was  examined.  It 
was  discovered  that  there  was  a  consider¬ 
able  amount  of  wasted  white  space  in  the 
average  news  face.  This  extra  amount  of 
white  which  formerly  went  between  letters 
was,  in  Ionic  No.  5,  put  within  the  letter — 
and  proved  to  be  a  marked  factor  in  gain¬ 
ing  Increased  legibility. 

Other  detailed  changes  were  made  to 
achieve  the  final  Ionic  No.  5  design — serifs, 
for  instance,  were  made  shorter  and  stur¬ 
dier  to  better  withstand  mat-making  pres¬ 
sure.  Ascenders  were  shortened.  Capitals 
were  redesigned  to  accord  with  recognition- 
factors  opticians  had  discovered,  slightly 
increased  in  size,  and  made  more  legible  by 
careful  shaping  and  proportioning.  All 
Ionic  No.  5  letters  were  made  a  trifle  more 
substantial  in  weight,  in  order  that  rapid 
inking  and  printing  would  not  make  them 
look  pallid  on  the  newspaper  page. 

Then,  through  the  co-operation  of  the 
American  Optical  Company,  thousands  of 
eye  specialists  the  country  over  were  Invited 
to  criticize  Ionic  in  comparison  with  the 
average  newspaper  roman.  In  this  exhaus¬ 
tive  test,  3297  eye  specialists  certified  that 
Ionic  No.  5  was  easier  to  read  than  any 
other  news  face — a  remarkable  tribute 
from  men  whose  business  is  the  study  of 
eyesight! 

Many  publishers  repeated  these  tests  in 
their  own  papers  in  the  form  of  compari¬ 
son  showings  of  Ionic  and  the  face  they 
were  then  using — and  invited  reader  com¬ 
ment.  Readers’  praise  was  enthusiastic. 
Ionic  was  preferred  over  all  other  faces. 

Now,  more  than  1800  newspapers  In 
America  are  using  Ionic  No.  5 — which  is 
quite  a  number. 

The  selection  of  a  newspaper  type  dress, 
whether  for  news  columns  or  classified 
ads,  calls  for  the  careful  weighing  of  two 
factors:  legibility  and  word  count.  It  is 
ordinarily  assumed  that  one  must  be  sacri¬ 
ficed  for  the  other,  but  this  is  not  neces¬ 
sarily  true  as  may  be  seen  by  a  study  of 
the  new  face,  Ionic  No.  5,  in  which  these 
two  desirable  qualities  are  combined  to  a 
remarkable  degree. 

The  growing  demand  for  space,  with 
which  publishers  constantly  find  them¬ 
selves  confronted,  presents  a  problem  that 
can  now  be  met  in  a  satisfactory  way. 

A  smaller  size  of  Ionic  is  as  easy  to  read 
as  a  larger  size  in  some  other  face,  hence  a 
reduction  in  type  size  does  not  mean  les¬ 
sened  legibility,  but  Instead  means  easier 
reading  than  the  type  face  originally  used. . 

The  comparatively  short  ascenders  and 
descenders  give  the  lines  an  open,  leaded 
appearance  even  when  they  are  set  solid. 
The  point  size  may  be  set  14  lines  to  the 
Inch,  with  special  short  descenders;  the 
6^  point  may  be  set  on  a  6 point  slug 
and  the  seven  on  seven,  or  they  may  be 
leaded  to  any  desired  extent. 

After  several  years  of  investigation  and 
experimentation.  The  Mergenthaler  Lino- 


S 


THERE’S 
EYE  TONIC 
IN 

IONIC 
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XO  OUR  NEWSFJ^INI  CONTRACT  CUSTOMERS: 

In  1911,  twenty  years  ago,  newsprint  manufactured  in  Canada 
was  granted  free  entry  into  the  United  States.  The  proposed  Reciprocity 
Law  with  Canada  was  agreed  to  by' the  United  States  but  repudiated  by -Canada 
with  the  result  that  the  law  became  inoperative  except  as  to  one  section  - 
which  provided  for  the  free  entry  of  Canadian  newsprint  paper.  In  1913  the 
Underwood  Tariff  Law  went  a  step  further  and  placed  newsprint  generally  on 
the  free  list. 


In  the  year  1910  the  United*  States  consumed  about  1,250,000 
tons  of  newsprint,  1,225,000  tons  of  which  was  made  in  the  United  States 
and  25,000  tons  in  Canada. 

In  1930  the  United  States  will  use  about  3,500,000  tons  of 
newsprint  and  will  import  about  63%,  or  2,200,000  tons  of  it.  This  will 
come  chiefly  from  Canada,  supplemented  by  Newfoundland  and  to  some  extent 
by  Europe. 


The  United  States  newsprint  industry,  which  had  been  built 
up,  beginning  in  1870,  when  pulpwood  became  the  raw  material  generally  used, 
has  for  some  time  been  on  the  wane.  Cheaper  wood  and  more  abundant  water 
power  were  available  on  the  opposite  side  of  the  Canadian  border,  and  hence¬ 
forth  the  publishers  of  the  United  States  look  to  Canada  for  the  major  por¬ 
tion  of  their  newsprint  supply. 

***«**»*« 

It  is  interesting  that  many  European  countries  now  have  in  ef¬ 
fect  tariffs  against  newsprint.  Germany,  for  instance,  has  a  tariff  of  about 
|12  a  ton.  Italy's  tariff  is  still  higher,  though  England  and;  generally 
speaking.  South  America  are  still  on  a  free  trade  basis.  Other  countries, 
such  as  Prance  and  Austria,  also  have  tariffs  or  Impose  conditions  which  ef¬ 
fectively  prevent  the  importation  of  newsprint. 

********* 

Efforts  are  being  made  in  the  United  States  and  Canada  to  re¬ 
lieve  existing  unemployment.  As  a  part  of  the  program  we  suggest  that  pur¬ 
chases  of  newsprint  might  be  limited  to  the  product  of  North  American  mills, 
which,  no  matter  where  located,  represent  in  many  instances  the  Investment 
of  capital  from  the  United  States. 

********* 

It  is  not  to  be  denied  that  mistakes  in  the  relations  be¬ 
tween  paper  manufacturers  and  publishers  have  occurred  during  past  years. 

We  are  confident,  however,  that  publishers  are  now  seriously  considering 
whether  a  very  bearish  attitude  as  to  newsprint  prices  might  result  in 
harm,  not  only  to  the  paper  manufacturers,  but  also  to  the  publishing  in¬ 
dustry,  both  in  the  immediate  future  and  in  the  years  ahead: 

Curtailed  production  in  North  American  newsprint  mills  means 
Increased  costs  and  Increased  unemployment.  A  reduction  in  the  price  of 
newsprint  at  a  time  when  North  American  mills  have  much  idle  capacity  may 
involve  serious  financial  hardships  for  many  important  producers.  Lastly, 
many  publishers  feel  that  a  drop  in  the  price  of  newsprint  might  Increase 
the  pressure  for  lower  advertising  rates,  which  they  are  aggressively  oppos¬ 
ing  in  the  face  of  their  circulation  increases  and  stabilized  labor  costs. 

We  have  wanted  to  state  to  you  frankly  some  of  the  numerous 
problems  which  confront  us  in  making  a  decision  as  to  our  price  schedule 
for  1931.  We  expect  to  announce  this  decision  in  a  few  days. 


Very  truly  yours. 


JLF*M 
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TEL  VANDERBILT  ©631 


November  28.  1930 


ANNOUNCEMENT  -  1931  CONTRACT  PRICE 
(for  standard  newsprint  in  rolls) 

TO  OUR  NEWSPRINT  CONTRACT  CUSTOMERS: 


In  a  letter  to  you  dated  November  26th,  we  discussed  problems 
confronting  the  newsprint  industry  of  North  America  today  as  we  see  them. 

We  are  aware  of  some  of  the  difficulties  that  now  beset  the  pub¬ 
lishers.  We  know  that  many  are  being  importuned  to  lower  their  advertising 
rates  and  that  they  cannot  afford  to  do  so,  because  generally  they  are  giving 
exceptional  value  to  the  advertiser.  We  know  that  labor  costs  in  the  publishing 
industry  have  remained  stationary  and  that  the  trend  is  certainly  not ’downward. 

In  our  newsprint  industry  labor  costs  are  also  stabilized  and  there 
is  the  idea,  which  also  extends  to  many  other  Industries,  that  any  radical 
reduction  in  wages  is  to  be  avoided  as  tending  to  diminish  purchasing  power 
and  delay  returning  prosperity.  Obviously,  the  newsprint  mills  of  North  America, 
running  below  normal  capacity  as  they  are  today,  cannot  make  paper  as  cheaply 
as  when  running  reasonably  full. 

After  considering  the  situation  very  carefully  and  trying  to  view 
it  both  from  your  standpoint  and  ours,  we  have  concluded  that  there  should  be 
no  change  in  our  standard  price  of  newsprint  for  your  destination  for  the 
coming  year,  and  accordingly,  our  contract  with  you  will  continue  for  1931 
at  the  price  now  prevailing  thereunder. 

In  reaching  this  conclusion  this  oompany  believes  it  is  following 
a  consistent  policy.  A  year  ago  we  vigorously  opposed  any  price  increase. 

Today  we  feel  that  any  decrease  in  price  is  unjustified  and  that  it  would  be 
detrimental  to  the  interests  of  the  publishers  as  well  as  the  paper  manufacturers. 

Would  you  approve  of  a  conference  with  us  next  spring,  when  business 
trends  should  be  more  clearly  defined  than  they  are  today,  for  the  purpose 
of  discussing  our  mutual  interests,  which,  of  course,  are  closely  allied? 

Will  you  kindly  acknowledge  receipt? 

Respectfully  yours. 


JLF*K 
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NEWSPAPER  MAILINGS 
UP  IN  PAST  YEAR 

Postmaster  General’s  Report  Shows 

2.27  Per  Cent  Increase  in  Weight 

— Two  and  One-Half  Cent  First 
Class  Rate  Recommended 

Bv  Gkorce  H.  Maxxixg 

Washington  Correspondent,  Editor  &  Publisher 

Washin'c.tox,  Dec.  .i. — Mailings  of 
lu-wspaiKTs  and  peri<KlicaI>  of  all  classes 
during  the  fiscal  year  ended  June  30, 
amounted  to  1.62‘),741..Vii  pounds,  an 
increase  of  36,218,666  pounds,  or  2.27 
I>er  cent  over  mailings  for  the  previous 
xfar,  according  to  the  annual  report  of 
Postmaster  (leneral  Walter  1'.  Brown, 
suhmitted  to  Congress  this  wexk. 

The  postage  collected  amounted  to 

528.. s61,716,  an  increase  of  $779,679,  or 
2.80  per  cent,  as  comparexl  with  the  pre¬ 
vious  year.  Brown  said  this  was  $6.'f97,- 
.'28  less  than  the  postage  which  would 
have  been  charged  on  the  >ame  amount 
of  mailings  at  the  rates  in  effect  prior  to 
July  1,  1928,  when  the  pre'cnt  rates  be¬ 
came  applicable. 

The  total  weight  of  the  advertising 
isirtions  of  publications  subject  to  the 
zone  rates  mailed  during  the  year  was 
.'9i.4.s5,W>4  pounds,  on  wliich  postage  of 

514.. ^37,7H4  w'as  collected.  The  average 
rate  jter  pound  for  the  advertising  por¬ 
tions  was  2.45  cents.  The  weight  of  the 
reading  portions  of  the  same  publications 
was  711,888,220  pounds,  and  the  postage 
collected  amount^  to  $10,694,591. 

The  weight  of  newspapers  published 
hy  religious,  educational,  scientific  and 
other  organizations  entitled  to  the  flat 
rate  of  154  cents  per  pound  was  145,- 
985,861  pounds,  on  which  $2,193,123 
postage  was  collected.  Brown  said  it 
was  estimated  that  $2,607,511  w’ould  have 
been  collected  on  the  mailings  of  these 
publications  if  their  advertising  portions 
had  been  subject  to  the  zone  rates  applic¬ 
able  to  other  publications. 

Browm  list^  the  average  rates  per 
ix)und  paid  by  the  various  classes  of 
periodicals  during  the  fiscal  year  as  fol¬ 
lows  : 

.\11  mailings,  both  at  the  pound  rates 
and  free  in  the  county  of  publication, 
1.75  cents;  mailings  at  the  pound  rates, 
exclusive  of  free-in-county  matter,  1.84 
cents ;  mailings  of  publications  whose  ad¬ 
vertising  portions  were  subject  to  the 
zone  rates,,  including  Iwth  reading  and 
advertising  portions,  but  excluding  copies 
mailed  at  the  cent-a-pound  rate  and  free- 
in-oiunty.  2.19  cents;  mailings  of  publi¬ 
cations  subject  to  the  zone  rates,  includ¬ 
ing  both  reading  and  advertising  portions, 
copies  mailed  at  the  ceiit-a-ixiund  rate 
and  free-in-county,  l.%  cents. 

The  Postmaster  General  said  that  de¬ 
tailed  figures  showing  the  weights  of  all 
second-class  mailings,  by  states,  will  be 
published  later. 

He  renewed  his  recommendation  for 
an  increase  in  the  first-class  rate  on  non- 
l<x:al  matter  to  254  cents  an  ounce  or 
fraction,  instead  of  the  present  rate  of 
2  cents.  He  said  the  present  rate  should 
be  continued  on  local  first-class  mailings. 

Brown  advised  against  an  increase  in 
second,  third,  and  fourth-class  rates,  be¬ 
cause  of  the  increased  competition  faced 
by  the  Post  Office  Department  in  moving 
mail  of  these  classes.  He  pointed  out 
that  any  increase  in  rates  of  the  lower 
classes  would  drive  business  away  from 
the  Post  Office  Department  and  defeat 
the  purpose  of  an  increa.se. 


W.  R.  NAUGHTON  HONORED 

\V'.  R.  Naughton,  manufacturing  direct¬ 
or  of  the  Art  Gravure  Corporation,  was 
recently  given  an  honorary  membership 
in  the  International  Printing  Pressmen 
and  .Assistants  Union  of  North  America, 
considered  as  one  of  the  highest  honors 
conferred  in  the  printing  industry  by  or¬ 
ganized  labor. 

TWO  JOIN  TOLEDO  NEWS-BEE 

Donald  Pond,  former  rewrite  man. 
S'rze  York  Telegram,  and  Charles  Pier¬ 
son,  formerly  of  the  Pittsburgh  Press. 
have  joined  the  editorial  staff  of  the 
Toledo  Xews-Bcc. 


MONTANA  COMMITTEES  NAMED 

Personnel  of  standing  committees  of 
the  Montana  State  Press  Association  has 
l)een  announced  by  Leon  Shaw,  president 
of  the  group  and  general  manager,  Bil¬ 
lings  Gazette.  The  executive  committee 
is  composed  of  Joseph  Gehrett  of  Laurel. 
Tom  Rucker  of  Lewiston,  Stanley 
Thurston  of  Stanford  and  H.  .A.  John- 
.s<m  of  Poison.  Members  of  the  legisla¬ 
tive  body  arc  Dan  Whetstone  of  Cut 
Bank.  Joseph. Hocking  of  (ilasgow,  J.  D. 
Scanlon  of  Miles  City  and  Claire  Flint 
of  l^ivingston.  The  scIickjI  of  journalism 
committee  includes  O.  S.  Warden  of 
Great  F'alls,  E.  (j.  Leipheimer  of  Butte. 
W.  B.  Davis  of  Missoula  and  Henry 
Woare  of  Chester. 

ISSUES  HEALTH  BOOKLET 

The  Chieagn  Daily  Xews  has  issued 
a  new  booklet  on  pre-natal  care  by  Dr. 
Herman  N.  Bundesen,  health  editor, 
and  coroner  of  Cofjk  County.  It  con¬ 
tains  60  pages  and  an  autographed  greet¬ 
ing  from  Walter  .A.  Strong,  publisher. 
Dr.  Morris  Fishlxein.  e<iitor  of  the  Jour¬ 
nal  of  the  American  Medical  Associa¬ 
tion  wrote  the  introduction. 

WOULD  LICENSE  BILLBOARDS 

•A  bill  requiring  a  state  license  for  all 
billboards  along  Colorado  state  high¬ 
ways  will  be  proposed  in  January. 


‘the  hark  of  9UAUTY 

Qualitative 

.Analysis 

S\VKI.I.IXG 
Tilt*  HnrIlinK  is  8o 
Hllzht  that  it  is  inflni- 
tismai  with  perft^t 
rvpnneHS. 

SHRINKING 
Blistering  and  shrink¬ 
ing  are  unknown  in  the 
new  seientitie  rubber 
compound  in  this  won¬ 
derful  roller. 

CLIM.\TE 

Cllmatir  ronditions 
have  no  effect  and  the 
roller  rolls  along  at  a 
high  or  low  tempera¬ 
ture,  season  after  sea¬ 
son. 

INK  tIL'.VLITIKS 
Wonderful  in  its  pick¬ 
up  and  distribution  no 
matter  what  the  color 
or  coverage. 

LONGEVITY 
Will  astonish  at  its 
vigor  of  life,  not  easily 
marred  or  defaced  and 
can  be  reground  and  a 
new  surface  given  with 
the  greatest  ease. 

EFFICIENCY 
Your  roller  overhead 
will  be  a  thing  of  the 
past,  for  there  will  be 
no  time  out  worries  or 
trouble  of  an,v  sort. 


'the  mark  of  9UAUTY  ‘ 


ROMANCES  OF  AMERICAN 
JOURNALISM 

(Continued  from  page  14) 

"Only  once,’’  he  recited,  “have  we  ever 
t)een  obliged  to  reinstate  a  feature  after 
we  dropjied  it,  because  of  popular  de¬ 
mand.  .And  that  was  a  crossword  puz¬ 
zle." 

it  is  not  a  matter  of  guesswork  with 
Mr.  Plum  in  his  judgment  of  Troy  read- 
cr.s’  tastes,  for  after  all,  he  is  a  Trojan 
by  birth  and  education.  He  was  born  in 
Troy  on  Oct.  7,  1869,  the  son  of  Fred  A. 
and  Mary  S.  (F'owler)  Plum,  and  was 
educated  in  the  public  .schools.  Early  in 
life  he  became  identified  with  the  business 
of  the  city  through  association  with  the 
mercantile  firm  of  Starkweather  &  Allen 
hut  .soon  evinced  an  interest  in  newspaper 
development  and  joined  the  young  Record. 
ICventually  he  held  every  office  on  the 
business  staff.  On  March  30,  1898,  he 
married  Harriet  L.  Barnes  of  Troy. 

Adding  to  the  military  record  of  the 
Plum  and  Banks  families,  Mr.  Plum 
.served  as  first  sergeant  in  Company  A. 
New  York  Volunteer  Infantry,  during 
the  Spanish-American  war. 

Aside  from  his  bent  for  duck  hunting 
in  Virginia  and  elsewhere,  when  he  at¬ 
tends  the  fall  sessions  of  the  A.  N.  P.  A. 


(he  has  yet  to  miss  one)  the  Record's 
publisher  delights  in  golfing  and  fishing. 
He  is  one  of  the  guiding  factors  of  the 
North  Woods  Club,  and  is  a  memlier 
of  the  Troy  Club,  the  Troy  Country 
Club,  Mt.  Zion  lodge,  F.  and  .A.  M', 
.Society  of  Colonial  Wars,  Order  of  the 
F'ounders  and  Patriots  of  America,  and 
the  Sons  of  the  Revolution.  He  is  a 
trustee  of  the  First  Presbyterian  church 
and  a  director  of  Samaritan  hospital. 

In  the  business  world  besides  being 
publisher  and  treasurer  of  the  Record 
company,  he  is  a  director  of  the  Troy 
Trust  company,  president  of  the  .Averiil 
Park  company  and  secretary  of  the  Carr 
Chain  Works  Company,  Inc. 

As  a  publisher  he  is  a  member  of  the 
Associated  Press,  the  American  News¬ 
paper  Publishers’  Association,  the  .Audit 
Bureau  of  Circulations,  the  Bureau  of 
Advertising  and  the  Advertising  Club  of 
New  York  City. 

And  withal  he  finds  time  very  often  to 
contribute  his  advice  in  solving  labor 
and  mercantile  controversies — always 
trying  to  make  it  as  easy  as  possible  to 
do  business. 

COWLES  IN  ARIZONA 

Gardner  Cowles,  publisher  of  the  Des 
Moines  (la.)  Register  and  Tribune,  and 
Mrs.  Cowles,  left  Des  Moines  recently 
for  Chandler,  Ariz.,  where  they  will 
spend  the  winter. 


The  Supreme  Test! 

COLORED  INKS 
have  no  detrimental  effect  on 

VULCAN 

RUBBER  ROLLERS 

In  aihlitioii  to  the  fact  that  Vulcan  Riibher  Rollers  will  not 
melt,  harden,  bolster  or  .soften,  they  are  impervious  to  inks 
that  have  extra  heavy  bodies. 

Color  work  found  in  magazine  and  comic  .sections  is  printed 
evenly,  clearly,  with  a  uniform  film  of  ink  rarely  found  in 
ordinary  printing  plants. 

The  Vulcan  Rubber  Roller  is  on  the  job  every  minute  of  the 
day,  week  or  year  with  no  washing  or  resetting  to  stop  and 
annoy — saving  many  headaches  and  much  time  where  speed 
and  accuracy  are  imperative. 

When  your  paper  has  a  quality  appearance  the  circulation 
moves  up  with  a  steadiness  that  is  gratifying — the  Vulcan 
Rubber  Roller  is  the  producer  of  quality  printing. 

The  \  ulcati  Rubber  Proofing  Company’s  long  experience  in 
the  manufacture  of  Lithographic  Blankets  has  placed  them 
in  the  forefront  where  quality  rubber  products  are  used  for 
high  class  work. 

Vulcan  Rollers  do  not  Bruise,  Crack  —  or  Chip 

V'ulcnn  Rollers  are  sold  with  a  guarantee  that  they  give  satisfaction. 
I'ulcan  Rollers  mean  Quality  -Efficiency  and  Economy  in  operation. 

VULCAN  PROOFING  COMPANY 

First  Avenue  and  58th  St.,  Brooklyn,  N.  Y. 


Bsston 

Vulcin  Prooilni  Co., 
33*  Newberry  St. 


Chieobo 

Volean  Prooflni  Co., 
164  Woeker  Drive 


Sole  Pocifle  Coait  Representative 
Pacific  PrinHng  Ink  Co.. 

San  Francisco.  California 


Intertypes  Are  Now  In  Use 
In  More  Than 
vV  Sixty  Countries 


1916 — ^The  First  Standardized  Intcrtypc 
1930 — Over  10,000  Intertypes 

AND  NO  STANDARDIZED  IN  l  ER TYPE 
HAS  EVER  BECOME  OBSOLETE 


INTERTYPES  ARE  NOW  USED 
IN  THESE  COUNTRIES: 


Algeria  India 

Argentina  Ireland 

Australia  Italy 

Austria  Japan 

Belgian  Congo  Latvia 

Belgium  Lithuania 

Bolivia  Mexico 

Brazil  Morocco 

Canada  New  Zealand 

Canary  Islands  Norway 

Chile  Palestine 

China  Panama 

Colombia  Paraguay 

Costa  Rica  Peru 

Cuba  Philippine  Islands 

Czechoslovakia  Poland 

Denmark  Portugal 

Dominican  Republic  Roumania 
Dutch  East  Indies  Russia 
Kcuador  Scotland 

Siberia 

Hngland  South  Africa 

Esthonia  Spain 

Fiji  Islands  Straits  Settlements 

Finland  Sweden 

France  Switzerland 

Germany  Turkey 

United  Sutes 

Hawaii  Uruguay 

Holland  Venezuela 

Honduras  Wales 

Hungary  Yugoslavia 

Iceland 


XnTERTYPES  HAVE  WON  WORLD-WIDE  RECOGNITION 
ON  MERIT  ALONE.  Every  dot  on  the  map  represents  an  Intertype  dealer. 
89  per  cent  of  all  users  of  five  or  more  Intertypes  have  placed  orders  for  more 
Intertypes.  ■  ■  Intertype  Standardization  is  the  greatest  contribution  to 
economical  machine  composition  that  has  been  made  within  the  last  30  years. 
INTERTYPES  ARE  ALWAYS  UP-TO-DATE.  They  can  be  made  ready 
for  any  composition  problem  right  in  your  own  plant  by  your  own  machinist. 


INTERTYPE  CORPORATION:  Brooklyn,  N.  Y.,  360  Furman  St.;  Chicago,  130  North  Franklin  St.;  New 
Orleans,  816  Howard  Ave.;  San  Francisco,  132  Fremont  St.;  Los  Angeles,  1220  South  Maple  Ave.;  Boston,  80 
Federal  St.;  Canada,  Toronto  Type  Foundry  Co.,  Ltd.,  York  and  Wellington  Sts.,  Toronto;  England,  Intertype 
Limited,  24 1  Blackfriars  Rd.,  London,  S.E.l;  Germany,  Intertype  Setzmaschinen  G.m.h.H.,  Koeniggraetzerstrasse 
118,  Berlin,  S.W.ll.  Distributors  throughout  the  world. 


A.S.  Set  In  Intertype  Garamond  Bold 
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“STORIES”  TO  REPLACE 
LEGAL  COPY 

Official  Bulletin  Now  Carrying  Bulk 
of  New  York  State  Notice*  — 
Newspapers  Being  Given 
Publicity  Handouts 

With  the  bulk  of  New  York  state’s 
official  notices  now  being  printed  in  a 
monthly  bulletin,  editors  of  newspapers 
are  being  sent  “news”  stories  which  in¬ 
form  the  public  that  certain  announce¬ 
ments  may  be  found  in  the  State 
Bulletin  on  file  with  the  county  clerk. 

The  State  Bulletin,  prepared  by  the 
Secretary  of  State’s  office,  was  instituted 
by  the  legislature  in  a  bill  which 
abolished  most  of  the  public  printing 
contracts  formerly  given  to  newspapers. 
State  department  notices  now  are  pub¬ 
lished  only  in  the  Bulletin.  Virtually 
the  only  state  official  printing  in  news¬ 
papers  is  the  periodic  announcement  of 
mad  construction  or  public  building  pro¬ 
jects,  calling  for  bids. 

In  the  last  few  weeks,  newspai)ers  have 
received  numerous  stories  from  the  State 
Banking  Department’s  publicity  repre¬ 
sentative  telling  about  the  numl)er  of 
unclaimed  accounts  in  state  savings 
Itanks,  and  with  the  information  that  the 
public  may  check  the  list  of  names  in 
the  State  Bulletin.  Likewise  the  Secre¬ 
tary  of  -State’s  office  is  .sending  out 
stories  to  the  effect  that  the  names  of 
several  thousand  corporations  which  will 
be  dissolved  by  law  on  January  1  are 
contained  in  the  current  issue  of  the 
Bulletin.  Previously,  all  these  lists  were 
printed  in  paid  space  in  newspapers. 


WON  CLUB  PRIZES 

Memphis  Newspaper  Men  Rewarded 
for  Gridiron  Dinner  Skits 

Eldon  F.  Roark,  Jr.,  Memphis  (Tenn.) 
Prcss-Scimitar  feature  writer,  has  been 
awarded  first  and  third  prizes  for  skits 
produced  by  the  Memphis  Newspaper 
Men's  Club  at  the  annual  gridiron 
dinner. 

Second  prize  went  to  ,\1  Capley,  Press- 
Scimitar  dramatic  critic.  Fourth  and 
fifth  were  won  jointly  by  Earl  Plow¬ 
man.  of  Press-Scimitar,  and  Ridley  Wills, 
columnist  and  editorial  writer  for  Mem¬ 
phis  Evening  Appeal.  The  prizes  were 
$,10.  $2.\  $20,  $15  and  $10. 

\V.  A.  Copeland,  tri-state  editor  of 
Memphis  Evening  Appeal,  was  chairman 
of  the  .skits  cf)mmittce.  The  skits  told 
“the  truth,  the  whole  truth  and  nothing 
else  but"  about  Memphis’  great  and  near¬ 
great. 

George  Morris,  former  editor  of  Mem¬ 
phis  Commercial  Appeal  and  Evening 
-Appeal,  was  “toastmaster”  at  the  ban- 
(luet.  Sen.  T.  H.  Caraway,  of  Arkansas, 
was  the  principal  speaker. 

Messages  to  Memphis  newspaper  men, 
in  the  form  of  phonograph  records,  were 
sent  by  the  following;  James  H.  Furay, 
\  ice-president  of  United  Press ;  Kent 
Cooper,  general  manager,  Assficiated 
Press;  Gov.  Albert  Ritchie,  of  Mary¬ 
land;  J.  Fred  Essary,  past  president  of 
the  National  Press  Club,  W  ashington. 


BOOSTING  DOMESTIC  PRODUCTS 

-American  Trademark  .Association,  Bos¬ 
ton.  is  conducting  a  campaign  to  induce 
business  men  to  sponsor  advertisements 
in  newspapers  urging  the  public  to  buy 
American-made  products  in  connection 
with  the  “Buy  Now”  drives.  The  as.so- 
ciation  furnishes  the  copy  and  places  it, 
although  the  donor  is  given  his  choice 
of  papers  and  whether  or  not  his  name 
may  appear  in  the  advertisement.  The 
copy  is  75  lines  and  two  columns  wide. 
Harold  C.  Hansen,  of  the  Boston  Trans¬ 
cript,  is  treasurer  and  managing  director 
of  the  association. 


TELLS  OF  ROTO  MARKETS 

.A  large  rotogravure  booklet  has  been 
issued  by  the  Kimberly-Clark  Corpora¬ 
tion,  containing  reprints  of  rotogravure 
advertisements  together  with  pertinent  in¬ 
formation  on  rotogravTire  markets.  Fifty- 
six  different  markets  are  described,  with 
an  advertisement  for  each  market. 


UPSTATE  N.  Y.  PRESS  CLUB  ELECTS 


Meml)ers  of  the  newly  formed  Oswego  County  Press  Club.  Bark  row,  left  to 
right:  Kenneth  Sparrow,  John  Donovan,  Donald  Hartnett,  Francis  Hartnett, 
George  Paul  Clark,  Henry  Paige,  C.  Boehm  Rosa.  Middle  row,  left  to  right: 
Vincent  Terrott,  Leon  Taggart.  Charles  Wiltsie,  Ray  Carpenter,  Thomas 
Clouthier.  Front  row,  left  to  right:  Harry  O’Brien,  J.  Russell  Gill,  George 
M.  Fannin,  Jr,,  Bruce  Clark. 


Election  of  officers  featured  the 
first  anniversary  banquet  and  meet¬ 
ing  of  the  Oswego  County  Press  Club, 
held  Nov.  2(1,  at  the  DuBois  hotel, 
Minetto,  N.  Y. 

Thomas  Clouthier,  Oswego  Palladium - 
Times,  was  chosen  to  succeed  Charles  F. 
Wiltsie,  Syracuse  Herald,  president  for 
the  past  year,  (ieorge  Paul  Clark,  Syra¬ 
cuse  Post -Standard,  was  elected  vice- 
president.  replacing  l^on  E.  Taggart, 
Syracu.fe  Journal.  John  IVniovan,  Os¬ 
wego  Palladium-Times,  succeeded  Ray  F". 


Carpenter,  Svracuse  Post- Standard,  as 
secretary.  V'hicent  Terrott,  dean  of  Os¬ 
wego  county  newspapermen,  was  elected 
to  succeed  him.self  as  treasurer. 

The  meeting  marked  the  first  anni¬ 
versary  of  the  club,  which  was  organized 
in  November,  1929,  with  12  members. 
Three  have  been  admitted  since  that 
time,  and  two  political  representatives  of 
this  district  at  the  Albany  legislature 
have  been  given  honorary  memberships. 

Kenneth  Sparrow  of  the  Syracuse 
Herald,  was  electe<l  a  meintx-r. 


WON’T  MIND  PUBLICITY”  URGES  MORE  CREDIT 


Universal  Pictures  Corporation  Ties 
in  with  State  Campaign 

Universal  Pictures  Corp()ration  of  730 
Fifth  avenue,  New  York  city,  took  occa¬ 
sion  this  week  to  assist  the  various  state 
motor  vehicle  bureaus  in  their  campaign 
for  early  renewal  of  automobile  licenses, 
and  at  the  same  time  get  some  publicity 
for  Sally  Blanc,  film  actress. 

-Accompanying  a  picture  of  Miss 
Blane  was  the  following  letter  to  city 
editors  of  New  York  state  nevv.spapers, 
signed  by  Paul  Gulick,  publicity  director 
for  Universal  Pictures : 

“Every  year  the  Slate  Department  is 
very  anxious  to  have  automobile  licenses 
taken  out  as  early  as  possible.  We  con¬ 
cur  in  this  idea.  too.  We  are  doing  the 
best  we  can  to  promote  it.  an<i  if  it  re¬ 
sults  in  a  little  publicity  for  this  y-oung 
starlet  of  ours,  we  won’t  be  at  all  of¬ 
fended.  The  gal  is  Sally  Blane.  She 
wasn’t  even  lx)rn  in  New  York,  but  she 
is  holding  a  New  York  license  plate.  She 
plays  in  Universal's  “Leather  Pushers” 
series  of  10  two-reel  comedy  dramas  of 
the  prize-ring.” 


ARGUE  FREIGHT  RATES 

Canadian  Board  Hears  Counsel  in 
Newsprint  Controversy 

Ke<iucsts  for  the  approval  by  the  Ca¬ 
nadian  Board  of  Railway  Commissioners 
of  a  new  schedule  of  rates  on  newsprint, 
the  effect  of  which  would  be  to  increase 
the  present  tariff  on  international  traffic 
upwards  of  27  per  cent,  were  mingled 
with  appeals  that  such  an  increase  be  not 
approved  when  argument  by  counsel  in 
this  case  continued  in  Montreal  Dec.  1. 

The  two  Canadian  railways,  the  Ca¬ 
nadian  National  and  the  Canadian  Pacific, 
joined  in  pressing  their  appeal  for  the 
new  schedule  which,  filed  with  the  board 
some  months  ago.  had  been  suspended 
until  all  parties  affected  could  be  heard. 
In  general,  the  increase  amounts  to  an 
average  of  alviut  $1.50  a  ton  on  news¬ 
print  carried  from  Canadian  points  to 
points  in  the  United  States. 


Daily  Asks  Bankers  to  Co-operate 
With  Local  Merchants 

-Along  with  its  “Buy  Now”  drive,  the 
Sassau  Daily  Star,  published  at  Hemp¬ 
stead,  N.  Y.,  is  urging  local  bankers  to 
extend  more  credit  to  local  merchants  so 
they  can  replenish  their  stocks. 

In  a  full  page  advertisement  recently 
the  daily  stressed  the  fact  that  the  re¬ 
sumption  of  buying  would  likely  take 
place  in  the  pre-Christmas  season  and 
askwl ;  “What’s  to  happen  to  the  small 
merchant  whose  inade<|uatc  stocks  pre¬ 
vent  ‘selling  now’  to  all  buyers  now?” 

“What’s  he  going  to  use  for  money?” 
the  copy  contin'ued.  “if  his  local  banker 
with  vaults  stuffed  with  idle  funds  say 
‘No’  to  Mr.  Merchant’s  efforts  to  Ixirrow 
only  what  he  needs  to  get  goixls  to  meet 
the  demand.  .  .  .  for  the  lower  priced 
merchandise  that  every  job  holder  is  get¬ 
ting  ready  to  buy.” 

.A  letter  addressed  to  local  bankers 
asking  their  cooperation  was  sent  out  by 
J.  W.  Lindau,  -Star  business  counsellor. 


TEMPO 


A  typeface  highly 
suited  to  fresher 
typography 


LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


“EDITOR”  DESCRIBED 


Chinese  Law  Defines  Qualification!  of 
Those  Directing  Publications 

(Special  to  Editor  &  Publisher) 
Peipi-vg,  Nov.  10. — Since  questions 
concerning  statutory  regulations  goy. 
erning  entrance  into,  or  the  practice  of 
the  profession  of  journalism  continue  to 
.crop  up  at  intervals  in  the  United  States 
there  may  be  some  interest  in  the  atti¬ 
tude  of  the  Chinese  government  on  the 
issue. 

In  a  press  law  recently  promulgated 
by  the  legislative  yuan,  it  is  stipulated 
that  an  editor  must  be  more  than  30 
years  of  age,  suffering  from  no  nen- 
ous  disease,  undeprived  of  civil  rights 
must  not  belong  to  either  the  militarv' 
or  naval  professions,  must  be  neither  aii 
administrative  or  judicial  officer,  nor  i 
student. 


TO  AID  NEEDY  CHILDREN 


Nebraska  Paper  Asks  for  Namei _ 

Will  Serve  Christmas  Dinner 

“Wanted:  The  name  of  every  boy 
and  girl  in  Nebraska  City  who  is  not 
assured  of  a  big  Christmas  dinner  at 
home.  The  News-Press.” 

The  aljove  advertisement  appearing  on 
the  front  page  of  the  Nebraska  City 
(Neb.)  News-Pre.ts  marked  the  begin¬ 
ning  of  preparations  for  the  second  an¬ 
nual  Christmas  dinner  given  for  poor 
children.  Last  year  almost  2(K)  attended 
the  dinner  and  were  given  toys.  1 

Coupons  appearing  on  an  inside  page  - 
of  the  paper  must  be  filled  out  and 
mailed.  Each  case  is  investigated  and 
considered  individually. 


AGENCY  APPOINTED 

The  International  Chemical  Company, 
of  Philadelphia,  has  appointed  Edwin 
Bird  Wilson,  Inc.,  to  handle  its  adver¬ 
tising  account.  Business  papers  and 
direct  mail  will  be  used. 
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. IT  ISN’T  WHAT  WE  THINK  NOR  WHAT  WE  SAY  THAT  ESTABLISHES  THE 

good  reputation  of  GOSS  PRINTING  PRESSES  BUT  IT  IS  WHAT  OTHERS  THINK 


The  Daily  Northwestern  of  Oshkosh,  Wisconsin,  has  4  High  Speed  Low  Designed  Units  and  1  Pair  of  Polders 


These  Two  Things  Will  Bring  You  Profits: 

A  Brainy  Staff  and  Great  Presses 

A^oney  follows  fame.  Fame  comes  and  stays  when  you  coolly  paid,  discouraging,  if  they  have  to  bring  news  and  advertising 
lay  your  plans  to  get  and  keep  it.  Circulation  depends  upon  back  to  presses  that  dodder  and  stumble  through  editions.  i  r  r  r 
fame  gained  and  kept.  Advertising  dollars  crowd  in  behind  GOSS  Rotaries  are  beautiful  precision  machines.  When  News 
circulation  dollars.  Say  the  same  for  Profits!  Read  it  again.  breaks  late,  they  start  late,  and  deliver  your  editions  ON  TIME. 
rill  Two  things  can  and  will  bring  you  Fame  and  finally  When  tens  of  thousands  of  "extras”  are  needed,  they’ll  deliver 
PROFIT: ...  Brains  and  GOSS  Rotary  Presses.  Brains,  thesmart-  ON  TIME.  They  produce  newspapers  fast,  with  satisfying 
est  scrappers  that  you  can  find  and  hire  will  go  and  get  news;  certainty,  and  they  print  with  clean  and  clear  impressions, 
will  go  and  get  advertising.  But  their  abilities  are  futile,  half  They’ve  been  chosen  for  the  world’s  greatest  pressrooms. 

the  •  GOSS  •  PRINTING  •  PRESS  •  COMPANY 

Main  Office  and  Factories:  CHICAGO,  ILLINOIS 

new  YORK  OFFICE:  2  2  0  EAST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  7  0  7  CALL  BUILDING 
the  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  »  »  »  LONDON 
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GOT  ICY  SHOWER  FREE 
ON  ASSIGNMENT 


Philadelphia  Reporter,  P  o  •  i  n  g  as 
Jobless  Man,  Found  Work  Calling 
Him  When  Ordered  to  Strip 
for  Bath 


It  cost  him  an  icy  cold  shower  bath 
and  an  unnecessary  "delousing”  exi)eri- 
ence  but  “he  got  his  story;"  That  was  the 
experience  of  Leroy  Greene  of  the  Phtla- 
delphia  Public  Ledger  last  week  wnen 
the  Philadelphia  Municipal  Shelter  for 
I'nemployed  was  opened. 

For  some  unknown  reason  the  Phila¬ 
delphia  city  editors  were  told  that  report¬ 
ers  would  not  be  welcome  at  the  Shelter, 
a  huge  fortress  like  structure  used  for 
manufacture  of  munitions  during  the 
war.  .Army  cots  were  installed,  dining 
and  recreation  rooms  fitted  out  and  pro¬ 
vision  made  for  the  nightly  housing  of 
about  4,000  homeless  and  idle.  Despite  the 
large  amount  of  requestecl  publicity  in  the 
gaining  of  funds  for  the  conduct  of  the 
shelter  the  sign  “Kee])  Out"  was  hung 
for  Philadelphia  reporters. 

But  on  the  night  of  the  ojK-ning  re¬ 
porters  from  every  Philadelphia  paper 
were  on  hand.  One  by  one  they  were 
"spotted”  at  the  doors  by  policemen  who 
recognized  them.  However,  fine.  lx*roy 
Greene  slipped  by  unrecognized.  He  was 
given  the  assignment  by  Herman  Elliott, 
city  editor  of  the  Public  Ledger,  who  fig¬ 
ure  that  a  Federal  building  reporter 
would  not  be  known  to  police  or  those 
in  charge  of  the  welfare  work.  Also 
Greene  had  donned  old  clothes. 

He  got  past  the  lines,  checkerl  in  with 
the  rest  and  collected  plenty  of  human  in¬ 
terest  stuff.  Then  came  a  call  "Everyone 
to  the  shower  baths — leave  your  clothes 
to  be  put  in  the  disinfector." 

Greene  hurried  to  the  nearest  policeman 
and  tried  to  get  out. 

"No  one  out  until  morning"  said  the 
hluecoat.  "Off  with  your  clothes.  Into 
the  showers  with  you.” 

And  still  protesting  the  reporter  sub¬ 
mitted,  mumbling  some  fierce  words  when 
his  silk  underwear  went  into  the  fumiga- 
tor.  It  was  not  until  the  shivering 
Greene — he  was  blue-green  then — had 
emerged  from  the  icy  shower  that  the 
policeman  relented  and  took  him  to  the 
superintendent  of  the  Shelter  with  the 
comment : 

“Guess  he  can  go  now.  He's  had  a  good 
cold  bath  and  anyway  we  don’t  want  any 
fellows  with  silk  underwear  here.” 

So  Greene  was  allowed  to  hurry  to  his 
office  to  write  a  corking  "inside"  human 
interest  story  of  the  ojjening  <»f  the  .Shel¬ 
ter. 


WHAT  OUR  READERS  SAY 


OMIT  IMPORTANT  “THE” 

To  Editor  &  Publisher:  On  a  recent 
business  trip  I  picked  up  a  copy  of  the 
Binghamton  (N.Y.)  Press  and  noted 
therein  one  of  the  standard  advertise¬ 
ments  of  the  National  Board  of  Fire 
Underwriters.  Below  this  advertise¬ 
ment  there  appeared  a  listing  of  all  local 
insurance  agents,  with  the  heading  “Here 
are  the  Reliable  Insurance  Agents  in  the 
Triple  Cities.” 

One  of  my  clients  is  the  Merrimack 
Mutual  Fire  Insurance  Co.  of  Andover, 
Mass.,  founded  and  incorporated  in 
1828.  This  company  maintains  an  agent 
in  Binghamton.  Needless  to  say,  his 
name  did  not  appear  in  the  listing  of 
agents,  since  the  only  agents  mentioned 
were  those  representing  stock  insurance 
companies. 

However,  here’s  the  point.  What  I 
object  to  in  the  headline,  as  lieing 
grossly  unethical  both  from  the  insur¬ 
ance  standpoint  and  from  the  standpoint 
of  fair-minded  adv'ertising  ami  journal¬ 
ism,  is  the  use  of  the  word  "the.” 
Either  the  word  “the”  should  have  been 
omitted  or  else  the  word  “stock”  in¬ 
serted  between  the  words  “reliable"  and 
“insurance.” 

This  is  no  place  to  urge  the  merits  of 


sound  mutual  insurance,  but  I  do  oli- 
ject  to  any  reference  in  any  newspaper 
in  America,  in  an  editorial  or  in  the  ad¬ 
vertising  columns,  which  implies  that  an 
agent  who  represents  a  company  enter¬ 
ing  on  its  104th  year  of  business  exist¬ 
ence,  is  not  reliable. 

R.vlpii  Richmond, 
Vice-President,  Z.  L.  Potter  Co.,  Inc. 


THE  MARKET  GUIDE 

To  filniTOR  &  Publisher:  I  don’t 
know  of  any  other  publication  in  the 
world  that  makes  available  to  business 
such  complete  data  regarding  markets 
and  the  advertising  mediums  to  serve 
those  markets  as  you  have  gathered  to¬ 
gether  in  the  annual  Market  Guide  for 
1931. 

It  is  a  di.stinct  contribution  to  business 
and  the  publishing  industry,  and  I  en¬ 
dorse  and  recommend  it  to  every  busi¬ 
ness  organization  having  a  product  or 
service  to  sell. 

J.  P.  McKinney  &  Son. 

New  York. 


result  of  your  suggestions  in  a  large 
number  of  special  requests  which  have 
come  in  from  many  papers  throughout 
the  country  asking  us  for  special  statisti- 
cal  data  and  other  material  iiertaining 
to  motor  vehicle  accidents.  Your  effort 
is  cofnmanding  national  attention  and  is 
undoubtedly  arousing  the  interest  of  a 
great  many  editors. 

The  National  Safety  Council  is  deeply 
appreciative  of  the  way  in  which  you 
have  thrown  down  the  gauntlet  in  this 
vital  problem. 

Sidney  J.  VV'^illi.yms,  Director, 
National  Safety  Council 


INTEREST  IN  ROAD  SAFETY 

To  Editor  &  Publisher.  You  are 
performing  a  remarkable  service  to  the 
American  people  through  your  articles 
urging  the  newspapers  to  wage  cam¬ 
paigns  against  highway  accidents  in  their 
communities.  I  think  we  can  detect  the 


RUNNING  JINGLE  CONTEST 

The  Springfield  (Mass.)  Sunday 
( 'nion-Hepnblican  is  eexjperating  with  its 
advertisers  in  a  Christmas  jingle  con. 
test',  running  for  three  weeks.  Each 
jingle  must  contain  the  name  of  an  ad¬ 
vertiser.  Each  contestant  must  also  list 
a  “Santa’s  Item”  from  each  of  the  dis¬ 
play  advertisements  inserted  in  this  news¬ 
paper  by  alKiut  .SO  local  merchants.  Thj 
lirizes  offered  Itital  $4(K). 


CUT  COLUMN  WIDTH 

The  U'aterhury  (Conn.)  American,  ite. 
publican,  and  Sutiday  Republican  cut  their 
column  width  from  12%  to  12  enis  effec¬ 
tive  Monday,  Dec.  1.  William  J.  Pape 
is  publisher. 


COWAN  IN  WASHINGTON 

John  P.  Ci>waii.  of  Pittsburgh,  who 
has  been  a  newspaiH-r  man  “off  -and  on" 
for  .12  years,  has  gone  to  Washington  as 
secretary  to  Edmund  F.  Erk,  newly 
elected  Congressman  from  Pittsburgh. 
Cowan’s  last  job  was  with  the  Pittsburgh 
.Sun-Telegraph.  His  start  was  made  on 
the  Pitt.cburnh  Chntniele-Telegraph.  >>{ 
which  Erk  then  was  circulation  manager. 


Monumental 
Collection  of 
Market  Facts 


Editor  &  Publisher 

MARKET  GUIDE 


The  requirement  of  business  today  is  a  definite,  well  organiz<-«l  knowledge 
of  markets.  Trained  executives  who  ean  analyze  the  potential  buying 
power  of  the  major  markets  find  the  EDITOR  &  PUBLISHER  MARKET 
(wUIDE  for  1931  just  the  assistance  which  enables  them  to  give  a  complete 
and  authentic  sales  direction  to  their  field  men. 


The  Editor  &  Publisher  Market  Guide  for  19.31  reveals  marketing  possibli- 
ties  in  1,432  cities  for  nationally  advertised  products — every  spare  buyer — 
national  advertising  director — advertising  agency — market  investigator  and 
sales  promotion  manager  should  have  a  ropy  of  this  valuable  Market  Guide. 


Subscription 

* 

Price 

$4.00 

Annuallv 


Etlitor  &  Publisher  3  Fold  Service 


Subscription 
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International  Year  Book 
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PENNSYLVANIA 


A  Wealth  Producing  -  Rich  Consuming  Market 


T)ENNSYLVANIA’S  position  as  the  second  important  producer  of 
of  wealth  is  well  known  to  those  interested  in  the  study  of  mar¬ 
kets.  Therefore,  its  position  requires  no  special  emphasis.  Every 
year  finds  Pennsylvania’s  great  wealth  on  the  increase — and  witli  it 
comes  increased  buying  power. 


Let  the  advertiser  visualize  for  the  moment  the  require¬ 
ments  of  this  market.  It  means  supplying  the  daily  needs  of 
millions  of  families  whose  incomes  and  living  standards  are 
unusually  high.  Its  consumers  have  educated  themselves 
to  demand  more  than  the  necessities  of  life.  They  strive 
to  live  in  good  homes — they  all  wish  to  own  automobiles — 
and  they  take  their  amusements  as  seriously  as  their  work. 
In  other  words,  in  Pennsylvania  you  find  a  representative 
class  of  American  families,  who  are  keeping  pace  with  our 
country's  progress.  Pennsylvania  is  a  market  where  the 
nationally  advertised  product  has  a  significant  value.  It  is 
a  market  where  national  advertisers  obtain  results. 


It  will  pay  national  advertisers  to  concentrate  their  efforts  on  Penn¬ 
sylvania’s  consumers.  These  consumers  are  worthwhile  cultivating 
— and  tlie  best  way  to  reach  tliem  quickly  and  economically  is 
throiigli  their  favorite  newsjiapers  listed  below. 


2.S00 

10,000 

Circulation 

lines 

lines 

tAllentown  Call . 

(M) 

38,036 

.12 

.12 

tAllentown  Call  . 

.(S) 

28,998 

.12 

.12 

tBeaver  Falls  News  Tribune 

..(E) 

8.807 

.04 

.04 

tBethlehem  Globe  Times.... 

.(E) 

16.071 

.07 

.07 

t  Butler  E^gle . 

.(E) 

11,791 

.04 

.04 

‘Chester  Times  . 

.(E) 

21,572 

.08 

.07 

ttCoatesville  Record  . 

.(E) 

6,979 

.04 

.035 

‘Connellsville  Courier  . 

.(E) 

7,975 

.05 

.05 

‘Easton  Express  . 

.(E) 

35,094 

.12 

.12 

‘Erie  Times  . 

.(E) 

33,309 

.09 

.09 

+Greensbnrg  Review>Tribune.(EM) 

14,133 

.06 

.06 

tHazelton  Plain  Speaker . 

.(E)  t 

21,637 

.03 

.07 

tHazelton  Standard^Sentinel. . 

(M)  ( 

tLebanon  News  Times . . 

.(E) 

11,048 

.OS 

.05 

‘Mount  Carmel  Item . 

.(E) 

5,601 

.04 

.04 

‘Oil  City  Derrick . 

...(M, 

Circulation 

8.226 

2,S00 

lines 

.05 

10.000 

lines 

.05 

‘Scranton  Times . 

....(E> 

47.673 

.15 

.14 

‘Sharon  Herald  . . 

_ 1 E  t 

7..'>68 

.((357 

.0357 

‘Washington  Observer  and 
Reporter  . 

.  .iMEt 

16.591 

.(Ui 

.06 

‘West  Chester  Local  News 

....(E) 

11.234 

.05 

.05 

‘Wilkes-Barre  Times  Leader..  (E) 

28,627 

.07 

.07 

tWilliamsport  Sun  and 
Gazette  &  Bulletin.... 

(M&E) 

28,769 

.10 

.10 

tYork  Dispatch  . 

....(E) 

21,046 

.07 

.07 

•  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1930. 
t  Government  Statement,  Oct.  1,  1930. 
tt  Government  Statement,  April  1,  1930. 
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J.  J.  LINTON 


Dean  of  Quincy,  III.,  Newspaper  Men 
Dies  of  Heart  Attack 

“Major”  J.  J.  Linton,  72,  dean  of 
Quincy,  Ill.,  newspaper  men,  died  Satur¬ 
day  night,  Nov.  29 — shortly  after  what 
proved  to  be  his  last  story.  His  death 
came  as  the  result  of  a  heart  attack 
while  he  was  eating  dinner.  He  died  two 
hours  later. 

“Major”  Linton,  a  Canadian  by  birth, 
was  known  to  thousands  of  indi¬ 
viduals  in  Missouri  and  Illinois,  and  had 
l)een  employed  on  the  Quincy  Herald, 
and  later  the  consolidated  Herald-Whig 
for  many  years.  He  was  in  Quincy  ever 
since  he  was  a  young  man,  and  was 
active  as  a  columnist  and  police  reporter 
until  the  end. 

Fellow  workers  of  Linton  dubbed  him 
“Major”  a  title  which  became  a  legend 
in  Quincy  newspaper  offices  and  was 
carried  through  the  years  by  copy  readers, 
reporters  and  editors.  During  the  time 
Major  Linton  worked  in  Quincy,  the 
iiuml)er  of  newspapers  decreased  to  one 
from  four,  new  owners  came  on  the 
scene  and  departed,  but  Linton  continued 
as  the  police  reporter  on  the  paper  on 
which  he  found  himself  employed. 

W'ithin  recent  years,  his  column  “The 
Old  Reporter  Lights  His  Pipe”  has  been 
a  feature  of  both  the  Herald  and  Herald- 
W'hig. 


MRS.  LOU  HART  REES 

Wife  of  Springfield  State  Register 
Publisher  Dies  at  56 

Mrs.  Lou  Hart  Rees,  wife  of  Thomas 
Rees,  publisher  of  the  Springfield  Illinois 
Stale  Register  for  the  last  .SO  years,  died 
in  St.  John's  hospital,  Springfield,  Nov. 
28,  after  an  illness  of  about  a  year.  She 
was  56  years  old. 

Mrs.  Rees,  an  active  social  and  charity 
worker  in  Springfield,  f)ecame  ill  in  the 
fall  of  1929.  Her  health  grew  worse 
while  resting  in  Florida  and  she  was 
removed  to  Johns  Hopkins  hospital,  re¬ 
turning  to  Springfield  much  improved. 
Shortly  after  July  1  she  suffered  a  re¬ 
lapse  and  on  July  4  was  taken  to  the 
hospital,  where  she  remained  until  her 
death. 

Funeral  services  were  conducted  at  the 
residence  of  George  M.  Oendenin,  busi¬ 
ness  manager  of  tbe  State  Register,  and 
a  son  of  Henry  W.  Clcndenin,  original 
partner  of  Mr.  Rees  in  the  operation  of 
the  State  Register.  The  elder  Oendenin 
<lied  in  July,  1927.  at  the  age  of  90. 

Besides  her  husband.  Mrs.  Rees  is  sur¬ 
vived  by  ber  mptber,  Mrs.  Ella  J.  Hart, 
of  Springfield. 


ADAMS’  WILL  CONTESTED 


Son  Files  Objection  When  Document 
Is  Offered  for  Probate 

Indianapolis,  Dec.  3 — Attorneys  for 
Chester  H.  Adams,  son  of  Thomas  H. 
Adams,  militant  Indiana  editor  and 
former  publisher  of  the  Vincennes  Com¬ 
mercial  w’ho  died  last  week,  have  an¬ 
nounced  that  the  will  of  the  late  editor 
will  be  contested.  The  will  was  offeretl 
for  probate  Monday  but  an  objection 
was  filed  immediately.  Judge  Thomas  R. 
Coulter  will  appoint  a  special  adminis¬ 
trator  pending  trial  of  the  suit. 

Stipulations  of  the  will  have  not  beer, 
made  public.  Chester  Adams  for  a  short 
time  was  active  publisher  of  the  Com¬ 
mercial.  taking  over  the  management 
from  his  father,  but  later  relinquished  it. 


HARRY  CUMMER 

Harry  Gummer,  74,  for  many  years 
proprietor  of  the  Guelph  (Ont.)  Herald, 
died  last  week  in  his  home  in  that  city 
following  a  prolonged  illness  which  had 
forced  his  retirement  from  newspaper 
work  after  more  than  half  a  century  in 
that  service.  He  was  proprietor  of  the 
Herald  for  more  than  41)  years,  and  was 
a  leader  in  Ontario  fraternal  circles  as 
well  as  a  noted  figure  in  the  field  of 
publication.  His  widow,  to  whom  he  was 
married  51  years  ago,  survives,  also  two 
daughters  and  one  son. 


WROTE  OWN  EPITAPH 


Bridgeport  Editor’s  Poem  Found  Just 
Before  Funeral 

Richard  Howell,  for  40  years  editor 
of  the  Bridgeport  (Conn.)  Sunday 
Herald,  whose  death  occurred  Nov.  20, 
foresaw  his  own  passing  late  last  sum¬ 
mer,  and  wrote  a  poem  which  was 
found  just  before  the  time  for  the  fu¬ 
neral.  In  the  poem  Mr.  Howell  asked 
for  simple  rites  and  expressed  his  feel¬ 
ings  aI)Out  death.  The  poem  follows : 
WHEN  I  DIE 

I  want  no  crepe  to  hang  upon  the  door  when 
I  die : 

want  no  bell  to  toll  the  way  to  where  I  lie; 
want  no  gospel  man  to  offer  prayer  to  Him 
on  high; 

I  want  no  heart  to  sob  nor  any  eye  to  cry. 

I  want  the  flowers,  the  bees,  the  birds  to  be 
around  the  day  I  go : 

I  want  a  bird  to  sing  his  song  of  evening  soft 
and  low ; 

I  want  a  bee  to  buzr  around  the  place  I  rest ; 
I  want  a  flower  to  bloom  upon  the  mound 
atop  my  breast. 

F'uneral  services  were  held  Nov.  28 
at  Christ  Episcopal  church  in  Bridge¬ 
port,  Rev.  F>nest  J.  Craft,  rector,  of¬ 
ficiating.  The  body  was  taken  by  auto¬ 
mobile  to  Dover,  N.  J..  for  burial. 
There  was  no  music.  Hundreds  of  floral 
tributes  were  received.  The  pall  bear¬ 
ers  were  Leigb  Danenberg,  Wendell  P. 
Milligan,  William  G.  Davis.  William  J. 
Brennan,  Alfred  W.  Cleland  and  Alfred 
S.  O’Brien,  all  Herald  associates  of  Mr. 
Howell. 


©bituary 

O.SEPH  H.  CURRAN,  engaged  in 

the  advertising  business  in  Man¬ 
chester,  N.  H.,  for  the  past  18  years, 
died  at  a  hospital  in  Worcester,  ]^Iass., 
last  week. 

Mrs.  Sabra  Elizabeth  Bate,  23, 
wife  of  J.  Victor  Bate,  sports  editor, 
ypsilanti  (Mich.)  Daily  Press,  died  Nov. 
.30  in  the  Beyer  Memorial  Hospital  in 
Ypsilanti  after  an  illness  of  four  weeks. 

William  Struthers,  for  several  years 
a  writer  for  the  Boston  Transcript,  died 
in  Philadelphia  last  week. 

Edgar  M.  Krug,  53,  for  the  last  nine 
years  publisher  of  the  McConnellshurg 
(Pa.)  Fulton  County  News,  died  Nov. 
19.  Previous  to  his  connection  with  the 
News  Mr.  Krug  had  been  co-publisher 
of  the  State  College  (Pa.)  Times  and 
the  Huntingdon  (Pa.)  News. 

Miss  Bertha  Demaris  Knobe,  60. 
former  New  York  journalist  and  at  one 
time  a  feature  writer  for  the  Chicago 
Tribune,  died  at  her  home  in  Franklin, 
Ind.,  Nov.  28.  Miss  Knobe  for  several 
years  was  engaged  in  free  lance  work  in 
New  York.  She  was  graduate  of  Frank¬ 
lin  College. 

Thtodore  a.  Thompson,  56,  president 
and  general  manager  of  Thompson 
Cabinet  company,  Ludington,  Mich., 
manufacturers  of  printers’  furniture,  died 
at  Blodgett  Hospital,  Grand  Rapids.  Nov. 
28  after  an  illness  of  several  weeks. 

Walter  C.  Mason,  71,  veteran  Buffalo 
sports  writer,  died  Nov.  28  in  his  home, 
following  an  illness  of  a  week.  He 
served  on  the  sports  staff  of  the 
Buffalo  Courier  and  the  Buffalo  Express 
staffs  for  more  than  40  years  prior  to 
his  retirement  four  years  ago. 

Charles  E.  Wright,  66,  telegraph 
editor  of  the  Boise  Idaho  Statesman, 
died  recently  of  heart  failure.  Wright 
had  edited  papers  at  Montpelier,  Bloom¬ 
ington,  Mountain  Home  and  Pocatello, 
Ida. 

Mrs.  Carrie  R.  Grubb,  70,  widow  of 
William  R.  Grubb,  founder  and  pub¬ 
lisher  of  the  Bangor  (Pa.)  Daily  Nezes, 
died  suddenly  in  Bangor  Nov.  25.  Her 
husband  died  nine  years  ago. 

Earl  Obenshain,  56,  former  editor  of 
Spink’s  Sporting  News  who  completed  his 
apprenticeship  as  a  printer  at  the  Decatur 
(111.)  Reziew  and  later  became  reporter 
for  that  paper,  editing  its  first  sporting 
page,  died  Nov.  25  in  St.  Louis. 

Mrs.  Marie  Stacom  Morgan,  75, 
mother  of  .\lfred  Morgan,  of  the  .Vere 
York  Times  circulation  department,  died 
at  her  home  in  Brooklyn  last  week. 


Mrs.  Liluan  W.  Lake,  55,  for  nearly 
two  decades  a  Pittsburgh  newspaper 
woman,  died  at  her  home  there  on  Nov. 
23.  Born  in  Smyrna,  Del.,  Mrs.  Lake 
came  to  Pittsburgh  38  years  ago  and  be¬ 
came  society  editor  of  the  Pittsburgh 
Press.  She  was  a  member  of  the  Con¬ 
gress  of  Women’s  Clubs. 

Edgar  P.  Gregory,  78,  for  40  years 
owner  and  editor  of  the  Jonesznlle 
(Mich.)  Independent,  died  in  his  home 
Thanksgiving  day.  He  was  president  of 
the  Jonesville  board  of  education  and 
prominent  in  southern  Michigan  politics. 

Robert  B.  Treiber,  20,  for  the  past  two 
years  a  member  of  the  Ann  Arbor 
(Mich.) Daily  News  advertising  staff,  was 
killed  Nov.  22  when  the  car  in  which  he 
was  riding  was  forced  from  the  road  near 
Detroit,  crashing  into  a  tree. 

Howard  Eugene  Hogue,  65,  publisher 
of  the  Eaton  (Col.)  Herald  since  1898, 
died  Nov.  24  after  a  lengthly  illness.  He 
was  president  of  the  Weld  County  Edi¬ 
torial  Association. 

Ati.ee  F.  Hunt,  44,  head  of  the  Atlee 
F.  Hunt  Advertising  Company  of  Oak¬ 
land,  Cal.,  committeed  suicide  Nov.  26, 
by  shooting  himself  at  his  home,  19 
.Sharon  Drive,  Piedmont. 

George  E.  Hale,  advertising  manager 
of  the  old  Salt  Lake  Herald  and  publisher 
of  the  Salt  Lake  Telegram  for  several 
years,  died  recently  in  San  Francisco. 

Charles  E.  Emerson,  86,  veteran 
printer  and  for  many  years  publisher  of 
the  Sheepsot  Echo  of  Wiscasset,  Me., 
liefore  its  merger  with  the  Lincoln 
County  Nezi’s  of  Damariscotta,  Me., 
died  Nov.  24. 

Luke  Grant,  publicity  manager  for 
the  Chicago  Rapid  Transit  Company  and 
the  Chicago  North  Shore  and  Milwaukee 
railroad  died  suddenly  Tuesday  of  heart 
disease  at  Stuart,  Florida.  He  was  62 
years  old. 


JOHN  F.  HELD 

Suffering  a  heart  attack  while  attend¬ 
ing  a  meeting  of  the  Pacific  Asso¬ 
ciation  of  Advertising  Agencies  in  the 
N^ew  Washington  Hotel,  Seattle,  Nov. 
2.5,  John  F.  Held,  55,  president  of  the 
J.  F.  Held  Company,  Inc.,  Seattle  agency, 
died  a  few  hours  later  at  his  home. 


CALLS  PUBLICITY  HALT 

The  scourge  of  free  publicity 
prompted  the  Towanda  (Pa.)  Daily  Re- 
z-iew  to  publish  a  two-column  box  call¬ 
ing  a  halt  to  the  practice.  “One  notice 
that  something  is  going  to  take  place 
is  news,”  the  statement  said,  “and  will  be 
handled  as  such.  It  is  not  news  to  keep 
putting  the  same  thing  in  the  paper  day 
after  day.” 


KNOX  COLLEGE  TRUSTEE 

Col.  Frank  Knox,  general  manager  of 
the  Hearst  newspapers,  was  recently 
elected  to  the  board  of  trustees  of  Alma 
College,  Alma,  Mich.  Mr.  Knox,  who 
has  been  honored  with  the  degree  of 
doctor  of  laws  from  Alma,  was  grad¬ 
uated  from  that  institution  in  1898. 


Red  Top  Rubber  Coated  Pelt 
Preu  Blankets 

Oil  and  Ink  Reaiating  Rubber 
Press  Blankets 
Rubber  Rollers  and  Cutting 
Rubbers 

GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30.35-38-40-4S-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  WoHc 
Benches,  Hand  Routers 
A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 
P.  O.  Bmn  tat 
West  Lymi,  Mas*. 


AIDING  HOSPITAL  DRIVE 


Stanley  Retor  Chairman  of  Adver. 
tising  and  Publishing  Group 

Active  solicitation  of  men  and  women 
engaged  in  the  advertising  and  publish¬ 
ing  professions  for  contributions  to  the 
United  Hospital  Fund’s  campaign  to 
raise  $1,0(X),()00  for  free  care  in  57  New 
York  hospitals  will  begin  this  week  fol¬ 
lowing  completion  of  organization  of  the 
Committee  of  Advertising  and  Publish¬ 
ing  Interests  for  the  United  Hospital 
Fund. 

Stanley  Resor,  president  of  the  J, 
Walter  Thompson  Company  is  chairman 
of  the  committee. 

Heading  divisions  of  the  committee 
are :  K.  H.  Fulton,  (jeneral  Outdoor  Ad¬ 
vertising  Company,  chairman  Outdoor 
Advertising  Division;  Cornelius  Kelly, 
Kelly  Smith  Company,  chairman,  Pid>. 
Ushers’  Representatives  Division;  Stan¬ 
ley  Latshaw,  Butterick  Publishing  Com-  i 
pany,  chairman.  Magazine  Publishers  Di-  | 
vision ;  Malcolm  Muir,  McGraw  Hill  J 
Publishing  Company,  chairman.  Business  | 
Publishers  Division.  i 


POLISH  DAILY  ISSUES  SURVEY 

The  Monitor,  Cleveland  Polish  daily, 
has  issued  a  survey  of  Polish  Cleveland 
with  maps  showing  the  location  of 
Polish  inhabitants  and  the  location  of 
Monitor  subscribers  The  booklet  in¬ 
cludes  a  brief  history  of  Polish  immigra¬ 
tion  and  statistics  about  the  Poles  in 
Cleveland  and  their  expenditures.  There 
is  also  a  directory  of  Polish  business  t 
houses,  and  organizations.  ) 

OZARKIANS  ELECT 

At  its  concluding  session  Nov.  22  at  •' 
West  Plains,  Mo.,  the  Ozarkians,  organ-  | 
ization  of  Missouri,  .Arkansas  and  Okla-  ? 
lioma  writers  and  artists,  elected  Carl 
B.  Ike,  poet  of  *Rogersville,  Mo.,  to  the 
presidency.  Darsie  Ellington,  editor, 
Eureka  Springs  (Ark.)  Daily  Echo,  was 
named  vice-president,  and  Rev.  J.  M. 
Ballantyne,  columnist,  Tulsa  (Okla) 
Tribune,  was  chosen  chaplain. 


C/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


DO  YOU  NEED 
A  TRAINED  MAN? 

TIm  Pertonnal  BnrMV  of 
Sigma  Dalta  Chi,  an  organisa¬ 
tion  of  coUaga  trained  newt- 
paper,  magaxina  and  advartishif 
men,  wants  to  help  yon  find  hiin 
The  Bureau  puts  yon  in  touch 
with  experienced,  energetic  miu 
—it  aawea  yon  time  by  recom¬ 
mending  only  dioee  who  meet 
yonr  requirements. 

If  yon  expect  a  wacan^,  pleaM 
writs  John  G.  Earhart,  Director 
Personnel  Bnrean  of  Sigma 
Delta  Chi,  836  Exchange  Ava-i 
Chicago,  m. 

NO  CHARGE  TO 
EMPLOYERS 
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XEW  EXGLAIVD 

AIVD  ITS  DAILY  NEWSPAPERS 


7 


UST  as  there  is  a  tradition  built  around  Bunker 
Hill  and  Lexington,  so  has  a  tradition  of  influence 
and  prestige  been  built  around  New  England’s  lead¬ 
ing  daily  newspapers.  No  other  group  of  dailies  in 
any  section  of  the  country  wield  such  traditional 
power  over  its  inhabitants  as  these  old  established 
dailies  that  have  left  their  footprints  of  accomplish¬ 
ment  in  the  sands  of  time,  and  have  nurtured  not 
only  the  political,  but  the  economic  history  of  New 
England’s  progress. 


Because  of  this  remarkable  prestige  and  influence  these  daily  newspapers  wield 
over  their  readers,  it  is  not  difficult  to  understand  why  its  advertising  pages 
have  proved  so  profitable  for  national  advertisers. 

Opportunities  for  developing  volume  business  and  building  prestige  for  adver¬ 
tised  products  are  greater  today  in  New  England  than  ever  before.  In  this 
market  you  have  a  concentrated  consuming  power  that  is  especially  respon¬ 
sive  to  the  advertising  of  New  England’s  leading  newspapers.  You  have  a 
territory  easily  reached — easily  covered — easily  dominated — and  easily  sold. 

1931  will  find  New  England  still  progressive — still  rich — and  still  a  major 
national  market.  Give  it  the  place  it  deserves — at  the  top  of  your  advertising 
list. 


MASSACHUSETTS— PopuUtion, 

3,852,356 

Circu* 

2,500 

10,000 

lation 

lines 

lines 

*  Attleboro  Sun . 

....(E) 

6,027 

.04 

.04 

fBoston  Eve.  American.  ..(E) 
t Boston  Sunday  Advertiser 

260,266 

.50 

.50 

(S) 

467,446 

.75 

.75 

fBoston  Globe  . 

(MAE) 

299,665 

.50 

.50 

fBoston  Transcript  .. 

....(E) 

38,136 

.25 

.25 

fBoston  Post . 

,...(M) 

374,863 

.60 

.60 

fBoston  Post  . 

....(S) 

330,281 

.55 

.55 

^Brockton  Enterprise  . 

....(E) 

24,809 

.08 

.08 

•Fitchburg  Sentinel  . 

....(E) 

11.886 

.06 

.045 

•Haverhill  Gazette.... 

.  ...fEl 

16,024 

.07 

.06 

^Lawrence  Eagle-Tribune 

•Lynn  Item  . 

(MAE) 

25,677 

.10 

.09 

....(E) 

17,505 

.065 

.05 

Lowell  Courier-Citizen  and 

Evening  Leader _ (MAE) 

New  Bedford  Standard 

16,949 

.  -07 

.07 

Mercury  . . 

•New  Bedford  Sunday 

(MAE) 

28,828 

.10 

.10 

Standard  . 

....(S) 

24,227 

.10 

.10 

tNorth  Adams  Transcript.  (E) 

10,517 

.05 

.04 

TPittsfield  Eagle  .... 

....(E) 

19,409 

.06 

.06 

•Salem  News  . 

....(E) 

21,867 

.09 

.07 

•Taunton  Gazette . 

....(E) 

9,095 

.05 

.035 

•Worcester  Telegram 

and 

Evening  Gazette.... 

(MAE) 

105,420 

.28 

.25 

Worcester  Sunday  Telegram 

(S) 

52,591 

.21 

.18 

CONNECTICUT— Population,  1,380,631 


Circu- 

2.500 

10,000 

lation 

lines 

lines 

•Bridgeport  Post  Telegram 

(EAM) 

48,143 

.15 

.15 

•Bridgeport  Post . 

....(S) 

24,738 

.10 

.10 

f  Hartford  Courant  . . . 

...(M) 

41,460 

.10 

.10 

•Hartford  Courant  . . . 

...(S) 

62,472 

.15 

.15 

•Hartford  Times  . 

...(E) 

61,316 

.15 

.15 

f Middletown  Press  ... 

...(E) 

8,665 

.055 

.035 

ffNaugatuck  News  . . . 

...(E) 

5,102 

.035 

.035 

fNew  Haven  Register. 

(EAS) 

58,202 

.16 

.15 

•New  London  Day... 

....(E) 

14,368 

.06 

.05 

•Norwalk  Hour . 

....(E) 

7,808 

.045 

.045 

f  South  Norwalk  Sentinel. .  (E) 

5,962 

.045 

.035 

•Stamford  Advocate  . . 

....(E) 

12,669 

.065 

.055 

MAINE— PopuUtion,  768,014 

•Portland  Press-Herald 

Express, 

Sunday  Telegram.  . 

(MAE) 

63,158 

.20 

.16 

NEW  HAMPSHIRE— Population, 

443,683 

•Concord  Monitor-Patriot. .  (E) 

6,894 

.05 

.03 

f  Keene  Sentinel  . 

....(E) 

4,365 

.036 

.025 

*Manchester  Union-Leader 

(MAE)  33,694  .15 


RHODE  ISLAND— PopuUtion,  604.397 


Circu- 

2,500  10,000 

lation 

lines 

lines 

•Pawtucket 

Times  . . 

. (E) 

30,590 

.09 

.09 

♦Providence 

Bulletin  , 

- (E) 

85,471 

.20(E) 

.27 

•Providence 

Journal  . 

....(M) 

44,812 

.12(E) 

.27 

•Providence  Journal  . 

. (S) 

87,321 

.20 

.23 

•Providence 

N  ews-Tribune  .(E) 

31,524 

.10 

.10 

•Providence 

News-Tribune . .  (S) 

8,259 

.10 

.10 

•Westerly  Sun  . 

..(EAS) 

5,553 

.04 

.04 

tWoonsocket  Call  . . , 

- (E) 

15,949 

.06 

.06 

VERMONT — Population,  352,428 


•Barre  Times  . 

.(E) 

7,273 

.04 

.03 

f  Brattleboro  Reformer  . . 

.(E) 

3,624 

.035 

.02 

•Burlington  Free  Press... 

(M) 

16,180 

.065 

.065 

•Rutland  Herald  . 

(M) 

13,395 

.055 

.055 

fSt.  Johnsbury  Caledonian 

Record  . 

.(E) 

5,031 

.03 

.025 

•A.  B.  C.  Publishers'  Statement. 

Oct.  1, 

1930. 

tGovernment  Statement, 

Oct.  1, 

1930. 

(B)  Contibination  rate  Daily  Journal  and  Eve.  Bulletin. 
vtCovernment  Statementa,  April  1,  1930. 
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Advertising  A  gen  cies 

ADVERTISING  FIRMS 
MERGED  BY  BORGES 

Advertising  Service  Division  of  Stand* 
ard  Store  Service  Combined 
With  Century  Advertising 
Service,  Inc. 

Affiliation  of  the  advertising  service  di¬ 
vision  of  the  Standard  Store  Service  Com¬ 
pany  with  the  Century  Advertising  Serv¬ 
ice,  Inc.,  and  \'incent  Edwards  and  Co., 
is  announced  by  Y.  Edward  Borges,  presi¬ 
dent  of  the  two  latter  firms.  This  brings 
into  the  group  headed  by  Mr.  Borges 
the  following :  Sterling  Department  Store 
Cut  Service,  Sterling  Shoe  Service, 
Standard  Department  Store  Cut  Service, 
Standard  ^ien’s  Wear  Cut  Service, 
Standard  Furniture  Cut  Service,  Fashion 
.\dvertising  (a  cut  service  for  specialty 
shops).  Retail  Review.  Retail  News 
.\nalysis.  Successful  Store  Promotion, 
and  Modern  Display. 

Merchandising  of  the  affiliated  group  of 
services  will  be  directed  from  the  head¬ 
quarters  of  the  Standard  Store  Service 
Company.  13.^  Broadway,  New  York. 

The  Century  .Advertising  Service  and 
\'incent  Edwards  &  Co.,  had  already  pub¬ 
lished  a  group  of  24  advertising  and  store- 
services.  The  new  arrangement,  accord¬ 
ing  to  Mr.  Borges,  brings  together  the 
world’s  largest  organization  of  this  sort. 

The  affiliated  companies  have  offices  m 
New  York.  Chicago,  Boston  and  I^ndon. 
Evan  S.  Rusher  and  E.  C.  I>uhle  are  as¬ 
sociated  with  Mr.  Borges  in  their  direc¬ 
tion.  One  important  part  of  the  organi¬ 
zation  is  the  Bonnet-Brown  Daily  News¬ 
paper  Siervice.  which  for  a  score  of  years 
has  issued  a  cut  service  widely  used  in 
new.spaper  advertising  of  varied  types  of 
retail  store. 

The  parent  concern  of  the  group,  Vin¬ 
cent  Edwards  &  Co.,  was  formed  in  1925 
to  counsel  department  stores  in  merchan¬ 
dising  and  advertising  problems.  Reports 
prepared  in  this  wf>rk  were  subsequently 
sj-ndicated  to  other  stores.  The  com¬ 
pany  later  took  over  Retail  Ad-News, 
Inc.,  New  York;  .Advertising  Sales  Serv¬ 
ice  Company.  Chicago :  Furniture  Ad- 
View.  Inc.,  Toledo;  Frank  W.  English, 
Detroit  .Ad-Idcas  .Service;  and  the  limes 
.Alphabets. 


Florida  Vacation  Campaign  Begins 

.A  newspaper  advertising  campaign  for 
the  Florida  East  Coast  Company,  based 
on  the  vacation  appeal  of  resorts  from  St. 
.Augustine  to  Key  West,  has  been  begun 
by  Kerr.  McCarthy  &  RoW-rts,  Inc.,  New 
^'ork  advertising  agenew  Northern  news¬ 
papers  as  far  west  as  the  Mississippi  are 
In-ing  used. 


Aided  In  Welfare  Drive 

.Sidney  R.  Coates,  head  of  the  Grand 
Rapids.  Mich.,  advertising  agency  that 
bears  his  name,  served  as  a  team  captain 
during  the  Grand  Rapids  Welfare  Union 
drive  Nov.  28-Dec.  5.  Coates  was  radio 
and  automobile  editor  of  the  Grand  Raf>- 
ids  Press  for  several  years. 


New  Providence  Agency 

H.  E.  Magnuson.  formerlv  advertising 
director  of  the  .Associated  Factory  Mu¬ 
tual  Insurance  Companx.  Boston,  has 
formed  an  advertising  ass<x:iation  with 
Richard  Thorndike  of  Providence.  R.  I., 
which  will  be  known  as  Thorndike  & 
Magnuson. 


Chicago  Agency  Appointed 

Hurja,  Chase  and  Hooker,  Chicago,  is 
placing  the  account  of  Claud  S.  Gordon 
Co.,  Chicago  pyrometer  engineers  and 
manufacturers.  Direct  mail  and  trade 
magazines  are  being  used  in  a  campaign 
just  launched. 


Toledo  Agency  Named 

The  Sun  .Advertising  Company..  Toledo, 
has  been  put  in  charge  of  the  advertising 
of  the  Sinclair  Manufacturing  Co.,  To¬ 
ledo.  The  Sinclair  company’s  products 
include  Sunrae,  5solso.  Chieftain  Chlor¬ 
inated  Lime  and  King  Pin  Lye. 


AMONG  THE  COPY  CHIEFS 
I.  —  By  C.  P.  McDonald— 


Leon  Kelley 

Most  young  fellows  would  have  ad¬ 
mitted  themselves  out  of  the  running 
if  they  had  been  rejected  as  flyers  during 
the  World  War.  Rut  young  Le^m  Kelley 
wasn’t  to  he  licked  after  enlisting  in  the 
23rd  Aero  Squadron  at  Hazelhurst  Field, 
Long  Island,  New  York,  in  1917,  and 
being  di.sbarred  from  flying  service  be¬ 
cause  of  faulty  vision. 

Kelley  promptly  founded  and  edited  a 
bi-monthly  known  as  Air  Scout,  which 
became  the  official  publication  of  the  five 
flying  fields  maintained  by  the  army  on 
Long  Island.  This  he  gave  up  when  dis¬ 
charged  in  February,  1919,  and  went  into 
advertising  work. 

In  the  eleven  years  since,  he  has  held 
various  jobs — account  executive,  vice- 
president  of  Hewitt',  Gannon  &  Co.  (now 
extinct),  advertising  manager  of  Double¬ 
day,  Page  &  Co.  (now  Doubleday- 
Doran),  and  his  present  hook-up  as  copy 
chief  for  Fishier,  Farnsworth  &  Co.,  Inc., 
New  York  agency. 

When  a  sophomore  at  Cornell  Univer¬ 
sity  he  was  for  six  months  a  reporter  on 
the  Ithaca  (N.Y.)  Daily  Xezi's.  Fic¬ 
tion  composition,  he  declares,  is  “strictly 
a  hobby”  with  him.  In  1927  G.  P.  Put¬ 
nam’s  Sons  nublished  his  only  novel, 
“Margherita.”  In  1928-29  he  wrote  a 
series  of  articles  which  ran  in  Adi’crtis- 
111,9  <S'  Sclliiifl  under  the  caption,  “In 
Sharjier  Focus.”  In  the  September,  1930, 
issue  of_  Aero  Digest  appeared  his  fea¬ 
ture  article.  “Why  Not  a  National  Air 
Week?”,  a  rejiort  to  the  aeronautical  in¬ 
dustry.  It  is  understood  that  the  indus¬ 
try  will  act  favorably  upon  this  report 
and  undertake  the  organization  of  a  na¬ 
tional  air  week  movement  to  be  launched 
sometime  next  spring. 


Four  Account*  To  R.  F.  Walker 

R.  F.  Walker  Advertising  Agency, 
Inc.,  Chicago,  has  four  new  accounts. 
The  agency  will  represent  the  Mountain 
Valley  Water  Company  in  the  Chicago 
district,  using  newspapers  and  direct 
mail.  The  firm  is  also  placing  the  ac¬ 
count  of'  Fairman,  Johns  &  Co.,  208 
South  I-aSalle  street,  stocks  and  bonds, 
using  newspapers  exclusively.  The  other 
two  accounts  are  Kingston  Products 
Corporation  and  the  Continental  Steel 
Corporation,  lioth  of  Kokomo,  Ind. 
Kingston  Products  will  use  newspapers, 
magazines,  business  publications  and 
direct  mail  for  roller  skates  and  maga¬ 
zines,  business  publications  and  radio  for 
“Electricar,”  a  toy.  Continental  Steel 
manufacturers  cold'  rolled  steel  products 
including  farm  fence,  lawn  fence  and 
chain  link  fence.  Magazines,  business 
and  farm  papers  will  be  used. 


Join*  Philadelphia  Agency 

B.  Franklin  Theobald,  Jr.,  formerly 
of  the  copy  department  of  McKlee  &  Al¬ 
bright  of  Philadelpliia,  has  joined  the 
staff  of  Martin-Pilling-Shaw,  Inc.,  Phil¬ 
adelphia,  as  an  account  executive.  The 
W’est  _  Electric  Hair  Curler  Corporation 
of  Philadelphia,  has  appointed  this  agency 
to  direct  its  advertising  account. 


ERICKSON  OFFICES  MOVED 

Moving  of  the  former  Erickson  Com¬ 
pany  from  its  old  quarters  at  230  Park 
avenue  to  the  enlarged  offices  of  Mc- 
Cann-Erickson,  Inc.,  on  the  12th,  13th 
and  14th  floors  at  28.3  Madison  avenue, 
New  York,  completes  the  physical  mer¬ 
ger  of  the  Erickson  agency  with  the 
former  II.  K.  McCann  Company.  The 
combined  agency  began  operation  in  the 
new  set-up  Dec.  1. 


Angier  Corporation  Appoint* 

Frank  J.  Reynolds  &  Staff,  Boston, 
has  been  appointed  to  handle  the  account 
of  the  .Angier  Corporation  of  Framing¬ 
ham,  Mass.  Newspapers  and  magazines 
will  be  used  to  advertise  Angier  aprons 
and  .Antex  window  shades,  while  trade 
publications  will  carry  advertisements  of 
the  company’s  waterproof  building  papers. 


Two  Join  Canadian  Agency 

Gilbert  M.  Murray  has  been  named 
vice-president  and  Bertram  R.  Brooker 
chief  of  the  research  department  of  J.  J. 
Gibbons,  Limited,  Montreal  agency.  Mr. 
Murray  was  for  many  years  secretary  of 
the  Canadian  Manufacturers’  Association. 


L.  A.  Friedman  Appointed 

Leon  A.  Friedman,  New  York,  has  ob¬ 
tained  the  advertising  account  of  Daetsch, 
W'oodward  &  R.  S.  McNeil,  last  manu¬ 
facturers,  of  Brooklyn.  Trade  papers 
and  direct  mail  will  be  used. 


Altrock  Elected  Vice-Pre*ident 

J.  C.  .Altrock,  sales  manager  of  the 
Fuller  Brush  Company,  HartWd,  Conn., 
has  been  elected  vice-president  and  gen¬ 
eral  sales  manager. 


New  Humphrey  Account 

The  H.  B.  Humphrey  Company.  Bos¬ 
ton,  has  been  anpointed  to  handle  the 
account  of  the  Stedman  Products  Com¬ 
pany  of  South  Braintree. 


AD  TIPS 


Advertiiei-.  Incorporated.  7:il0  Woodward  nvo- 
niip.  Dotroif.  .ttr.'iin  iniiklne  some  nowspapor 
••ontractH  for  tlip  Cliryeler  Snip*  Corixoration. 
:ititfiinoldl«>*.  Ilptroit. 


Faxon,  Ino.,  400  N.  Michigan  aveniip,  Chicago 
Which  place*  the  account  of  Xurito  Companj 
Chicugo,  ft  I*  reported,  will  continue  througli 
the  Hmt  two  weeks  of  December  with  their  reg. 
ular  schedule*. 

Foster  k  Davies,  Inc.,  2110  Kieth  bulldlag 
Clepvland.  Will  make  up  list*  for  the  Miller 
Couipaii.v.  Meriden.  Connecticut,  manufacturers 
of  iHirtable  lamps  and  lighting  fixtures. 

Grace  k  Holliday,  Inc.,  Fisher  building,  Pe. 
troit,  Mich.  Now  handling  accounts  for  the 
Gordon  Baking  Company,  bread,  Detroit  and 
New  York. 

Charles  C.  Green  Advertising  Agency,  2  Park 
avenue.  New  York.  Has  secured  account  of  tbs 
Franklin  Laboratories,  Philadelphia. 

Stanley  £.  Gunniaon,  Ino.,  OT  W.  41th  street. 
New  York.  Placing  account  for  the  Nasud, 
Bahama  Development  Board. 

Hays  McFarland  k  Co.,  333  N.  Michigan  av*. 
niie,  Chicago.  Is  issuing  schedules  (combinatlot 
copy)  for  December  advertising  to  newspapei* 
In  towns  where  they  have  distributor*  on 
Majestic  refrigerators  and  Majestic  radios, 
Grigsby-Grunow  Company,  Chicago. 

E.  T.  Howard  Company,  Inc.,  G  E.  4.'th  street, 
New  York.  Will  make  up  lists  for  the  Kobert 
Bosch  Magneto  Company,  luc..  Long  Island 
City. 

Hurja.  Chase  and  Hooker,  326  W.  Madison 
street,  Chicago.  Is  now  placing  the  account  of 
the  .\lfred  Johnson  Skate  Company,  Chicago. 

Lambert  k  Feasley,  41)0  .Madison  avenue.  New 
York.  Now  handling  ai'count  for  the  Phillips 
Petroleum  Company,  Bartlesville,  Oklahoma. 

McCann-Erickaon  Company,  285  Madison  ave¬ 
nue,  New  York.  Placing  account  for  the  Rotary 
Lift  Company,  “Automobile  IJfts.”  Memphis, 
.tlso  placing  account  for  Mack  Trucks,  Inc., 
New  York,  manufacturers  of  trucks,  busses,  dre 
apparatus,  trailers. 

HeJunkin  Advertising  Company,  228  N.  Lt- 
Salle  street,  Chicago.  Is  preparing  a  list  of 
newspapers  on  the  .Vmerican  Flyer  Manufactur¬ 
ing  Company,  Chicago.  Also  will  make  up  i 
list  of  newspapers  very  shortly  on  the  Shaefler 
Pen  Company,  Fort  Madison,  Iowa. 

Matteson,  Fogarty  k  Jordan,  307  N.  Michigan 
avenue,  Chicago.  I*  preparing  a  list  of  nevs- 
papers  on  the  Premier  Malt  Company,  Chicago, 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Now  handling  account  for  the  Xleblo 
Manufacturing  Compauy,  Inc.,  Ueddy  Tee,  Net 
York. 

Procter  k  Collier  Company,  Inc.,  McMlIlsi 
street  at  Beading  road,  Cincinnati.  Placing 
account  for  the  Kenton  Pharmacal  Compauy, 
Covington.  Kentucky. 

United  Advertising  Agency,  8  W.  40th  street 
New  Y'ork.  Placing  account  for  Malson  Bertie. 
Inc.,  cosmetician.  New  York. 

a.  F.  Walker  Advertising  Agency.  307  X. 
.Michigan  avenue.  Chicago.  Placing  account  for 
the  Kingston  Products  Corftorutlon,  Kokomo, 
Indiana. 


DOI  Itl.K  TI.MK 
It  require*  twice  as  much  time 


Batten  Barton.  Durstine  k  Osborn,  38.3  Maili- 
son  avenu*’.  New  York.  Placing  *pe<*lnl  hollda.v 
copy  with  newspaiwr*  In  selected  se<'tlnna  for 
the  .ttwater  Kent  Manufacturing  Company, 
radio.  Philadelphia,  .tlso  will  make  up  lists  for 
Osterinoor  &  Company,  New  York. 

Blaker  Advertising  Agency,  370  I.exington 
avenue.  New  York.  Ha*  secured  account  of 
the  .National  Steel  Fabric  Company,  New  York. 

Calkins  k  Holden,  Inc,,  247  Park  avenue. 
New  5’ork.  Again  placing  copy  with  new*- 
papera  in  various  sections  for  H.  J.  Heinx  Com¬ 
pany,  Pittsburgh. 

Cleveland  k  Shaw,  Ino.,  205  E.  42nd  street, 
New^  5'ork.  Placing  copy  with  newspaper*  In 
selec'ted  sections  for  the  Silent  Glow  Oil  Burner 
Corporation.  Hartford,  Connecticut. 

Crowell,  Crane  k  William*.  919  N.  Michigan 
avenue.  Chicago.  Is  Issuing  December  schedule* 
on  Parker  Pen  Company,  Janesville,  Wisconsin. 

Cutajar  k  Provost.  Inc.,  420  I.exlngton  ave¬ 
nue.  Nevx'  York.  Will  place  copy  for  the  .Motor 
Boat  Show  of  New  Y'ork  for  1931. 

Erwin,  Waaey  k  Co.,  230  N.  Michigan  avenue. 
Chicago.  Is  now  placing  the  account  of  the 
Minnesota  Valley  Canning  Company,  Le  Sueur, 
Minnesota. 


Columbian 

Newspaper 

Inks 


The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managmr 


to  reset  a  line  with  correction 
as  it  does  to  originally  set  It. 

Then  the  floor  man  must  place 
the  line  In  the  form. 

"Thtre’t  a  rtmedy  for  error*" 

BLACK 
&WHITE 

Contrast 
^MatrioC  ! 


MATRIX  CONTRAST  CORPOR.4TIO> 
SS  WMt  42nd  St.,  New  York 


r - 

The 

Archineer 


PUBLISHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 
the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 

FRA.NK  D.  CHASE,  INC. 

Engiettrs  and  ArchitKts 
720  N.  Michigan  Ave.,  Chicago 

V _ _ _ ^ _ / 


AD— VENTURES 


_ _ By  ROBERT  S.  MANN - 1 

WIXG  the  tendency  of  adver-  E.  H.  Hrown  Advertising  Agency,  Chi- 
agencies  to  place  space  buying  cago,  which  placed  the  copy.  In  some 
direct  control  of  their  higher  cases  as  high  as  eight  cars  were  re- 
off  i  c  e  r  s  ,  the  covered  out  of  12  names  listed.  The 

Wales  Advertis-  agency  is  expecting  to  extend  the  plan 

i  n  g  Company,  to  other  cities  such  as  Detroit,  Mil- 

j  Inc.,  has  turned  waukee,  Cleveland,  Philadelphia,  Indian- 

P  ■  over  this  depart-  aiwlis,  and  St.  Louis. 

^  J  ment  oi  its  work  Half-page  display  space  was  used  in 
[m  to  its  secretary,  Chicago,  grouping  the  names  and  last- 

Cha  r  1  es  ^Ic-  known  addresses  of  missing  persons  with 

Cormack.  the  motor  and  serial  numbers  of  their 

I'nder  the  new  missing  automobiles.  The  heading  said: 
arrangement,  ^Ir.  ".\  \  kry  Si’bst.\nti.\l  Kew.\rd  will  lie 
McCormack  han-  given  if  you  can  tell  us  where  these  men 
dies  most  of  the  are."  Cost  was  divided  among  the  20 
cCo».\iwK  inter\iiws  with,  houses  represented  in  the  .Associated  Ei- 
special  represent-  nance  Companies  of  Chicago. 


Think  of  these 
playing  cards 
as  personal  cards 

Then  you  will  realize  why  the  in¬ 
dustrial  leaders  whose  names  they 
carry  took  so  much  pains  in  choos¬ 
ing  them. 

They  would  not  be  represented  by 
shtKldy  personal  cards.  Nor  would 
they  be  represented  by  cards  that 
failed  to  appeal  to  card  players. 

Knowing  all  the  facts,  they  chose 
the  playing  cards  that  have  the 
pc-rfect  surface,  the  clear  printing, 
the  snap  and  life  that  make  playing 
a  pleasure. 

When  you  choose  playing  cards  as 
your  pt>rsonal  representatives,  you 
may  well  be  guided  by  the  experi¬ 
ence  of  these  outstanding  concerns 
who  investigated  before  they  l)ought. 
Their  inc]uiries  and  experience  are 
your  assurance  that  gofnl  playing 
cards  will  build  friendly  good  will 
for  you  as  it  has  for  them. 

THK  U.  S.  PL.AYIXf;  C  ARD  CO. 

Cincinnati,  IJ.  S.  A.,  and  Windsor,  Canada 
Manufacturers  of 

Bicycle  and  Congress  Playing  Cards 


('’APT.  H.  LEDYARD  TOWLE, 
newly  appointed  general  art  <lirector 
of  the  Campbell-Ewald  Company,  Detroit. 

is  a  portrait 
painter  of  na¬ 
tional  reputation, 
as  well  as  having 
been  a  pioneer  in 
the  development 
of  color  for  com¬ 
mercial  products 
and  an  art  direc¬ 
tor  for  important 
advertising  agen¬ 
cies.  Paintings  by 
him  hang  in  the 
National  Gallery, 
Washington,  f). 
I  G-.  die  Museum 

Capt.  H.  L.  Towle  r  t--  *  .  . 

of  bine  .Arts  at 

San  Francisco,  Ohio  Wesleyan  Univer¬ 
sity,  Middlebiiry  College,  and  elsewhere. 
How-  He  is  leaving  the  I'ishcr  Piody  Cor- 
not  take  the  poration.  where  he  was  director  of  the 
presentatifMi.  color  and  advertising  art  studio,  his 
t>  to  offer  work  consisting  of  research  in  consumer 
is  adaptefl  color  preferences  and  in  color  applica¬ 
tion  to  bring  out  design  lines  of  motor 
in  agency  cars. 

years,  having  changed  He  was  formerly  director  of  the 
He  was  first  with  Duco  color  advisory  board,  specializing 
pson  Compiiny  and  in  the  application  of  color  in  industry, 
aman,  Inc.,  for  12  Previous  to  that  he  had  been  with  the 
H.  K.  McCann  Company  and  Frank  Sea- 
■\  man,  Inc.,  of  New  York. 

During  the  World  War  he  was  a  ma¬ 
chine  gun  captain  in  charge  of  camou- 
llage  in  the  27th  division.  He  had  also 
to  the  served  as  instructor  in  Columbia  Uni¬ 
versity,  the  Fawcett  School  of  Industrial 
.\rt.  Newark,  N.  J.,  and  the  New  York 
ig  more  Evening  School  of  Industrial  Art. 

_ —  . .  for  the  ♦  ♦  ♦ 

*hree  days  of  the  New  \'ork  .Auto-  A  N  office  romance  in  the  staff  of  Er- 
mobile  Salon,^  at  which  the  "aristocracy  win  Wasey  &  Co.,  New  AVirk  adver- 

nf  motordom '  is  annually  exhibited  in  tising  agency,  came  to  light  last  week 
a(l\ance  of  the  -Automobile  Show.  One  when  Ruth  Patricia  Coxey  of  the  ac¬ 
company  was  said  to  have  taken  orders  counting  department  and  Frederick  H. 
lor  _2  specially  built  cars.  .Attendance  Wilson,  mechanical  production  manager. 
"a>  estimated  at  25  per  cent  ahead  of  were  married  at  Trinity  Church.  The 
that  on  the  corresponding  days  last  bride  is  a  daughter  of  Gen.  and  Mrs. 
>car.  Sixteen  of  the  more  expensisc  lacoh  S.  Coxev.  Sr.  The  couple  are  at 
niakc'  of  automobiles  arc  shown,  as  well  home  in  Scarsdale,  N.  Y. 


gaiiization,  or  sometimes  even  to  the 
client.’’  he  explained.  “Then  I  get  back 
reconinicndations  based  on  the  news- 
paiK’r’s  complete  story,  not  merely  on 
what  I  might  remember  and  re-tell.  If 
a  newspaper  is  not  placed  on  the  list 
there  is  a  definite  reason  why  not. 

"tlf  course  the  special  likes  to  tell  his 
story  in  person,  and  this  is  important. 
However,  a  letter  may  also  help  to  get 
hi.s  story  over,  in  perhaps  a  more  definite 
form." 

Mr.  McCormack  tries  to  glance  at  all 
primed  statements  received  from  publi¬ 
cations,  saving  part  to  be  filed. 
e\er.  he  believes  they  do 
place  of  the  salesman’s 
since  the  latter  usually  want' 
reasons  why  his  publication  i 
to  a  certain  campaign. 

Mr.  McCormack  has  liecn 
work  for  19 
positions  only  twice, 
the  J.  W’alter  Thonip 
then  with  Frank  .‘^ea 
years,  serving  as  secretary  and  assistant 
trea'iiirer.  He  went  to  the  W  ales  ageiic. 
early  in  192*).  His  responsibility  for 
space  buying  was  put  into  effect  after 
-Miss  K.  C.  Moran,  former  space  buyer, 
left  the  agency  recently,  going 


Planning  Cookie  Campaign 

•An  intensive  sales  campaign  featuring 
advertising  exclusively  in  the  afternoon 
newspapers  of  17  cities  is  being  worked 
out  by  Sehl  .Advertising  .Agency,  Chi¬ 
cago,  for  Mama  Cookies,  a  product  of 
Mickleherry’s  Food  Products  Company. 
Chicago.  Copy  has  run  in  two  Chicago 
newspapers  in  connection  with  the  Herald 
and  Rxatniner  and  Tribune  food  shows, 
but  the  general  campaign  will  he  launched 
the  first  of  the  year. 


a  .,  increase 

111  advertising  appropriation  for  19.11 
over  that  of  1930,  Edward  Plant,  presi- 
viit  ot  Lehn  &  Fink  Products  Com¬ 
pany.  said;  “Putting  up  $2.(X)0.()tK)  to 
aa\crtise  Lehn  &  Fink  products  next 
>ear  is  the  best  way  we  know  to  voice 
our  laith  in  1931  as  a  vear  of  sound 
business. 

irJ'c  advertising  budget  had  been 

firms  largest.  The  company’s  plans, 
Canaday,  advertis- 
g  manager,  include  a  newspaper  cam- 
W!fii  on  Lysol.  which  has  hitherto  use«l 
wspapers  only  in  snecial  instances. 
U'l’u  .‘■^'’jf’bign  for  Pebeco  toothpaste 
largely  placed  in  newspapers, 
iiiii'i' .utlvertising  appropriations 

rir..a  "i  introduce  several  new 

P  oducts  next  year. 


R.  B.  Davit  Company  Appoints 

The  R.  R.  Davis  t'ornmn'-  of  Hoboken, 
N.  J.,  has  appointed  Redfield-Coupe,  Tnc.. 
New  York,  to  direct  the  advertising  of 
Da'-’is  Raking  Powder.  Radio  broad¬ 
casting  is  being  employed  featuring  the 
Davis  Mystery  Chef. 
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STARTS  SAVU^  PLAN 
TO  AID  CARRIERS 

Syracuse  Herald  to  Sponsor  Thrift  Ac¬ 
counts  for  Boys  as  Means  of  Stimu¬ 
lating  Sales  and  Speeding  Collec¬ 
tions — Bank  to  Co-operate 

Establishment  of  a  carrier  savings 
bank  as  a  means  of  strengthening  the 
interest  of  boys  in  their  work  and  help¬ 
ing  them  to  save  a  jHirtion  of  their 
profits  is  being  undertaken  by  the  Syra¬ 
cuse  (X.Y.)  Herald.  The  plan  has  been 
devised  and  copyrighted  by  Joseph  N. 
Lux,  carrier  promotion  manager  of  the 
Herald. 

The  institution,  which  will  be  called 
the  Herald  Savings  Bank,  will  work  in 
cooperation  with  an  established  banking 
house,  which  will  hold  the  deposits, 
handle  all  bookkeeping  and  pay  interest 
at  the  usual  rate.  The  only  expense  en¬ 
tailed  by  the  newspaper  is  the  salary  of 
a  manager  for  its  own  branch  of  the 
plan.  The  idea  was  explained  by  Mr. 
Lux  as  follows : 

“The  depository  bank  will  furnish  each 
boy  with  a  pass  book  marked  with  name 
of  the  newspaper,  such  as  ‘Herald  Sav¬ 
ings  Bank.’  The  number  on  the  book 
will  correspond  to  the  boy’s  route.  On 
collection  day  and  for  the  next  two  days 
deposits  will  be  received.  If  the  car¬ 
rier’s  bill  is  paid  monthly  or  semi¬ 
monthly,  full  collections  are  to  Ite  de¬ 
posited  each  week  and  the  bank  teller 
will  give  the  boy  a  separate  slip  show¬ 
ing  the  amount  of  deposit.  When  the 
bills  fall  due  the  newspaper  bank  man¬ 
ager  will  give  his  okay  for  withdrawal 
of  the  amount  needed. 

“No  part  of  the  deposit  can  be  used 
by  the  newspaper  or  the  manager,  and 
no  money  may  be  withdrawn  without 
the  si^ature  of  the  boy,  his  parents  or 
guardian,  and  the  manager. 

“The  manager  will  l>e  required  to  en¬ 
courage  thrift  among  the  carriers  and 
to  visit  and  write  letters  to  their  parents 
explaining  the  purposes  of  the  bank.  He 
will  also  make  a  weekly  report  of  the 
bank’s  operations  to  the  publisher  or 
business  manager  of  his  paper.’’ 

The  bank  account,  Mr.  Lux  pointed 
out,  will  create  a  tendency  toward  thrift 
and  keep  the  boy  interested  in  getting 
new  subscriptions  as  a  means  of  increas¬ 
ing  bis  savings  account.  His  collec¬ 
tions  also  will  be  given  stricter  attention 
and  be  made  more  complete. 

Ask  Lower  Bus  Rates 

Newspaper  representatives  from  all 
parts  of  Oklahoma,  Nov.  18,  appealed  to 
the  corporation  commission  for  a  uni¬ 
form,  decreased  rate  to  be  charged  by 
bus  operators  for  transporting  news¬ 
papers  between  cities  of  Oklahoma. 
Harry  Rutledge,  secretary  of  the  Okla¬ 
homa  Press  Association;  C.  R.  Bellatti, 
of  Blackwell,  and  representatives  of  pa¬ 
pers  at  Bartlesville,  Tulsa,  Oklahoma 
City  and  other  points  testified  regarding 
the  needs  of  the  newspapers.  Attorneys 
for  the  bus  companies  protested  any  de¬ 
crease  in  the  rates. 

League  Oflficera  Elected 

The  Utica  (N.Y.)  Daily  Press  has  or¬ 
ganized  its  suburban  basketball  league  in 
three  circuits,  northern,  eastern  and 
central.  Fifteen  teams  are  enrolled. 
Lewis  M.  Oster,  Jr.,  physical  director 
of  the  Utica  Y.  M.  C.  .\.,  has  been 
elected  president  of  the  league,  with 
Mark  Roberts,  physical  director  of  the 
Knights  of  Columbus,  as  vice-president, 
and  John  W.  Kelly,  Jr.,  Press  sports 
editor,  as  .secretary. 

Awarded  Turkeys,  Chickens 

The  Waterbury  (Conn.)  American- 
Republican  awarded  more  than  75  fur- 
keys  and  50  chickens  to  its  carrier  boys 
the  day  before  Thanksgiving  for  work 
in  securing  new  subscribers.  More  than 
100  boys  gathered  at  the  American-Re¬ 
publican  tmilding  to  receive  their  turkeys 
from  Joseph  Rowett,  circulation  mana¬ 
ger.  Some  of  the  boys  received  two  or 
more  birds. 


.  UNION  HEAD  OUSTED 

Jack  Barry,  labor  organizer  and  secre¬ 
tary  of  the  Newspaper  Drivers  Union, 
Chicago,  has  lieen  ousted  by  vote  of  275 
to  155.  Barry,  who  was  charged  with 
taking  the  office  by  force  and  terroriz¬ 
ing  the  members,  was  not  present  at  the 
meeting.  He  is  in  jail  awaiting  trial  in 
a  liquf)r  warehouse  robbery  and  on 
charges  of  vagrancy.  A  successor  will 
l)e  named  at  a  meeting  this  week.  The 
meeting  at  which  Barry  was  removed 
from  office  was  attended  by  20  police¬ 
men. 

Sponsor*  Basketball  League 

An  eight-team  basketball  league, 
playing  for  the  city  championship,  is 
being  sponsored  this  year  by  the  Royal 
Oak  (Mich.)  Daily  Tribune.  A  loving 
cup  will  lie  awarded  the  winner  by  F.  J. 
Miller,  publisher.  This  fall  the  daily 
promoted  two  indoor  golf  tournaments 
amrmg  its  carriers,  awarding  prizes  to 
the  winners. 

Seeking  Headline  “Poems” 

The  Chicago  Evening  American  has 
complicated  its  “headline  link”  contest 
by  awarding  $25  daily  to  the  headline 
combination  which  makes  a  poem. 
Heretofore  any  headlines  which  pro¬ 
duced  a  humorous  turn  by  being  com¬ 
posed  of  heads  from  different  stories 
was  awarded  the  prize. 

Sponsoring  Christmas  Contest 

The  Utica  (N.Y.)  Daily  Press  this 
year  is  sponsoring  its  fourth  annual 
Christmas  prize  contest,  known  as  Santa’s 
Spelling  Bee  contest.  Winners  of  $750 
cash  prizes  will  be  those  who  find  the 
most  misspelled  words  in  advertisements 
run  by  50  local  merchants. 

Publisher  Dines  Newsboys 

About  275  newsboys  were  guests  of 
Robert  L.  Wright,  publisher  of  the 
Haverhill  (Mass.)  Evening  Gazette,  at 
the  annual  Thanksgiving  banquet  in  City 
Hall  the  night  before  the  holiday. 
Joseph  Fereta,  circulation  manager,  was 
in  charge  of  arrangements. 

Newsboys  Dined  in  Kansas  City 

Newsboys  in  Kansas  City  were  guests 
of  the  newspapers  of  that  city  at  Thanks¬ 
giving  dinners.  The  Kansas  City  Star 
served  its  boys  at  tbe  Myron  Green  cafe¬ 
teria  and  the  Journal-Post  was  host  at 
the  Hotel  Meuhlebach. 

Color  Extras  Abandoned 

The  green  sports  extra  of  the  Indi¬ 
anapolis  News  passed  into  history  Sat¬ 
urday,  Nov.  29,  and  was  succeeded  Mon¬ 
day  by  the  “Blue  Streak”  edition.  The 
new  edition  is  printed  on  white  paper. 

400  Carriers  Get  Turkeys 

Four  hundred  carriers  of  the  Minne¬ 
apolis  Tribune  received  turkeys  Thanks¬ 
giving  Day  as  a  reward  for  their  ef¬ 
forts  in  a  subscription  drive.  The  tur¬ 
keys  were  delivered  to  the  carriers’ 
homes  by  the  newspaper. 

Theatre  Party  For  Carriers 

Harrisburg  (Pa.)  Telegraph  news¬ 
boys  at  their  annual  Thanksgiving  get- 
together  were  the  piests  of  C.  M.  Gibble, 
manager  of  the  State  theatre  Nov.  28. 
The  boys  were  in  charge  of  Clarence 
E.  Knauh,  city  circulation  manager. 

Mark  L.  Hinkle  Resigns 

Mark  L.  Hinkle,  for  16  years  with  the 
Marion  (Ind.)  Leader-Tribune,  has  been 
appointed  secretary  to  Congressman-elect 
Glen  (jriswold  of  Peru,  Ind.  Hinkle, 
upon  his  appointment,  resigned  as  circu¬ 
lation  manager  of  the  J.eader-Tribune. 

Son  Bom  To  Schuchs 

Fred  V’.  Schuch,  circulation  manager 
for  the  Springfield  (Ill.)  State  Register, 
and  Mrs.  Schuch.  are  parents  of  a  son. 
Fred  V.,  Jr.,  boni  in  St.  John’s  hospital 
recently. 

Running  Dickens'  Novel 

The  New  Milford  (Conn.)  Times  is 
running  Dickens’  “Barnaby  Rudge”  in 
serial  form. 


QUILT  PRIZES  AWARDED 

More  than  150  natchwork  quilts,  many 
of  old  histories  and  unusual  design,  were 
on  display  last  week  in  Philadelphia  at 
the  close  of  a  quilting  contest  conducted 
for  the  last  five  months  by  the  woman’s 
department  of  the  Evening  Ledger.  More 
than  a  score  of  prizes  were  awarded. 

ROBERTr~jr  CORRIGAN 
IN  PHILADELPHIA 

-  * 

Named  Circulation  Director  of  Public 

Ledgers,  Newly  Created  Post 
— No  Other  Personnel 
Changes 

{By  telegraph  to  Editor  &  Publisher) 

Philaijelphia,  Dec.  3. — Robert  J. 
Corrigan,  formerly  of  the  Hearst  Los 
Angeles  organization,  has  been  appointed 
circulation  director  of  the  Philadelphia 
Public  and  Evnting  Ledoers,  a  newly 
created  position.  The  announcement  of 
Mr.  Corrigan’s  appointment  was  made 
by  John  C.  Martin,  general  manager  of 
the  Curtis-Martin  Newspapers,  Inc. 

Charles  A.  Tyler,  secretary  and  treas¬ 
urer  of  the  Curtis-Martin  corporation, 
later  said  to  Editor  &  Pubusher  that 
the  apfiointment  of  Mr.  Corrigan  would 
not  affect  the  present  circulation  staffs 
of  the  Ledgers,  the  Philadelphia  In- 
(jtiircr,  also  controlled  by  the  Curtis- 
Martin  interests  or  the  Nnv  York  Even¬ 
ing  Post. 

J.  M.  Annenberg,  a  cousin  of  Max 
Annenberg.  general  manager  of  Liberty 
and  circulation  director  of  the  New  York 
Daily  Nezvs  and  the  Chicago  Tribune. 
will  remain  as  circulation  manager  of 
the  two  1-edgers  as  will  John  L.  Young 
as  circulation  manager  of  the  Inquirer. 

After  his  arrival  in  Philadelphia  Mr. 
Corrigan  and  Harry  B.  Nason,  Jr., 
managing  editor  of  the  Evening  Ledger, 
left  for  a  survey  tour  of  Pennsylvania, 
New  Jersey  and  Deleware. 

Fletcher  Join*  Security  Firm 

Jas.  (i.  B.  IHetcher  has  resigned  as 
circulation  sales  manager  of  the  Milwau¬ 
kee  IVisconsin  Nnvs  to  become  associate 
resident  manager  of  the  Frank  P.  Par¬ 
ish  &  Co.,  investment  securities.  Mil¬ 
waukee  offices  are  located  in  the  Title 
Guarantee  building.  Before  returning  to 
Milwaukee.  Mr.  Fletcher  was  circulation 
manager  of  the  Birmingham  _  (Ala.) 
Neu's  &•  Age-Herald,  Indumapolis  News, 
Omaha  Bee-News  and  for  many  years 
was  assistant  circulation  manager  of  the 
Mihoaukee  Journal. 

Golf  Games  Are  Prize* 

The  Indianapolis  Neros  is  offering  a 
“Putt- Putt”  nine-hole  course  golf  game 
to  every  boy  and  girl  who  obtains  four 
new  subscribers.  Ray  S.  South  is  cir¬ 
culation  director  of  the  News. 

Turkeys  Subscription  Prizes 

Nine  news  carriers  of  the  port  Myers 
(Fla.)  Tropical  .Vm’.i  received  turkeys 
last  week  as  a  result  of  the  annual  con¬ 
test  conducted  under  the  direction  of 
Whit  .Ansley,  circulation  manager. 


CAPITAL  PILGRIMAGE 
FOR  CARRIER  BOYS 

American  Newsboys'Associatioa  Sps^. 
soring  Trip  to  Washington  for  Boyt 
of  Nation — Hoover  to  Greet  Them 
Christmas  Day 

The  first  annual  newsboys’  pilgrimage  / 
to  W’ashington  will  take  place  Dec.  23-23 
when  boys  from  various  parts  of  the 
country  will  visit  the  capital  under  tht  t 
siMjiisorship  of  the  American  Newsboys'  ■ 
.Association.  The  pilgrimage  has  beo  ^ 

planned  with  the  approval  of  President  ? 

Hoover  and  is  an  expansion  of  the  visit  t 
to  the  White  House  made  last  year  1^  ^ 

1,0(X)  members  of  the  ll’ashington  Times- 
Herald  Boys  Club.  ^ 

On  Christmas  Day  the  carriers  will  ” 
parade  along  Pennsylvania  .Avenue  to  ? 
the  Capitol  where  the  Marine  Band  wiD  ' 

I)lay  the  national  anthem  and  President  ^ 

Hoover  will  address  them.  The  boys,  \ 
through  their  spokesman,  will  give  the  ? 
President  a  token  of  remembrance.  V 

During  the  sta"  in  Washington,  the  1 
carriers  will  be  treated  to  all  sightseeing  ^ 
tours  and  souvenirs.  They  will  stay  at  H  ' 
the  Willard  Hotel  and  will  leave  for  B  ^ 
their  homes  Christmas  night.  Arranj!^  ' 
ments  have  been  made  with  the  American  * 
Trunkline  Association  to  transport  then  .  f 
to  and  from  the  capital.  I!  ( 

Three  Washington  Times-Herald  boys  *  * 

comprise  the  committee  in  charge  of  ar-  ^ 
rangements.  They  are  William  Sheehy, 
William  Shelton  and  Henry  Leech.  s 

These  boys  conferred  with  President  ^ 
Hoover  recently  on  plans  for  the  pil-  '■  t 
grimage.  L.  G.  Leech  is  secretary. 

DELIVERERS’  UNION  ELECTS  ] 

Harry  Feldman,  city  circulator  of  tht  , 
Nezu  York  Evening  Journal,  was  r^ 
elected  president  of  the  Newspaper  and  ' 

Mail  Deliverers’  Union  of  New  York  ‘ 

for  a  third  term  at  the  union’s  annml  ! 
elections  Dec.  1.  Daniel  Liano  was 
elected  vice-president,  and  Joseph  Simon  * 

and  .Anthony  Finamore  business  agents.  ' 

.Mr.  Feldman  has  been  in  circulation  * 

work  since  boyhood  and  has  served  in  ' 

many  capacities  from  newsboy  to  dr-  * 

ciilation  manager.  | 

UNEMPLOYED  SELL  PAPERS 

Unemployed  men  have  turned  to  sell¬ 
ing  newspapers  in  Chicago.  Fifty  idh  ■ 
men  applied  for  papers  with  announce-  .  j 
ment  by  the  Chicago  Daily  Netes  that  , 
they  might  earn  as  much  as  a  dollar  a 
(lay  selling  papers.  The  men,  all 
residents  of  the  “New  Start  Gnb’’  ‘ 

financed  by  William  Wrigley,  Jr.,  have  1 

reported  progress  in  their  sales.  Xo  . 

capital  is  required,  the  men  paying  for 
liapers  after  selling  them.  ^ 

Giving  Automobiles  As  Prizes  | 

A  circulation  drive  in  which  $23.0(l('  ' 

worth  of  automobiles  and  cash  priw  | 

will  be  given  away  w'as  started  this  uttk 
by  the  Newark  (N.J.)  Free  Press.  It  ^ 
will  last  three  months.  The  campaign  li  ^ 
under  the  direction  of  the  Charles  Part-  j 
lowe  Company  of  Indianapolis.  ^  j 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 

**Perhaps  the  Btoat  coMDopolltui  spot  tn  New  York  City  Is  Forty-tklrd 
mn4  Broodwoy.  .  .  More  to  •  mommoth  Bows-otand  which  soUt  aoMpoport  trsm 
•eory  city  la  tho  worid.  .  .  Every  towa  has  stosUar  staads,  hut  aoao  as  hufs  •• 
tki^  aad  bobs  as  vartod  aad  as  plcturssqus  ia  Its  pstroaafSs 

■  lEostsa  TrmmBtriptg  Ocf.  !#• 
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UR  OVN  VORl^ 

or  LenTTbRS 


tiWHAT  is  Good  Advertising  Copy— 
W  and  Why?”  seems  to  this  re¬ 
viewer  (who  mavbe  is  not  a  very  good 
headline  writer)  a  far  more  alluring 
title,  and  at  the  same  time,  a  more  truly 
descriptive  name  for  the  book  that  S.  K. 
Wilson  and  the  Devin-Adair  Company 
have  called  “Winning  and  Holding— In 
Advertising  and  Selling.”  We  remember 
admiringlv  in  newspaper  columns  of 
manv  vears  ago,  light  verse  of  singular 
ckill  in  polvsyllabic  rhymes,  signed  S.  K. 
W  This  same  S.  K.  W.,  now  for  sev¬ 
eral  years  copy  chief  of  the  Erickson  Ad¬ 
vertising  Agency  (recently  merged  with 
H  K.  McCann),  in  this  volume  collects 
his  contributions  to  several  advertising 
journals.  They  are  all  brilliantly  written 
(with  a  knack  for  the  unusual,  but  potent 
word),  and  in  matter  as  well  as  manner 
are  full  of  valuable  suggestion  for  anyone 
who  wants  to  write  advertisements. 
Some  specially  good  chapters,  as  you  can 
guess  from  these  titles,  are;  The  Demon 
Copy  Patcher,  Legitimate  Hooey,  Can 
the  Canned  Approach.  Why  Invite  the 
Reader  to  Muff  Your  Meaning? 

This  is  a  book  to  prove  the  claim  that 
advertising  writing  is  an  art,  a  book  to 
stir  the  pride  of  the  professional  copy- 
man.— R.  W. 

♦  ♦  * 

PURCHASING  is  a  fine  art  as  well 
as  sales-promotion  and  advertising. 
That  is  the  thesis  of  C.  G.  Padel  in 
“True  Values  in  Business  and  Buying.” 
recently  published  by  B.  C.  Forbes.  Mr. 
Padel  has  had  business  experience  on 
most  of  the  world’s  continents,  and  the 
l)est  things  in  his  book  are  his  actual 
experiences  illustrating  his  general 
theme.  Quite  largely  he  gives  us  just 
the  reverse  English  of  sales  pep-talks : 
values,  service  and  personal  contacts  are 
far  more  important  than  price — which  has 
now  been  said  .so  often  about  buying  as  to 
be  a  platitude.  .\n  appendix  reprints  the 
standards  proposed  by  the  National  .As¬ 
sociation  of  Purchasing  Agents. — R.  W. 
♦  ♦  ♦ 

A  VERY  pluniniy  book  to  stick  in  your 
thumb  now  and  then,  but'  a  little  rich 
for  steady  diet,  is  “They  Told  Barron : 
Conversations  and  Revelations  of  an 
.American  Pepys  in  Wall  Street,”  just 
published  by  Harper  &  Brothers. 

Barron's  notes,  written  down  in  short¬ 
hand  after  conversations,  were  the  plums 
he  pulled  from  his  informal  interviews: 
the  selection  in  this  volume  were  made 
by  .Arthur  Pound  and  Samuel  Taylor 
Moore.  The  richest  and  best  of  his  notes 
are  classified  by  topic,  and  under  each 
topic  the  arrangement  is  chronological. 

•A  brief  biography  reminds  us  that  Bar¬ 
ron  was  puhli.sher  of  the  Boston  News 
Bureau  and  the  ll’all  Street  Journal;  that 
he  had  been  a  reporter  on  the  Boston 
Daily  Netos  and  that  he  left  the  financial 
department  which  he  developed  for  the 
Transcript  because  the  Transcript  would 
not  back  him  in  his  denunciation  of  Henry 
A  illard's  trans-continental  schemes. 

But  the  book  gives  only  occasional 
glimpses  of  Barron,  his  rotund  figure, 
his  clear  complexion  and  the  care-free 
smile  that  made  Zaharoff,  “mystery  man 
of  Europe,”  confide  in  him  and  discuss 
diseases  and  diets  and  say  when  Barron 
•eft',  “Don't^  pass  me  by.  .Always  come 
to  my  door."  There  is  more  in  Barron’s 
bfjok  about  the  celebrities  he  met  and 
what  they  said ;  too  little  of  what  he 
thought  of  them.  .Among  the  delightful 
exceptions  are  his  remarks  on  Henry 
Idrd— -“Ford  impressed  me  as  having  a 
j^re  kindly  smile  and  spirit  than  had 
,  n  shown  in  his  pictures.”  And  a  year 
later  (19241  “Ford  looked  older  and 
thinner.  His  face  has  grown  more  beau- 
itul  and  his  smile  even  more  kindly.” 
tor?*'  asked  Madame  Galli-Curci  in 
lo5c  u  ■'  looked  younger  than  in 
g  Barron  who  was  an  ardent 

'  "j  |t””fKian  that  it  was  because  she 
read  Swedenborg!  Other  plums  (to  this 


reviewer’s  taste  are :  Gordon  Self¬ 
ridge’s  discomfort  in  woolen  underwear 
in  October;  Schwab  downcast  in  1922, 
and  on  another  occasion  commenting  that 
Ford  always  failed  in  outside  enterprises ; 
Morgan  saying  “Mussolini  is  a  very 
great  man” ;  P.  A.  O’Farrell  of  Guaranty 
Trust  introducing  Lloyd-George  to  the 
poems  of  James  Whitcomb  Riley ;  the 
E'nglish  verdict  “Northcliffe  is  not  a  gen¬ 
tleman — he  fights  to  hurt !”  And  two 
estimates  of  Hoover:  F.  S.  Snyder,  Bos¬ 
ton  packer,  in  1920  saying  “Hoover  is 
the  greatest  business  man  in  the  world 
.  .  .  wonderful  in  finding  a  situation 
and  the  remedy  for  it  before  people  know 
the  situation  exists.” — and  Edward  Bok 
in  1924  looking  for  an  editor  and  defin¬ 
ing  an  editor  as  “a  selector  who  has  the 
popular  sense.  Hoover  would  make  a 
great  one  and  I  might  get  him.”  And 
the  characterization  of  Coolidge  by  one 
of  his  old  neighbors  at  Plymouth,  “Wal, 
Cal  was  a  chewer,  but  he  was  a  tight 
spitter.”  Barron  promoted  the  Coolidge 
Fund  for  the  Clarke  Institute  for  the 
Deaf  in  Northampton  where  Mrs.  Cool¬ 
idge  had  taught  before  she  married,  and 
he  knew  both  Mr.  and  Mrs.  Coolidge  and 
what  the  New  England  political  and 
financial  world  thought  of  them. 

There  is  one  chapter  on  Gentlemen  of 
the  Press,  but  not  so  much  as  you  might 
expect  about  Journalism.  A  great  deal 
of  space  is  given  up  to  talk  about  how 
much  So-and-So  is  worth  and  how  much 
This  or  That  offered  for  that  property. 
“Nothing  but  dollar  marks”  was  the  sum¬ 
mary  in  a  liberal  newspaper  review.  To 
which  there  are  two  answers :  Barron 
was  a  financial  journalist  and  a  financier 
and  the  period  of  this  “diary”  from  1917 
to  1928  was  for  .America  and  the  world 
a  time  when  dollars  were  dominant. — R.W. 
♦  ♦  * 

'T'  HE  whole  United  States,  North. 

South,  Eiast  and  West,  is  viewed  and 
interpreted  by  “Bob”  Davis,  as  Robert 
H.  Davis  of  the  New  York  Sun  is  gen¬ 
erally  known,  in  his  latest  book,  “On 
Home  Soil  With  Bob  Davis,”  published 
by  D.  Appleton  &  Co. 

His  adventures  overseas  were  set  forth 
in  a  similar  volume,  “Bob  Davis  .Abroad”, 
but  these  stories  are  the  result  of  a 
motor  tour  which  completely  encircled 
the  United  States. 

The  author  went  from  New  York 
down  the  Atlantic  Coast,  through  the 
southern  and  southwestern  states,  up  the 
Pacific  Coast,  into  the  northwestern  and 
northern  states,  then  through  New  Eng¬ 
land,  and  finally  back  to  New  York. 

“My  object,”  he  says,  “is  to  offer  a 
collection  of  Americana  as  revealed  to 
the  passerby.”  In  this  he  admirably  suc¬ 
ceeds.  The  67  stories,  sketches  and  in¬ 
terviews  appeared  on  the  editorial  page 
of  the  Nesv  York  Sun. — D.  K.  W. 


Re  SULTS  have 

proved  that  good  engi¬ 
neering  in  the  design 
and  construction  of  a 
newspaper  plant  will  pay 
as  well  as  it  does  in  other 
enterprises. 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York,  N.  Y. 


and  1931 

ADVERTII^IXG^* 


National  advertisers  preparing  their  1931  ad¬ 
vertising  campaign,  should  be  sure  that  a 
prominent  place  is  found  for  Indiana  on  their 
advertising  schedule.  This  market  will  play 
an  important  part  in  the  recovery  of  the 
nation’s  business. 

Indiana  is  the  hub-center  of  industry  and 
agriculture  and  of  commercial  activity.  In 
this  area  are  found  the  leading  industries 
which  form  the  background  for  the  nation’s 
industrial  wealth. 

From  a  survey  just  completed,  the  facts  show 
that  Indiana’s  business  curve  has  taken  the 
upward  swing,  and  as  usual,  will  continue  to 
supply  the  same  wealth  in  buying  and  con¬ 
suming  power  as  it  has  continued  to  supply 
advertisers  in  years  gone  by.  The  national 
advertiser  who  plans  his  campaign  intelli¬ 
gently  and  uses  Indiana’s  leading  daily  news¬ 
papers  to  reach  the  millions  of  consumers  who 
live  in  this  rich  market,  will  be  well  paid  in 
the  form  of  substantial  volume. 

For  further  facts  on  this  rich  market  con¬ 
sult  any  of  the  newspapers  listed  below. 


New  York 
Cleveland 


Boston  Chicago 

Spartanburg 


*CoIumbug  Republican . 

....(E) 

Circu¬ 

lation 

5,024 

Rato  for 

s.ooo 

lines 

.03 

*Fort  Wayne  Journal-Gazette.... 

45,252 

.09 

*Fort  Wayne  Journal-Gazette . 

....(S) 

33,186 

.09 

1  ’Fort  Wayne  News-Sentinel . 

....(E) 

49,498 

.12 

j  *IndianapoliB  News . 

....(E) 

138,080 

.27 

*Lafayette  Journal  &  Courier... 

(E&M) 

24,118 

.07 

1  tLa  Porte  Herald-Argus . 

....(E) 

6,894 

.04 

tShelbyville  Democrat . 

....(E) 

4,019 

.025 

*South  Bend  News-Times . 

...(E) 

28,175 

.08 

*Soutb  Bend  News-Times . 

....(S) 

26,903 

.08 

1  *South  Bend  Tribune. ..  <S)  30, 048...  (E) 

31,810 

.08 

**Star  League  of  Indiana . 

...(D) 

183,725 

.33 

**Star  League  of  Indiana . 

....(S) 

191,725 

.35  1 

***Vincennes  .Sun  &  Commercial.. 

(E&M) 

13,231 

.06 

***Vinrennes  Sun — Commercial.... 

....(S) 

6,175 

.06 

*A.  B.  C.  Publisbers’  Statement,  Oct.  1,  1930. 
t  (.overnment  Statement,  Oct.  1,  1930. 

*•  A.  B.  C.  Publishers'  Statement,  March  31,  1930. 

•••A.  B.  C.  Publishers’  Statement,  3  months,  ending  Sept.  30,  1930. 

1 

1 

/ 


/ 


COL.  DOW  NEARING  90 


ELECTRIC  FIRM  USING 
BIG  SPACE  IN  DAILIES 


RESORT  GROUPS  REPORT 


CARTOON  ON  GRANITE 


1,000  to  Attend  Dinner  in  Portland 
Man’s  Honor  Dec.  23 

Ten  years  ago,  Col.  Fred  Dow,  at 
that  time  owner  and  publisher,  Portiani 
(Me.)  Evening  Express  and  Smda\ 
Telegram,  was  given  a  banquet  in  honor 
of  his  80th  birthday  attended  by  about 
300  persons. 

At  that  time  it  was  announced  that 
another  banquet  would  be  given  on  his 
90th  birthday,  at  which  there  would  be 
1,0(X)  persons  present.  On  hearing  this 
Colonel  Dow  remarked  that  the  banquet 
would  never  be  held. 

However,  the  10  years  have  rolled 
around  and  on  Dec.  23,  Colonel  Don 
will  be  given  an  elaborate  banquet  and 
plans  are  being  made  to  take  care  of 
1,000  persons. 

Colonel  Dow'  is  in  the  best  of  health, 
goes  to  his  office  every  day.  He  las 
relieved  himself  of  many  responsibilities 
but  still  has  plenty  to  occupy  his  time. 

Colonel  Dow  retired  from  the  news¬ 
paper  business  some  five  or  six  years 
ago  when  he  sold  the  Evening  Express 
and  Sunday  Telegram  to  Guy  P.  Gan¬ 
nett,  publisher  of  the  Press-Herald. 


One-Third  of  Michigan  Tourist  Funds 
Spent  in  Newspapers 

-Approximately  one-third  of  the  $300,- 
((0((  six-nt  by  the  Michigan  state  govern¬ 
ment  and  four  tourist  and  resort  associa¬ 
tions  on  advertising  designed  to  Ixxjst  the 
state  as  a  summer  recreational  center 
during  the  past  two  seasons  was  used 
for  newspaper  advertising,  a  report  re¬ 
cently  made  public  by  the  state  conserva¬ 
tion  department  disclosed. 

Only  $14,595  was  expended  for  radio 
advertising,  the  report  stated. 

The  appropriation  included  $149,989 
siKMit  by  the  state,  and  this  was  matched 
dollar  for  dollar  by  the  resort  ass(x:ia- 
ti<»ns  under  the  provisions  of  the  legis¬ 
lative  act  which  made  the  expenditure 
possible.  One-third  of  the  money  was 
spent  for  booklets,  and  pamphlets  and 
the  other  one-third  went  for  all  other 
forms  of  advertising,  supplies,  and  per¬ 
sonal  service,  including  the  amount  spent 
for  radio  advertising. 

The  1931  legislature  will  be  requested 
to  duplicate  the  action  taken  at  the  last 
session.  The  movement  will  have  the 
support  of  Wilber  M.  Brucker,  governor- 
elect.  — 

BRUNDIDGE  SUED 


$15,000  Being  Spent  in  One  Month  on 
Fast  Cooking  Ranges — Total 
Appropriation  to  Reach 
$50,000 


More  than  $15,0(I0  in  one  month  is 
being  expended  by  the  Edison  Electric 
Illuminating  Company  of  Boston  in 


A  Guarantee 

••f  • 

More  Leisure 


A  C.ARTOON  by  Efdward  S.  Reynolds, 
cartoonist  of  the  Portland  Oregonian, 
is  to  be  made  a  permanent  record  in 
granite.  The  car- 
recorded  and 
idealized  the  ex¬ 
ploit  of  Urban  F. 

Diteman,  Jr.,  an 
ex-resident  o  f 
Portland  who  in 
October,  1929,  set 
forth  alone  on  an 
air  trip  from  this 
continent  to  Lon¬ 
don  and  never 
was  heard  from. 

The  cartoon  so 
appealed  to  rela¬ 
tives  of  Diteman 
that  they  are  hav¬ 
ing  it  carved  on  a  granite  monument 
which  will  be  erected  in  his  memory  in 
the  family  plot  at  Yakima,  Wash. 

Diteman  was  a  cowboy  who  dreamed 
of  adventure  as  he  rode  the  Montana  cat¬ 
tle  ranches.  He  became  an  aviator,  but 
concealed  from  everyone  except  his  wife 
his  plan  to  fly  across  the  Atlantic  and  jiorter  for 
nothing  was  known  about  it  until  his  sur-  cratie  Regis 
prise  take-off.  ten  days  ag( 

The  Reynolds  cartoon  shows  a  lone  screams  disi 
cowboy'  on  the  plains.  His  head  is  tilted  coop  behind 
upward,  where  in  the  clouds  is  a  vision,  Daniel  Tom 
a  full-rigged  ship  on  one  side  and  an  Ossining,  a 
airplane  on  the  other.  was  suffcrii 

-  - -  -  time  of  I' 

EMPLOYERS’  HONOR  ROLL  iK)lice  said. 


•JINX”  FOLLOWS  EDITOR 


Edward  Allet  of  Mt.  Vernon  (Ind.) 

Democrat  Injured — House  Burnt 

A  series  of  catastrophies  suffered  by 
Edward  .Alles,  publisher  of  the  Mi 
Vernon  (Ind.)  Democrat  has  convince! 
him  a  jinx  is  on  his  trail. 

Eight  weeks  ago  Alles  was  injure! 
seriously  in  an  automobile  accident,  anc 
still  is  suffering  an  injured  arm.  Thrte 
weeks  later  it  was  discovered  that  a  bore 
had  been  fractured. 

At  about  the  same  time  he  suffered  i 
sprained  ankle  in  stepping  from  a  com¬ 
bination  chair  and  ladder.  To  top  h;> 
physical  injuries,  his  residence  was  de 
stroyod  by  fire  Nov.  9. 


Chicago  Machine  Gun  Dealer  Asks 
$100,000  in  Libel  Suit 

Harry  T.  Brundidge,  St.  Ixruis  reporter 
who  won  renow’ii  in  connection  with  the 
investigation  of  the  murder  of  .Alfred 
(Jake)  Lingle,  Chicago  Tribune  reporter, 
newspaper  advertising  which  features  a  June  9.  was  sued  Dec.  2  for  $1(X),(KI()  by 
fast  cooking  electric  range  which  this  I.x)uis  Weisbrod.  Chicago  dealer  in  ma- 
company  will  retail.  This  sum  will  ^  chine  guns,  tear  bombs  and  bullet-proof 
used  in  December  of  this  year,  and  will  vests.  Basis  for  action  is  an  article  writ- 
l)e  followed  during  the  year  of  1931  ten  by  Brundidge.  but  signed  by  Frank 
by  further  appropriations  for  newspaper  H.  Thompson,  gangster  machine  gun 
advertising  that  w'ill  total  well  over  salesman,  which  recentiv  appeared  in  a 
$.50.(X»().  all  featuring  electric  ranges  ex-  detective  story  magazine.’ 
clusively.  Weisbr<)d  takes  exception  to  charges  in 

The  company  has  been  one  of  the  most  the  article  that'  he  consorts  with  gangsters 
consistent  users  of  newspaper  space  in  ^nd  sells  them  weapons.  He  is  known  as 
the  merchandising  of  electrical  appliances  the  “human  target’’  because  of  his  bullet- 
nf  any  in  the  country.  The  present  proof  vest  (lemonstrations. 
camiwign  is  being  preparetl  by  the  Bos¬ 
ton  office  of  Doremus  &  Co.,  under  the  $500  0 

direction  of  J.  B.  Hoag.  _  .  SSVlOflt 

One  of  the  features  of  this  campaign  f'-a'".  ’  i 

is  the  large  amount  of  space  devoted  i 

to  this  one  item  alone.  The  campaign  < 

opened  in  three  Boston  newspapers,  the  o,  ‘ 

Herald,  Traveler  and  Transcript,  on  ” 

Nov.  12.  a  full  page  Ix'ing  used  in  each 
case.  The  second  week,  another  full  t'/*"  ^ 

page  was  run  in  each  of  these  papers.  ,  t"i”" 

For  each  week  following,  throughout  })/  / ,  ’  i 

1931,  copv  of  4.^  lines  will  appear,  fea-  re  •  y. 
turing  the  ek^ctric  range.  against  t  < 

While  the  initial  introduction  was  run  .a*iuary. 
in  only  three  papers,  the  following  a'd-  SAVED 
vertisements  will  appear  in  other  local 
papers,  as  well  as  in  those  of  nearby  ^  fight 
towns  and  cities.  other 


tHt  I6IION  lUCTIK  UlUMINATMO  COMMNT  O*  (OSTOM 


Edwakd  S.  Reynolds 


s  based  on  an  article  ‘‘Job  The  .^an  Antonio  (Tex.)  Express  has 
hich  appeared  in  Collier’s  Ix-giin  publication  of  an  honor  roll,  of 
lost  another  suit  brought  the  city’s  employers  pledged  to  main- 
lier’s  at  Brownsville  last  tain  employment  of  their  normal  work¬ 
ing  forces  commensurate  with  good 
service.  The  first  list  included  em- 
■ROM  DEPORTATION  ployers  of  nine  thousand  persons  and 
aged  by  the  Toledo  Blade  included  the  Express  Publishing  Co., 
agencies  to  save  Minnie  publishers  of  the  Morning  Express  and 
Schumacher,  a  native  of  Toledo,  from  Ei'cning  News  with  432  employees, 
deportation  because  she  eloped  in  1916 
with  a  Mohammedan  Syrian  appeared 
near  success  this  week  with  word  from 
Washington  that  the  immigration  bu¬ 
reau  will  take  no  action  to  deport  her 
at  this  time,  although  her  last  extension 
of  leave  expired  Dec.  1. 


FRANK  D.  NOVAK 

Frank  D.  Novak,  51,  publisher  of  tk 


Cicero  (HI.)  Suburban  News,  died  Dec 
1  in  his  home  after  a  long  illness. 


■BE  SIMPLE,”  SAYS  PARRISH 


FOR  SALE 

NEWSPAPER  WEB  PRESS 


Don’t  Adrertiae  “Freak*”  in  Store*, 
Expert  Tell*  Hear*t  Group* 

“Be  simple  in  advertising’’  was  the 
message  brought  to  Hearst  Retail  In¬ 
stitutes  in  Albany,  Syracuse  and 
Rochester  this  week  by  Amos  Parrish, 
head  of  .Amos  Parrish,  Inc.,  New  York 
fashion  service.  “(Set  the  idea  out  of 
your  heads  that  there  is  a  mystery 
alxiut  advertising  and  selling,”  he  told 
the  various  groups. 

“The  good  advertising  man  does  not 
feature  the  freak  things  that  are  in  his 
store  for  sale,”  said  Mr.  Parrish.  “He 
knows  enough  to  advertise  men’s  white 
shirts  when  the  people  w'ant  men’s 
white  shirts.  He  knows  enough  to  ad¬ 
vertise  black  coats  when  approximately 
65  per  cent  of  the  women  of  .America 
today  are  wearing  black  coats  of  the 
wrap  around  style  with  large  collars 
and  fitted  lines.” 

“.After  all,”  he  continued,  “the  public 
does  not  w'ant  to  be  introduced  to  some¬ 
thing  alxjut  which  it  knows  nothing 
when  it  reads  an  advertisement.  It 
wants  to  find  out  where  to  buy  what  it 
wants.  Try  checking  up  on  what  your 
ads  are  selling  for  you  and  then  adver¬ 
tise  only  what  sells  best.” 


R.  Hoe  A  Co.  (Quad) 

with  complete 

STEREOTYPE  EQUIPMENT 

consisting  of 

Mat  Roller — 2  Ton  Gas  Melting  Pot  with  Blower  and  Motors-—!  Mat 
Scorcher — 1  Casting  Box — 1  Tail  Cutter — 1  Shaver — 1  Trimming 
Horse — and  1  8-Column  Flat  Casting  Box — 

ALSO 

1  Ton  Gas  Melting  Pot  with  Air  Pump  and  Motor — 12  Margach 
Metal  Molds — V*  Ton  Gas  Melting  Pot — 2  No.  3  Single  Magazine 
and  1  No.  19  Double  Magazine  Mergenthaler  Linotype  Machines— 
Small  Miller  Saw  No.  57  with  Motor — 1  Large  Blower  (American 
Blower  Co.  Type  E)  with  Motor  and  Piping — 1  Buffalo  Blower  with 
Motor  and  Piping — 1  Sprague  Motor  H.P.  D.C.  with  Gear — Com¬ 
posing  Room  Stones,  Racks,  Etc. 

For  Information 
LONG  ISLAND  DAILY  PRESS 
Merrick  Road  near  Jamaica  Ave. 

Jamaica,  N.  Y. 

Republic  3200 

Thi*  Press  Is  Operating  Daily,  Printing  50,000  ( 16  to  32 
Pages).  Can  Be  Seen  In  Action  Any  Day  Except  Sunday 


BEATTY  ARBITRATOR 

(By  telegraph  to  Editok  &  Pvblishek) 
Toronto.  Dec.  4. — The  financial  Post 
tonight  states  that  E.  W.  Beatty,  presi¬ 
dent  chairman.  Canadian  Pacific  Rail¬ 
way  has  been  named  arbitrator  to  adjudge 
the  values  of  companies  entering  the  pro¬ 
posed  consolidation  of  leading  Canadian 
newsprint  producers.  Confirmation  was 
unobtainable  owing  to  Beatty’s  absence 
from  the  city. 


HAS  NEW  SERIALS 

The  Chicago  Tribune  Newspapers 
Syndicate  has  two  new  serials,  “The 
Sign  of  the  Narcissus”  by  Henry  C. 
Rowland.  Sunday  feature  to  start  pub¬ 
lication  Jan.  4  and  “The  Ix)ng  Loop”, 
by  B.  M.  Bow'er,  daily  serial,  which 
begins  Jan.  19. 


ADDRESS  WANTED 
Allister  R.  Longheed. 
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HUNCHES 

One  Dollar  nill  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


The  Kochester  (Minn.)  Post-Bulletin 
uses  a  minieciRraphed  form  in  solicit¬ 
ing  answers  to  the  question  “What  Do 
You  Want  Most  for  Christmas?”  Five 
answers  a  (lav  are  printed  in  December 
under  an  Iiu'iuiring  Reporter  head.— O. 

••Snatches  From  the  Mail”  is  the  box 
head  over  an  editorial  page  column  in 
the  Des  Moines  Sunday  Register.  Here 
vivid  phrases,  sentences,  sometimes  para¬ 
graphs  from  readers’  letters  are  grouped. 
Names  and  addresses  are  run  in  bold 
face. — L.  D.  M. 

Do  school  children,  especially  high 
school  students,  speak  the  F;nglish  lan¬ 
guage  correctly?  An  eavesdropping  re- 
pcirter  on  an  Oregon  paper  wrote  a  fea¬ 
ture  incorporating  some  modern  slang 
with  his  survey  of  “good  or  bad”  Eng¬ 
lish  usage  in  the  halls  of  learning. — 
A.  1..  S.  _ 

In  most  states  the  fee  charged  by  em¬ 
ployment  agencies  is  regulated  by  law. 
Are  your  agencies  collecting  more  than 
the  legal  fee?  Find  out  by  having  a  re¬ 
porter  get  a  job  through  some  of  them. — 
N.  D. 

In  a  series  with  the  general  title,  “My 
First  Speech,”  the  Toledo  Blade  is  run¬ 
ning  short  articles  by  orominent  Toledo 
speakers  describing  their  initial  experi¬ 
ences  on  the  platform. — R.  P.  O. 

The  business  editor  of  the  Topeka 
Daily  Capital,  made  a  survey  of  business 
houses  to  determine  the  effect  of  “re¬ 
turned”  merchandise  on  the  store,  basing 
his  article  around  the  loss  of  time,  money, 
and  gcKKlwill  between  merchant  and  pur- 
cha.ser  when  such  practices  are  indulged 
in  by  careless  buyers.  An  interesting 
feature  article  resulted. — H.  R.  E. 


Dig  about  in  your  files  of  25  years  ago 
for  some  New  Years’  resolutions  of  that 
period.  Comments  of  persons  now  living, 
who  were  then  old  enough  to  make  reso¬ 
lutions,  will  give  you  material  for  a  lively 
feature  during  a  dull  time  for  news. — 
Wes  W.  Dunlap. 

Your  florists  can  give  you  plenty  of  in¬ 
formation  for  a  good  human  interest 
story  on  the  idio.syncrasies  of  those  in 
Iwe.  Have  one  of  your  feature  writers 
interview  the  leading  florists  for  bits  of 
human  interest  and  also  for  humorous 
stories  which  they  recall  during  their 
years  of  experience.  What  do  people 
usually  pay  for  flowers  to  send  their 
girls?  Do  some  think  they  can  be  ac¬ 
tually  .sent  by  telegraph,  etc. — P. 

.\sk  your  art  shop  manager  what  sort 
®  jP'*^*urcs  are  brought  in  to  be  framed 
and  then  never  called  for.  One  such 
.store  had  a  whole  window  full  of  pic¬ 
tures  that  had  been  unclaimed  for  at 
them  for  more 
than  five  years,  that  were  advertised  for 

*1  !i  *'*^**.  framing.  It  in¬ 

cluded  college  diplomas,  Irxlge  certificates, 
enlarged  snapshots,  and  everything  in  the 
way  of  pictures  from  cheap  prints  to  an 
ml  painfing  by  a  rather  famous  artist. — 
ihora  Eigenmann. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
^  si^ialized  technical  skill, 
insuring  savings  in  con¬ 
struction  costs  and 
ec()nomies  and  effi- 
I  ciency  in  operation. 

s.  P.  WESTON,  INC. 

Ntwipm^tr  BuMmgi. 

Fr»dueH»n,  Optratien, 

Sitfvtyt,  Vatuaticfu. 

<20  Lexington  Avenue,  New  York 
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DEALER  DEBUNKS  HIS 
USED  CAR  COPY 

Kansas  City  Company  Lists  Prices 
on  “Old  Crocks’*  and  Tells 
the  Sad  History  of 
Each  One 


novel  means  of  interesting  potential 
buyers  of  used  automobiles  was  taken  by 
the  Berryman  Reo  Company  of  Kansas 
City.  In  an  advertisement  in  the  Jour¬ 
nal-Post  Nov.  30,  this  company,  charac¬ 
terizing  most  used-car  advertising  as 
“bunk,”  proceeded  to  give  the  “horrible 
facts”  about  some  of  its  offerings : 

Excerpts : 

••Take  this  Willys-Knight  Sedan,  for 
instance.  It’s  been  around  here  for  a 
year.  We  fired  a  sales  manager  because 
he  allowed  a  fellow  $7.^  for  it.  It  runs 
g<x)d  but  nob(xly  seems  to  want  it  .A 
man  offered  us  $.300  for  it  months  ago. 
Where  is  he  now?  He  can  buy  it  for  a 
b't  less  now. 

“Now  these  Hudsons — Don’t  know 
what’s  the  matter  with  the  darn  things, 
fine’s  a  pretty  good  coach.  $45  buys  it 
— and  thank  you. 

“Then  there  is  a  Studebaker  Duplex 
Phaeton — Even  wHth  Winter  just  about 
here,  somebody  might  he  crazy  enough  to 
buy  it  for  $195.” 

-A  number  of  offers  were  listed  under 
the  head:  “We  Need  the  Money — So 
Make  Us  an  Offer  on  .Any  of  These  Old 
C  rocks.” 

.A  line  at  the  bottom  said :  “Of  course, 
we  have  some  very  good  cars,  too.” 

MASSENGILL  ELECTED 

Fred  I.  Massengill,  Terrell  Tribune, 
was  elected  president  of  the  Texas  Edi¬ 
torial  Association,  composed  of  journal¬ 
istic  pioneers  in  that  state,  which  closed 
its  annual  convention  Nov.  29  at  Wes¬ 
laco.  He  succeeds  P.  E.  Montgomery  of 
Mc.Allen.  Other  officers  are  C.  C.  Hud¬ 
son.  Iowa  Park,  first  vice-president ;  R. 
J.  Edwards,  Denton,  second  vice-presi¬ 
dent  :  Arthur  Lefevre,  Houston,  assistant 
to  the  president:  Hamp  Cook.  Houston, 
secretary,  and  P.  L.  Downs,  Temple,  re¬ 
cording  secretary. 

TRACY  SELLS  LAND 

M.  E.  Tracy,  columnist  for  the  Scripps- 
Howard  Newspapers,  has  sold  a  one-half 
undivided  interest  in  his  16,400  acre  tract 
in  Craig  County,  Va.,  to  Joshua  B.  Pow¬ 
ers.  international  newspaper  repre.senta- 
tive  of  New  A’ork.  The  land,  known  as 
the  Anderson  tract,  was  purchased  a 
short  time  ago  by  ^^r.  Tracy.  It  is  cov¬ 
ered  with  a  virgin  growth  of  timl)er  and 
abounds  in  fish  and  game. 

STAFF  SAVED  $162,000 

The  Chicago  Tribune  employes’  co¬ 
operative  bank,  the  Dearborn  Mutual 
Benefit  .Association,  will  distribute  $162,- 
000  this  year,  the  largest  sum  ever  shared 
by  a  record  number  of  members,  1,500 
being  enrolled  for  1030.  The  employes 
contribute  weekly  and  each  December  re¬ 
ceive  their  accumulated  earnings.  This 
vear  the  average  amount  distributed  is 
$110. 

Only  10  other  cities*  hove  s  newspaper 
with  as  large  a  cirenlatien  as  The 

Des  Moines 
Register  and  Tribune 


Gear  *4ejP99  Dmtty 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


UNDER  the  head  “Record  Smashers,” 
a  Birmingham  merchant'  recently  used 
news  photos  illustrating  that  title  to  ad¬ 
vertise  a  “record-smashing”  sale.  Pic¬ 
tures  used  were  those  of  Bully  Vande- 
graff,  Alabama  football  ace,  “the  St. 
Louis  Robin,”  endurance  plane ;  and 
Babe  Ruth.  The  copy  began:  “Every 
field  of  endeavor  must  have  a  leader — 
a  man  who  smashes  records.  Just  as 
Bully  Vandegraff,  the  famous  Crimson 
star,  made  a  football  go  farther  than  it 
ever  went  before,  ju.st  as  Jackson  and 
O'Brien  made  their  airplane  go  farther 
(and  stay-up  longer)  than  any  other  air¬ 
plane  had  ever  gone  before,  just  as 
Babe  Ruth  made  a  baseball  go  farther 
than  it  went'  before — .so  is  Birming¬ 
ham’s  own  record-smasher,  Louis  Pizitz, 
going  to  make  your  dollar  go  farther 
than  it  ever  went  before  next  Thursday 
on  Pizitz  .Annual  Christmas  Dollar 
Day,”  etc. — S. 

Get  your  wholesalers  of  soft  drinks 
to  advertise  their  product's  in  such  a  way 
as  to  educate  people  to  use  them  more 
in  the  winter  months. — L.  I).  C. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
workers  receive  their  weekly  wages. 

A  market  with  no  sags  is  covered 
by  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

Ask  Beckwith  —  He  Knowtl 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NE'W  YO»» 

lietalb  tribune 


Such  names  are  excellent  prospects  for 
your  circulation  department. — Wes  W. 
Dunlap. 

The  .Mobile  ( .Ala.)  Register  published 
a  "Christmas  Gift  List  Section”  in  mag¬ 
azine  form.  The  section  carried  adver¬ 
tisements  of  the  leading  stores  and  was 
in  convenient  form  to  be  preserved  by 
shoppers  for  reference.  In  connection  the 
newspaper  offered  cash  prizes  for  the  five 
best  Christmas  li>ts  accompanied  by  a  let¬ 
ter  giving  the  five  best  reasons  for  shop¬ 
ping  early. — (i.  H.  W. 


The  .San  I'roncisco  Call-Bulletin  is 
stimulating  interest  in  its  theatrical  sec¬ 
tion  by  conducting  a  Talkiegram  con¬ 
test.  A  Talkiegram  is  a  pseudo  telegram 
made  up  of  movie  titles  strung  together 
so  they  make  sense.  Cash  prizes  and 
tkkets  are  offered  for  the  best  ones  sub¬ 
mitted  to  each  week. — G.  C.  McNutt. 


Under  the  head,  “Good  Resolutions  To 
Make,”  obtain  a  budget  of  New  Year’s 
Day  advertising  by  listing  advertisements 
'of  various  pr(xlucts  and  services  in  which 
quality  is  the  main  theme. — R. 


The  Long  Beach  (Cal.)  Sun  recently 
carried  the  first  of  a  series  of  full-page 
advertisements  of  local  candy-makers, 
both  retail  and  wholesale,  urging  the  pur¬ 
chase  of  locally-made  sweets. — H.  J.  ,A. 

Watch  your  society  columns  for  names 
of  persons  “home  for  the  holidays.” 


Free  PreM  circulation 
growing  at  an  avra-age  rate 
of  nearly  3000  new  family- 
readers  per  month.  '  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  jnat 
about  every  home  worth 
advertising  to. 


ii 

\ 


Betroft 

■‘.Stori*  Th*  Day 
in  Detroit” 


Member  100,000  Group  of  American  Cities 


W  I  N 


The 


Peoria  Market 

by  concentrating  on 
the  "4  Out  of  5” 
Homes  which  are  cov¬ 
ered  by  The  Peoria 
Journal-Transcript .  .  . 
"You'll  need  nothing 
else." 


PEORIA 

JOURNAL-TRANSCRIPT 

Fsoritf.  tit. 

Chu.  H.  ESdir  C«..  Natl.  R«tr..  Chloase.  Nmr  York. 
BMtM 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


/V 
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BOARD  OF  33  TO  SELECT 
ALL  AMERICA  TEAM 


Sports  Writers,  Coaches  and  Officials 
in  All  Sections  to  Make  Annual 
Football  Player  Selections 
for  NEA  Service 


A  board  of  33  sports  writers,  coaches 
and  officials  will  select  this  year's  all- 
America  football  team  for  NEA  Service, 
it  was  announced  this  week  by  Fred  S. 
Ferguson,  general  manager.  A  news¬ 
paperman,  a  coach  and  an  official  have 
been  appointed  in  each  of  11  geographic 
sections  of  the  country  to  report  on  the 
work  of  players  in  their  territory.  These 
men  have  already  furnished  confidential 
reports  to  the  main  office  in  w'hich  500 
nominations  have  been  made. 

The  first  list  is  cut  down  through 
elimination  of  players  whose  work,  when 
compared  with  those  in  other  districts, 
does  not  merit  retention  on  the  squad. 
J'ust  prior  to  the  close  of  the  season  a 
revised  list  will  be  sent  to  all  memliers 
of  the  board  and  they  will  be  asked  to 
name  their  choices  for  the  final  team. 
Players  receiving  the  largest  number  of 
votes  will  comprise  the  first  team,  and 
two  other  teams  will  be  made  up  from 
players  receiving  a  smaller  number  of 
votes.  L.  S.  "Larry”  MacPhail.  of  Co¬ 
lumbus.  O..  a  well-known  referee,  and 
William  Braucher,  sports  editor  of  NEA 
Service,  head  the  board.  fThe  sectional 
members-writers,  coaches  and  officials 
respectively,  are; 

Eastern  section:  Joe  Williams,  New 
York  Telegram  and  Lee  Skiddy,  Syra¬ 
cuse  (N.Y.)  Herald:  Gil  Dobie,  Cor¬ 
nell.  and  Jack  Cannell,  Dartmouth;  E.  J. 
O’Brien  of  Boston  and  Ed  Thorpe  of 
New  York. 

Southeastern  section :  Morgan  Blake, 
Atlanta  Journal:  Charles  Bachman,  Uni¬ 
versity  of  Florida;  William  Street,  Jr., 
of  Birmingham. 

Southwestern  section ;  Zeke  Handler. 
Tort  Worth  Press:  Ray  Morrison, 
Southern  Methodist;  loe  Utay  of  Dallas. 

Pacific  section :  Harry  Borba.  San 
Francisco  Netvs:  Nibs  Price.  California ; 
Herb  Dana  of  San  Francisco. 

Rocky  Mountain  section :  Curley 
Grieve,  Denver  Rochy  Mountain  Nev's: 
H.  W.  Hughes,  Colorado  .•Xggies;  John 
Z.  Jordan  of  Denver. 

Missouri  Valley  section:  Sid  Keener, 
St.  Louis  Star:  Bo  McMillan.  Kansas 
State;  Jack  Grover  of  Kansas  City. 

Rig  Ten  Conference :  Chester  Smith. 
Cleveland  Press:  Glen  Thistlethwaite, 
Wisconsin  ;  Fred  Young  of  Bloomington, 
Ill. 

Middle- West  section;  Hank  Casserly. 
Madison  (Wis.)  Caf'ital-Times;  Gus 
IVirais.  Detroit  University ;  F.  .\.  I^am- 
l>ert  of. Columbus.  O. 

In  two  divisions  unconfined  to  any  par¬ 
ticular  territory  the  hoard  mem1)ers  are; 
Writers — Kenneth  D.  Fry.  Chicago  Post, 
and  Qiff  Harrison,  .^cattle  Star:  coaches 
— lock  Sutherland.  Pittsburgh,  and  Doc 
Spears,  Oregon;  officials — .\.  R.  Hut¬ 
chens  of  Lake  Wales.  Fla.,  and  L.  S. 
MacPhail.  Columbus.  O. 


STAFF  CONTEST  ENDED 


HAD  BOOTH  AT  SHOW 


Jacksonville  Daily  Installed  Machine 
in  Masonic  Colors 

A  Linotype  machine,  decorated  in 
Masonic  colors,  installed  by  the  Jackson¬ 
ville  Florida  Titnes-Union,  was  erne  of 
the  outstanding  exhibits  at  the  recent 
Food  and  Household  Show  staged  by  the 
Morocco  Temple  of  the  Mystic  Shrine 
at  Jacksonville. 

Visitors  were  presented  with  their 
names  set  on  7-point  slugs.  During  the 
six  days  the  machine  was  on  exhibit 
8,925  names  were  set. 

The  booth  in  which  the  machine  was 
installed  was  decorated  with  original 
sketches  of  comic  features  carried  by  the 
Times-Union.  The  booth  also  held  a 
turtle  with  front-page  type  and  a  curved 
stereotype  plate  with  a  mat  of  the  front 
page,  changed  every  day. 

Attendants  at'  the  booth,  all  members 
of  the  Morocco  Temple,  included  Lester 
G.  Gilbert,  Edgar  A.  Hunt,  Radford 
Henderson,  George  Turnbull  and  D.  L. 
Bost,  C.  L.  Wilson  was  the  operator, 
and  H.  R.  Capps  the  machinist. 


FREE  DINNERS  BANNED 

Members  of  the  Nebraska  Press  As¬ 
sociation  have  decided  to  limit  attend¬ 
ance  at  its  meetings  to  those  whose  dues 
are  paid  for  the  current  year,  and  to 
accept  no  free  dinners  or  other  free  en¬ 
tertainment  at  the  annual  meeting  to  be 
held  in  Lincoln  Feb.  19-21.  The  secre¬ 
tary,  Ole  Buck,  was  instructed  to  drop 
from  his  lists  any  paper  that  bills  ad¬ 
vertisers  direct  for  business  originating 
from  his  office  until  such  time  as  satis¬ 
factory  explanation  is  received. 


COMMENTS  ON  BOMB  PLOT 


BUILDING  TOOK  BIG  SPACE 

Eleven  pages,  most  of  which  was  ad¬ 
vertising,  was  sold  by  the  Moline  (Ill.) 
Daily  Dispatch,  on  the  opening  of  Mo¬ 
line’s  new  Fifth  Avenue  building  re¬ 
cently.  At  the  time  of  the  special  sec¬ 
tion  only  one  ground  floor  store  of  the 
building  was  rented  and  only  two  of  the 
.seven  upper  floors  were  occupied,  ac¬ 
cording  to  Clarence  L.  Lucas,  local  ad¬ 
vertising  manager. 


URGES  “PROSPERITY”  PARTIES 

Following  the  community’s  annual  wel¬ 
fare  drive,  which  was  oversubscribed  by 
$33,288,  the  Orange  North  Jersey  Courier 
urged  its  readers  to  organize  “Prosperity 
Parties,”  meaning  bridge  parties  or  other 
similar  social  functions,  for  the  bene¬ 
fit  of  reviving  trade  among  caterers  and 
others.  Publicity  was  given  those  who 
organized  their  parties  on  the  Courier’s 
behest.  H.  N.  Balch  is  publisher  of  the 
Courier. 


EDITOR  AND  SON  INJURED 

G.  L.  St.  Clair,  editor  of  the  Linds- 
borg  (Kan.)  Progress,  his  three-year-old 
son  and  E.  Brizendine,  a  lirjotype  oper¬ 
ator,  suffered  serious  injuries  Nov.  28 
when  the  automobile  in  which  theyy  were 
riding  overturned  six  miles  north  of 
Salina,  Kan.  They  were  treated  in  a 
Salina  hospital. 


HAS  ASTROLOGICAL  SERIES 

Independent  Syndicate,  Washington, 
D.  C.,  has  released  the  first  of  a  weekly 
series  of  astrological  articles  by  Evange¬ 
line  Adams. 


PARK  DEDICATED 

Rolling  Rock,  a  relic  of  glacial  days, 
and  a  small  park,  presented  to  the  city 
of  Fall  River,  through  the  activity  oi 
the  Fall  River  (Mass.)  Hearld  News  k 
raising  a  fund  of  approximately  $5,700 
and  the  generosity  of  Edmund  J.  Estes, 
Fall  River  mill  man,  in  giving  land 
valued  at  approximately  $6,(X)0  was  de¬ 
dicated  with  impressive  exercises  Nov. 
22.  Participating  in  the  dedication  vras 
Edward  D.  Toohill,  managing  editor  of 
the  Herald  News,  Mayor  Edmond  P 
Talbot,  Mr.  Estes  and  John  W.  Normaii 
of  the  Bradford  Durfree  Textile  School. 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


SAVE  A  MINUTE 


Send  for  parCicuUrs 


to  joat  nearest 


G*B  sales  office 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


GENERAL  ELECTRIC 


New  England  Newspaper  Supply  Co. 


Worcester,  Mess.,  U.  S.  A. 


CakU  Addraas  NENSCO— Waraaatar 


Sheboygan  (Wia.)  Preaa  GiToa  Prizea 
for  Pointa  in  Newa  Competition 

A  contest  among  staff  members  of  the 
Sheboygan  (Wis.)  Press  started  last 
March  was  concluded  Nov.  20  and 
prizes  awarded  to  those  who  ran  up  the 
greatest  number  of  points  based  on  per¬ 
sonal  items,  society  items,  and  “big” 
news  stories  One  point  was  given  for 
individual  personal  and  society  items, 
and  from  five  to  ten  points  were  given 
for  news  stories 

The  staff  was  divided  into  two  teams. 
A  total  of  11,027  points  were  registered 
during  the  contest.  Distribution  of  $75 
in  prizes  was  made  recently  by  C.  E. 
Broughton,  editor,  at  the  annual  staff 
dinner-dance. 


Rebuilt  Presses 


SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 


A  Stridly 
Qua  lity 
Produef— 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


A  Quality  Purchasa  it, 
altar  all,  tha  Exarcisa 
of  thaTruast  Economy 


T.I.  Algenq.  1620-21 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


I 


Editor  of  Opposition  Paper  Writei 

“They  Can't  Destroy  a  Newspaper” 

Following  the  attempt  to  dynamite  the 
plant  of  the  Spokane  (Wash.)  Chromcle- 
Review  building  last  week,  the  Spokaiu 
Press  carried  a  Page  One  three-colunm 
box,  signed  by  E.  W.  Jorgenson,  editor 
under  the  head  “They  Can’t  Destroy  ’ 
Newspaper.” 

“Had  the  bomb  exploded,”  Mr.  Jorgen¬ 
son  wrote,  “it  would  have  caused 
tragedy  in  many  homes.  It  would  have 
wrecked  a  building. 

“But  it  would  not  have  ended  the 
career  of  the  newspaper,  for  newspapers 
cannot  be  destroyed  by  sinister  outside 
forces. 

“A  newspaper  dies  only  from  within 
through  lack  of  understanding  by  its 
makers.  A  newspaper  dies  when  it  loses 
its  own  spiritual  fire.  . 

“A  newspaper  plant  is  a  factory— But 
a  newspaper  is  a  soul.” 


TO  VOTE  ON  ADVERTISING 

Mineral  Wells,  Tex.,  will  vote  in  a 
special  election  Dec.  27  on  a  proposal  to 
levy  a  two-mill  tax  to  finance  advertis¬ 
ing  of  that  place  as  a  health  resort. 


Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


BERRY- MINGLE  CS;:p  rinfing  Equipment  Engineers 


MN.  oe..  4  Fartwy . nalnteM,  N.  J. 

Yotli  OaM . BrNuiiv  Bids..  I4S7  BrMdwu 

CbitM*  OeM . NMMdnook  BiMk 


Odsignars  and  Makars  af  Quality  Staal  Printing  Officu  Eauipmunt 


Flatiron  9ldg.,  1 75  Fifth  Avenue  at  23rd  St.,  New  York 
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CLASSIFIED  ADVERTISING 


RATES 


SITUATIONS  WANTED 
1  Time  —.50  per  me 
3  Times  —  .40  per  line 


OTHER  CLASSIFICATIONS 
1  Time  — ,75  per  line 
4  Times  —  .60  per  line 


Count  six  words  to  the  line  —  Cash  with  Order 
Classified  closes  Thursday  Morning 

soace  charge  at  same  rate  per  line  per  insertion  as  earned  by 
»7«).ii»ncv  of  insertion.  Minimum  space,  three  lines.  The  Editor  A.  Publisher 
rreque  the  right  to  classify,  edit  or  reject  any  copy. 


Situations  Wanted 


Conveyor  Wire 


business  offers 


EDITORIAL 


Brokers 


Maps — Charts 


- ,  „  i>r»n»r.  News  Mspt  made  In  few  hours  for  syndirates,  _ 

o’ ™oDa'i's"Xe  nydl  tt  Knox.  Board  or  Individuals,  by  former  N.  Y.  Times  Edltorlal-Young 

.i.j  Parsnual  serine,  v  j  expert.  Business  survey  charts,  auto  tours,  . 


Composinc  Boom  Foreman.Superintendent,  ex¬ 
perienced,  seeks  connection  with  good  dally 
(morning  or  afternoon).  Twenty-two  years 
continuous  experience  at  trade.  Knows  produc¬ 
tion  end  of  newspaper  work  above  average  and 
can  personaliy  work  on  machine  or  floor.  Union 
or  unorganized  connection  desired  only.  Shop 
mnst  be  modern  and  not  less  than  0  machine 
plant.  A-S87,  Editor  &  Publisher. 

Copy  Writer — Experienced  newspaper  and  pub¬ 
licity  woman  desires  position,  preferably  with 
conimerclul  firm.  A-886,  Bklltor  &  Publisher. 

Editor,  ;!0.  experienced,  enjoys  competition,  can 
prisiuce.  wants  .Midwest  dally  oiiening.  A-890, 
Editor  &  rublishcr. 

Editorial — Experienced  rciiorter.  telegraph  editor 
seeks  connection  Eust  or  Midwest.  Thoroughly 
quallHed.  Married.  Age  25.  A-8y2,  Editor  & 

Publisher. 


Conveyor  Wire,  guaranteed,  high  grade  “Blue 
Label.”  Let  us  quote  you  on  your  yearly 
requirements.  E.  J.  Phelps,  National  Park. 
N.  J. 


Equipment  For  Sale 

Duplex  Model  E  flutiied,  complete  with  electrical 
equipment,  now  running.  Practically  new. 
A-891,  Editor  &  Publisiier. 

FOR  SALE— 10  Press  Units— 2  Deck  Hoe  Web. 
Nos.  2421  and  2422. 

2  Presses — 1  Deck  Straight  Line  Hoe  Web.  Nos. 
1313  and  1314. 

2  Paper  Conveyors— Cutler-Hammer  Diapatcb— 
BO  ft.  each. 

1  Plate  Conveyor — Vertical — 15  ft. 

1  Metal  Pot  and  Furnace.  No.  5  Hoe. 

A-S19.  Editor  A  Publisher. 


ties  Personal  serv 

Trade  Bldg.,  Kansas  City,  Mo. 


woman-  six  years  newsDnoer  ^^’P***  rebuilt,  Cutler-Hammer  Control 

expert  ztusiness  survey  cnarts,  auto  lours.  publicity  experience:  knows  make-up  lay-  ?n^  d’J’v 

etc.,  to  order  Leon  A.  Dickinson,  156  Cherry  out.  References.  A-864.  Editor  *  Publisher,  ijl  o 

Lane.  Teaneck.  N.  J.  _ I _ ! _  one  No.  8,  one  No.  4.  One  Miller  Saw  with 


Press  Service 


nmmr  D  Ofay,  newspflper  broker,  Sturgeon. 

?iPi"uri.’  writes:  “I  have  a  client  who  wants  - 

til  buv  a  morning  and  afternoon  paper  in  a  city  Boardwalk  at  Atlantic  City 

of  7S*0H0  or  upward  and  he  hn»  the  money  too  Weekly,  iiumthly  feature  of  the  world  at  play. 
ti>  naV  for  what  l>e  wants.  He  la  ahout  the  Arrivala  —  local,  foreign If  deaired.  Conveii- 
onlv  jfent  I  km»w  of  rlgiit  now,  who  might  part  tlona.  Aasignmenta.  Photos.  G.  Lelmbach, 

Press  Service,  310  Schwehm  Bldg..  Atlantic  City. 

EMPLOYMENT 

Situations  Wanted 


only  gent 
with  bis  dougli.’ 


Ezeoutivs— Circulation  Analyst 
The  services  of  a  newspaper  executive,  with  a 
long  and  auccesHful  record  in  circulation  build¬ 
ing  and  business  administration,  is  available  to 
publishers  for  the  solution  of  ditfiicult  circula¬ 
tion  problems. 

The  mo<lern  method  of  delivering  dally  news¬ 
papers  by  automobile  to  subscribers  In  remote 


__  Ith 

router.  One  Babcock  Cylinder  Job  Press  and 
other  equipment.  Part  of  equipment  only  used 
six  months.  Prices  right  for  quick  buyers. 
Globe  Publishing  Co.,  Hagerstown,  Md. 


Goss  Comet.  Duplex  angle-bar,  8-coIumn  stereo 
chases,  all  iron  form  tables,  dry  mat  roller  and 
imi,rr»  uy  n,iiuu.uu.ie  «.  »u..Bir.uvrB  m  remuie  general  equipment.  What  can  you  use? 

localities,  was  originaed  under  his  management  '''^^*****’*  l-ompany,  150  Nassau  St.,  New 

in  Indianapolis,  and  publishers  everywhere,  es- 


a.ms  Real  Bargains— Half  Interest  In  semi- 
weekly  and  Job  |dant.  Ixmlslana;  Initial  pay¬ 
ment  000.  Weekly.  Central  Pennsylvania; 


sm^l’r^weekK  ‘joh 'plant.*' lUnsyWri^ai^^nltui  Advertiaing  or  Businoai  manager  srnall  dally  ; 


Small  weekly.  Job  plant 

payment  »3,000.  .1.  B.  Shale.  Times  Building, 

Sew  York. 


seasoned  salesman  large  daily;  available  on  sal¬ 
ary  and  contingent  Imsis.  Investigate  record 
10  years  selling  100,000  to  350,000  circulation 
and  acting  manager  smaller  property.  Experi¬ 
enced  central  states,  metropolitan  area  and 

_  South.  Ask  James  Wright  Brown,  publisher. 

Weekly  in  growing  .So  California  Held  for  Editor  &  Publisher  or  write  A-869,  Editor  A 
g'lillOO  with  $18,iKg>  cnsli.  Field  developing  Publisher. 


Newspaper  for  Sale 


(nr  daily.  I.egltluiiite  selling  reasons.  A-870, 
Dlitor  A  Publisher. 


Advertising — If  yon  need  a  man  having  more 
than  20  years’  advertising  agency  experience 
as  space  buyer,  and  who  has  placed  large 
national  accounts,  also  manage<l  the  olllce,  will 
.vou  kindly  give  me  an  opportunity  to  talk  It 


Newspaper  for  Sale  or  Lease 

LMdinx  8-man  county  seat  weekly,  2,0lKl  cir-  .  „ 

™ut IM.  available  to  competent  publisher  for  oxer  with  ymi?  M'h  "alary.  W .  W.  H.. 

l“.1e.  easy-term  pnrcliase,  -or  percentage-basis  I’-  O.  Box  2911,  Mestwood,  New  Jersey. 

(inerstlon  Owner  away.  Minimum  overhead.  ~  I  ~  -  — - ; - 

Sete  machlne-equlpi.e.1  plant.  College.  40  Advertising  Space  8a lennan— Eleven  years’  ex- 
Justries  for  Job  printing.  Population  5..37fl.  "crlence.  trade  naners  and  newsnaner.  on  n«. 
riiri,tmta  advertising  waiting.  Immediate  action 
needed;  give  fullest  details  If  want  same.  Write 


peclally  in  the  evening  Held,  have  adopted  that  o_.  , _ ,  TTT  ~  ;  — ; 

plan  of  distribution  to  reach  their  readers  on  pniiininent-  ai^t°°*iT  ^i*^o»*’”*t’***®  electrical 
^■iv  of  nubllcatlon  equipment,  sheet  size  28x42*;  four  rollers;  no 

'The  same  advertising  copy  now  serves  alike  venra*o^d  TOUdltlon;  only  three 

-  years  old.  Can  be  seen  running.  Will  sell  cheap. 

.4-880,  Editor  A  Publisher. 

Photoengraving  equipment  for  tale.  Complete 
plant  or  any  part.  Miles  .Machinery  Co.,  480 
West  Broadway.  N.  Y.  C. 

Three  No.  10  Babcock  Presses,  complete  with 
He  win  work  In  a  consulting  and  advisory  •’’'/’we 

capacity  for  any  perioil  of  time  necessary  and  To** 

make  i>ractlcal  recommendations  without  Inter-  *  vto***!- i},**"  I*®  sacriflee. 

fering  with  regular  organization.  A-879.  l-..lltor  A  Publisher. 

I’ubllshers  with  circulation  problems  of  any 
kind  may  obtain  complete  Information  by  ad¬ 
dressing  .V-889,  Editor  A  Publisher. 


the  country  and  city  reader  In  the  trading  area 
and  the  advertiser  is  greatly  benefited. 

This  Is  but  one  of  many  of  his  constructive 
circulation  achievements  while  connected  with 
large  metropolitan  dallies  and  small  town  newg- 
papers.  He  la  thoroughly  familiar  with  all 
forms  of  distribution,  staff  luauageinent  and 
promotion. 


Equipment  Wanted 


or  wire.  Box  129,  Athens,  Tenn. 


CIRCULATION 


Promotion 


BUir  A  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Sileamanshtp  Club  Campaigns.  Telephones: 
Olllce  2-1361;  residence  81-9240. 

A.  K.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  eSIclent  clrcnlation 
building  organization  accepting  only  bonaflde 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  Held  survey. 

Contracts  for  Fartlowe  Plan  real  circulation- 
building  campaigns  are  being  filled  as  rapidly 
ss  poaatble  la  the  order  in  which  bookings  are 
mide.  Contracts  from  new  clients  are  accepted 
only  after  a  Partlowe  aclentlflc  survey  and 
analysis  of  each  Individual  field.  A  letter  or 
collect  wire  for  this  free  analyais  entails  no 
obllgstlona,  but  does  secure  an  intelligent  and 
frank  recommendation  as  to  whether  or  not  a 
olrcnlatlon-bnlldlng  drive  would  prove  practical 
and  helpful  at  the  time  to  the  publication. 
I’ubllahers  are  never  urged  to  buy  Partlowe 


I)erlence,  trade  papers  and  newspapers,  on  na¬ 
tional  accounts.  GochI  record  aa  producer.  Age 
.37.  A-872,  Editor  A  Publisher. 

Advertising  Business — Exceptional  nil  around 
advertising  man  and  aggressive  business  execu¬ 
tive.  Unusual  background.  Metropolitan  and 
smaller  city  experience.  Unhappy  In  present 
location.  Under  forty,  married,  iinquestloiuible 
record.  A-815,  E<Iitor  &  Publisher. 

Advertising  Selesman.  7  years  newspaper  experi¬ 
ence.  Convincing  production  record.  Able  pro¬ 
moter.  Good  correspondent.  Executive  ability. 
Desires  permanency  Northwest  paper,  iH>s8lblil- 
tles,  A-Sk.",,  Editor  A  Publisher. 


Advertising  Woman,  for  several  years  spare 
buyer  (handling  large  appropriation)  for 
medical  account,  desires  similar  position,  or 
would  act  as  assistant  to  president  or  general 
manager.  Personallt.v,  experience  and  record 
demonstrates  fitness  for  responsible  connection. 
A-85.',  Editor  A  Publisher. 


Linotype-Intertype  Machiniit,  operator,  12  years’ 
experience,  news  or  Job;  union.  Go  anywhere. 
H.  B.  Palmer,  2119  H  St.,  N.  W.,  Washington, 
1).  C. 


Newspaper  Executive  geeks  new  connection  with 
live  organization.  Well  traiiie<I  in  every  depart¬ 
ment  of  business.  Good  orgsnlzer.  active,  per¬ 
sonal  worker.  Gets  thing.s  dune.  Box  36,  East 
Liverpool,  0. 


Newspaper  Executive  of  proven  ability,  18 
years’  experience  in  all  departments,  with  spe¬ 
cial  emphasis  on  advertising.  IJve  wire  and 
exceptional  producer.  Highest  references. 
.\-8s7.  Editor  A  Publisher. 

Production  Manager  of  all  meclianical  depart¬ 
ments,  former  composing  room  superintendent, 
now  employed,  desires  new  connection;  $6.0<ltt 
minimum.  State  your  proposition  fully.  A-882, 
Editor  A  Publisher. 

Publishers  —  Agencies 

Young  man  with  excellent  background  available 
fur  connection  with  Advertising  Agency  or 
Publisher.  Following  qualifications:  Practical 
experience  as  superintendent  In  printing  pro¬ 
duction  In  one  of  New  York’s  largest  printing 
Iilants.  Can  organize  and  handle  men.  Printing 


Composing  Boom  Equipment  wanted  Immedi¬ 
ately.  No  Jnnk.  Electric  proof  press;  eight  col¬ 
umn.  twelve  and  half  eiu  chases;  eight  column 
turtles;  double  Adman  and  metal  eight  foot 
receiving  table  with  letterboards;  monotype  or 
Elrod  iiiachlnea.  Wire  full  particulars  for  Im¬ 
mediate  cash  sale.  Baker  Supply  Company, 
Muscatine,  Iowa. 

MISCELLANEOUS 

.Journalistic  Antiques 

A  Collector  la  In  the  market  for  Jonmallctlc 
antiques  such  as  aotograph  letters  of  former 
editor!  in  this  country  or  In  Canada,  dating 
back  even  to  Colonial  times;  first  hsanes  of 
well-known  newspapers;  pictures  of  famona 
American  Joumallsts  of  past  generattou;  old 
photographs  of  blatoric  news  events;  copies  of 
old  newspapers  contalng  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Ixiok  through  your  old  letter  fllee^  scrap¬ 
books,  etc.  Then  let  me  know  what  yon  have 
and  what  your  price  le  (must  be  moderate,  bnt 
for  cash  If  accepted).  B-746,  Editor  A 
Publisher. 


Newspaper  File 


New  Toilt  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  1866;  April  16,  21.  23,  23, 


- - — ^  —J  ■  ]uauiH.  ISO  orgBiiize  anu  uauuie  uien.  x-niiiing  oe  i  o  a  s  a  7  e  a  in  is 

•ervlct.  The  Partlowe  survey  and  enalyels  is  AsiisUnt  to  General  Manager  and  Production  critic.  Contact  man  between  Printer  and  Pub-  ♦«*  o«  ’ha’  Jnn*  i  a  JinMn 

1'^,“'“*  n  subscription  secured  In  the  Manager  of  all  mechanical  department!  of  sue-  Usher.  Supervise  printing  or  agency  business  '•“'J*,* 

modern  Partlowe  oampaijni  la  inbject  to  verl-  cesaful  newspaper,  now  employed,  desires  new  pertaining  to  tlie  mechanical  side.  A-876,  Editor  iTHftAr  A^>nhiiahAr  * 


flcitlon  by  the  publisher.  No  subscription  la  connection.  Present  salary  $7,.’;M  yearly.  Give  A  Publisher. 

iccepted  nnleaa  paid  In  full  by  the  eubecriber.  - 

Write  or  wire  collect.  The  CTharlee  Partlowe 
Company,  6th  Floor,  Occidental  Bldg., 

Indlinapolli. 

l^dast't  “Better  Times”  campaigni  bring 


full  details  In  letter.  A-883,  Editor  A  Publisher. 

Business  Manager — Organizer,  builder,  econo¬ 
mist.  Can  take  np  duties  Immediately,  any¬ 
where.  A-881,  Editor  A  Publisher. 


Publisher  and  Business  Manager  with  12  years’ 
Hiiccessfiil  experience  on  2  mid-west  dallies 
wants  connection  aa  publisher  or  husinesa  man¬ 
ager  with  dally  in  town  of  lO.OGO  to  25,000. 


complete.  Editor  A  l*nblleber. 

Personal 


Any  one  having  informatioii  of  whereabouts  of 
Alfred  H.  Bellot  of  Far  Rockaway,  L.  1.,  N.  Y., 
who  went  to  Florida  from  Far  Rockaway  in 
Knows  how  to  build  profits  both  by  Increasing  1920,  please  communicate  with  'Topographical 


Btw  IdM.  anno  .  X  «  .  .  .  .  rkuun.  lu  iruim  piuiiis  ooiii  uy  luwrcBnius  IH2U,  piCHSe  communicaie  Wlin  J ollograpniCBI 

*0  000  Caftoonlit-fl  years’  experience,  uow  employed  revenue  and  cutting  expense.  Will  make  sub-  H„reau:  Municipal  Building,  Court  Square,  Long 

fifth  Ave  *^N**'t'**'  Pf'foL  846  on  leading  ^nietropolltan  "tohtlal  investment  In  right  proposition  If  de-  Island  City,  N.  Y. 


All  types,  humorous  illuatratlon,  local  features, 

TV.  n,  ^ ^ — 7"; -  etc.  A-867,  Eklltor  A  Publisher. 

W.  8.  Kendall  Company,  104  N.  Bailey  _ 1 _ _ 

Ara.  Loniaville,  Ky. — Circulation  Bnlldera —  Ciroulatiom— Y’oung  man,  college  graduate, 

reaton  and  sole  owners  of  The  Kendall  Plan,  nine  years’  successful  experience  circulation 

I  - 7 - ; - (»R  phases),  proofreading,  reporting,  now  em- 

rnn.  **  1  ” ,  speclallats  for  ployed,  geeks  new  Job  because  present  aitnatlon 

hiiiiai.  ^”  **  *'"  I'™*''®™-  We  specialise  in  ofters  no  future.  Good  references  from  present 

nuiiding  permanent  I’ald  in  Advance  circulation,  employers  and  others.  Not  afraid  of  work. 

Dim  ‘ dllerent— a  new  modem  ^-877,  Mltor  A  Publisher. 

Th"  o  9'®®!  modem  conditions.  “The  Plan  _ _ 

1  J'  “"I  I‘ro'®»  •L”  Let  us  give  you  ciaaiifled  Manager— 31,  married;  exceptional  10 

“>ls  .Service  and  year  record  two  leading  dallies;  ahowed  largest 

The  John  F.  .Morrison  gj  -gin  jg  y  S.  last  year;  powerful  saleaman: 

BalliiinJ’  «  Floor.  Register  A  Tribune  proven  executive;  go  anywhere.  A-870,  Editor 

Building,  Des  Moines.  Iowa.  &  Publisher. 


sired.  .4-878,  Editor  A  Publisher. 


Premiums 


CircuUtion  Managers  who  have  used  Bmnswick 
Junior  Playmate  I’ocket  Billiard  Tables  In  their 
nn  *  ‘Ui'  Increased  circulation  have  found  it 
ue  of  the  best  premiums  they  have  ever  used. 
"  u®*;  beautiful;  every  boy  wants  one;  It 
®9®  thousand  to  ten  thousand  sub- 
riptlons  in  a  short  time.  That  la  what  makes 
Write  for  full  details  and 
B  Ik  r-**”^*  newspapers.  The  Brunswick- 
Mise-toiioiider  Co.,  General  Ofllcea,  6’23-G33 
w>.  \4  abash  Avenue,  Chicago,  Ill. 


Columnist,  will  write  daily  article;  also  capable 
Iiolltlcal  writer.  Near  New  Y’ork  preferred. 
A-874.  Editor  A  Publisiier. 

Compoaing  Room  Ezeoutlve — Mr.  Publlaher — la 
your  composing  room  giving  you  trouble?  Are 
you  contemplating  a  change?  Have  you  won¬ 
dered  where  you  can  get  the  man — one  who 
has  been  through  the  process  of  reorganization? 
Have  you  considered  the  coat?  And  how  long 
it  will  take.  Here  is  the  man  whom  you  have 
been  looking  for — and  can  help  yon.  A-860, 
Editor  A  Publisher. 


Mr.  Publisher: 

Check  up  your  organiza¬ 
tion  and  find  where  an¬ 
other  man  is  needed. 
We’ll  put  you  in  touch 
with  a  live  wire  for  any 
department. 

Classified  Service 

Editor  ^  Publisher 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Buainest  Established  in  1899 

350  Madieon  Are.  New  York 


Editor  &  Publisher  Classified  has 
a  record  as  a  result-producer. 
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By  MARLEN  PEW 


IT  is  to  be  hoped  that  organizations 
of  newspaper  men  in  this  country 
will  not  overlook  the  arrest  by  order 
of  Mussolini  of  Renzo  Rendi,  well- 
known  Italian  writer,  occasional  news 
correspondent,  New  York  Evening  Post, 
and  Philadelphia  Public  Ledger  and 
literary  correspondent  of  Chicago  Daily 
News  and  New  York  Times.  He  is 
accused  of  memljership  in  a  “Liberty 
and  Justice”  group  that,  according  to 
the  charge,  has  been  circulating  propa¬ 
ganda  opposed  to  the  Fascist  regime. 
Raymond  Swing,  Evening  Post  corre¬ 
spondent,  informs  us  that  Rendi  has 
held  himself  aloof  from  political  con¬ 
troversies,  is  a  young  man  of  irre¬ 
proachable  character  and  above  sly 
anti-government  mischief.  Rendi’s  writ¬ 
ing  indicates  a  superior  mind.  His  con¬ 
tribution  to  our  good  literature  en¬ 
titles  him  to  consideration  and  if  he  is 
f)eing  persecuted  Americans  should  pro¬ 
test.  The  iron-jawed  Duce  effectively 
has  silenced  the  press  of  Italy,  but 
criticism  is  still  free  here.  Mussolini 
is  sensitive  to  American  appeals  be¬ 
cause  his  dictatorship  has  been  sup¬ 
ported  by  American  gold. 

♦  *  ♦ 

TT  was  pleasing  to  note  that  Julian 
S.  Mason,  editor  of  New  York 
Evening  Post,  was  prompt  to  send  a 
cablegram  to  Dino  Grandi,  Minister  of 
Foreign  Affairs  of  the  Italian  Govern¬ 
ment,  requesting  an  investigation  of  the 
charges  against  Rendi.  “We  hope  that 
Your  Excellency  will  insure  a  thorough 
investigation  of  the  accusations  against 
him.  Sir.  Rendi’s  work  for  us  has  been 
completely  non-political,”  Mr.  Mason’s 
message  read. 

♦  ♦  ♦ 

'C'  DITOR  of  a  western  newspaper, 
unfamiliar  with  New  York,  wired 
his  local  correspondent  here  as  follows: 
“Rush  photograph  of  New  York  red 
light  district.”  The  correspondent  re¬ 
plied,  by  wire :  “Do  you  want  interior 
or  exterior  view  ?” 

*  *  41 

"V^ITH  Stalin  giving  exclusive  inter- 
”  views  to  United  Press  and  New 
York  Times,  and  with  several  American 
correspondents  in  Moscow  cabling 
daily  despatches,  and  with  H.  R. 
Knickerbocker  writing  a  .serial  for  New 
York  Evening  Post  and  associated 
newspapers,  the  criticism  that  our  press, 
through  prejudice,  ignores  the  Russian 
situation  looms  as  ridiculous.  The 

truth  is  that  the  average  American 
knows  more  about  the  five-year  plan 
of  the  Soviets  than  he  does  about  our 
own  cr^'dit  system. 

*  *  * 

ttCPORT :  A  billion  dollar  business 
built  up  by  free  advertising,”  says 
Buffalo  Evening  News.  Yeah,  but  the 
varsity  boys,  the  Madison  Square 
Garden  experts,  the  ball-park  gentry 

and  the  racing  fans  will  reply : 
“Newspapers;  A  billion  dollar  industry 
importantly  contributed  to  by  interest¬ 
ing  sport  events.” 

»  *  * 

IN  England  last  month  William 
Randolph  Hearst,  Jr.,  gave  an  inter¬ 
view  to  World’s  Press  News  in  which 
he  said;  “Headlines  in  British  news¬ 

papers  do  not  tell  the  story.  ...  I 
think  most  of  the  British  papers  are  in¬ 
clined  to  be  too  sedate  in  their  headings. 
Even  an  occasional  touch  of  humor 

seems  to  be  banned.”  Chip  off  the  old 
block! 

•  *  ♦ 

A  LL  of  the  “boys”  who  covered  the 

strikes  of  coal  miners,  both  in  the  an¬ 
thracite  and  bituminous  fields,  at  the  open¬ 
ing  of  the  century  and  later,  were  ac¬ 
quainted  with  Mother  Jones.  Reporters 


with  prejudices  against  the  organized  la¬ 
bor  movement  spoke  of  her  as  a  little 
mad  or  as  an  evil-tempered  fanatic  who 
enjoyed  the  emotional  excitement  of  a 
strike  campaign.  Others  knew  her  for 
what  she  really  was,  a  woman  of  re¬ 
markable  character,  flaming  cause-spirit 
and  astonishing  capacity  for  self-sacrifice. 
Mother  Jones  was  one  of  the  most  inter¬ 
esting,  and  at  times,  amusing  characters 
that  ever  crossed  my  path.  Long  after 
the  famous  strike  of  the  147,000  hard 
coal  miners  was  settled  in  1902,  she  would 
occasionally  visit  New  York  and  drop 
into  my  office  for  a  bit  of  gossip  and 
perhaps  a  couple  of  dollars  if  she  chanced 
to  be  broke.  She  was  then  nearly  70 
years  of  age,  with  figure  so  slight  that 
i  doubt  if  she  would  weigh  100  pounds, 
hair  white  as  snow  and  skin  deeply  lined 
with  criss-cross  wrinkles.  But  little  blue 
eyes,  deep-set  and  sparkling,  told  of  men¬ 
tal  vigor  and  dauntless  zeal.  Sometimes 
a  torrent  of  harsh  language  would  flow 
from  the  mouth  of  this  old  woman,  in 
strange  contrast  to  her  general  appear¬ 
ance  which  was  that  of  a  grandmother, 
wearing  a  shabby  watered-silk  dress  to 
which  bits  of  lace  were  pinned,  with  a 
tiny  black  bonnet  stuck  up  on  the  back  of 
her  head.  Mother  Jones  was  intelligent, 
but  in  speaking  to  a  crowd  would  often 
spoil  her  argument  by  raving.  When  she 
was  among  friends  and  with  plenty  of 
time  to  spare  she  could  regale  you  with 
astonishing  stories,  smacking  of  Irish  wit 
and  invariably  carrying  a  point  which 
illustrated  her  contempt  of  rich  and  com¬ 
fort-loving  people  who  consciously  or  un¬ 
consciously  prey  on  the  weak  and  poor. 

«  *  * 

'^U  E  reporters  saw  this  aged  woman 
”  leading  strike  picket  forces  in  the 
towns  of  Hazelton,  Nanticoke,  Wilkes- 
Barre  and  Scranton,  usually  supported  by 
crowds  of  sympathizing  girls  and  women. 
Her  specialty  was  violating  labor  injunc¬ 
tions  and  I  dare  say  she  was  arrested 
and  bailed  out  twenty  times  during  her 
career.  But  whereas  men  might  be  beaten 
up,  there  was  no  instance,  within  my 
knowledge,  of  any  violence  toward  her, 
though  she  usually  did  more  to  provoke 
the  authorities  than  most  men  would  ven¬ 
ture.  Once  I  saw  Mother  Jones,  carry¬ 
ing  a  flag,  walk  at  the  head  of  a  parade  of 
working  girls  down  a  long,  dusty  road 
leading  out  of  Hazelton  toward  a  struck 
colliery.  Her  object  was  to  attempt  to 
influence  some  strike  breakers  to  desert 
their  posts.  After  the  marchers  had  ex¬ 
hausted  the  national  airs  they  began  to 
sing  popular  songs  of  the  day  and  when 
they  came  up  to  the  mine-yard  gates  they 
were  rending  the  air  with  “East  Side, 
West  Side,  All  Around  the  Town.”  De¬ 
spite  a  court  injunction  restraining  dem¬ 
onstrations  the  guards,  called  Coal  and 
Iron  Police,  offered  no  resistance.  Pretty 
soon  some  strike  breakers  came  to  the  gate 
and  picked  out  girl  partners  for  a  dance. 
It  was  a  gay  party  for  a  while  and  when 
Mother  Jones  marched  her  sympathizers 
back  to  town  a  group  of  rather  shame¬ 
faced  strike  breakers  tagged  behind. There 
was  no  attempt  to  arrest  her  for  violation 
of  the  injunction  in  that  case. 

i^  If  * 

^  NE  of  the  stories  the  old  lady  told  me 
in  later  years  is,  I  think,  without  an 
equal  in  labor  agitation.  Her  interest 
was  invariably  in  behalf  of  poor  work¬ 
ing  people,  but  when  women  and  children 
were  involved  her  passion  knew  no 
bounds.  Once  there  was  a  strike  of  pot¬ 
tery  workers  at  Trenton,  N.  J.,  and 
Mother  Jones  went  to  the  scene.  A  large 
number  of  boys  were  involved.  She  or¬ 
ganized  a  troop  of  one  hundred  or  more 
youths  and  started  a  spectacular  protest 
march  to  Oyster  Bay,  Long  Island,  where 
President  Roosevelt  was  summering.  The 


penniless  strike  children  tagged  along, 
carrying  banners,  and  night  after  night 
slept  in  open  fields  and  begged  food  from 
farmers.  When  the  army  reached  Prince¬ 
ton,  Mother  Jones  marched  to  the  home 
of  Grover  Cleveland,  then  living  in  re¬ 
tirement,  and  asked  the  former  Presi¬ 
dent  for  permission  to  camp  her  army  on 
his  lawn  over  night.  Mr.  Cleveland  con¬ 
sented  and  in  the  morning  aided  in  feed¬ 
ing  the  youngsters.  Presently  Mother 
Jones  reached  Jersey  City  and  by  some 
magic  induced  the  employes  of  a  ferry 
to  carry  the  kids  across  the  North  river 
without  pay. 

*  *  * 

■rRED  THOMPSON,  a  famous  New 
York  showman  of  that  time,  read  of 
the  approach  of  the  Mother  Jones’  army 
and  he  met  it  on  lower  Broadway,  offer¬ 
ing  to  take  the  kids  to  Coney  Island  for 
an  outiiig.  Mr.  Thompson  paid  the  ex¬ 
penses  of  the  trip  and  offered  passes  to 
all  of  his  various  attractions  on  that  play¬ 
ground.  The  boys  had  a  glorious  day, 
and  when  night  came  the  proprietor  of  a 
local  hotel  generously  offered  to  feed  the 
whole  crowd  and  give  beds  to  as  many  as 
he  could  accommodate.  W’hile  the  young 
strikers  were  gorging  themselves  with 
excellent  hotel  fare.  Mother  Jones  her¬ 
self  negotiating  a  rich  plate,  one  of  the 
waitresses  addressed  the  veteran  unionist 
with  a  complaint.  “The  help  is  badly  used 
in  this  hotel,”  she  said.  “We  must  eat 
poor,  cast-off  food  and  our  bedrooms  are 
ill-ventilated  and  we  are  underpaid.” 

Mother  Jones  replied :  “Well,  why  don’t 
you  organize,  and  demand  your  rights?” 

“We  don’t  know  how,”  the  waitress  ex¬ 
plained. 

“When  I  get  through  ■with  my  supper. 
I’ll  show  you  how,”  the  old  woman  re¬ 
plied,  and  a  few  moments  later  she 
grouped  the  hotel’s  employes  around  her, 
urged  them  to  form  a  union,  appoint  a 
wage  committee  and  wait  on  the  pro¬ 
prietor  with  demands.  That  evening  a 
strike  occurred  in  the  hotel,  discommod¬ 
ing  the  paying  guests.  The  landlord  was 
so  indignant  that  he  ordered  Mother 
Jones  and  her  boys  to  clear  o'ut. 

“Wasn’t  that  rather  an  ungrateful 
way  to  treat  a  man  who  had  befriended 
you  and  your  boys?”  I  asked. 

“I’m  a  bit  of  a  devil,  I  guess,”  Mother 
Jones  answered,  and  then  scornfully 
added :  “But  the  stuff  he  was  giving 
those  poor  girls  to  eat  and  the  filthy 
places  they  had  to  sleep  in,  well,  he  de¬ 
served  it  and  I  have  no  regrets.” 

«  *  * 

'VT'EARS  ago  when  the  New  York 
Horse  Show  was  the  crowning  event 
of  the  social  season,  attracting  the  so- 
called  “Four  Hundred,”  I  asked  Mother 
Jones  to  attend  a  matinee  at  Madison 
Square  Garden  and  w-rite  a  report  of  her 
experiences.  I  escorted  her  around  the 
famous  “horse-shoe”,  a  tier  of  boxes  in 
which  the  most  fashionable  women  of 
the  city  were  seated.  Mother  Jones 
stood  in  amazement  and  disgust  as  she 
beheld  the  daughter  of  a  vastly  rich  Wall 
Street  banker  dressed  in  a  cloth  of  gold 
gown,  then  a  novelty.  She  sniffed  at  the 
top-hat  and  cut-away  dudes  and  when 
told  that  a  necklace  which  one  woman 
■was  wearing  was  worth  $150,000.  re¬ 
marked  that  with  the  sum  she  could  buy 
warm  coats  and  “decent  shoes”  for  ail 
the  miserable  miners’  wives  in  Pennsyl¬ 
vania  and  West  Virginia.  The  old  lady 
could  not  endure  much  of  the  horse  show 
and  presently  made  her  way  out  of  the 
garden,  walking  toward  Third  Avenue 
w'here,  at  the  corner  of  Twenty-eighth 
Street,  she  beheld  a  long  line  of  tene¬ 
ment  children  standing  outside  of  Fleish¬ 
man’s  bakery  awaiting  closing  time  when 
stale  loaves  would  be  given  away. 
Mother  Jones  wrote  a  remarkable  story 
and.  of  course,  drew'  a  sensational  com¬ 
parison  between  luxury  on  Fifth  Avenue 
and  poverty  on  a  parallel  avenue  only 
two  blocks  to  the  East. 

♦  ♦  * 

A  NOTHER  of  her  stories  that  always 
■^amused  me,  no  matter  how  often  she 
would  repeat  it,  concerned  a  strike  in 
West  Virginia.  Arriving  in  some  deso¬ 
late  town  in  the  soft  coal  region  she 
learned  that  a  half  dozen  strike  leaders 
were  held  in  jail  for  violation  of  an  in¬ 
junction.  She  visited  them.  They  were 
in  a  deplorable  state,  she  said,  one  being 


without  shoes  and  another  suffering  wiA 
rheumatism  contracted  in  a  damp 
“I  thought  1  would  go  and  talk  matteri 
over  with  the  Judge  who  sent  those  poor 
boys  to  that  vile  prison,  for  nothing  » 
all,”  she  said.  “But  when  I  arrived  at 
his  fine  house  he  was  not  in,  but  his  wife, 
a  woman  as  old  as  I  am,  invited  me  to 
sit  down.  She  thought  I  was  some  resi¬ 
dent  of  the  town,  come  to  call,  wj 
talked  of  the  small  matters  that  hotae- 
wives  usually  discuss,  exchanged  a  fey 
cooking  recipes  and  became  quit, 
friendly.  She  had  no  idea  who  I 
Then  I  told  Mrs.  Judge  that  there  was  a 
good  deal  of  suffering  among  the  peopk 
of  the  town  due  to  the  long  strike^ 
that  I  knew  of  several  poor  Iwys 
needed  clothing.  ‘Would  your  husb^d 
have  any  old  clothing  that  I  mighttok 
to  those  poor  lads?’  I  suggested.  S»t 
he  had.  So  we  went  to  a  closet  in  he 
bedroom  and  inspected  his  duds.  I  pickj 
out  a  couple  of  nice  warm  suits,  pleat, 
of  good  wool  socks  and  underwear,  and 
several  pairs  of  shoes  and  the  Ju^, 
w;ife  put  them  in  a  basket  for  me.  ^ 
night  the  strike  prisoners  were  weariw 
the  judge’s  clothes,  but  he  never  knew 
it,”  she  chuckled. 

*  *  * 

'T'HE  last  time  Mother  Jones  called  at 
-A  my  office  she  spent  the  usual  half-ho* 
spinning  yarns  and  then  I  escorted  her 
to  the  elevator.  I  pushed  the  stop  butta 
and  presently  the  elevator  door  flew  open 
The  car  was  half  filled  with  people  and 
the  operator  held  the  door  to  aitmt 
Mother  Jones.  But  just  as  she  stepped 
one  foot  on  the  floor  of  the  elevator,  an 
idea  struck  her  and  she  paused  to  speak 
to  me,  meantime  putting  out  her  hand. 

I  thought  she  wanted  to  shake  hands 
again,  but  instead  she  wanted  to  put  a 
finishing  touch  on  some  one  of  her  j’ans. 
There,  teetering  one  foot  on  the  elevate 
and  one  on  the  corridor  floor,  the  old 
woman  proceeded  to  unbosom 
thought.  “Step  lively,”  commanded  the 
slick  young  operator.  Mother  Jonts 
turned  on  bim  and  asserted  she  saw  no 
reason  to  hurry.  Then  she  proceeded 
with  her  story.  The  elevator  passengeri 
began  to  show  indignation,  but  Mote' 
Jones  paid  no  attention  to  their  snorts. 
“Either  get  on  or  off.”  shouted  the  oper¬ 
ator,  but  the  famed  labor  veteran  did 
neither.  Believe  it  or  not,  she  held  that 
car  for  a  full  minute,  finished  her  story, 
gave  my  hand  a  little  squeeze,  lauglied 
in  her  impish  way  and  was  gone. 

♦  *  ♦ 

Mrs.  MARY  JONES  was  bon  in 
Cork.  Ireland,  in  18.10.  Her  tadr 
was  a  labor  agitator  who  brought  hu 
family  to  Toronto  where  Mary  was  oh- 
cated,  becoming  a  school  teacher  in  a 
convent  in  Michigan.  Later  she  earned  i 
living  as  a  dressmaker.  She  married  » 
iron  molder  and  bore  four  children.  Her 
entire  family  was  swept  awav  in  Ae 
yellow  fever  epidemic  of  1867.  Then 
she  opened  a  dressmaking  establishment 
in  Chicago,  but  this  was  destroyed  in  the 
great  fire.  Soon  thereafter  a  strike  oc¬ 
curred  among  the  employes  of  the  Bal¬ 
timore  and  Ohio  Railroad  and  Mrs. 
Tones  enlisted  as  a  sympathizer.  _  From 
that  time,  until  her  enforced  rctirente 
a  few  years  ago,  she  led  a  stormy  career 
as  an  organizer  for  the  A.  F.  of  L,  en¬ 
gaging  in  many  superheated  conflicts  and 
being  jailed,  deported,  threatened,  hooled 
and  knocked  around,  but  always  furniiy 
up  with  a  mocking  smile  on  her  lips 
She  had  a  keen  appreciation  of  the  vate 
of  spectacular  methods  to  bring  the  is¬ 
sues  of  a  strike  into  the  open.  This  *a' 
her  mission.  For  nearly  fifty  years  d* 
wandered  about,  usually  with  no  mor 
baggage  than  a  black  .shawl.  Mojhff 
Jones  was  known  to  more  Amerk* 
newspaper  writers,  I  dare  say.  than  *7 
other  woman  of  her  time.  She  was  tt 
ways  good  for  a  story,  but  rarely  cartd 
to  read  accounts  of  her  exploits.  Tote 
it  has  been  nothing  short  of  a  phente 
non  that  such  a  tinv  slip  of  femiiw 
could  withstand  such  phvsical 
and  emotional  stress  and  live  beyond  te 
century  mark. 

COLORADO  MEETING  JAN. 

-Annual  meeting  of  the  Colorado  P*** 
.Association  will  he  held  in  the 
Press  Club  Jan.  16  and  17. 


